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The Leader in Out of Home Media

MESSAGE FROM CHAIRMAN OF THE BOARD OF DIRECTORS

Dear Shareholders :

For the recent operating result of year 2006, although there was a negative factor to impact the overall
advertising industry by slowing it down, the product and services owners hesitate to spend on advertising
as it used to, it was delayed or postponed in order to wait for clarity. Besides, the government sector does
not allow any advertisement on alcohol which is another factor that made the advertising industry not grow
to the level it should have been.

For our company, there was a delay and cancellation on some projects but the overall success was
at a satisfactory level under the circumstances that the team and the managers have to work a lot harder

than any other years.

Master Ad Public Company Limited promises to continue its operation with care and growth as well
as its responsibilities to society and customers. The company will take every care of its operations to

become the leader of the Out of Home Media in Thailand and Asia market in the future.

-

Parames Rachjaibun

Chairman of the Board of Directors
‘/3\
\\ /
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The Leader in Out of Home Media

MESSAGE FROM CHAIRMAN OF THE EXECUTIVE COMMITTEE

Dear Shareholders :

For the year 2006, the company would like to inform you that the company has partly adapted its strategy to
suit dramatically changing advertising market situation. In the mean time, the company has preserved the standard
of services and operations at its best efforts to create satisfactory impression and maintain the current customer
base for the past year.

For the year 2007, we are still in pursuit of our Vision as “To be the leader in Out of Home Media and
Entertainment with a broad range of new media technology and creativity within 2010” by promoting our strengths
as a specialist in out of home media and services provider which lead us to expand our market share both
in local and neighbouring country market. The company’s management team as well as its staff all work at
the highest capability under the pressure of increasingly competitive conditions and constraints imposed by law
to achieve our goals.

One of the most important objectives for the company is to retain existing clients as well as extend new
accounts by developing new form of fascinating media and services that carry out and satisfy their needs. This
would make the company become first choice in customer’s mind.

On behalf of the company, | would like to express sincere thanks to all shareholders, investors, analysts,
media and every supporter as well as the government and public sectors in giving your great trust and support to the
company. Every support and every creative work of Master Ad Public Company Limited symbolises the readiness of
hard work and aiming for the goal to become the Out of Home Media leader in Asia and always be the market leader
in Thailand.

N ke

Mr. Noppadon Tansalarak

TN
Chairman of the Executive Committee 2
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Us:onAnu:nssunisusyn / BOARD OF DIRECTOR

wighswas  Saloauny Mr. Parames Rachjaibun
g 511 Age : 51 years old
AL : U9YEIUNIINNNILITIN Position : Chairman
dAndaunistiaviu ; -lul- % of share holding : -none-
ANNANWUEVINIATALIATITEUINGELFINS : -LaT- Relation among family within the Company:
NSANEN -none-
- ByywrAsdenans sz Raans Education :
NUNINLNRUTITNANARS - BA Faculty of Liberal Arts (History),
dszaunsalvinau: Thammasat University.
2535-2540 - finnsvialil U3 g 9 weud gfiupy | Work experience :
aNfim 1992-1997 - General Manager, Dentsu Young & Rubicam
2550-2543 - UsvanutTmnsuazgnANduiug Co., Ltd.
UTHN 10urig €94 uaus guaN an 1997-2000 - Chief Executive Officer and Customer
2543-2544 - U3TEIULEWNT L3EW 1awvig €94 uaud gliumn Relations, Dentsu Young & Rubicam Co. Ltd.
anfin 2000-2001 - Chief Executive Officer, Dentsu Young & Rubicam
ﬁ'nmm%"'ﬂuﬁq'iﬁu : Co. Ltd.
- dszsudmthiuiung 1S Wifuazand TWia anin Other current positions :
- s fiEne 1 Lﬁ‘ﬂm‘i-,!ﬂ;' 311im - Chief Executive Officer, Turnaround Focus Co., Ltd.
- UsssuRmRNANR asnanTnEngsna wisdsznalne - Chief Executive Officer, Nueanabun Co., Ltd.
MSHIUNANGATALTNURIANIANFUETNATUNssunas | - Honorary Chairman, The Advertising
uSEnlne (10D) : Association of Thailand
- Director Accreditation Program (DAP) g:u 57/2006 Training course from the Thai Institute of Directors (IOD) :
- Director Accreditation Program (DAP) year 57/2006

€"6‘:\
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AnFIUNITORNY : 17.64%
ANMNANNUENNATAUASITEUINELIMS
STad -
msAne @ - By Aaanssuans
University of southwestern Louisiana U.S.A.
- Yseyaynin Usnnegsnia
NWINENRUBITNAGRT (MBA)
- Y3tynynsa AranasuANans a121d1999
PAINTNMINYAE

szaunisainnaeu }

2525-2527 - ApqNT L3 WeA T T AniA3ty ANna

2529-2530 -  AFNT N1sneilAm el senalng

sumiaanluilaqiiu -

1928NUAUTNNLEINT - UTEW 1ndmesuen anfn (N1NTw)

A97NNNT - 131 wngimed uaus uef ain

n9INNNT - 138 uauh Tan (Uszwndlng) anfn

n334N"3 - 151N DALV BUNALAE
(Uszmalne) A

n9TUNNT - 171 198a pefUaisdu annin
(N9N7L)

LYNANIAN - annpngNanauaz e (ASPA)

MSHIUNANGATALTNTDIFNIANRALATNADTUNTTNNNS
1sunina (10D):

- Director Accreditation Program (DAP) 7/2004

- Director Certification Program (DCP) 44/200

The Leader in Out of Home Media

Mr. Noppadon Tansalarak
Age: 46 years old
Position: Director
% of share holding : 17.64%
Relation among family within the Company: -none-
Education : - MSc (Engineering, University of Southwestern
Louisiana, USA
- Master of Business Administration,
Thammasat University
- BSc (Engineering), Department of Surveying,
Chulalongkorn University
Work experience:
1982-1984 - Engineer, LCC Limcharoen Co., Ltd.
19861987 - Engineer, Expressway and Rapid Transit
Authority of Thailand (ETA)
Other current positions:
Chief Executive Officer -Master Ad Public Company

Limited
Director -Master & More Co. Ltd.
Director - Landy Home (Thailand) Co., Ltd.
Director - Inkjet Images (Thailand) Co., Ltd.
Director - Dai-Ichi Corporation PCL.

Chairman of the Alumni - ASPA

Training course from the Thai Institute of Directors (I0D):
- Director Accreditation Program (DAP) 7/2004

- Director of Certification Program (DCP) 44/2004
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WENLTHT NUTAUSNG
e 1451
FLLUUS 1 NITUNNT
AndIunstianu . 16.66%
AMNANAUENIATALATITZNINR LTINS © - T -
maanw ;- 1Bynin dAnssumans aranaAanssulasd
wvanenaalafien
- Useyaynln 1aunegsnia imnanenauassueans
(MBA)
- PSryoysa Adanssuenans aranaranssulenn
AINTOL WU
lszaumsalinenu
2529-2531 - BAANIARRIEZINILLIN
HITACHI ZOSEN CO., LTD.
r;i"n,mﬁq%u"l,uﬁqaﬁ'u :
- NITUNNIHAANIT ‘]_I?‘]::FYJ LAATE Wszwalneg) ain
- NITNANT L3 wauAAnaaalw Anin
- nesunng 156 103 Aedtleistu sain (NWTW)
MSHIUNANGATALTNUBIANIANFUATN A01TUNTINNNS
u3unlne (I0D) :
- Director Accreditation Program (DAP) 33/05
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Mr. Phiched Maneerattanaporn
45 years old
Director

Age :

Position :

% of share holding : 16.66%

Relation among family within the Company: -none-

- MSc (Engineering), Civil Engineering,
Tokyo University

Education :

- Master of Business Administration,
Thammasat University
- BSc (Engineering), Civil Engineering,
Chulalongkorn University
Work Experience:
1986-1988 - Structural Engineer for the hanging bridge,
Hitachi Zosen Co., Ltd.
Other current positions:
- Managing Director Landy Home (Thailand) Co., Ltd.
- Director Landy Development Co., Ltd.
- Director Dai-Ichi Corporation PCL.
Training course: Thai Institute of Directors (I0D)
- Director Accreditation Program (DAP) 33/05
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(MBA)
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- Director Accreditation Program (DAP) 7/04

- Director Certification Program (DCP) 65/05

The Leader in Out of Home Media

Mr. Tawat Meeprasertskul
Age : 45 years old

Position :

Director

% of share holding : 14.42%
Relation among family within the Company : -none-
Education : -

Master of Business Administration,
Thammasat University

MSc (Structural Engineer),

Asia Technology Institute

BSc (Engineering), Civil Engineering,
Chulalongkorn University

Work experience:
1992-2002 -
1987-1988 -

1985-1987 -

Director, Landy Development Co., Ltd.
Project Engineer, Esso Standard
(Thailand) Co. Ltd.

Project Engineer, Siam City Cement Public
Company Limited

Other current positions:
Chairman of
Executive Board -Dai-Ichi Corporation

Director

Director
Director

Public Company Limited
- Alumni Association of the Faculty of
Engineering, Chulalongkorn University
-KTB (TSEC) Securities Co., Ltd.
-Landy Home (Thailand) Co., Ltd.

Training course: Thai Institute of Directors (I0D) ;
Director Accreditation Program (DAP) 7/04
Director Certification Program (DCP) 65/05
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Andaunisianiu : 5.92%
ANMNANNUENINATALASITENINNG LTINS : - TH-

MSANEN - MINI MBA N¥1ANENAEIRITNAEAT
- ayilynyn anntumalulagsausea
ANLALNATANTINN
lszaunisaivinau : '
2506-2524 - Touauan NN
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ANNATRIANINNR AR L sz A Tne
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MIETUNANFATDUTNUIDIRNIANKUFTNADUUNTTNNG
u3unlne (I0D) :

- Director Accreditation Program (DAP) 33/05

(10)
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Mr. Vichit Dilokwilas

Age : 68 years old

Position : Director

% of share holding : 5.92%

Relation among family within the Company : -none-

- Mini MBA, Thammasat University

- Associate Degree, Rajamangala
University of Technology, Bangkok
Technology College

Education:

Work experience:

1963-1981 - Chief, Bangkok location, State Railway
of Thailand
1981-1999 - Director of building maintenance and

cleanliness, Expressway and Rapid
Transit Authority of Thailand (ETA)
Other current positions: -none-
Training course: Thai Institute of Directors (I0D)
- Director Accreditation Program (DAP) 33/05
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ALY NTIINNTDATE
Andaunistiaviu ; -1ud-
ANMNANNUEVINATALASITININH LTINS © - Taifl -
msAnE : - USnuayauannegsnia University of Wisconsin
Madison U.S.A.
dszaunsalinny : )
2540-2543 - MUSNHIAMENITNNITNOY UAITDAUALITN
wiinauns e nanuvalszinalng
r;‘i’u,mﬂa%‘u’l,uﬁfagﬁ'u : .
NITUNITEAANNT - UTEW Ao wnsuils uaus
ARUTaLANT Aanrin
NTINNNTRATEUATNITNNNTATIAADL
- UDNANNTNGWAUAL A11TA (NHATH1)
NIINNNIRATZUATNITNNNTATIAADL
- una.gle Fuln (WUsemalna)
MSHIUNANGATALTNUBIANIANFUATN A01TUNTINNNS
usunlng (10D) :
- Director Certification Program (DCP) 20/02

The Leader in Out of Home Media

Mr. Prasert Virasathienpornkul

Age: 46 years old

Position : Independent Director

% of share holding : -none-

Relation among family within the Company : -none-

Education : - MBA, University of Wisconsin, Madison,
US.A.

Work experience:

1997-2000 - Advisor to the Board of Directors of the

Provident Funds for the staff of Electricity
Generating Authority of Thailand (EGAT)
Other current positions:
Managing Director - Concept Training
and Consultant Co. Ltd.
Independent Director and Director of the Audit Committee
- Capital Nomura Securities Plc.
Independent Director and Director of the Audit Committee
- Chuo Senko (Thailand) Plc.
Training course: Thai Institute of Directors (I0D)
- Director Certification Program (DCP) 20/02
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usEnlne (1I0D) :

- Director Accreditation Program (DAP) 60/06

ANNUAL REPORT 2006

Miss Galayanee Kittichit
Age : 50 years old
Position : Independent Director
% of share holding : -none-
Relation among family within the Company : -none-
Education : - MSc, Department of Accounting,
Thammasat University
- BSc, Department of Accounting,
Thammasat University
Work experience:
2001 - Deputy Chairman of the Board of Directors
of the School of Management Science,
Sukhothai Thammathirat Open University
1999-2006 - Associate Professor of the School of
Management Science, Sukhothai
Thammathirat Open University
1995 -1999- Assistant to the Professor of the School of
Management Science,
Sukhothai Thammathirat Open University
1987-1995 - Deputy Dean, Faculty of Accountancy,
Dhurakij Pundit University
1986-1987 — Teacher at the Faculty of Business
Administration, Rangsit University
1980-1986 - Assistant to the Accountant,
AsianEngineering Consultant Co., Ltd.
Other current positions:
- Associate Professor of the School of Management
Science, Sukhothai Thammathirat Open University
- Director of the School of Management Science,
Sukhothai Thammathirat Open University
Training course: Thai Institute of Directors (I0D)
- Director Accreditation Program (DAP) 60/06
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The Leader in Out of Home Media

Miss Budsabong Limrattana

Age : 46 years old

Position : Independent Director

% of share holding : -none-

Relation among family within the Company : none

Education : - BSc, Department of Accounting,
Chulalongkorn University

Work experience:

2002-2004 - Chief of the Analysis Department,
Metropolitan Electricity Authority (MEA)
1984-2002 - Accountant, Metropolitan Electricity

Authority (MEA)
Other current positions:
- Deputy Director General of the Sam Sen, Metropolitan
Electricity Authority (MEA)
Training course: Thai Institute of Directors (I0D)
-none-
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Mr. Prasong Aimmanoj

Age : 39 years old

Position : Director

% of share holding : -none-

Relation among family within the Company : -none-

- MBA, Cleveland State Univer sity, U.S.A.

- BA, Faculty of Sociology and Anthropology,
Thammasat University

Work experience :

Education :

2004-2005 - Director-General of Business Development
and Marketing, Master & More Co., Ltd.

2003-2004 - Group Project Manager Reed Tradex
Co., Ltd.

1995-2003 - Corporate Planning & Business
Development Manager Inter
Far-EastWitsawakan Public Company
Limited

1995 - Marketing Manager Lenso Paging Co., Ltd.

1989-1992 - Sales Manager Lenso Communication

Co., Ltd.
Other current positions :
- Chief Financial Officer Master Ad Public Co., Ltd.
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AWENITUNITATIAARL/Audit Committee

TRY."

ﬂj

I":i

u”lﬂﬂinﬂ?ﬁ "‘aﬂﬂﬁﬂiw‘iqa / Mr. Prasert Virasathienpornkul
1s261UNSSUNSATIAWAL / Chairman

UNAINAEND NARARGA / Miss Galayanee Kittichit
NSSUNITATIAEAL / Audit Committee

UNAIYBUY UANSAY / Miss Budsabong Limrattana
NTTUNITATIAEAL / Audit Committee

ANZNSTNNN5LSUNS/Executive Committee

UNEUNAR AUAATSNYE / Mr. Noppadon Tansalarak
152871 / Chairman
L ||

wafiLTEg NAISAULNS / Mr. Phiched Maneerattanaporn
N$SNN15USUNS / Executive Committee

was3T NilsziaBgana / Mr. Tawat Meeprasertskul
NSINN5LIMS / Executive Committee

wER@n AanIanA / Mr. Vichit Dilokwilas

NSSUNITUSUS / Executive Committee
e Wae)

UNENAN é‘muzweqa / Miss Kasinee Atchanapornkul
N99UN15UTUNS / Executive Committee

AMMTELISUN5/Executive Management

UNEUNAR ATUARANSNY / Mr. Noppadon Tansalara
1szanuanminiuEins / Chief Executive Officer

umﬂizmﬁ L’aumTwmj/Mr. Prasong Aimmanoj
1lsza1ua i LE19n15134 / Chief Financial Officer

L

W A1FUMY / Mr. Jutha Jaruboon
sa9UszsAminIUiRinG / Asst. Chief Operating Officer

wiellweeg FugIRA / Mr. Chaiyot Chuenchuchit
gauaaniséaans / Sales Director

UNAIENUITTOL WTUNN1UT / Miss Tamonwan Narinthavanich
sawfamsemsthenityimsidu/ Deputy Accounting & Financial Director

)| )
uwa_'lﬁ']ﬁm qmﬂ;ﬂﬁuﬁ:/ Mrs. Uraiwan Bunyarattaphan
egfEusensehanFinsdninay / Asst. Department Director

g
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JoyanalUuauustn / GENERAL INFORMATION

FAUTEN
Company Name

NUAaAnzLay
Registered Capital

ansuznsilsznaussna
Type of Business

P2
a

nasgunaulugy

Headquarter Office

LRUNeL g UL EN
Business License

AMTUIUNUNULRILISEN
Number of Employees

Home Page
Home Page

TngAwni
Telephone

Insans
Fax

L |

HRaULIYT
Auditor
NR4
Address

TngAwn
Telephone

Insans
Fax
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LN WNARaF Wan A1NA (NUNT)
Master Ad Public Public Company Limited.

125,000,000 10
125,000,000 Baht.

Wisnsuaziudendndalamnnniauaniiegende uaziiuiie
Providing advertisement services through the supply of Out of Home Media
and engagement in the filed of Entertainment

L@sﬂnﬁl 1 %u 4-6 gﬂﬂﬂ@qﬂwgqq 19 ﬂuummwé"’m LUAMNIAIBDNNAN L‘sﬂ[;]q{;l'%/ﬂﬁ‘
ﬂi;\‘inWNﬁquﬂﬁ‘ 10900

1 4"-6" Floor Soi Ladphrao 19, Ladphrao Road, Jomphol, Chatuchak,
Bangkok, 10900

0107546000113
0107546000113

114 AU
114 persons

http://www.masterad.com
http://www.masterad.com

0 2938 3388
0 2938 3388

0 2938 3489
0 2938 3489

LAN. WNTUN SBUAU
Grant Thornton Company Limited

414 18 @1AnsuaLlneannes aeaTdunaa 87/1 0.3 NJAMNY 10330
18" Floor Capital Tower All Season Place 87/1 Wireless Road, Bangkok 10330

0 2654 3330
0 2654 3330

0 2985 4449
0 2985 4449
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doyantumstoulneasuuauusen / FINANCIAL DATA

sasaz spsRz spsRz
AUNITHUSIN 2549 wlasguuilas 2548  wlasuwilas 2547 wasuuwilas 2546

Consolidate Financial Statement 2006 % Change 2005 % Change 2004 % Change 2003

TAseasresels

Operating Result

malfainnisLidnig

Revenue from Services 521,108,975 1% 513,775,727 5% 487,541,379 30% 374,911,590
selfannniaane

Revenue from Sales 18,106,294 -39% 29,723,926  -30% 42,502,857 - -
maldaau

Total Revenue 539,215,269 -1% 543,499,653 3% 530,044,236 41% 374,911,590
mlsgns

Net Profit 30,245,212 -55% 66,989,749 -21% 84,552,059 30% 65,085,033
Fuzmesdu

Financial Status

Auninemyuieu

Current Asset 291,724,091 11% 262,028,763 -11% 293,165,095 -21% 371,855,609
Aunine vy uiRe

Non Current Asset 385,582,241 -8% 419,769,241 34% 313,683,716 83% 171,399,944
Aunineau

Total Asset 677,306,332 -1% 681,798,004  12% 606,848,811 12% 543,255,553
Vil Ay

Current Liabilities 167,181,213 -10% 186,582,808 14% 164,115,385 30% 126,654,152
vidduls e

Non Current Liabilities 3,533,933 54% 2,301,850 18% 1,944,127  -90% 20,046,259
wiiAus

Total Liabilities 170,715,146 -10% 188,884,658  14% 166,059,512 13% 146,700,411
douesghatiu

Total Shareholder’s Equity 506,591,186 3% 492,913,346 12% 440,789,299 11% 396,555,142

@
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L¥amng1dIu/Ratio Analysis 2549/2006 2547/2004 2546/2003

ANTIFIVLAAIAMNRINITANISVNN LS
Profitability Ratio

Fasrinlsdusin

Gross Profit Margin 42.67% 46.98% 52.48% 54.93%
dmsnnlagnd

Net Profit Margin 5.42% 12.03% 15.60% 17.14%
FRTIHARNALUNUANAUNTNE

Return on Assets (ROA) 4.45% 10.40% 13.93% 11.98%
ARsHARULMULTIaTY

(fully diluted) Return on Equity (ROE) (fully diluted) 6.85% 15.91% 19.18% 16.41%

AansEIUIATIzIUlELNENIFIEY
Financial Policy Ratio
fmandauniiAusiadauaesdinatiu (i)

Debt Equity Ratio 0.34 0.38 0.38 0.37
ﬁmmm’wmmmmmiwm@ﬂLﬁﬂ (1)

Interest Coverage Raito 13.51 39.58 78.36 33.69
ARFTIHIURNINARD

Liquidity Ratio
fa“mmmuv;umguﬁﬂu (1)

Current Ratio 1.74 1.4 1.79 2.94
ARsndaunumyuReE ()
Quick Ratio 1.68 1.35 1.67 2.93

ART1FIULEAILsEANENIWIUNITUTUNFTIU

Efficiency Ratio
AmandaunyuRugNUlnIgAN (1)

Account Recei;/able Turnover 3.86 4.09 4.66 4.28
sraznanAiund (Ju)

Average Collection Period g5 89 78 85
BNIINTVYUIBIRUNTNET (1111)

Total Assets Turnover 0.86 0.82 0.89 0.7
dayaLnaa LYy /Share Value 2549/2006 2548/2005 2547/2004 2546/2003
AU

Share 125,000,000 125,000,000 125,000,000 125,000,000
Ay aRENNLTEy TsiaTiu

Book value per share 4.05 3.94 3.53 3.17
mlasiatiu (EPS)

Earning per share (EPS) 0.24 0.54 0.68 0.52
amsndausantlasienilssiaii

P/E Ratio 14.00 9.00 13.00 26.00

)
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sraulFauiaunadsenaunig
Comparison of Business Operation Report

&0, 000 DM
Q
0n
50600000 ) 8 3
) (=]
5] s3
=) %)
00 000 DOHT o 3 8
5]
=
300, 000 [4HT A <
2 S
& ;r-,“ [ @
0 000, D) o = o b ® 8 2
© =3 < S N~ o~
2 S o ) o] D S
g « p 4 2 8 &
(2] ) >
11080, 00, DT < g g 3 g 2
i Ml -
Ll - - 1
vvwe ot Besenus mladiudy/ Grossmagin mtenf Bl Froll
= 2506000 m2narizn0 m2sscnos - a0 |
a s L4
AUNTNEIFTIN
Total Assets
7000, [0, (KD
N
L0040, 1K) _ =
= S
S0 D, (KK o R o 2
IS < ©
s 2 & &
[eo} .
450, D041, [ o g § _ ™ 8 ) . 2 <
g T 2 % o I i
00, 0041, KK 3 S 9 3 0 I g &
I s ] > ~ 9 ~ 3
s s 8 S w2
00, D041, KK A g © = = § 3
000, D )
a - v "
Fuwdnly o Todal Assels il B Todal Lisbilies s oaifekurni

¥ Total Eharshokders

||2-:qwm3 AT W 2BARG0E 2:49.'3:1}&]

\/19\‘

\\7/
ANNUAL REPORT 2006 |T8%R|



The Leader in Out of Home Media

anunu:N1sUs:Naus SN

[N i [ al o @
UszanAnNL i uNLasWUINSNE1ATY

U3EmBuaAiuaulnenisdnse U3Em uawmes wen a1nin
1Tl 2531 Tnewnaunea fAosaniny Aosyuannzidan 600,000 UM
siaxTul 2532 IARTuamuitFAn 2 inw An weiiasg Nalfnusns
wazuesds Hlszidigana uazBuaiiugsialaeizuisianag Uismld
o o & o A dl a Y a o v a d‘
nuadnglszasAuanaaiitatsznaugsnaliiinisuaziudnaanaeiie
Tnwanuaziuialnsyaiuanulasonildde i luwnnaauaniiag

a1Ael (Out of Home Media) aaupnvadt3sm ludaausnaadatine lsuwon
UszinniheTasandszanduiusaunaln (Billboard)

Wslun: a
) msifanealaisina
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[~ a o 14 (% (% a’i’
m’mLﬂummmmuwmmsmgﬂimwamwnJmu

1 2536 imalulatinnsduirdeusasginaniineli 1 fhalawon aunsouananmiiald 3 aw uazmviue
fannaninannwldmusenis du wanandigllannvreainuuniansludedhelasnndssng
Trivision Beiivienunea lunyuazaunmdnaunis anunazanunfne

PN =~

1l 2537 WnyuaanzidoulazFandiszudaiy 3,000,000 U Wimalulatinisdrnssuandscandldiugsia
a

Aatlelawunilszinn Billboard Tauanfiunisnaa¥elassairelugduungnaes (Mono Pole)
uazidnd (Double Pole) unulmsaaireuuudinlawsay (Steel Truss)

1l 2538 WnyuaanzidoulazFandisziily 6,000,000 1

o a

1] 2539 - FNAIUALLZEY B9ALEN Buluataa (181) 1waR 1By Tegh e andssmannialde
e aRaLEm 39F15n Buiualag (Usznalne) adm ”Lummmu@'mwﬂ uidndaiuludndou
Faunz 40 ImﬂLﬂumsﬁammﬁmﬁlazﬁ'w@\‘imimmwlﬁl,mﬁéqumvgmwuﬁqLmzmwﬁqiﬁ
ﬁm@mmwﬁjuluzﬁ'auﬁuaﬂn 27.78 AmduRUaIU 1.67 41U ma@'qmnuﬁmgw?ﬁw
BIMAY Bualag (Uszwnalng) andm ﬁd"mqﬂi:mﬁlﬁ@ﬂ?:ﬂ@ugﬁ@%m?mmwlm:umﬂuﬁqLm§
B9ALAN Lﬁaﬁzﬁﬁﬁmmwamé@ﬂm‘lmwmw%\imﬂu@ﬂLL@zﬂﬁﬂlu@ﬁmqiM@ﬂﬂgﬂLLuu
- dauaeuiuUEE waef suua Swmefiuduius i pﬁmﬁmz’%aﬂwimwmw%uﬁwmﬂizmﬁ
gang iednaiin wnamef weud uef siia neEndeduludadiuienas 51 Aniduku
891 10.20 uum fismgUszasdiedszneugsianandetihe lennifliunadnaingt 60 manamms
U3 wdef 1uua aumefiuduus ania dudsmuilduisimginlugsia Out of Home Media
duFudszinaluwnug ey Tmm‘jzﬁ’ﬁﬁmquluﬂ&iﬁﬂ?xmﬂﬁmqw ﬁTﬁLﬁuqsﬁ@%ﬂuzﬁ'mmm Out of

Home Media, Radio Lkla¥ Entertainments

12539-2544  azngnizaiiugsnallddeiialawnndszinnau) iainniaaenliiugndn wu aethelamon
Dyna Vision, Focus Display, City vision, Balloon, Airship W

1 2545 Lﬂ'mqu@mw:LﬁﬂuLm:G‘ﬂﬂsﬁw:LLz’n’qLflu 100,000,000 1% ﬁuﬁﬁizuuu?uﬁi@mnﬁw ISO 9001 : 2000
dnanldlunnsusmeeu wazldfunisusesninggiu 1ISO 9001 : 2000 AMnan1Liu United Registrar of
Systems Limited (URS) tszinasangmiusiausn LmzrﬂmwLﬁﬂﬂuﬁwﬁuaﬁﬁuﬁﬁﬁiﬁi’fn,ﬁu'qiﬁ@
dethelamanlulsamelng neldalaunuin “adreassAdatiafanmnin’

@)
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1l 2546 - Lﬁmqmmmlﬁﬂw,ﬂu 125,000,000 1 wasvnsuLlsan nlussEnuvnausie et o
Tumsauemevdnningdsedszaauinldwazihusimdnaanadeulunanaudnnswg MAI uazvinng
ﬂiz@ﬁﬂﬁuiﬂﬁqﬁn@qnuﬂ;”q uan il 19 fugnen 2546
- SonpemuiunsEm s e Teududn afiou el anin UsznAaRinn ilednde s anli T e
sniin Aquaanzideu 5 Fuum lunsamuisEmiedfuludadouianas 80 n1ssauyuiaRLIFm
unlf lavinend ria Sipndezasdiftedsinaugsialuniendngineal lnsidu Tnadenayazlomdls
1389 NNALRBFLaR ANNm (NUNT1) mmmamﬁunmmmaﬁﬂL%’ﬁﬂ@iﬂﬂﬁ?ﬁummzuuimﬁ‘fu
ansnsszmeldie Saraz 50 savailunaindauutionimnann wasindadouseldea s

P2
=1

- Feruresuiun wauh Avasetwud aia Tnadnldteduludadon Seasy 48.87 nalsylomd

1Y
1Al o '

FFuannadnludedu AensldusstamdannTassnslififeedusnannTesananig 19

- nedanamululiEn wa ez qa ain nednlfeiuludadon Fesar 25 faaavntiugyed
Uiy eadszneuiuausunoyrestsin aansadull Siile A ez 13EM wund anmle
AR (WU1Y) Ay LEEn e ey ga |nin LﬂuﬁﬁﬁﬁaimwmﬂLL@x ENTERTAINMENTS luaunan
sinlil

1l 2548 %@ﬁ:wﬁmmﬁﬁm WA 8z A A1in TudauaeatTEm WA anfle AR (WU1TU) Imﬂ%@ﬁjulﬁm
pudndaunaziiunuluiin ma ez qa $in mﬂmu%ﬂﬂ%aﬁmﬁluLmuﬁlunuﬁﬂﬁﬁm&qu
nishatiuann ¥asay 25 1w fesay 33.33 Anluaruausiuain 1,250,000 vuiilu 3,333,334 1u
Tmmmma‘tﬁunu 1,666,667 V14 LL@t%ﬂﬁ:uLWIN 416,667 1

NMNFINNTUSENAUGINAUBINGNLITEN
TASIA519N5AMULDILS HNUAS LS N E D

USHN NFABSHAR ANA (NWNTU)

48.87% |

UTEN LAUR
= 4 o Q.
Aaaaliuun anm

67.5% 80%
o
Uan. NIdtAaT

v s 4
PR uan. 1A levdnel
LaUR Nas

33.33%

33.33%

a o a & a ' o e

U3HN DIALAN ANLNALAH 1547 19A a2 AR ANA
(WUszwnalng) andn
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USHN ANALADS WAUA Nas ANA

o Z‘/ é’ d‘ ° a a Y a s % a d‘ 1 al o a o 1 U ﬂldl
ApFaTUNe A BugInaliLENsuarFudenaneude e g umeaiuLTEm wigadunislddetinelnwon
ARauALEN 1Y City Vision, BTS City Vision, Fly Over Media, Grip Light, Pillars, Adshel, Waz Siam Square
Media s 13 A fanamuinLadm waef auus Sumefuduuua a1in guandeihaluwonduiainlssmadangw
nddsraunisallunisanfiugsianduwnaiuiu nrsdaunuasnanari iduiEnizauiuuenislunisimuiuay
wsdeihelawnn nsdauedete luwanglunnlul uaznisiinalulag gluuusine indfudgauasidsua¥adlse
a2 a o A ae A A oo o a A o o e A
ansnanlifudednaluwunnusemi anvedsatduayuuuaanlunisnaaTedisdszanduiusiiudednalanwnn

LAY WAL T2 ULNTTANTNN U913 IR A W ua nai LT

a

U3HN A9ALaN axNaLad (Uszindlng) anm
@mE’qu%wﬁ@ﬁwLﬁugiﬁ@Lﬁ'mﬁmmmammw‘lﬁmwmﬂé’qmwumuﬁqLmﬁqﬁ“lﬁm ﬁ@aﬂuﬁm’émwammwimwmw
UASNUALN 3 1WA ﬁmvﬁlm Vutek Printer 18 Dpi Lvﬁlfa\i Salsa Printer 300 Dpi llae Vutek Printer 300-720 Dpi %qmmm
Auinmlaounuuian 3 dsenn fe
o 1uhila (Vinyl)%'\1Lﬂuwmmﬁﬂmuﬁumaﬂazn@uﬁluj L‘W'mﬁumwﬁmm;u P INTDFUNIIR AR AN
LsaLaE WnEguFUnwLLAeT e s 329 Billboard
e 113 Sticker Vinyl WA vLRetnelaEnusTLnm Trivision
e 1y Sticker Vinyl WLLNTY AN SRR RN szAN 1 wifenasTiiunsyan Uszgnszan
Wlusin
U AanamuiuLsEm 89A18n Bumaiaa (8x) an |Bu Teth a1rin Mﬁﬂuéﬁﬁm?mammwﬁuﬁizuuﬁqﬁlﬁw
andszmAniamis nssannusInain s Eauimalulatiuazuuanielunisanifiugsfanisiuinnssuuaesian
pranaalddn Wl 2539 Wiindunilugldusnmsethetasanmann fhmaluladnisuinmezundefidnan
rannmuuderinelamnn 9wl s nnaen3imianugasny auede wazaianmdnealia s Audn

209gnA NN IdIETNNs
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usEN 1nln levi gned ann

va%ﬂ%mﬁ’ﬂﬁ%ﬁuijiﬁ@iuﬂ’]mamLﬁﬂ')ﬁﬂ@ﬂﬂ?ﬂj Trivision edeliL3EM wamas wan a1An (NVTU) LA
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Taseasesela
IA39a5 198 IR Ue9L3EN NNAmes Lam aNfR (NUNT) LazLi3Emeas
(Mdagl : AULN)

se/lenns U aaRaetine Tawoun 539.21 96.55 543.50 97.62 530.04 97.82
ANINANHARAD
AnLsn1sdating Tasrun
et TGN 19.29 3.45 13.23 2.38 11.81 2.18
gau518 e 558.51 100.00 556.73 100.00 541.85  100.00

IpednunInuLsdRdauIs lFrasBEmLa szt as el

(M98l - AUUN)

13 @athaaunalunindn 60 mav.) 367.28 73.18 442.01 79.39 403.16 74.40
151neins (Aetlaaunnldnndn 60 m9a.) 191.23 26.82 114.72 20.61 138.69 25.60
sansele 558.51 100.00 556.73 100.00 541.85 100.00

dethelawnnndungldvanaesdim Ae dethelawninisny Trivision, Billiboard , BTS City Vision, Railway
Billooard uaz Flyover Media @3@nunsnagidndousnglfaes@eiialammn 5 Ussinnsenelfaulsnim

1l 2549 1l 2548 1l 2547

dndaunelsaasdaiine lauunnuan fpeiay 78 fpeiay 79 fpeay 81
sia e lgau

2

TunsdnyrnignAnldusnisde i alasnnuessim nadawlugjaslongdouanlssunni 6 hau de 1 1
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n2:anamnssulla:anwnsiivguluagnawnssy

Iuﬂ 2549 @ﬂ’]Wﬂ’ﬁ‘LLﬂi\?ﬁuiuﬂF’]@’Wﬂﬂi‘ﬁ‘ﬂaﬂi‘&lﬁmq EERH ﬁji_leﬂ']’] ﬂfaumwmmmmmn LLﬁ\‘lﬂﬂﬁ‘Lﬁ’m
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¥

ADTUNNI0IN U T UIEUINLIIANEHARRUAY Lmvmmﬂuum@”ﬂa‘vmmumwuLLunuummqmumemu iNanieds
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UFusa LL@q,‘Wt]ﬁlﬂﬁﬁJ’ll‘ﬂ\‘iL’Wﬂ‘ll‘ﬂ\i@uﬂﬁLL@‘“‘LI?HW?SNLﬂu@ﬂﬂ’]’ﬂ‘ﬂ\‘immwﬁ wargnA12a9u3EM Auoulilen v
umwmvumivaqmﬂmwam\maLum wﬂumimwmmmmmm‘lﬁmwmwiummnuﬂ S m‘tmwmﬂummi I RNGERLY
AuAn m‘l@wmﬂu‘mmwwm vitedeinaeui naneifludeniadenudn ‘Vl(mﬂmsluﬁjﬁ\iﬁﬂﬂ%ﬁ?‘lﬁﬁﬂ@vm”@@m uaTlANN
hJLLuu'aumwLmimnmmvnmum Saaziivlgannd mmmumu‘imwmimu_l?ﬂumﬁu Tuanieiaelamnnman 19U i3 6
AINERIINNTFLIR Lmymmmﬁmmumm‘lﬁ%wmmmmﬁmmu‘imL‘Lﬁﬂumﬂu Fatitadanann TRanssuLMnesIRTINgL L
Tanlul 2549 du Wﬁmfa@‘f,ﬂn 2006 uaz 18 daunud  sonde alsndiedneassdssnaanidi
60 T 109a1AANTTIANDE A Lﬂumuaqﬂmmmmimwmmummmﬁmwmwmm saNdensALInFatar 4.95 UBIAAIUNTIH

TasounTngsan

PURE AU

Andums\daalamnn 1 SREIRY 1] SREIRY Change  Change (§08ia%)
o) 53,296.00 59.32 50,020.00 58.43 3,276.00 77.30

INg 6,588.00 7.33 6,392.00 7.47 196.00 4.62
MR AN 15,432.00 17.18 16,248.00 18.98 -816.00 -19.25
DGR 6,140.00 6.83 6,148.00 718 -8.00 -0.19
199N NRIURT 2,404.00 2.68 1,443.00 1.69 961.00 22.68
- ?ﬁi@i%mmmﬂu@ﬂ

iagja1de (OUTDOOR)  4,692.00 5.22 4,529.00 5.29 163.00 3.85
- z‘%mﬂﬁlfauﬁ (TRANSIT) 981.00 1.09 708.00 0.83 273.00 6.44
- Aeluwagsm@udn

(INSTORE) 307.00 0.34 114.00 0.13 193.00 4.55

sandndaumsldaalanmn 89,840.00 100.00 85,602.00 100.00 4,238.00

v

2HA3N: Neilsen Media Research
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IasvnslusuAn

\WaneuduesiaANfeIN1s189RATATIAINMANNMANENANT Y ‘Luﬂ’wa‘lﬁﬂimwmﬁmﬂuﬂﬂ%g@WTﬂ
AT AL T uraeAuane T TH UL 154 anamefuen S170 (NUNT) éﬁﬁmqﬁﬁuﬁﬂimwmmwuﬂﬂﬁ@gm Ael UR9
Uszmelng 'ffiqﬁLLmuﬁwmImNmﬁ'@memﬂgﬂ s (New Media) ‘1’7{L‘ﬁ'mﬂ@mmifﬁ'amﬁ?mimmmiﬁuri@nﬁﬁ Unn1saan
dnlawnn Redemsadlimang  nagadunisarennguilszinnaasdalasnnnigueniiagen dalfasuacas
meiamquﬁuﬁzﬁﬂﬁm N mmmuﬁumﬂTuT@ﬁ?ﬁlaimwmﬂmij Gof!

1. Aelamnnneluinasm@udi uasFuAnazaangasnge (in-Store Media) Ingninenavuainnsnluniseanuuy

Aalamoun Layn1InIuuANLR VTﬂugﬂLL‘LI‘LI Enhanced Static, Dynamic, kag Digital Interactive Screen (POS)
Tinenrdesuaziuiuaaniaedldusnisetwassoiuaniuiuasnguiiinue

2. FelamanuussuuIuga (Transit Media) 913104 Hutwanunazimundelnwnn vusalszainielsuannia
s0uing antaudenaty lnsesnuuuguuudelnwanlilanuunnswuazlaasuiiasauiuaausianis
1099nA1 TuszAtAnNIW ReuauessaA N AL asaIns T nlseandu

3. @elamnunlszdutszmnnanasniy (Street Furniture Media) U3uEmiuauimunde lnwnindszinnil ivdmnsialu
o o o o o = o o o A A e -
nawne wazdsndadrAgyuanaesiszmalne sandaimunliulgelidelawunniegdgddnsalacses
Tnawiuau InaAnilimanaesiiriiazauaensesde iuddnAny

4. nrgfannuRusinslunisvmundetawnn Tusslssna luginiaeidansdueeni@asls sondanis
soudlefuiusinslunisimalulagdelawanlulduieaialudsvnalnasanienisantiugsiadeaan

giinsal Aalamoi

TATINIIINHANNANINNT LFEN Fainmua 13 Exunawanwlutl 2550

@

ANNUAL REPORT 2006 |T8%R|



The Leader in Out of Home Media

Uode1den

Tumsanifiugsiasmudethelasnnniaueniegende (Out of Home Media) uanwilaainaAu@eslunisaiiiiu

N o P A ~ a o X
qInA IWHWQ1ﬂLL@Q ENNANNLALNNAITNANTIUNDN AN

1. ANEENEINUNISATEUESA
o 4 dy o A - e o 4 o
nisdsznaugsiafdethelasmiasidadeFeulaniaAsegianinsuuardriinguizedy
neganagan WusulsdrAryaeinetisennsianisualsenaunis agannnisdnanlalusuilszunninig lason
m@qgﬂﬁw ﬁmmﬁuﬁuﬁmmqﬁmmq:mqmmﬁﬁ@ ﬁqﬁumﬂmfaﬁqmammg'ﬁml,mmwvlsil,uiu@u
= 1 v a dl 72 k3 ] 1
nunsiesnaliiianisidasuudasluntsldeulamanesgnin TunisuesundeantenisTamunlues
AsuuaInd  duneliiianansenuatsdrAgysadianasaldaedim Gednsniamulnaesss e
109131 1 2549 atfludnmfesar 0.35 luanzisEndensilsiunuag aasdetheluwmn Aasdensan
\ | aa , < o o Ay o oA °o 0 Y a o
ANEINAY ArdnLniuaesieluwmn SelnuanrusIIdeyn Uiy nynseiiawinlduTEmaInim
diusadunistdwssiuuisnisldreudasenn Auaniazimsegiauaznisdiesdlduivendngs  etaals
ARNNUTEN AP A UNITLAZIN9NIATNNT7a95URALAN122AIna2laa N9 NANITUINITLNLAN
wazAugadtyyndnnauluwiaildaiimamls uasdelasaielllunaluindunsenissesgnang
nsszydaiau asimunguuuaes@eiihaluwanidaaainuaannay lneaewizdeiie lasnnauadn
ndndonaesdethalawanvesisim ddndounmnnzanluusazilszion uaz AsauAguALANNFEINg
4\ -
1/1Lﬂ@ﬂuLLﬂm”l,ﬂmmmfmmi:@m

2. AMNLELNAIUNIFTIEU

2
' =

ou ATl 2549 13803 yaAgnuiin1gAnaIuIU 135 AUt uazdinisinAnilevilasdaas gy auau

> £ o oA = P = Y = Ha o o X
23.6 AU GetiuiiuyarngelaeBouiiay 15Enaslanu@emesuniItu wngnuliiadagiseuil
wia gnuillaimanatuisnlunisdisenilld avlinansenusenszuaiuan waznanlszesussm
feudEm il gauasmuuaulauiy Reulanisdisztu TnaldideianeReulafimmsine) duiugndn
Pdrszunaumuun MealuIEndamuualigndtoalud Adsldinadosanimianisdduusem
ynnsdsangidasaentn efluninsnisanaud@asanisissRuandn uazuilgoionaaziiinldluaniny
wisrgnangzaeds TuamueiudEnaiuulsuiasuazyadunszuaunisfian s ianidunaedie aiy

TuRaUN NN L NATATA

@)

|MSB|ANNUAL REPORT 2006



The Leader in Out of Home Media

lAsvasumsiioiulia:n1SIANS

TAse@s9an1snanu

meregavulvnjreiEm ol 29 funnau 2549 Tednvinlas U qudfudhnuanning (Jszmalne) andn
HuaziBunnail

] a o ° 1%
NUIRNSLLIEUN LFENTITEURD

AMUIUNY
1. NQNELFININAN 3 vimumummﬁlLﬁ'm%qmummﬁ 258" 60,900,000 48.72
2. GOLDMAN SACHS INTERNATIONAL 8,827,300 7.06
3. WEATR AanIANA 7,399,960 5.92
4. wwtaan YWinudAall 5,751,600 4.60
5. Wanians qinens 5,000,000 4.00
6. WNANINITING NilFmuTne 4,786,666 3.83
7. weganed TnGRde 4,317,000 3.45
8. wenAnt ‘Qlﬁilmmmﬁm 2,000,000 1.60
9. WNAMYTITT STULNINA 1,837,500 1.47
10. 419@19NUNNT anileg 1,637,400 1.31

VNNEME  1UNEUNAR SiuAaning, weiiasg saliiuene, wiesd dustadgana

ulavnaanaRkuilung

£%

¥

wniiulananeafuilunaliuigtevuludnmlddaundifesas 40 1eein lagnandain Sun#Ruld TRy ana
uwardnseamunguaeisiiues fun1nsAssgiauaznsaiiueu e anud Ay

ANNUAL REPORT 2006 |T8%R|



900C LHOd3IY TVNNNV |33 |

TAS9E519N159ANS

ADIZNTTNNITLSHN

ATUENITNNITATIAADL

ADIENSTNNITLSUNS

—'
>
[
=
m
[
o
)
=
5
O
=
-
o
=
T
¢
3
o
=
)
o
3]

A1UNuAsIAFgaUNL LU

UseaULRIUUINLSUNS saslszaruanineeusms

v Y v Y
sz ﬂi:muﬁmﬁ'ﬁﬁtﬁlwﬂﬁﬁami szsruanuinneha
UFUITNITAAA UFUITNITL9U
| |
|

thausuisdrinau

____________________________________ _________________ |
dhene dhenisaanm HNEIAINTTNUAZNITHAR thaWmuIasNauasn1sAaIn eneniydnsiau




The Leader in Out of Home Media

FIETRHLFMITUTARHDIUIAAILANTDILFEN
ATUZNITNNITLTEN Usznavuidag

1. wethawad T ey NITUN1T/NTINNNTRATL/UTZEIUNTINNNTLTEN
2. WLUNAA FinuAanIN nasuna/szaudutiiiosus

3. weieg NolFhuEg n9INANT

4. weads Hlszidigans n9INANT

5. WM AANIAA nITNNNT

6. WuLlsiaag Asialiusnana N9INNT/NIINNNIBATY

7. wwaiaen ARRamG N9IUNT/NIINNNIDATE

8. UNAYHLN naNiml NITUN1T /NTINNNIDATE

9. wetlsraeA nunTuan] N9IuNIT

MSANUSSNIBDIAULNTTNNTLFTEN T 2549 (A1UIUAF)

ANMENSTNNS AMUENSTNNNS  AMNENSINNIS Ussaasnaloysl
a o a - v 0 o
UFTHN MSIAFAL 1SS nayuilszanil 2549

AU 9 AU AU 3 AU AU 5 AU AU 12 AU
59UNIL 6 AT FANNIL 4 ASY  §AUN9L 5 AST  LHNRIUN 21 LN.8.49

1. ¥papngasiniasdng lavvanas* 5/5 4/4 - -
2. WNLUNAR AndAaNInNE 6/6 - 5/5 11
CHRTALITIEALE R GATC AT 6/6 - 5/5 111
4. wwsds Alsuidigana 6/6 - 5/5 1/1
5. WNEATA AANIANA 6/6 - 5/5 11
6. wiethawed Frlaayeny 5/6 - - 1/1
7. watlsnidiy Inadummema 6/6 414 - 1/1
8. WNAMTAELN NARARK 4/5 213 - 1/1
9. wednsian Snluiuss = 4/4 - - 11
10. WNANMNAN STUzNING - - 5/5 1

11, UNAYBIN NANTRU - - - -
12. lsvass  anunTuan v - - - -

NUEYR:
* ANBANAINFNAUNNTINNILBENFIFATUN 14 WEAANNEIU 2549
o faunnssiadui 16 fuanAn 2549

wex ﬁﬂi:ﬁ;uﬂmtﬂﬁumiu‘?‘ﬁmﬁﬂffuﬁ 25 5.p. 49 RuAuseAeINTUNsTUNTLIEMUALNITNNNIATIRABLIUNY 3,003 EANA
Tavzanas AauATUT 25 5.0, 49

He ﬁﬂizﬁuﬂm:mmmiﬁﬁwLﬁ@ffuﬁ 255.n.49 TmusEldunsrunnEEm unu wesnsiall nluitss sausidui 25 5.0, 49
- nesunedase Ao 4 vinu lAurigdLT 6, 7,8, 11

- AMNITNNNIATIRAALANUI 3 VinulFuaa iU 7, 8,11

(&)

ANNUAL REPORT 2006 |T8%R|



The Leader in Out of Home Media

S1EAZLAANTTNNITURILS HNUAT LT ENE DY T 7UN 31 FUINAN 2549

UsHNsa UFHNTIN

UNA. uan.sndeas  ua.anin AN WAUR Hﬂﬂ.aﬂﬁL'gﬂﬂ uan.inA

namasuan  waunNas e el Ansaatium 22 QA

1. wathawed flaeyoy XX

2. UNEUNAR FITUARNINE X,/ # X X X X
3. Wweiaeg NiiFnusng X,/ X X X

4. wasdn Husziadgana X,/ X X

5. WNeNTR AANIANA X,/

6. Wieszidsy InaduInIma X,**

7. wanaiaendl NARAnG X,*

8. WNANIYWLN WANTA] X,*

9. WWAMINAN druNIng /

10. Welsraen  lanunTuan] x,@

WEWE:  xx UITaunesNIg, x NTINNTS, ** UsEaIunITiNIIAINaaaL, * NITNNNINIIRAaY, / Usza1unssunIsLIuNIg, / Nesun1sLETug,
# Uz audutiniLsmng, @ Uszsnudnutiniusuisnns R

ﬂﬂﬁtﬁﬂéquausuuﬁ'ngmﬁﬁ’m‘immmﬂmi\iLzﬂ"}uﬂmﬁ'umeumsu?ﬁwvlm (10D)

$183aNsTUNITURILEFEN WANFEATNITALTH
Directors Certification Program Directors Accreditation Program
(DCP) (DAP)
1. wehawaf flaayny - 14 57/06
2. WIEUNAR FiuAanSNE U 44/04 U 7/04
3. weilaeg NiiFAusng - 914 33/05
4. wasdn Nusziadgana $14 65/05 $147/04
5. WIEATA AANIAIA - 11 33/05
6. Wieszidsy naduInImaA 314 20/02 -
7. wwannaul AaRacs - $14 60/06
8. WNANIYWLN NANTm* - -
9. wilseasd unnlusnf - -

NG - AVALIT 8- 9 INANIIIUMUITUN 25 FuanAN 2549

©)

|MSB|ANNUAL REPORT 2006



The Leader in Out of Home Media

NSTUNITUNDIUIARIUINUNULITEN

NITNNNIHHENNAMIAEHBTAUNULEEN Aa wiauwas fouraning uay wiatlszasd eunnluag] asanaiade
faufuLazlssAiUAIANATYID9LTEN

YALLUABIUIANUN

AENITUN AT e LRI Fasie 1]

1. danasudEninaldaonn Avrnaiunsouazdszauntsalliidulsslanidantsanifiugsianesuism
LW@IﬁLﬂu"Lﬂmmﬂgmw 'J[im‘i_]?v'&\iﬂ wasderlaALY9LTHm mmmumwﬂiwmumwu‘ummwmﬂmm
MJmmmenmm@ﬂsviﬂﬂnummumw uazsuRntausadiio

2. mumﬂumawummmviummmumuu‘tﬂuwLmvw@mwmsmLuumummmwmmmuﬂim
ADITNITUNITLINNS LfauLLmLi@q‘wmmmaa‘umsmwmm”lmumémmmnmﬂiaf;mgmmummmwm 18
Lfrm‘wngum&]mwoﬂwmimmuummnwﬂ?uﬂnummwu

3. Anihdluntsmdugualiiaue ﬂﬁumimuwmLuummwuiﬂmwﬂmumifmmwﬂi LANTNIN
wazudalipouy mfmmimmsmmu@Li@qwumumﬂmmmimmumummmww 218019329919
mmwmmimnmmmuq ‘L‘w‘wmamﬁmﬂLﬂu”l,ﬂmmvmﬁm do1laAu199d11INITUAIZNIINAT N.4.57.
wazAANAANNINETwiaLlszmnelne mumnummmu‘lﬂLifawmmmamimLuuﬁimfaﬂwqumazmmmmmmw
ﬂmmﬁum?@wmwumimmaffmmqmﬁ*ﬂmmﬂu@ﬂLW@‘Lﬁmiﬁnmm‘@mmmummmmw

4. wmmlumimﬂu‘lmmwmmumimummmﬂ‘lut,l,@mwmfmzmumaiuwﬂimwﬁm

wﬂnmnu S N9TNNITUTEN mummwmﬂummMuimm mmeafmLuu\muimﬂmiﬂmmumw
LquLLma"a\ﬂmm@"Lﬂuﬁmﬂmmﬁmmmmimmuummnwﬂaymmawuﬂ@umLuumﬁ?
1. L?@QWﬂ{]MNWﬂﬂWMuﬂIﬂm@ﬂﬂN [fl'Vlﬂi"““MI NO@‘MLL
2. Fasnmsmenisiinaalaeiu ‘V]\‘i‘lﬂ‘ﬁL‘]_]‘LLVL‘]_]lﬂ’mﬂ{]?WL‘]_IEIU?I‘N[?]@"IQMZ\]ﬂVl?WEILLM\?ﬂﬁ‘WLVIﬂVLVIEI Lsmmﬂmmm
Qﬁﬂ’h‘ LL@vﬂW?LﬂﬁLN?;I?’WEIﬂW?‘V]Lﬂﬂ’)tﬂﬂﬂ%‘ﬂ@xﬂﬂ?‘iﬂ‘ﬂ@ﬂﬂvmﬂu
3. Li‘@\‘iﬂ’]ﬁ"’ﬁ’ﬂﬂﬁ"ﬂ“lﬂﬂ@ﬂﬂ/]i‘?‘lﬂﬂ’W'm_l VN'LL@LMLﬂ‘Lﬂ‘]Jﬁﬂllﬂ{]ﬁ“”lﬂ.lﬂllﬂ’ﬂﬂm@ﬂm‘VIZ‘]ﬂ‘V]ﬁ“WF;ILLMQﬂi““LV]ﬂVLVIE Li"a\‘m@ﬂmm"“ﬂ
A8nng LL@vﬂW?LﬂﬁLNEP]J@N'E\]Lﬂﬂﬂ]ﬂ‘l.lﬂ’]ﬁ‘VLﬂN’1‘1)1?’?]@’1‘1)]‘14’1EJVL‘]JGINZQHV]?WEWJ?NU?HV]@ﬁVla,L‘LIEI‘L!

2152NNTANTIATUNUL ) .
Tunsdszguandoylszantlynass Winssuniseenansiuns 11u 3 1iudns drauaunssunisiazuiisean iy
anudaulaile ﬂlﬁ@@ﬂimﬂmmﬂﬂ@mmﬂumu 1113 ﬂ@iumﬂn%mm@@ﬂmﬂmLmu\ﬂuﬂu:mLmyﬂmmmwmwmm e
sl uaa i mmwﬂfan AauTlnga miﬂlumiummum@ﬂlumLmuqmu‘wmmumﬂum@@nmnmme
ﬂﬁumsg@@mmmLLmquLﬂuufaWL@@ﬂmmwmmuqmﬂim

maﬂsvmuwamsﬂgum’mmmﬂmvnawmiumm

lutl 2549 fodlutluen Ausne ”memiﬂ?vmum@msﬂgummmmﬂmmﬁumﬁ‘umm Tngnanisssiiiv
panudufitinela anzuuunaaanunag il A AuivANIn uazLTEny depnhnanimuLaziaTua il
ADILNITNNTLITET flsrAvBmlumsiunsnuanniu dwsunssunstidanlus mase IFfigHiadmiunng
I3 Wadnunsseumeniaidunssunig soudenisatiuayunisdndandununiuaniiiu 10D Tulassnisaesnig
\unssunng Tddrazidu wdngems DCP vise DAP lusiu

®

ANNUAL REPORT 2006 |T8%R|



The Leader in Out of Home Media

ANZNITUNNGTUTING )
3T 31 SUNAN 2549 ADYNITHNNILEUIUBNLITEN Usznaumosyans AMuam 5 v Aall
1. WILUNAA AT Usr8IUNITNANILIINT
2. wenLTEg NelFhuz g NIINNILINNT
3. W Hilszidigana N9INNILINNT
4. WA AANIATA NITUNNILINNT
5. WNANAM  Srurnana N9INNILINNT

TRUIABIUIANNT

ﬂmmﬁmmsmmim@uL‘ummmwmﬂuma‘mumm@mma\immmumﬂuLﬂu”l,ﬂ AaTELNER AN TN
WEEmivunls faselld

1.

11.
12.
13.
14.

15.

(34)

AOLIANNNILEN I TUUBILTHEN %Iqma‘ﬁ'ﬁLﬁmmmmﬂm:ﬂﬁumm‘?mﬂﬁlﬂuvl,ﬂmmuTﬂmﬂﬁﬁmmﬁum?
UiEmrwuals warliiseeunanI?ANURR AENITNNTLTEY muluma‘mmumiﬂiaﬁm
ADNLZNTINNITLINNTAE mmunﬁummimﬂmﬂiwwiuu@mmqnwuwmmmumwmammaﬁ
daun1rasnATeIALIzNIINNILTI ATl TuAL LLMMLZQ‘EN‘H’NNﬁﬂ@WﬂVIﬂTJHNLL@ ATULUUALIAINED
mm‘muuim@mqu@ﬂﬂwmmnmmﬂmﬂmmﬁum@mmimwm ADIZNITUNNTLR N NAIUANAIITIAY
AuuaLaeuutas m@quwmLﬂumamm’l,uu@wumumiﬂimu B9ALZTN LAaTNITAIAZLUWLATS
YBIADLLNITNNTLFIN T L6

fansunguilszanailszand nsimuasulszinnresusiazulagau LL@JM‘L&’WMM’W]?I@QLLﬁ@yUﬂﬂ@
mamumumummu,rm‘Vummm’Luﬂqﬂmmmuﬂsvmmﬂivmﬂwmvl,fa WBLdUR A ATUZNIINANTLTEN
u,@q,mafmmmmeﬂmmmmmuﬂivmmmimm@ummnm‘wLLm
ﬂivmummimmmmmmLm@muqmm ﬂﬂﬂuﬂ’]ﬁﬂ’]ﬁ‘uﬂv‘ﬂuﬁl‘ﬂuﬂ?vLNuN@ﬂ’W?ﬂ’]LuumuLL@v?‘Uﬂ’]?‘HLL@Q
Li@amiﬂa‘vmuw@mimLuquumnmwmmmmnummquuu

Wansauntiunlgaudla LLNuﬂ’h‘m’]Luuﬁiﬂ@lﬁmu%@&lLLﬂ’&ﬂ’]')JV]’NLﬂ?iﬁ‘ﬁﬂ@ ietlss Temiraatisem
Wansaunaylfnisau Lmvmuumuﬂa‘vmmmmwiﬂmqNu”Lm iU 50 AU
fansunisdvindyeyineadugaiareism uay murmmmm_|misnfmniwmum@miuimmmmm
LWﬂmm‘lmﬂ?vau‘"’lummmqmw JureFullifuannfirmualdlude 5 aasaaunisiuLATURaL
LL'Z\]J]ﬁﬂWTL@?@WLW‘ﬂV]’]ﬁﬂJﬂJ’Wﬂx‘iﬂ@"l’)

fansannsvidrygifaaiunistu niafes Aartlsei waznnsliRude luaaGulify 100 Fuuam
rs»mfamunqsﬂmummum@uumfmﬂja‘m@ﬂumsmmtyﬁy"umnmq

naudladoyayn waznsidndrynmilanszdrAnymuiiannssunsiEmsiatsniiianmas
AsFTunsssenv AU IAAAINIT UAZNITLAUNINNAG

Nansunsleudnsd Lme‘wmuﬂJmumMﬂmumﬂ@@u #9119 n19n1sAUnAresLsEnie aue
ARANIZNITNNNILTHEN

fansnnmnihansuasningduresidinllianssyninles i ﬂumﬂmu iolgUeReANILNITNNN LM
WAN3UNANN 3UAT 1A UIBILFEN memaummNuﬂum@ﬂnmﬂLW@mu@m@ﬁmmﬁmwmw
wma‘mqmimmuﬁaﬂﬂm WIRNTANGINATBILTEN memu@mmmmﬁumamw

n1eaniiunisle) ieaduayunisaidunisfenanadnasiu VvidaRuANTLR 1T AR LN 77U 913
m@mumﬂumm@mnﬂmvnﬁmmsmw mﬂﬂmﬂlmuiﬂmmmmmmﬁum?mw }
mLuuﬂ"mmuﬂmfawﬂwnuﬂmmﬁmmﬂumﬂm ez lEF N8R LA/t auRaNlszguAniznIsing
UATFRIAINANNATFRuAIRaYNe U NN T e liudTNUANIENITNNN I A LU NSNS UL RaNAANNINET
pa1AnanNIngwislszwnalng wasnsensaennclae

|MSB|ANNUAL REPORT 2006



The Leader in Out of Home Media

Vil MINaUaIIARINANaNITNNNTLIMN A IaIneYETRnensNauTey ARaTianal anud e Hdulmid
ipanalaudnudananatlsrlamlludnrnsduiuisEniietstndes

TngTunstszgnlsfinisiuuaseanewnantifinssunisgannisld Assialiil

1. Lﬂuéﬁmaulﬂluﬁ:mﬁzﬁﬁﬁﬂﬂmu‘?ﬁﬁm AmuanIsna dag1srasd wuomna ulauneaest 3 sandennsniiugua
neaniiunulagsin Hanan AnudniusiugnALaziulinTeLAeAMzNITNNNILTEN

2. Hgwnadne ussas Tandne mmmmququwmmum winauads WdudidunsvFenineuaessFim
WedfuRudafinnsiumis soufenisivunteuianeinandifinez uatlsrlamineuunufmanzas
uwaziianualunislaneen liean laeanwinaumuminumunzas . .

3. fgmnalunsimiunReulanianiedi i wRuashin sraznan1etisstu msvindyaenaniailasuulas
Raulananigdn lugu .

4. demnaeylAdrldnenulasnisildfueyiAanausnssunisuidmude uasArldanaviranisdna iy

uiazATaiaeRulainu 10 Auum

fansanizasnisasululpsamsssnnsingg sufmsTememsngau

mmm@m‘vmmmmmmmmﬂumLmumwmumm@mﬂuﬂni‘ummiwmmmmLLavLﬂuﬂivaummw

auummmmmmﬁnm AR mmﬂumam@mmmm

srfiuRansTiAEadesfummBmnseinluve s fsn

® N o o

7

o o o \ Yo . am ~ - ~ = o o aly o o
Y9l NaneLaIAAINaN nesNsaanTsaldanunsnewTRansNauiTayAranatalandaud ddouldide
yiraaalANT s antanatlsrlmiiludneaisauiuLTniTa L as

WAUNISAUNDAATUNUSELITWITTEALF
ﬂmvm‘mmmmmimLmmummmﬂmmmmmummmLmuwmmﬁvmumimL@W%@m\m\ﬂumwm
UT¥EIUNTTUNNILTNNIIBIUTEN Adlgrmnlifulaunguasdninoutiunisduneamuminlsysunssaniaimse
Tunsalfisuwdalsrarunasuniatinngdneag anenssunisFEnazugiansandnidenainnasuninimaviadisms
seAugeuest B Iiidnu A sesumauny mnluRgnumsnzananafiansaunAngssainyaraniauen

AMEZNSTNNITATIAFAL
ADZNTINNNTATIRABLTBILFEN Nauau 3 inudsznavusne

1. Wwelsziasyg alenana  UsEaunITuNNgRIaaeL

2. WNgnAEN ARFAnG N99UN19FATIRAAL

3. WNAYBN nanimil NIINNTATIAADL
YDULIABIUIANTNT

ARsznITINIRTIAdeLTe LIRS AN Tidsie lii

1. seunubiiFdiinmenuniniRuedwgniesazilasaectiisme Inaninlsawnuiugaeuiod
WATELBINTLAATaLAAINT BN NNIRU e Insunauazsyan

2. asunulisEndszuunisauaunieuiazamagaune lundanuimnzanuayilssavsnalaaaauniu
sanfugaeutiyduasgnasaunialy

3. asuntunisUiRvesudEnliiduldnungunisdifoandnninduaznatandnning damvunves
aaAATMING visanguanefifedesiugInavessm

®

ANNUAL REPORT 2006 |T8%R|



The Leader in Out of Home Media

4. ﬁmamwmﬂﬂmmﬂﬁmﬂmmﬁﬁﬂumtﬁﬁ'Lﬁmmmm‘ﬁlmiﬂw%a‘mmi‘ﬁ'@wﬁmmﬁmm”q
manatlsylamilidanugnsiasuazasudou
5. ﬂﬁﬁﬁmaﬁ'ﬂmﬁmﬁiﬂmzmwmaﬁﬁwmwmﬂmemxmiumimm%@uLﬁum@uﬁw Vi nunauuleung
NI INIINNTRUUAZNILIMT AN LA NUNIUNTUTRAINATIENUIIUNNGINATRIFLTUN S
NUNIUFINALFUINNIRUTEN Tus e ud Ay ‘1’7{5?@\1Lfauarﬁifammammumuﬁngwmmﬁwum T&un
UNFIERULALAATITTTReNe LT e
fansanAmiden duausang LAZIAURANFRLUNUE AR LT TU09LEHEm
Fovhmesuianssurespaznasiniensaseulae ol Slumenulssidreniin femeudinatn
asunlngszaunIsinIngIagaL %qﬂi:ﬂ@ué’fm"ﬁmﬂ@ Fasiglaldd
7.1 ‘LﬁmmLﬁuﬁ'mﬁmixmumﬁmﬁﬁLmzms@mLmﬂ%’@;ﬂ@‘Lummmmmm‘fmmmﬁﬁwﬁqm’mgnﬁm
prufiau iuflidetield
72 Wamaiudsafuanuismesesssuunisruaung e i
73 Wuguanideindaeutndreniimmmnaniiaddunsuseseselidnanszuiis
7.4 IﬁﬂqmLﬁulﬁmﬁumiﬂﬁﬁ’ﬁmmng‘mmmﬁ5@ﬂuﬁnw§wﬁl,l,mmmmm‘”nw%‘“‘wﬁ damuunaag
mmmwﬁ’ﬂﬁwﬁﬁﬂﬂgmwﬁ'Lﬁmifaqﬁugiﬁwm‘lﬁﬁw
7.5 mmmﬁluslmﬁ'Lﬁufj"uéﬁ@ﬁmm:é@muﬁﬂﬂmwmu melrananihfiuazaausularenilldsy
NOLUNNEANANITNITNNNILTEN

2%
o a

Melin1snauaIuIafINa1anIsinNIsaIIadeuas liansnaydRsan nuvIeyAnaianala N daudel
doulide viveanadaandaufmenalse lomiludneusauiuizsnizessdeas

2152NITAITIAILAU
ANNQNTENTEIUNTINNNTLFEN

NSATIUINTTNNTLTHN

il furedennsznsmumsassvn nsiennssumsLBEaziansnnangmsennsg m’iﬁﬁﬁuﬁmmmqmﬁmmm
wannuane Anmazfiuaziideririnddlng damsssuuazasanssa Ussiinisiaoulsdlalismies iednaus
sianlszuifesuilufamidends nisusaranssunisazfasldiuanaiiurenaniilszuifedudsazunudns
lylfasndnfeiiasiuuiuiinnssguacdanieanides

unadiRfifumbingsunisdaanazvnlauenaniapaeanauansy W meviieatean AnEnaTneT e
aunsaidenyapaiigmantAuanzanddunssunisunuldlunisuszguasadaly redfesdantsegudfartu
WeasAdenss wiinanrzaasnssunisidneasiuvdetdesnitdenien Amznssunisazldidennssunisival
Lfawmfaﬂﬁﬁﬂ?mu;ﬁaﬁjwﬁfaﬂﬁiﬁ uRresAniznssinsluNndennITuNafinfanaadeslszneufsazuundes
1;Jﬁ@ﬂﬂfhmulu?@lmm@i’ﬂmunﬁumiﬁﬁqmﬁ@@gummm@%qLﬂ?hLﬂuﬂsa‘umﬂmummmmﬂuﬁﬁLmi\‘i”l,ﬁlﬂmwi"ma‘x
'171}:]“&mﬁ@@g’mmﬂﬁumﬁammmu

@)

|MSB|ANNUAL REPORT 2006



The Leader in Out of Home Media

Heunssunisadse
ngsunndasy uuede nesun A lAdunssunisuiung wardldidouinaadasiunisuiunsenuilsean
wazlsdiflugnefuaeluglutdem suiaduyrruiiananifasudounasiaonududaseaunaaiananning
wistlszmenalinuuals e Idmuuefianunssunisgasy lidal
A % a o 1a % v Y dld v dl ¥
- deviuluEemy i feray 5 Tealiunnaleadinandas
a iy . a R > o S = Y ve a A °
- nesunisdaseliidoudonlunisuiunsau snndldiflugndne wilneunSnenlafutuiseulszan
Tadilugfanunanaugnaestdsm viinluese wimsan wirailuyananataiinondauds Inaseldd
uatsrlamuliide luanwzdinanudaiunanlddaend 3T anuusianiznssunis ldiansansaumeuudndn
TinansznusensUfisutii/nsianuaniu
- hfeondniusnegsnia ldinadselambisedaulfids vismnensauwasmedansislusunis Suuasniaizmenu
2091319 15 lwATe 13NN vizayraafienadiaandaudludnsoeivinldanaaouidudasy
- ddugnfsiindugusung fhedumalugjaeiiem wEnluese UiEnsanviayananatalandaud
wazldldFunisusissialidusounuinadneuatselominenssunis geviuselungy

TuiTaqii 1314 AN3sunMsBAT=IAU 4 1M1 H992N19A SN AUMUYINAUNITUNNIUTENUAZNITNNNIAIAEDL T
N3TUNN9IBATEAINTOTNATUAAIANNITIUITEEUlFat B aszmunsAan lFfuneunnne  uwazlinnagnaldaning
wesprasefidiuliidungula Nazunduisduliliaunsawanipaumnivliesndassauaauianaunantinniues

NssUNIsAATENIRLLAADIWIANUNATY
- guanadselominesgdaunnae ivinnauiu

= a

- pualilfiAnenudauinnanadeslemlsudrafimiuduive ffetuselun sileusdnauieifuiung
wisegDaviuae g ngunaniu

- ‘lﬁ‘mwLﬁuﬁi@Q’ﬁ@ﬁwﬁmﬁumﬂma‘ﬁﬁﬁmﬁ’f@muﬁLﬁwﬁ@mqﬂﬁﬂ?x‘qwﬁ@ﬁu

- L%ﬁﬁ?'fmﬂimgmmznﬁumﬂmu?ﬁwL'Wlfaﬁmau%‘lu'ﬁ@mmﬁzﬁ’%ﬁ’ﬁymmﬁﬁw

- qualidnfiRmadervuatesnaaudnninduasnguneiiftadas

- @LL@‘Lﬁu‘?‘ﬁ?mﬁ@:uumimu@umﬂluﬁ'mmmmLL@:ﬁjﬂa‘:a‘w%ﬂ1WW’§@N1;Tqﬂi:Lﬁu°lﬁmmLﬁuLﬁmﬁu
ATl uaz ATz AR TR ATLANN e luTe L S esinsasTlaz 1 A5

©

ANNUAL REPORT 2006 |T8%R|



The Leader in Out of Home Media

ANARLULNUANMZNSTNNTLT HNULAZAMENSTNNNS T AtiaE .
ANRBLLNUALENTINNNTLFN A LASUTWT] 2548 uaz T 2549 (Anmauununiluf[w)

(W0 Un)

TAngINNNS \Wedszay Weszan Weszan

NF5UNITUTEN  NIFUMIAIIAMAL  NTTNNITUTING ‘LT’IIM‘Ij"m’i’iNﬂ'l‘i FINAADLUNY
2548 2549 2548 2549 2548 2549 2548 2549 2548

1. saAdeednA Tavsast 100,000 80,000 80,000 80,000 - - - 400,000 180,000 560,000
2. WIHUNAR  AnANIN 60,000 40,000 - - 25000 40,000 - - 85000 80,000
3. weiieng wilinugne 60,000 30,000 - - 25000 40,000 - - 85000 70,000
4. wwsds fusdigana 60,000 40,000 - - 25000 40,000 - - 85000 80,000
5. 1T AanaanA " 60,000 40,000 - - 25,000 40,000 - - 85000 80,000
6. wienlsialy Anadummna 60,000 40,000 40,000 40000 - - 140,000 140,000 240,000 220,000
7. wethawead flaeyny 60,000 40,000 - - - - 180,000 180,000 240,000 220,000
8. wnanunme Tnawu - 30,000 - 30000 - - - 20,000 - 80,000
9. wwaniaed NaRans 40,000 - 20,000 - - - 60,000 - 120,000 -
10, wiedhsias Faluwiess 40000 - - - - - - - 40,000
11, weaanAnl Srusnena - - - - 25000 40,000 - - 25000 40,000
994 540,000 340,000 140,000 150,000 125,000 200,000 380,000 740,000 1,185,000 1,430,000

WRNEIWR * ALY 8 HuansumienINanIzile Jui 20 wnew 2549 , a1Au 9-10 TAdendnunmsssinumiaiie 4w 20 wenew 2549

ANRBLILYNIUELZFING
mmmmuﬁﬁmiﬁ%ﬁﬂuﬂ 2548 uaz T 2549 (AmeuunuiiusaGw)
(Ve uIn)
UNA.HELADS LAR Uan.NNFLARSLANANDS uan.u1sin lsvdnsd
FERzIAHA 2548
Rupay wazlutia 14,312,837 11,409,043 2,647,250 2,430,000 - -
ﬁuzﬁwunmnuﬁwmﬁmﬁw 232,140 - 46,440 - - -
%uj - - - - - -
79U 14,544977 11,409,043 2,693,690 2,430,000 - -
AMUIULLTINT (V1) 7 10 1 1

|MSB|ANNUAL REPORT 2006



The Leader in Out of Home Media

N1SNINURALANDNIS

AruznasuneLsEm Il FAnuddyuazfifnude e fanadwiunssunssEmannzileu (Code of Best
Practices) ANLUININTRIAANANANNINT UL sznalnaadspsudau uazsEmdaasnlinniznssunismnyiog
mumsﬂmwaﬂam D|rectorAcred|tat|on Program (DAP) meaﬂmm Director Certification Program ﬁnwmimmmﬂum
memuuﬂﬁumimww%ﬂ it nu 71 2549 uﬂﬁumimumi@mwmmm DAP AU 7 Y11 UATHNUNNTBLTNVAN
4m3 DCP 3 vnu ﬂﬁmmsmmiﬂmmuma@mmm 2 MANGATIUIL 2 ¥iu esannidaniusumisly Beusuanau
2549 @mavl,iﬂmwmiumimmwﬂu@”mmmumi@mwmmm‘lmmnmmuuﬂuﬂ 2550

TusunsiiuguananisLdsmdn lidmisenussmagaunielu GINLﬂummfmm'a‘unw‘lumﬂmummmq@muumsn
la 7 uea Tmﬂummm@mumﬂluwnimmmLL@’“mmmmmimwmummm”mmmmm@mu FatAnENIINNS
mm%@u”l.mmmmmmmN@mimLuumumfmmmmﬁn@‘m LAZSENUARANENSTINNTLEI e lin1sdanns iudla
1501790190 U ULRINANI9D LN NABIUATINNIZAN
wlaunanisiinuguananis )

m‘tmamm‘liﬂmﬂﬂwmﬂumLmﬂ@ma“ﬁlﬁﬁmﬂuzﬁquummmﬂﬂmﬂma‘mLuuﬁsﬂ@mmmw IPEIALZNIINNNILIAN
Lﬂumwm‘wmuumuiﬂmﬂuwmmﬂmf; ummmmmLL@”ﬂ?vmum@mimﬂmLmnﬂmﬁéfammmmmmﬂuﬂi”mwnﬂ uaz
umsﬂ@uﬂa‘mfﬂm Lﬂ@ﬂuLLﬂmmuﬁmﬂm uananil ‘um‘vﬂmmmu‘llﬂmﬂmsmﬂumLmﬂ@mﬁnmﬁummﬂwm@ﬂmT,mﬂ
Bavansail

1. Fnwuadselagiinesusimy aouglidunisailefanailselonidnsuazaruminisuiuaesdnaiu
wazgidaulidaasnainian uazilusssusianntie

2. adlufanneaUTEmY sl,mﬂulﬂmmgwm suifey dafedy danvunves dinsuanznssunisindy
NANNINTUAZRA1ANANNITNE mmwummmmmmnmwaLm\iﬂivmﬂiwmqmmﬂgummuummﬂsaﬁu
daviu

3. mmm’luumiﬂgumwnﬂmﬁu Tsald wazanunsamarageulireIAIZNTTNNIT NN1TATMUATELIIAEN WA
WY wazANFURATEUTRIAIZNIINNNG H1Tuns 1Fatinedaiau

4. ardunismauidunuuay mLmu‘luwuﬂmuhmﬂmmmmmsaﬂmumwLL@ HAn1sWmuIANg
AMNENINT DT INTIN BN SABLITRY LW@I‘Mmmmwmiﬂwmumw

5. mmmmmLﬂumﬂ‘lumimLuuﬁm@mu‘lﬁmﬁmwvmuLLuqumﬂJmﬂivam finnanulunG Guaiagesd
memmwmm‘mwmﬂmmmmwmwmquwa%%numm

6. tlastunudnudinenailsslamfanafstussminanFmmy mwmmmuu’lunwawuma‘lmmnm@mm@
muwm‘tﬂmlmLL@‘VMifmmauim
Nﬂ’)?‘].l?‘wﬁ?ﬁ’mllLZQEI\?LL@WQﬁﬂ’W?ﬂ']‘LIﬁNVIL‘VIN%,’&N

8. WAwyseaunnIst l,mvmﬂmmmumﬂ‘wum@mmammmﬂ%mqmmﬁﬁu hidede Asudiy HumIgIU
Tueansy

9. milunslaailfernusiiateuedinnuasdanaden

%n%\ﬂﬁﬁwLﬁudwﬁﬂmﬂ%ﬁm@ Lﬂul,l,ufmwu?‘mimﬁmﬁﬁﬂi‘”‘imﬂfaﬂ'wéq %ﬂﬁmmz@wﬁmiuuﬁnmi
WA LLMQV]N‘L]{]‘LJ[EW]Lﬂﬂ’)ﬂUﬂQ’]N?UNﬂ‘H@ULL@ Lﬂuﬁﬁmm@mumummmmmﬂmﬂ T N3RMLAetiaT AR AL
TATaaFne aeAlsznay ummmmummﬂu mwmﬂuamv LLZ\]‘”ﬂ’]ﬁ‘ﬂQ‘LIEN']u“]JﬂQﬂmWﬂi‘i‘Nﬂ’]iU?HW nsidawadeya
aeeltlsala | mmuma‘mm%@ummnm aAnuideieuay L‘wummlmmmwu NI

®

ANNUAL REPORT 2006 |T8%R|



The Leader in Out of Home Media

1] 2548 mrm”l,mLﬂuuuﬂumwwumiwmmwmimﬁmaaﬂu Top Quartile waziflu 1 1w 100 MR
AunaTiFanuatssifu e deuionn 371 15 Lmymumwmmlu MAI

U 2549 UFEMaAainEMANUITENALNA U9 2 E BN A L:J@ié’i”umiﬂizl,ﬁumiﬁﬁu@ﬁfamw
ANANIANALETNAD1TUNTINNNL3 N Ine (10D) agfluseAu ANN waziiluiFEmnenlu 1Bu 1w la (MAI) wazRndusy 1
14 10 (Top ten) ’Luummmﬂﬂmm‘*ﬁ@g@@mmuiﬂ‘iﬂ@ wazAndust 1 1w 5 (top five) lununngaaunssy 1B ta la
(Mai) annuanissziiuiisimannsidsuiag@iy 402 1560

Vit e e wlannenisniuguanants asesssulunisaiiugana seeuilszand way win 56-1 Ww
Lfm”lﬁnmmmmmmnmww LL@vam”Lenmmmw LW@mmﬂmmmmrﬂwumﬂmmﬂm\ﬂ ansndndediayalddne uay
MAINVANET BN L

{0auu : ANBuas mmwi'n,ﬁﬂuﬁ’u

ma:mLmswiummwummmmmwuwimmmmiﬁmmgumg do119AL uazasaassn iU HugINATeILTEY uas
1mmuumLLmvm”Lunﬂﬁﬂmvl,qsmzmﬁl,mvmmwmmﬂmummmfamumfﬂmmwuuu%immmmnmqimi‘ummum@q
waztljiRdaem siail

1, ﬂgummm@ﬁuwmw@mqwnmﬂmumwnfauu‘ﬁLﬂuﬁmmﬂmvmwuwiuimL‘fluwmmi mummwu
FNNTR

2. wWewnsteyaa1saunA nalszneaunig §IUTNN1IRY A GRVIGRERRY Addsldazaan LW@IMNE]@‘M‘L!
Baanu mmf;u“l.mmﬂ LLZMNLﬂEIQ?I@\?VLQ?‘LIVIT‘IU%@N@VLE'W@EI’W\W]"JG\?

3. sl,umiﬂi‘”wm@uum@mlmnum@uuamqmewﬂumiwmamwLl,mvmi”l,w'aslumn@ﬁ:u”mﬁu%l%aw%
@@mmﬂuwﬂwﬁu ‘lﬁi@mar:Jmwu‘lumisnﬂmum‘mmﬂumﬂwnuLL@mqmmumwm LATHANSNe LTINS
Ium@ummuﬂi”mmmu

4. ludulssga AngnIsuNIg NeTNNsgAtion HLEMNT uazdnasautnyveiimdnsanlscgulnanionmses
fuitemeudednonuresdfiodu

5. linsgvinisler Swilunisaviinvisesnsendnivesdieiu

'
=

Tunsainideasdugdeduarunsnfinse Lmuﬂuﬂmmuﬁuwwﬂmw ir@masterad.com %132 3. 02-9383388 Fia 487

ansuasdNdulaldangusng g

U3 mLuuqmimmmmmam‘mmﬂi”‘ﬂmummmwmmum”l,ﬂﬂumimmmmﬂiﬁmu gnsuazAdN
windieniuaesiiieviunaziildaulside nqusine i Ty 2Ly auldur ieviu wilneuw gnA il Auaedu uay
AusURRTRURedeRN Az Tne audn sl

WUNIU

LTHN umwum’mwﬂﬂuLﬂuummﬂimﬂmmLL@ Lﬂuﬂaiﬂmﬁﬂmlumiwmmmﬂﬂﬂmnmmwmwm
‘Emmwwimmuumuu‘luwummwnmuwwmﬂﬂﬂmw‘lmwu@mmaLummwmmnumm © ARG
ANNFURATRLIRILAAZ AU Mmmuu‘lﬂuﬂmmwmmm?mmu pEaWINeNEaNaNA LAz IFRanaLuUeLNg
EAIITHILATIINIZ AN

@)

|MSB|ANNUAL REPORT 2006



The Leader in Out of Home Media

k4

AR
UTEN mﬂgummm\muh memmﬁmqmimm@mm@mqLmqmmm@Lﬂumﬁ‘mwwuﬁmmmqm?m
L‘wa‘l'wmimLuuﬁfm@Lﬂuiﬂﬂm\'mmuu,@'“VLmuﬂﬁ?”‘Eﬁ‘ﬁumﬂnummmthﬁ

LANUR
13190 Tmﬂgummﬁumuuwm‘ﬁm Aianalsrlaaiigeg Aueeagestne wan L@mamum?mwﬂmﬂm
ANNNIALE NN AL s Temd TN NRAPIATNATNUALIAN LL@”ﬂgummmN@‘Lﬂﬁjsﬂmmuu@mqmiqmm

ANA"
LN msiumvmwmmLﬂwuﬂu%@ﬂmmmmiﬂmﬂmimmmiu’l@ﬂ uazudnnssnlua wlszynsld
LuumimmmmmmwamqmLummummmmmmamnm asnengugnAniuazaenagiugniilul a9
nsfinfielunislduinisiiguninedisraiies AINAIINABINTULAZINEEAIINAIANNIE TR NAN
atiafitlszAnduauaziazdninin faeulnegnnmidn « afreassAde Sadaamnn ¢

ALY

U3ENY Eandnnisaniiugsialunsaunanizesnisudeduetagfasss Hassenussns uazaelunsaunguuie
WmL@mfsﬁmi‘wiumimLw'ammmﬂmmam\mwm Vl,ummmmmmmmﬂLmqmqmimmﬂmiﬂmquﬂumwmﬂ
LL@Jmevmmﬂm“] ‘1/1Lﬂuma‘mmmawmmqmeqmim

AANuazAngan

mﬂmvuuﬂmmmmmmiumimmmmmmuim L3N Vmen@nawLWfammmmmiumumm
Wnatihasialies e

sruntsAnen Tinnsaluayuiiuuas mwmmmm‘lﬁmNmﬂmmmummﬂmﬁmj WJudnanng
Tponufunidniindnsn lunmndnende LﬂmLqmmﬂsmmL‘w'aLfluiﬂmm‘luLﬂﬁqmuﬂuiuiﬁmimmewmmwm
mwmmmummu sLummumuuLL@wmﬂmmwuqmmmvmmm‘wﬂivzﬁumﬂmmmau sLummmsmmﬂ
athasaiiins anviaL Y mm@m‘a‘wmmmﬂwmmuayﬁﬁwmm ﬂ‘u'lfmqm? AUWINgTINzIA FNLFEN
mmvuuﬂmmimwmmﬂwLWfamwmuﬂmwwmmm U @muwuuj msmuiﬂﬁmmmwmeﬂuﬂivimu
Augdnyasiulilin mmuumuuﬂmLw'aﬂﬁiﬂwmmwuﬁ‘hmwmmmmmﬁm@ maaiuayuthedmiulasanis
wazfansINdATY"] m@aﬂmmﬂi‘m

nsisegndtianu

Tuﬂ 2549 151N "Lmmm?ﬂa‘v"nmmmﬂ@vmﬂmwumuwﬂgummmumﬂmqumum‘w 20 Wil 2549
1987 14.00 W. 0. Wﬂ\'l‘]_l’ﬂ@ﬂﬁ‘ll 2 mu 3 199U AlaNIuaTas TmﬁimmmLﬂwumﬂumﬂi”mm”mmum Wan suifeuangy
ﬂ’)?‘ﬂiwﬁmLL@vLﬁ‘Q\WV%mu@Gl@V]ﬂ?JﬂﬁJW?‘ﬂNWJEIﬁ"WEI@vLﬂEIm WEaNLUL Ml NaLaUNe TeanuLlszant mummmvmﬂm
CTGERIES naumiwqwmﬂmﬂimmmL@ﬂmmqnmq‘lumwuwﬂﬂuwmwm 90! fmﬂmumwmﬂmwa
msﬂa‘aﬁmmwuﬂ@umiﬂiv‘numwm 7 U Lmvmimwmﬂwmmwuwmmm@ﬂu 3 Tuneunnsysran luquﬂa‘vﬂm
m'tf‘wLﬂm‘llamaiumnwumwvmﬂuimm\'iu,mmm 12.30 . smLﬂummmwmﬂ@um?ﬂivwmmwuﬂﬁ?‘”mmmimma

@)

ANNUAL REPORT 2006 |T8%R|



The Leader in Out of Home Media

1uquﬂa‘aﬂmmmﬁummmw L EJE]?Q‘Q@@UUQJ‘]J‘H@GU?HV]VLQLﬁlﬁ?fJNﬂ?v“HNIWHWﬁ“ﬂNL‘W?El\mu ZQ’W‘VI?‘LIﬂ"I?
ZNﬂ“‘LLuuL@ﬂQIu')’]ﬁ‘”ﬂ’]ﬁ‘ﬂi‘“ﬁNW ABANTUBH mmnmwuuu ‘LIﬁ“]:’r‘V]‘”I vLﬁ"’msL‘vmﬂ’]i‘ZNﬂ”LLuuL@ﬂQIﬂﬁI‘ﬁUﬁ]i‘@dV‘]‘“LL‘LA‘LA ‘V]\iuﬂ’ﬂu
n9dey °I]3Jﬂ? ﬁ’)u‘ﬂ‘ﬂ?v‘ﬁmiﬁLL@\?“]’W‘H')HNL?I’]ﬂﬁ‘ ﬂNV]QNV]N’]ﬂQEﬁluL’ﬂQLL@ EJ?‘LIZLI@‘LI’?)M‘V]W FLMV]‘]JTJI]N?‘UV]?TLI
LL@"’VLG]@ﬁ‘LIWEIfJﬁﬂ%‘@\‘IW LLuuﬁQﬂUﬁ]ﬁ‘@Qﬂ LL‘LALLL@ﬂﬂi‘ﬂ‘ﬂi"]'ﬂﬂ‘ﬂuﬂﬁﬁ‘ﬂi‘”ﬁﬁ\liﬂﬂ@’“ﬂﬂL‘ﬂﬁL@FJQ”]J’]\?JJ’]ﬂLﬂHJJWV]ﬂﬁ‘“ﬁN
ﬂ’ﬁ‘ﬂﬁLuuﬂﬁi‘ﬂ?vﬂm@vl,ﬂuiﬂ[31’12“2\]’1@‘]_1’)’1?«,‘1/]1@LL@Qiﬂuﬁu\?ﬂﬂuﬂﬂ?vﬂu LLmLﬂmi@mﬁumﬂwmmmmmmmﬂmmmmu
dnnu 1m'am\mamv Lll’aﬂ’]i“ﬂi“““ﬁllL'M‘@@uLL@Q@‘“Nﬂ’]i‘@ﬁ%ﬂ?ﬁﬂﬁﬂuﬂﬁi‘ﬂi‘“ﬁﬂLﬂu@’m@mﬂm@ﬂ‘lﬂimui’lLL'ZQ CLHEUNG
mmmm?ﬂivmmmumqLfm”lﬁnm'a\im‘tmm http://www.masterad.com/investor relation

MasHUILasIFENAY

mm’“mmmimwwﬂi‘vﬂ@umﬂuﬂmmmmmmwmmmmemmLmﬂ'ﬂuummwmmmmmummmu
\waeined HunumdrAtylunisiniugua nvagsey LL@vﬂ?vLNuN@ﬂ’ﬁmﬂLHMQ’]WH@\?U?EW Lmvmww'lwma feunaniig
IuﬂqimLuun@mim@qmwﬂmﬂuvl,ﬂmmgmw IatiNAL memwﬂi”wmwumfmﬂfnmjmm 4336 NA38HI9N UAY
@ﬁmmmimhmimmuﬁm mummamﬂ‘umLL@‘lﬁma‘mmmmmﬂmr;hmmﬂ'mﬂu"l.ﬂmmu‘ﬂﬂmﬂ Whvung uay
anlszanafivuaesnaiilssdvannuazlsravana

TunsilseguaniznssunisLddyn lasunagisunsasseuis mmﬂwuwmim‘qm?mﬂ Iwﬂmvnﬁmma‘mw‘m
1@ium’miummwmimqmﬂumvmLmu@mwﬂivﬂmmmvniiumimwmmmammmuu@vmafauummimLuumi B
ADIZNITNNNTLE Az NANseyTREN I TiunsativsauAaLinaAlavaalselamigegauedDaiu

ANMNTALgIN1naLselagl
LWfaﬂmnummmmmeqm@ﬂa‘vimu wsEnasldmuuauaal JUREwmTLNIsNNIg fisusuasniineu it
Lmeﬂumﬁ‘ﬂgummu
1. #uRl¥nssunig Uszneufanis Lmﬂl,ﬂuuumum@wmLﬂumwuluumummm;ﬁmmwaﬂwlﬁmﬁu
uazilunisudsduiuAannsaesL3sm LQ%LLM@WLL@QIWVIU?JHNNﬂﬂMuVI?WUﬂ'BuNNE}Lme
2. muﬂ‘mm‘ui‘vmiLL@kummhm@u@mﬂlum@ﬂivimummmulummamwuumw wirathdayanielu
mmﬂ@’mmmmmsz‘mﬂmﬂmmwu‘lﬁmmquiﬂLﬂmmﬂﬂummwmmmm
3. ﬂﬁ‘fLWl‘LIi‘]:WlLL@“’UTHV]EI@EIN?’]F;IT]’]?LﬂF;I’JIEI\'mu méfamﬂmmmumﬂiﬂmmwm@u‘wmﬂmmmmﬁéﬁn
ANIENITNNTUAZENEA mmi‘ummi:m%mm@m’luumsﬂwﬂuLW'a‘wmafm’w Gosiudsanuseuneyl eﬁﬂﬁmﬂmim
Hwinina Imﬂmmmm@ﬂi”‘ﬁmummmumwLL@”anauuTmmquLﬂummm ﬂﬁumimammmimmu%mﬂ
mnmswm&mﬂummuuj Qg mm@@ﬂmﬂwﬁa‘vwmmmiwqﬁmmwmuma‘wmﬂmm Feaa
WREi12815A3TRNN 960 LW@’LMNNMLL%Lmim‘umm@mqmwmﬂmmvmmm
4. VLNI‘HT@WW’&‘VI?@‘H@NZW]VLW‘]’mﬂWﬁ‘LﬂuN‘LIﬁ‘ﬁ’]iﬁﬁ‘@‘wuﬂﬂ’]uﬂm\miHV]% Iuﬂ%‘Vl’Wﬁ?ﬂ@V]LL%‘i‘Hu wIngIna
ARaailnefuLEEme

'Q‘a‘ilﬁ’i‘i&lﬁiﬂ@

ADUENIINNTLTEN VLW‘QC'Wl’W?‘EJﬁ??Nﬁ?ﬂ"ﬁ‘ﬂuLﬂu@’m@mﬂm@ﬂ‘]ﬁ?m@lﬁ NITNNIT NU?MW?LLZMWMﬂ\ﬁWH@\?U?H‘VN &
%5@LﬂuLLmﬂgumﬁLum@mmu @Qﬂﬂ'}’m"ﬁﬂﬁmﬂ @@ﬁ‘ﬁl LL@”ﬂunﬂQNN@QuiﬁL@EIV]ﬂBJ’]EI@uVLﬂLLﬂ WHNIU NG'B‘WL& ﬂﬂq @ﬂﬂ’]
ﬂLL‘]N muumqm?m uarFadipNdausaN @?;IWQW]"ILV]EINLL@VV]QGQﬂu V]Quﬂﬁﬂ\lﬂﬁ? N‘LI?’MW? LATWNENINTULDILITEN nn
V']‘LAN‘MLL'WHJ{]‘]_Iﬁlﬁﬂﬁ\lﬂi‘ﬂﬁi‘i‘ﬂﬁi‘ﬂ@@ﬁ’ldLﬂﬁ‘\iﬂﬁ‘@ VN“L(L‘LIT‘]:WW“’QJﬂ'Ti“IN@’1i‘mqu‘LWlfJ‘LALL@”ﬂiuﬂi‘\iﬂi‘ﬂﬁi‘ﬁ‘ﬂﬁﬁ‘ﬂ@L'ﬂu‘ﬂﬁ"‘"’@’]
nﬂﬂm@mmmmmmmeummuﬂmim

@)

|MSB|ANNUAL REPORT 2006



The Leader in Out of Home Media

ﬂ’]‘a‘ﬂ'Nﬂ@ﬂ@ﬂﬂﬁ‘ﬁ‘Nﬂﬁﬁ%iNLﬂuNU%‘ﬂ’]i

V’]m"’ﬂ‘i‘ﬁ‘ﬂﬂ’]ﬁ“l_lﬁ“]&m ﬂi‘“’ﬂﬂuiﬂ@’]ﬂﬂi‘i‘ﬂﬂﬂﬁ‘@Z\iﬁ““vl,lluﬂilﬂ'ﬂ 1%u3 ﬂ@ﬁ@’]u')uﬂi‘ﬁ‘ﬂﬂ’]ﬁ‘ﬂﬂﬂﬁ\lﬂ ﬁ@’ﬂ‘].lulli“l:m”l
mﬁmmi‘wmu 9 vinu ﬂﬁbﬂ@‘].lﬁ')ilﬂ?ﬁ‘llﬂ']ﬂ/]L‘]JLLNU?VW?’Q’WLL"JLL 5 N1 LAZNITNNNTRATZANUIU 4 YINU G]NSJ@ZQ?V'E]EWQ
unaseanngdneLiEung LL@‘“VLNMV’]’J’WN@NWHﬁW’Nﬁi‘ﬂ@Mi‘@ﬂQWN@NWHﬁ@ulﬁﬂUUi‘EV}“’I L‘W@I‘Vlﬂ’]ﬁ‘ﬂﬂﬂllﬂLL@ﬂ@ﬂﬂi‘ﬂWLuuiﬂ
faapnuiludassiazitlunans

UNUIMTEUINNUsEE1UNTTNNTUT ENLAL LS B URIUUINLFUNS
u?ﬂ’wﬁmil,u_iaLLﬂﬂé’ﬂmwﬁf]ﬁLL@”MW?UQ ATALUDILILEIUNTINNNILFTEN WAy Usra1udInENNLFuNg A
ﬂﬂ'wﬂmL@u‘ﬂmﬂimmuumlwmmmLmuwmm puniesiasildyanathaiulszarunssunisusEniunumudniy

o

Qﬂ’]ﬂU@LL@Q‘Ui“M’]TﬁW@U@Q muﬂi‘vmuwmmwuimwuwm‘wmnLﬂuwmﬂwmmi
ﬂﬁﬁ]@utLWu’ﬂ'ﬂﬂﬂ’i’iNﬂﬁ’iLLﬂ N‘LI‘i‘WVi

U?HV]I‘VW’W[ﬂ@‘].lLL‘V]LW]L‘VIN%,@ZHLLﬂﬂmwﬂﬁ‘ﬁ‘&lﬂﬁi‘]_l?‘lﬁ‘ﬂiﬂﬂﬂmvﬂﬁ‘?llﬂﬂﬁ“i_l?‘]ﬂw"l ALTINATUNANTUIATADLUNULDY
ATZNITUNNTLTENLAY ﬂm"’ﬂ??Nﬂﬁ?m@')@ﬂ@utﬂﬂﬂﬁﬂﬂi‘ﬂuLWEUﬂUU?H%luM@W@M@ﬂ‘V}?WELL'ZQ LV]F_IULP]EI\']T]‘LIT]ZQN
ﬂﬁl’&ﬁﬁﬂiimmﬂ']ﬂu LL@o,‘mL@u@mnwmwmm@uum‘luwﬂ?vmumumﬂavmﬂmumm'a‘uLmummmi 13HNazNaITn
mﬂ‘mummﬂmumm@u m@ﬂwﬂgummummumvmu UsenaunuUNaNIIA NI ULEILTEN LaITANE AR L UNY
?Iﬂﬁﬂ?ﬁ‘ﬂﬂ’\ﬂﬂuﬁ"m‘]_‘!ﬂﬂ@LL@J‘W[Fl'a‘]_lLL‘V]‘LL‘II@\?Q’]_I?‘Vi’ﬁ?wﬁ‘l_lQxﬂmuﬂﬂ\ﬂuﬂiw“mﬂ

nsudszguAMENITNNS

uwﬂumwmﬂmlumimqmuﬂiwmmm ﬂimm@uwwimn@Lﬂuumwmmmm@qmmmiwnmu
wmmmuma‘ﬂwnmmmmL@N@meummmﬂ?m@uma NN3AIUEINA wazFINiuRa s RlRlATaN1I59T 284
131N ImﬂumswmimmummLifaqm\ﬂ ’Luummm@vum”muqmmﬂi‘vimummumw paanaltsslagiuaz@ansans
mmmu”l,mLmimmqmLW@m@muim‘umﬁmwmﬁumulumﬁ‘wwwmqLsmmqq wWalanialvinssunisusdnynyinu
Lmmmmmuim@m\uﬂu@mv ‘EﬁmuﬂivmumaumamwwmumwLﬂuﬂaﬁ‘vﬁmwﬂi”wLL@WLﬂummmumaﬂ@vw IuHWi
FhaduTa1nay maLmmemqmniuwﬂ@vwimﬂmmﬁmmi 1 yiudniiadas dnz LLuummmﬁﬂu granu
sl,uwﬂivmmv@amzw«,wmu 1 @eaflunisdann LL@”mnmwwmimmuummm@wmmenu QEEF BTN
muimL@mvmm@@ﬂmﬂmﬂiaﬂuLL@JLumvm@@mmqmmuuuiummuuj .

U3niuan1sdntlsrguamenIsunisudinedetastlas 4 A% uay mfommiﬂ':r mmwmmmmw
Vme‘wum”LqLw'awrmimm,i@mmmml,mu IPeseaNUNIINNTLIEN LA ﬂsvmumummuﬁ*ma‘mummmmumﬁu
ﬂ’]iﬂi‘”‘ﬁuLL@”W@’]?M’]Li’mLﬂﬂﬁﬁi”ﬂﬂi‘ﬂﬁ‘”“ﬁmﬂm"ﬂiﬁ‘mﬂ’]i‘i_lﬁ‘ww LW@”Luuusmenﬂiwmumﬂmmmimuuﬁmwmumw
ﬂm\ﬂ?ﬂmmmmﬁmmimwwmmuuﬁmuLﬂuﬂmm%mu@La‘mmﬂs‘umﬁ‘wr«aﬁ?mﬂuwﬂmuimmmmLmu@La‘mmu
ﬂivmuﬂimmi‘ummmfaﬂivmumumwmmi

"Lum?ﬁﬁ‘w‘nmmmﬁummm A% 15N mm‘wu\ﬂmmqmﬁ‘ﬂ?vﬂnuwmm?Q,mewvmiﬂwnmimmLw
TANIUUATY 1381 @mu‘wﬂi”w wazin1sdndeianadnsilse ﬂfaumiﬂi”ﬂuiﬂwmmuuuqmLLmﬂwﬂi‘Vﬁm
anvutinasineiley 7 'JuLL@o,IﬂﬁE’]’mN'e'\lﬂ"lﬂ‘LﬂJW?QN‘L]?JHN?I‘Nﬂ??Nﬂ%‘ Tl UA ST TIN N UL 9o
‘]Ji“”‘?]llLL@“"M@\‘I@’]HLm‘@@uﬂ’]iﬂﬁ‘“ﬁuLL@Qﬂ@”Nﬂ’]i"Qqui"m\‘i’]uﬂﬁﬁ‘ﬂﬁ‘”ﬂmLL@"’@?‘]JE\I@ﬂﬂﬁ“ﬂi“ﬁmLﬂ‘].li’)l,ﬂuﬂ’]ﬂ@ﬂﬂmfﬂﬂ‘]ﬂi
m@”l,ﬂ mu‘luﬂ 2549 ﬂmmﬁumsmwwumsﬂwﬁmmu 6 A LLmL‘iflumfrﬂ@mwvlmmwum"lf;mwm 4 p%s waznns
ﬂi”wm\iwmw 2 pis

®

ANNUAL REPORT 2006 |T8%R|



The Leader in Out of Home Media

AYNTINNNSG

Usnilannssuniemsaaardalsenaudaanssunissamiidunssunisaasyauan 3 v Taanssunismsaday
‘wﬂmummwmmmLﬂﬂi@’luummwmmmﬂmmamﬂwmmmuLwam@umuﬂwﬂ{]ummmmumﬂuLﬂu”l,ﬂmm
NOUNIEINFENANNINETUAL mmmmﬂmwwiaﬂgumwmﬂfmmnmiﬂwmmwm @faummwmumqmmmwa
1L AUaNITNNNTLTEY mumwma‘mﬂmmLmﬂm@mmmmﬁﬂummmmmfmﬂma‘mmimﬂum‘mwmsmmLLfN‘vm
nadsslamiliignsiasuazasudou muﬂmvmimmim%maummmﬂgumumwLL@”memmmﬂm@mqLﬂu@m” Tnaid
muﬂmuma@mumﬂumﬁmmmmumﬁ‘wLﬂuﬂmfiﬁ@ﬂimgm UAZINENTUNANNIATINARLFARATULNITNNITATIAADL
Tnanss Wil 2549 AnkznssunIsmIvRaaURN9LsvusAU 4 ATY

STULNITAILANLAZNNSATIARA UM LY

mmmﬁmmimwmmuﬂmmmzﬁmm‘lumimw\umﬂlumLﬂuﬂavlﬂwm‘lﬁmimmuﬁsmLﬂuiﬂ@mq
uﬂi”wﬁmwu@”ﬂ@vwﬁm ‘Emu@wmﬂ‘lummvmiumamw@fauLﬂuquwmmm@aﬂmummmwmumﬂu
LW@meﬁLﬂummwmumﬂTu

mmmfm@uimmqmvnmimq%faumfﬂmmmw Tnsunany 1 A ‘Emmmimm@muiwmiummmmu N3
IR Lmeaﬂgummmﬂmngwmwmmmmima‘lﬂnmmmmmﬁmmnmmmiﬂgummmmmw TN aT
mmﬁmmiﬂgummmmmmmqmwm@mmmmm@mumﬂmmqﬂivmﬂvl,mLL@”mmmmnmwmLmqﬂavmmi‘vm 0k
FAnsmsadaLAURTUINA T L‘W@‘%VLMNZQ@?‘}JLﬂ?;l'm‘i_lﬂ%‘ﬂ')‘l_lﬂmﬂ’mlu‘ﬂmﬂ@ﬂ’ﬁmﬂ:ﬂLLN‘IN’M[F]?’M@@‘LIV]Lﬂum"llﬂﬁ’m uaz
fgﬁnwmmwrﬂummiul,l,@vmaummmiﬂgummwimmnmnu meamqw@umeuiummwwmfawqLmh
g{mq@mumﬂ”LumﬂavnmqmuNmmﬂmmmmwamm wite uanilasumnuAsiiuRaiudefiassauaydaitauile
Miuarszdrdnnlansaany wianisauauuzuuaniuilodiuly  warseaunanisasaaaunsluuarsenu
ﬂ@vmummmm‘imammﬂuﬁmmﬁumsmwmuwnimmm

ﬂ’]%‘U%ﬂ'Wiﬂ’J’]NL%EN

Iuﬂ 2549 171N 1mmf1mmuummmﬂumimmimmmm SLMﬂUfJ‘”ﬁU‘J_Iﬁ‘MW‘i‘i“”ﬂ‘LI@\‘i LW@iﬂNﬂ'ﬂNﬁ‘ﬂ’]’m
L°IJ"IGL"Qﬂﬁuﬂ’]ﬁ‘ﬂ?ﬂ’??LL@v@ﬂﬂ’]ﬁ‘ﬂQWNL@F;I\iﬂﬁ?;leluﬂ\iﬂﬂﬁ‘ L‘Wﬂ“]ﬂﬂ’\?ﬂ')’\&lL’&ﬂ\ﬂ.‘WfJﬂiu?VWUVl@WﬁJW?ﬂ?J@N?UbLﬁ ?QNVNT‘VINW\?
@m‘mmmmewuﬂi”mum’mmmwm@mmmu IﬂilLLNu\‘i’]um@iﬂ@”"ﬂ@@NN‘LA’]ﬁ]@iﬂﬂ\‘ii‘”ﬁ‘]_l‘]_lﬁ‘ﬂ’]i‘ﬁ“”ﬂ‘]_lﬂ@’]\i LATWINIIU
i‘wﬂ‘l_lﬂﬂx‘iﬁlﬂvl,ﬂ LL@ F‘WWJ’V‘%@ﬁ[FNﬂmyﬂﬁ‘?NﬂW?U?ﬁ’]Tﬂ'NNLZQEI\?IVL@?“]’&MIWEII‘H‘L] 2550 LW@V]W‘VI‘LH‘V] FANNTUALLITNNS
mmmmummmummmmmamuﬂuizuu

FIENUVBNAUSNTTNNNG

ATIZNITNNNTATIAADLLRILTEN L AR UN1UTI891UN19N1TT U Lﬂuﬂﬁ‘v@’Wlﬂvlﬁ]?NWNImEINVuQENWHﬁJWﬂUEU‘H
Lﬂummmu@mm’m Wi‘ﬂNﬂuﬁ@’ﬂumﬂﬁ‘“ﬁN@Q\?Mlﬂﬂﬂ’]\ﬁuﬂﬂ 74U L‘W‘ﬂiﬂﬂm‘“ﬂﬁ‘i‘llﬂ’]i‘ﬁ]i"ﬁ@ﬂuiﬁ@@‘]ﬂ/ﬂu\‘mﬂ’ﬁwu EEN
ﬂUN@@UUEU‘H‘IJ@\?U?H‘V] L‘W@@QNW?UTENUﬂW?Nuuuﬂ@uVlﬁvu’] L@uﬂiﬁﬂﬁ‘?mﬂ’]ﬁ‘Ui‘HVlﬁ‘UVl?WUVlﬂiﬁ]?N’m IAAINTINNITLTEN
L‘ﬂu&lﬁ‘llNﬂ“ﬁﬂ‘l_lﬁ]@\‘i‘]_lﬂﬁi‘l,ﬂuﬁ"lﬁ\lﬂm\‘mﬁ“]ﬂwLLZ\]'“‘LIi“]:f‘V]EI@ﬂ (i"]EI\']’]uWJ’]Nﬁ“LING’]“ﬁﬂ‘].l“]m\?ﬂm“ﬂﬁ‘i‘llﬂ’?‘i‘[ﬂ@i"ﬁﬂﬂunH\m’]ﬁ‘Nu)
wﬂsmgiummmﬂivmﬂ mmﬂ\mmnmq@mm‘uumummﬁmmmmﬂ] @m'a\ﬁmar;Jmfmmuumﬁnmnmuﬂmuumw
NIUNITWALEALAIN NaG. i"JNVNiﬂNﬂ’]ﬁ‘LﬂﬂLNEI?J@JJ@@’]?@HWMVI@’WEU m@mqummu uuwuﬁmmawam%ia@ma
ATLIAA ATNIAN IﬁﬂUNN’&QuDLﬂL@F;I@?;I’N‘V]QﬂQLL@:.,LV]"IW]EINﬂu

(44)

|MSB|ANNUAL REPORT 2006



The Leader in Out of Home Media

ﬂ’)ﬁuﬂuwuﬁnummwu

1TEN umﬂﬂmLwﬂm@mmqmﬂnLﬂuﬂiﬂmummmmu LL@vNﬂﬁ?@\iﬁl@N@‘Vl‘NN@ﬂ?v‘ﬂ‘l_lE]‘ﬂi‘ﬁﬂ’]ﬁﬁ@“llﬂﬂﬁ@ﬂ%?w&l
mamimmu‘l@mwu Mi@ﬁ@@ﬁﬁﬂi”TﬂmumaaNmauu ifmwwaum}ﬂ%mﬂLLW?SLMuﬂ@wummiﬂmmmmmmmwm
LLMQ?J?VLVMVLV]E]@ENWNL’]@W LL@mummmmsm LW@SL‘MN@\Tﬂuvl,ﬂ?‘l_l‘w?ﬁU‘llﬂN@‘IJﬂ\‘i‘Llﬁ“]ﬂ‘V]% ‘ﬂ‘El’WWl']ﬂ\iLL'E\IVLVI’WLVIEmﬂu chm
LTEN 1mummmﬂmm_m”mﬂmwmamwmmm ATLLL Tﬂiﬂ@ LL@'“WJm Tmﬂuﬂ 2549 17311 Tidngamanu Opportunity
Day ‘Vl@ﬁimﬂﬁl@ﬂﬂﬁ@ﬂﬂ/ﬁw&lLLﬁ\ﬁﬂ?WLV]FiVLVIF;I LAY Thai Investor Day LW‘ﬂLﬂmT@ﬂ’]@lﬁNﬂﬂﬁu UNAINU uﬂ’]LﬂiﬂvVILL@uN
‘I/l@lﬂﬂL“]J’]ﬁ‘“mﬁxiﬂ’]i‘l,m@ﬂwﬂﬂ’ﬁ‘m’]Luu\i’]uﬁlﬂx‘ﬁ_lﬁ“i:fw‘l LL@”L‘}Jm‘lﬁ@m@‘lumaumuwnmwﬁﬂmm m@mmmmﬂw ﬂmamm
LL'Z\IVLVI’WLV]EISJﬂu "Lummwunmwu UNIATIZH Lmymmmmmm@mmammﬂm@mwimﬂmmﬂ M?‘ﬂ[ﬂﬂﬂﬂﬁﬂ‘ﬂ&lm‘wmﬁm
mmfmmmMQIMEImiaimwuuqEmuuﬂmwumuwuﬁmmmww 1@1/1 119.02-938-3388 ‘vﬁmn website http://www.masterad.com

msgualFainislidayamely

LW@ﬂmﬂuma‘LLm\ammmJivimmmmi’lsnm@mmﬂ’lummmwwm”l.u”l,mLﬂmmﬂmmm?mmu 134 Huleune
wndlinssunisuazgusuns mummmmwmmwmiummumma”mmumm@mnmﬂmammﬂiu
AgdlilfTnmesosisnmy devinmste 1o lauvite suleundnnindrenidnieuideyatiuazidlamssoaiotsnmu
L’W’ﬂsL‘Mﬂ’1i“LIﬁ‘W]NTL&Lﬂ“Lﬂﬂ'BENT‘]JNi@LL@”WWHGOQN@?J?”TEI“TM%@QNLﬂF;I'JﬂJ’ﬂ\'WmBJ’]EI

Foitlunns Ta e T@um“ﬂﬁ‘ui‘ﬂuﬁ@ﬂ‘V]?W?;I‘IJ?N‘LJTHV]ﬂT?ﬁJﬂWﬁ‘LL@vN‘U?‘VI’W’%ﬁl‘ﬂxﬁ’mﬁ’]uﬂ’]ﬂﬂ@ﬂuLLﬂ@Qﬂ"li‘ﬂ@M@ﬂV]?Wﬁl
FRATNUANENTTNNI LN INTUAZ AR AENTINE (0.6.0.) AALNUTAEINNL N.A.0.TMuA Tourades
ARFAIANUNTIENNUAINATT AU 1 FA TIWNILTEN Lﬁmﬁmﬂwﬁﬂﬂm

YARINSG
KVAANITUAZNARDLIUNIU

13 Wawes uan anin (W) WanAneuumuetamnzan uininaueesdiim Tnaiansanainamges
szaunnsnl AnuaNTn NN ueesninau uazvaninaiaesAdnelunan Al uarlunnsiansandiuRusen
v3Emazld  adnatnisalunisdfimanu LL@vmmjmmsﬂﬁﬁﬁmmﬂwﬁﬂ’luma‘ﬁ@"ummﬂé?‘uL‘Emﬁﬂuﬂsm"ﬂ
sLunuwumm‘EmﬁumuumLf;m‘l,umawmmwﬂiuuum@uﬂ@‘v1 A5 uazlunnsdnadannissine Wiwinemu sands nng
@mlummmumammﬂww U3HNAzHARINUAN 1890189 UUAZITAURIA WU T un e lunnsfiansun
QRERTEED fusuntineuiiflszey mmlumaﬂgummﬂumwwmLﬂummmu fazlgFuasaanisfisiunnngn
winauRilszes Lf;mlumsﬂgummnuumwummw FalifaifludounilsraanaunisinE ety
29ANT AU

MSWAIUIYARINS

Tl 2549 LTEN NIALAAT WaA ANA (NUEL) Vl,mmuumiuwummwnmumq‘lﬁmﬂummnamuiuummq 40 .
seAusall mum@’mwuﬂmummmﬂum APuAnaZ19asA Lmvmmm‘mmﬁmmimmﬂiuﬂmmvwﬁummumm
muvaﬂummﬂ@ﬁ%unummnﬂumnm@m fraummmmiﬂﬂmwmLmuLL@”ﬂni‘vmmmﬂmmmwumm Taefns191
Wummmummﬂma muﬂ?mmﬂﬂummu LW@Tuwuﬂmumwwmumnmmwmmmmmmamf;m

mmuwumm‘wmmmmﬂumuuﬂmwumuwuﬁ LATINITUNITLTEN  Uar Contact Person Vlmummuu@uu
‘lm‘mmmm Ly faufanssuAuAaIAnANNINg ugLl sy mﬂ1wEJ‘lumiLmﬂiﬂ?uimﬁqmﬁ?w?@ﬂ{]? Deudifinng
Lﬂ@ﬂuuﬂmmmwmmu yaanaAuannIneuial sumnalne ifmmmﬂumwmmmLnmﬂumﬂﬂ@ﬂuuﬂmngi”mﬂu
1‘1;1341 fimnadineauanEnssunIiN R UAN NN LAz Aa And NN (nam.) ”meu a3 a1u170]) 15
1mmmmmmgivmﬂu ezl uvdnusssmALNaTia

®

ANNUAL REPORT 2006 |T8%R|



The Leader in Out of Home Media

ulaunagisamMnuazANlaanNga9INENY

131 Timseuninde adaanmuazanuaeaiseswinauiiudnlunislifo FavilunnamniuAang
u@nmuﬂmnmmmmmmmiﬂivmmwmmJmmmmwmmwummimwqiﬂ uazNIARadaANITLsz i mSY
wummmmmnmm ua‘wmmuumluwumﬁummmﬂgum‘wmwmmnﬂLmvmmﬂuumfnﬂuwmmmmmummWN
a3fn7 finnsfaiasdeadniuniseusuies mmﬂmmm‘l,umimmu Imml‘mLﬂu”l,ﬂmmngwmﬁmmﬂ@@mnﬂumiwmu
LAEHATIN I AINIENINUTNNULAZATAANTFaAN ot aduaTuldmTnauLas mumuummmwmmmmm
1mjwunmemmﬁfmuﬂmmnﬂiuﬂ’1armmwnmwummluummmmmmuvaqmﬂ wazilaqiiy Usny {ns
@”mﬁ\ﬂﬂmmﬁumimwﬂ@@mﬁﬂm%q@mﬁﬁmem‘wmez’iﬂuslumaﬁﬁmu tsznausag Lfo’n’mﬁfﬁﬁmwﬂ@@mﬁmvﬁu
A713N mumwmmﬂmmmvmumm? LaidvthiAnulaende svmumwmqmmﬂmvniiumimﬂﬁmvmm
mummmuLimmwﬂ@@cvmﬂmmmnmmmmﬂimmqmqmm Tagazyinueing Useanuenu ATUAYUUAZAUETH
NusuAntasase liwAinngu @nmmummmmmmvmmmsmfammﬂuamuﬂi”ﬂfaumi mefmmmmmlﬁu@ﬂ
puadaAnsliunTna wasdsranuanudnlaszrdnetdEniundnaen santenindsaduannnlasannslsesnud
9710 euandanunsunllunnsseduRaEnAn A LTENaUNNT ANITU9N TN IR AT AT EANN TR AL

(1) AMUIUUARINTULNATNAILIIUNAN T TUN 31 SUIAN 2548 WAz 31 FUNAN 2549

(Mdng:A)

Aty 2548 2549

1. dneusuwng 8 8

2. dheniny@nnsku 11 16

3. dhansmana 17 19

4. dheang 31 38
5. H8AAINIINUAZNNTHGR 14
6. dheWmuIgINaLazNIIAAIA 5

7. dneudmsdniinau 21 20

8. AUNOUHNEUAZAR 2 2

EREY 109 114

(2) AMABLUNULALARING ("Laimmju?m’s )

(Vdagl:un)
eaziden UNANNFIARS WAA  UAN.NELARSLANANDES UAn.u1Sln levidned
2548 2549 2548 2549 2548
Ruheu wazlinia 30,276,520.68  23,065,822.43 7,288,148.66 5,122,98121 2,309,172.39  1,820,877.99
ugamunesudTasaein 25801900 23747100 6023800 - 1847400 :
ﬁlu"] - - - - - -
kY 30,534,5639.68 23,303,293.43 7,348,386.66 5,122,981.21 2,327,646.39 1,820,877.99

|MSB|ANNUAL REPORT 2006



The Leader in Out of Home Media

n1sALANe Y

pRszNIINNIRIIAge LU g U U A g fasmulinsuazazideuderfures i doadiuld
WanwszuusenunansRuwasind WivlUmuninsgiuaina Tnad 15 ddnaudnyd wnswd seusiu aarin du
fnsaneuioyd

ﬂmzﬂiiumimm@@uﬂﬁﬁﬁuﬁﬁ‘ﬁ'LLﬂszmmmﬁmﬁuvl,é’@m%mz Tnafdntinaunsagaunislu an 131 aau
ey la Auea anrin davinisamaseuneluliisdmilszuunisasuaunialy ssuumsaasuniely ﬁﬁ*mqummmm
Ay uaridsz@nsnan dnineunsaasunialy ﬁﬁﬁﬁﬂﬁﬂi‘uﬁuﬂ’]i‘ﬂqu@NJ’]’]‘FJSL‘LAM’]NLLuQﬂﬁﬂﬁ‘ﬁlﬂmtm‘iNﬂ’]i‘
UFENNIIUR Tmﬂﬁuiﬂmﬂmm@mﬂwﬁqﬂmrTuLL@uﬂuﬂﬁ?zimﬁﬁuuﬂqmmﬁ@WitmmwmhL%@ﬁ@’l,umwgnﬁﬂwm
FIETUNINITIRY squ‘;ﬁmﬂﬂmLma%’@u“mﬂwLﬁmwﬂﬁﬁmmwiﬂéﬂa MTIRRBUATNUUININNITAIA LA LA
Aannsiia wazifinilsz@nsnim Uszansualunissiiduem TnEALUINITATIRABLATNNINTIFIUAITNALALIIEI

' Z’/ = A o v v A g o
ATIFADATUENTTNNITATINADU i‘fJNVl\‘iﬁJﬂ’]i“]_ﬁ‘ﬂH’]M’]i‘ﬂﬂUQ@@‘LI‘LIQ]I“TJ Lﬂuﬂimmﬂimmm

NITUTUNTANNLREN
LFEN BEsendNAHUNITAFAIANIZNITNNNIUTINIANIARIAIATIazIAIaTan 8Tl 2550

NNTLNMNSIENsNLN L9 Y Wsan1s leanrsaatutng lldanswa auaausEn

o

lunsainuiimuaziimeaadsanisnidumeniminalasiuiranisldunvdaanmine ldd@unindnd 1 Anydeena
naliAnaudaufannalszTand duiunalifnauldddlawazidusssusadiafunnaaetiavinianiy 15
Asnsenstaatanansail
o S an a o | . P Y ol P o =
- flumenisfidiunisewiananznasunistseEm adnallsvlalae fdoulfdelifdoudanlunssindula
- flumansiinipaanilaianadsslamiareziniaiaunisinsanisiuyananiauen

= 573 v val = 17 Yo ' o = oA o
- Nﬂ’]i‘LNF;ILL‘W?“II'BN”@FLMQN@QHLﬂEIQ"II@\']i@ﬁ“LIVlﬁ"TLI@F_IW\W]']O\'ILL@SLV]']L‘V]EINT]LL

NITAILIANALALT HNHDELAZLTHNSIN
lunsiinudEminisamulunismedes vieauiumion vidnazacuanlaanisdanssunisidnliidudounu
ANdndaunsnatiy

@

ANNUAL REPORT 2006 |T8%R|



F18MTIENIN®
1 v A
6n9e) Gtk

UAAR/RAYAAS
dl | (4 -4
AanadinndaL e

900C LHOd3IY TVNNNV |33 |

1AN. BIAAN DHNEAE
(ﬂizmﬂ‘l‘m)

Tusshddifinsmizinuas Simeey Snenmsgsiafid iy

ANNFNWIS

WIEUNAD STouFanSNE
FaunIINMTVRILTIM
MevunTINmMS

3

ANWUSARS
59815

1SENEANLS M
OUWINMATITG

ot 2,000 AN, WD1F
Fruseudisenaudethe
Toon wasuss WSm
ST 452.05 AT,
Sunheny 3 3
ATUMWAUA 31 B.6. 2551

SIUAZLIYG LA bELNE

MUnAIIA 3 3
2549 2548

100 1N/ LF e B3 0.54 0.59
Qan’a’mmﬁﬁ%ﬁmﬁwmi

anidaesdinfinen

47.50 UI/G138. /108

Lﬁaamﬂu%ﬁwﬁmiamu

U%Uﬁjd‘ﬁ%ﬁiﬁlfﬁ? g

sonmndos1Foms s
?aéwmammﬂzmmﬁm

yaATIEMS (1%LN)

Uﬂﬂﬂﬂaﬂ%ﬁﬂ’n&l‘}]@LLEJ%‘VINN@‘]J?%I&J%/{L LazAa NI ULA AN NN ENNAYDINTYTIRNT

q

AN wTLaz
ANNFULUGFNNA

[~ ] 1 j ndl 1% 1
msuLi A 9un
LEESINiagaN
FausnUS I NN n
P v X A& a2 A 9o
s lEnunvisdinie 14
[~3 a 3 6
NURUOLaZLNIL

v A %
MENAINNTUTUL

[ [~ =3 ddy ndl A
FLULAALALAINN AR
LACENTOLINIA

! Y A v 1 3
nsew SIS b6
FINITOTILAMTE
1% a v v
muv;wnamw”l,@

SINANILSINTINN A
MwlaonNefiadunde
the Tawonaasusm

o Y
Wumen? lxfians 15.66 15.94
LANENIANNANTINAN

AACER

Lﬂﬂﬂmmm’:ﬁuﬁu‘qiﬁa
od v oo
ANUNATINT IUSH
1 [~ Y A ngj ° 1
T ﬂjma@mumslm
RN MNaNTNAILAN
AL ULRE TERIZIMN
o VM oak
Tunmswaa @@z

—'
>
[
=
m
[
o
)
=
5
O
=
-
o
=
T
¢
3
o
=
)
o
3]




433|900z LYOdIY TVNNNY

AR/ RAYAAA

d. a a j 24
N21ANANNUALLEY

YN, LAUG
a 6
AaRRUHUN

@ @ 6
ANUANNUD

A 2
matioriulae
UNAINFADS 1ae
A £ v
floviu Saway 48.87
URLAUA e
(ﬁszmﬂvlma)
=) % 2
favin Souay 37.98
1xa. 1053 Pasiaistu
favu Saway 13.15

ANV LU
5185

e . X
LUSHYNMTEAUAGAN
Waud-gnEnas

=3 A =4

fn 1 AUl 982.23 G,
fin 2 ANUN 2,550.24 AT,

SIUATLDUA LA LU
MUBATIAN

&N 1100 LN/ATH./AGan
@n 2 390 LM/aTH./fan
wazen Inhiseanos
80,000 L1/LRD%

VLG GV RN
@hlfﬁm,az@hslfiaimmuﬂaw
fEndn 1 Jugoe

30 W.8. 49

aquaﬂ"malms (8wun)

g g
2549 2548

9.75 1.88

AndTnduLag
ANNFNLAATNNA

Fums e tsvney
PERCGRESI Toeen
@hvﬁwvl,aiajmmmﬂ@mﬁu
A eatia s

UIEN whlentsein
Sugamadadimunsianu

%ﬁizﬁuﬁm.%amm .

o larassinesivah
Juannasseanms
TN sl
gnadasumstianiu

Y

Speay 48.87

Faltonuaslaras
TUIMINNATIHUETINA
1a a;ﬁﬂ‘ﬂ WNBLANANH
wizeda lWiuuSmeae
Tumseaiuansnets
Wahan &39S
éwﬁmmLMﬂmﬂﬁLa%
FUMNAIIUAITLIEN
1emausmaenefamse s

yan. 0d3 1hd

WLUNOR, WL,
WesIr FATunNIINMS
PRIUFEN DDA

15 feasd nu e

S8y 10 ,42,49
MUAALWLATEG
LAY

MTILITUATINAS

159 W Fethe lamwon
sz Billboard

UL TIYAFRG Toe
EHATIAN LA NI
= £ & A %
Wenfiugnenduinly

4.73 1.59

Lﬂuﬁszﬂauqﬁamwﬂ&
Toemmengniinns
HALAGFUNA

_'
>
o
=
m
o
o
)
-
>
o
c
=
o
=
T
[°)
3
m
=
m
o
o




The Leader in Out of Home Media

AASINEUE Al URBUNTAYIANISTINSIENS TNy

Tunmheemeszwineiu azgegdanuaniflusasdpuauvnaunasasmsyimansienelffndslonlgege
Ve frvfumemsszwineuiietululaqiiu AnensunenmageLesEE dRansanuda diudheenisiina
Wuldmudnsouznisaiiugsianolyl uazizenldany wiseiudAnavunulusaigfssss

nMsvsanisszdaniuluauianaziuag iumsranazanaiy nsansuaziuAnauunusaadulang
91ANYADITNTDIAAA UAZAZFRIIHFLAPHTIUTEUAINANILNITNNIATIAADL

TngTunsiindsnen1sfananaifintu AnENITNNIRIIAERLALRANTIUNANNATULAZ AT NANIA ANNATEIINYNIT
uaTUAIANNLTLAE N s gNARIENITNNNILEEN

wlaunanisvingsanisszudnanuluaunan

Mensszwineiuiienafatuluewnanty AmuznssunILTINas Faslieyilhinenisla Aauewiteyanad
anaflmndaufonenadsslanlludnenzaulaiuidem uazazfeallamamansdenaiafenmznssunITATIadeL
Waansu liaauiudnmanisdenatadysanismidulandnwurgsfangll wasidulillumanysisssu
LAZIAUYFDAIZNITNNNITENAANTW uanantliBEndulsunanaslildnssunailuganssiuRudtinaeddm

VatLzEny ariauuaniedfuRnduldasnguunadndeudnninduaznainvanning uasdetiadu Usznne Anda
sadaimusrasnannanninduilszmalve sumnaestivlfrisinudenivualumademedayanisinsanisinesla
waznsldNNiTaa e InaRUB0ILEE Va1 BEntan

o

Tudaureasnenisszndnaiulutlaqiii 13y Julsuneiazaiiunissasa ldil

)

N3l BE AT LFEIN TN NUAF1TTNeL 13EmMANAdaziaps LTIt as Az LF IR NN
A998 AN UFaunuuRn1aasagdnsell

NNIURANIN TunsalmdusrunIniufnuIEnsalan w1909
nsn@ e LsEvdsAsardanat Il Wasaindaony
ARDIFI IUNIIATLANIIULATIZ AT NTHAR

@)

|MSB|ANNUAL REPORT 2006



The Leader in Out of Home Media

AN95UN8IA:DIASZIUENSIDULA:WaNISANTULU

ANRBLNEUAZIATIZUFIUEMTRULASHANTANT U

e NMNWTINABINTANUUNU i

11l 2549 ArwsanaeanITANLLeIU ﬁmu'ﬁu‘ﬂm%umnﬂ 2548 \iniey TnaAnananelddendnae
Billboard, Trivision, BTS City Vision Wag Rallway Billboard en\m'amﬁm@sl‘mm@ﬂm@mw 65, 70, 81, 90 ANNANAL
Imfmﬂmﬂ@m‘ﬂwmﬂmmLLmLﬂu@nmmﬂumwmmmnmm u,@wmm‘wLﬂumLmuumwimﬂmwmmﬂmamw
34.55, 65.45 ANNAIAL 1BEDALIUTIN mwumumlwm@ Flyover Bridge VB Flyover Media il 2549
IxfinsneaFeuaqiadaaniau 105 theludaedanad 2549 wazanunsavinee e ull 49 auau 9 §uun

ﬂmq”l:mm mumﬂuﬂ 2549 mﬂsmuﬁmmmmnumq m@mm‘wumiLﬂ@ﬂuu:ﬂmimwuﬂummmam
AstuIAi nsulasuulamianiadies mau,umwmﬂgmummawmmmiwmi NNLTEN mmmm Lan
A (NUNT) ﬂm”l,wmuq’lumimuum w@ﬂmum@wwmiﬂLmumﬁmieuwmw Lmeuwmmm’lmmm
NAINUAE LL@‘VLLmnmwmnmﬂi”nfaumiiw@u ifmmLLuq‘Eumm‘lﬁmwmqmﬂu@ﬂmﬂmﬁmﬂ}ammLmuimmmu

o HNANITANUUINU
m@mim"ﬁLﬁmmu@:ﬂm:mqmﬂfmmmﬁﬁw 1AAas wam anim (Nunaw) Tt 2549 mmmmﬂié’ﬁqﬁ

sela )

|l 2549 nquLSEnilseldean 559 Sruum isaulusnsfesas 0.32 a1 557 uunludl 2548 Tas
melEudnanannmsiiEnnsuasiudenanaelason 521 duuam eldannnisang 18 Euuam sy
iwiﬁmnmﬂﬁﬁmﬂm:i?”u'%"]\iNam?ﬁ'fa‘ﬁmwmwLLazﬁ?ﬂﬂiﬁ@’]ﬂnflimjﬂiau 539 a1uuv AntudndiuFanaz 97
gaamelfsan lull 2549 ﬁmwmﬁmmm’lu@mm%‘@m: 39 Filiesanannnisanatesseldainnisane
fususgldainnisisnisinisrena st uiesas 1 mﬂiﬁmm?ﬁ'wﬁﬂﬁmﬂmwiﬁmuﬁ% AU
Anifludmanfesay 78 aasmeldnn Tnautimeldmudndousasdediauiumelduilug de Bilboard
%atinz 22 Aa Railway billboard §agiaz 10 @8 Trivision ¥esiaz 27 uavile BTS City Vision 5agiaz 17

AUNULAZAT LTaNe

g 2549 ﬂ@mmmmuwummummmi 309 AU mmﬁmmumnﬂ 2548 Tudnanfesas 9
mmmmuimwmmwmimu‘tmwmim mmmLummnmumuwmmmnm Flyover media fiinsresiaudniaia
0l 2549 Aa Siam ARANTLFITANANTRLTY LaYAe Billboard wummwummu BV U VBN NLFEN
mmﬂummuﬂivmmmm” 56 1B9EBATHIIN Imﬂmn@ﬂwmvﬁinwmnmmmwmﬂummﬂmvsmwmm
Antheilamnn mu‘ﬂumwmnmmﬁsmmﬂ?m@umﬂ AdenTAAeTielasnn A LT AR AT ne a0
LL@‘meNinwmaﬁm‘Emmm FaRmTudndaulszunndesas 80 mfaqmuwuw

Tutl 2549 nquisEnilAnldansTunsaauaziiinng was mhmm@uj ?QN@EI‘V] 180 AULN muﬂu
m’me”Lumarmmmwmmi 171 UL mmﬂummuﬂavmmmmv 30 m@m@mmimmu ﬂmmmmu
Satiay 25 A ntl 2548 Tailiilasunananldane ‘lumm\mummmmm meum A ldanaluntsdaasu
N132NYLAZ AN

@)

ANNUAL REPORT 2006 |T8%R|



The Leader in Out of Home Media

mls

g 2549 ﬂ@mmwwmiﬂumu 230 @1ULN Immfamqmimumuumiﬂiummmmﬂuamw
Satay 10 edeufid 2548 drviul 2549 {nnlags 30 Aunnn anasandl 2548 37 Auum lull 2549
mmLﬂu@mmmmmwmmimmmmv 55 Lmvu@mmmimmmmmmmmmmm@mw 12 1fuFeaaz 5

Tmummmmmﬂmmwumﬁmmmmeuam Anldang lunnsdadiunigeng mmmumm LAy
mimmmm‘lﬁmami Railway FAdy 1wy 29 Imq mwmmmmmuLmumnmwu@w fpeiny 6.85
AR RA N

o Aunsng

dautlsznavuas@unsns

nguuIEnidndaulaseaiisaesduninduyuiiouuas mumswﬁlwuumﬂuluﬂmm 1 pla 1.32
I@F;I@’]ﬂ@ﬂ‘]:fm‘”ﬂWiﬂ?”ﬂ@ﬂﬁiﬂ@ﬂﬂdﬂ@ﬂﬂ?‘]'_ﬂ/} mumwwuumﬁu‘Emﬁmu‘mmfmﬂu@ﬂuumim e TRuEN
TivyuReuay L‘fluwmumma‘mmﬂmmmmuiumﬂumﬂwimwmﬁ

il 2549 ﬂ@umwmumwmqu 677 &unm wiailuAunineuyuiten 292 mumw mﬂmﬂummmu
faaay 43 1098uUNnindsay meu@msmmm 7 aqnil 2548 Taeiflugaainnisfiugulugouaes
uumu,@vawmimﬂummumLummﬂummmmimmiwmummu Tnelull 2549 nguiB¥ndRuan
7 & Anfludngautesay 10 v0sRunindon WnTuantl 2548 wuﬁmmu@ﬂﬂumms@my 5 84
Auninesu

Tull 2549 nguusdEndAuniwdladnyuilaulszunn 386 Aruun Anfludndoufenas 57 209
Auningdsan Imma’fluwumwu‘mwu a1A19uazgLnInl 3amn 255 mum‘w yizafauay 38 1R9AUNTNET99M GRLN
a1t 2548 9 mum‘w Vitedosas 4 nn3aaadanaainann nssetie Railway S 17 The Wenu
il 2549 13l FaRat ARSI Railway 8n 29 {lel iaAusiladniantsasliingaasAnniy

=

Tnyresdunindgeninyarnaadiagldiupuaesduning

ﬂmﬂ’]W“ll'ﬂxiﬂuVI‘iWEl

IMNQMﬂEQﬂMﬂ’WWﬂJﬂG@ﬂ‘VIu ﬂ@w_lswmuhmﬂumsmuumm L’J@’W‘ﬂ"livﬁu 60-90 Ju GN“IJ‘LL@EIﬂ‘LI
@ﬂ‘]:l'm"’@ﬂﬂ’] Tﬂﬂ@ﬂﬂ’mLﬂu‘].li“]:ﬂ/lﬁ]’]LL‘V]‘LAI%NHOA’]NT]’Q”1@?‘].|?”EI”L’J@W“H’]T“’MLLV]&HQWJ’] U 31 fUNAN 2549, 2548
LLﬂw 2547 gy LQ@’m’W?‘ﬂ’]ﬁ‘vﬁuTﬁﬂL@@ﬂﬂlﬂﬂﬂﬂﬁuﬁ]@\m@NU?HV]ﬂﬂV] 95 ’Ju 89 JULAY 78 JU AINANAL
‘Nﬁ‘“’il L']@’]Lﬂllﬁuﬂﬂﬂ@’]’ﬂuﬂ 49 Nﬁ‘“’il L’J@'W]’Z\i\'iﬂ'mutil‘l_l’]ﬂL@ﬂuﬂﬂ@‘]_ll,u@\']@’]ﬂ@ﬂ’]')”"ﬂﬂdLﬂi“]ﬂ'ﬁﬂ@
LLZ\]vﬂWQuﬂ’Wﬁ‘LL‘HﬂJuﬂJﬂ\?[51@’161‘1/]'&\1‘1]% aeelafa 13 N’W@Llﬂ’ﬂ? LL@@ {19 (NUNTU) bLﬂ@ﬁVﬂuIﬂ‘Uﬁﬂ@"Mi‘Ll
ﬂ’]i“]_li‘ﬂ’]ﬁ‘@ﬂﬁu LW@‘LI?WYJ‘Z‘]ﬂﬂulﬂﬂﬂﬁ‘”@mﬁﬂﬁwu’mﬂlu 'a'm@ﬂuummmwwmmmmﬂmmu (’Z\iﬂ'&')umﬂﬂ

@ﬂuum@@ﬂmmm)

o NAUDNANUUATIIY faany 59
o nelu3neu faeaz 25
« 1NN 3 HeK fee182 6

|MSB|ANNUAL REPORT 2006



The Leader in Out of Home Media

o ANINARRY

NTEUANUAR .

Tt 2549 nguiFEMEumA R UA ATy lsgyRseant uazilefiansaunsaniuRunumy ey
wdavnlinguiBEminszua Ruanainianssunsaliuauiady 118 Auum TnanguusEmilldnszuatuan
sananaluniszenanisamulu@uningnins lnsanizludouaesdethe laenniiuctu 55 §uum adwlsia
Tull 2549 1sEmAn1saeduiunaliundiedu 26 & uumn uazipqsanaRuitiuinainaniiunis®u
10 &nuum una Winguiddminszuatuanld i lufanssudnmQuisdu 38 duumn Wafqisnnszuaiiu
ANTBNNANLIENAINAANITNAIUGNG] WLdNGNLFENANTzLARUARTRANTUANE 31 A1ULM TALHEINIAN
Tl 2549 vsEniulaunelunisuIusuazauanAldaawazAnyuInINITnNsLEINsgnuil Wna L la
nazuaRuandnlilufans

ANNARDY .

il 2549 nguIBEMASRIdIuanINAgeY LATANINARDINKLIEIN 1.74 W1 uay 1.68 WINAINaAL
WNTLANN 11 1.46 W1 waz 1.40 winlull 2548 vistlidesannguidimiinssuaRuaniiivaauant 2548 fauay
84 IB9AUNINE TN

FILAEAINUY

neeamudanlvnresinldllensreaidetihe o Wl 2549 13Eniinsamuludedine
Tawoinaulszanm 55 Auum daulvgidunisiiylassthelasonilszn Fly Over Bridge (Fly Over
Medja), Billboard ua Trivision Auansi Tenisasyuludethe lurnniiniuiiasdalaansssianisaensso
WnTupe e lfresLEEn luawiag

WrasNNa9RunY 5
Trsea¥reneeRunuaauua Suyuuyuauesnguisinull 2549 NnanRudsrazduainaniiiu
nsRuiilundn dndourasuiisadouresdineiuiidndon sendnedl 2549 uazil 2548 HdmaNanatszuasll 2549
wazll 2548 lpanguuiEmidnsndouniidusdedouaesdiiofuag 0.34 win uaz 0.38 Wi AINaIAL
Tpadndousinatainiswasuulasaind 2547 nanpelull 2547 nguusimdunasRuyunidutudscas
AuananniiunisRu Inefdnsduniidusiediuaesiiatiueti 0.38 win
o ) 3 L
Tt 2549 nguEENANHABINWALY 167 Aunnn nlAulNnyuRaY 3.5 FuLM :9NNTENTEUNEY
171 UL AAAIAINT 2548 AU 18 AMULM A1MAAIATYNIAINNITANE AURUTENAINanNTuD 19k
10 #1uum a1n 88 duumimaeiily 78 §1uuan nsanaaesRuiindenann vinlidndeuniiduse
Aunindaanaeanguuiimuiudaanasqn Seuay 28 aasdunindsonlull 2548 anguilufesay 25 veq
Auningaanlull 2549 Gedmansnentiiludnafian uazisEmy SanesindnsaNdaamianisRudaetly
UL WAY

ATUBDIENANY o

Tutl 2549 nguiBENHduIaegRaiu 507 F1uum WNANAN T 2548 AU 14 AIULN AUUAUAN
wnanuanilsrest] 2549 adelsfauzEmanistszniadnatuiiuga 26 A 1uLMANNANUsTIINITNNIIUTEN
ATIN 1/2549 luduanin 24 nuaaiug 2549 {uuald o dull 2549 UiEmin lsazanndaindlses
ANNUNNELALIITNNRL 139 A1uLm

®

ANNUAL REPORT 2006 |T8%R|



The Leader in Out of Home Media

S1YVIWUANUNSSUNISASIVdDU

ﬂmvniimwm@ﬂ@@ﬂﬁﬂﬁﬁuﬁﬁﬁmmmumméﬁmwﬁﬁﬁmumﬁﬁﬁ@uﬁmﬂﬂm”niiumﬁﬁﬁw Sty
Wiurnsaeummilditsdmiimsseanunansivedgnifesuasianeediaiiome aeunuliusinisuunsaounuuay
praagaunieluflmunzanfilszdninnuazdssdniag F9uRIN1TgUA
qumwumimﬂummemamLW@I‘MLﬂulﬂmwmmmmm@ﬁ'“ Tnelutl 2549 Aznssunismsaaanliil
miﬂaxﬂ;wmu 4 pis mm;ﬂ@wmmmimmu
1. saurusaumuuaylianufiutaniunsiuaesdin veaunsdumelasng wazaunisfulszand
eudiaueanznssinisuiem Tnelddssguiansanduniudasuiindiuenyyinreusim ieFuAaR A
dedanm uazdeaiauauus
2. gualiudEndszuumsauAnagluwazmnuguanisArLANAgluag1elilszAnsawusum Al
msidinanuamasaumeglwinnisamaseunsauaunesiulszanlasng uasssaunanisnmasay
Tnumsasianmiznssnnismsadey fadunmsine sesusEnasmaasunisluazlifunisiatsunuaziulgs
Lﬁfalﬁmmfm@mm?ﬂummiﬁﬁwLﬂuiﬂaﬂwﬁﬂizamﬁmwLLmﬂizZ‘w%m@ Tngannismsaaasunialull 2549
wudnFdniinisruauneluflvanzanuazes luszsuiinela
3. megualisinlJiiRmananmsiniuguanamsiia AngnIsinsAsadaLRsEinAdNsiTLguaTans
TiARAd AtysieLsIn Maiszuutsmedanisniilsz@nsnn Waela uavansnsonmaaevld azaienann
deiliudfery dnamu wazdidnuAastemning Wil 2549 1 lEumsssdunnsriniuguaianis
ANNANIANFILEINAD11TUNTINN3UFEN Ine (10D) g luszay Au1n (Very good) lagniluidinannsiden
1% 10 Usn Afuansdendulumannisdamedeyauazainuliclagegn uandu 1 w5 sesiin
aanzifloulunaiaudnning 18u e lo Aflazuuugegalunislfiinuudnnisiituguaianiaia
szant] 2549
4. nsharsanAnRangaaulydlszanll 2550 AuznssunisasaaauldiansunAnaeniaeuiind
Tnafarsaniepnunian sauanislduinig snaAtdautiyd dssnidaes n.a.6. TudarmunRea iy
;ﬁmuﬁmﬁu@:ﬁ'uj LmzﬁmmﬁmuﬂLLuwi@ﬂmxm‘sumiu‘%ﬁwLﬁm@wﬁamﬂﬁﬂ?:ﬁ;uﬁjﬁﬂﬁ:uum%\ﬁ
weanAn Hemszna JadufaentoFain Widn unmuf sausu s1in WudaeutyFlezand 2550

ATUENITNNI9AIIAABLNANWINGT HFunsrestTEmiangAtyiluetedvsanisaniiueunialsinisiniy
puanan1sauazinsauANelundls@ninm

a = =
mﬂﬂiumg ATLADNUTNING
1/95871UN9IUNNTIATIAEDL

&)

|MSB|ANNUAL REPORT 2006



The Leader in Out of Home Media

S19VUAWSUTNGOUUBVANUNSSUNISFOSIEVIUNIVNSIDU

= ' v 9
FEN YugneYu

AnignasunsLsEnilugFuiiarendesunisluaes 13 wamed wan A (W1NTY) LAZIUNITRUIINYEY
UT uaziisneag mmwammmumﬂwﬂmﬂghmmuﬂi”mﬂ \mﬂWﬁ?Nu‘wﬂmﬂ{]mﬂmwmuﬂi”mﬂimmmmu
mmmmﬁmum*ﬁmmmmlﬂ TnelfuleuneindnvunranuazdjiRedvasnane uazldinindawadayafiddny
mmme‘wﬂuwmﬂLwlﬂa‘mfamumﬂ\m LW@”L‘MLﬂuﬂiv‘ﬁmum@a@ummvuﬂmnumiﬂ@mﬂﬂ?ﬂm

sLuﬂ’]i‘uﬂmWﬂii‘Nﬂ’li‘Uﬁ‘HVlimLLMQMQﬂM”ﬂT?NﬂW?M?Q@@@UL‘IN’ﬂ'Vl’]‘M‘LMV]@’QUV]’]‘LLLLIEIU’]EW]NH’]T‘LIEUTLL@“’
ﬁmnﬁwmma‘ﬁmmmqmﬂ\mmmLLmJmemﬂﬂumvmiuﬂmmﬁmmﬁ?ummuwmu‘lﬁmﬂmmmummmmvﬂﬁmma‘
mm%aummnuLiaquﬂmﬂgimwmmmmﬂmzﬂiiumimmmummeiﬂmwmuﬂizmﬂLLmLm:gmuummmmww
IHuanspaaiiusesun1suresudsmy warudsvdeslumaiuresdaauinidliuansgiuznianisdu
HANIALHRUIAZ N s HAR AR NERIANNANT TuaNsz A Aty umnannI sty TN Fuseaia il

(o Oa s

wiathawes §laeyoy WIEUNAA FnuAain
192a11UNIINNT 1928114N9INNTLTING

1/55\‘
AN
ANNUAL REPORT 2006 |T8%R|



The Leader in Out of Home Media

(Y%

ARBLILYUHRDULIYT

AFRLUNUNLEEN Az S Entioaana iae Lty (Audit Fee) TuseuThiny@@ugm 31 funan 2549

ForFumgane Fagaautind ARAULIYT
1 unanawmef uen UNGNA T1ARTIE 700,000
2 uansnawmes uaud Ned WNANNA LapRatiug 415,000
3 UAN. BIALAN AuNaRg (Uszmelne) UNGNA TrARBTIE 225,000
4 van.uniA lavi anend WNANNA TapARetiug 205,000
5 van.uaud Anaaeuuu UNGNA T1ARTIE 190,000
2IANRALLNUANNN AR UTTTYT 1,735,000

ANLTN198U (Non-Audit Fee)
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DUAa

UFHN AFLARS WAA ANNA (NUTU) LAzLSENE s
o AUN 31 SUINAN 2549 WA 2548

(Wi : un)
AUNNFIHUTIN AUNFTRULRNIZTRILTEN
NNELUR 2549 2548 2549 2548
Aunsns
Aunwduyuiiauy
NudALarNUNINaUIANT 67,072,714 36,440,831 13,268,210 13,256,112
Qnuﬁmﬁﬁﬁ
- Qﬂﬁ’]fﬁiﬂ-@%% [4] 135,139,034 136,011,045 92,723,082 85,689,521
~ 1BEmRReade [4, 5] 5491596 2,842,463 4,612,377 5,068,649
Qnuﬁ%u iRt (5] 347,351 297,692 1,313,256 1,214,358
AufAaman 10,542,400 10,811,750 7,130,418 7,722,853
RUANYANUTANRUAN 499,419 367,370 - 367,370
ANINANEANYTN 21,847,451 24,795,084 14,488,528 19,513,109
A lEANeANaTTn 16,171,552 30,524,121 11,922,744 26,876,134
Guiﬁrjﬁuuﬁu?ﬁmﬁﬁmﬁm [5] 12,606,000 9,939,800 12,606,000 9,939,800
z’%uwi“wm’wuﬁmu%u (6] 22,006,574 19,938,407 17,139,177 16,929,505
FINRUNSWE MY UL 291,724,091 271,968,563 175,203,792 186,577,411
Aunswelaivauiiau
Ruasuiaiuiiniaeiadalfide
- U3rntiay (7] - - 138,696,418 118,999,621
- UFEMgaN [7] 38,139,413 44,346,696 38,139,413 44,346,696
Guehnsunansfifdesninlunnsld (8] 29,431,777 31,806,924  2,441377 1,816,524
a1A17uazgLnanl - gna [9] 219,797,287 229,016,796 166,316,428 176,917,515
FAuA g lunesn e [10] 35,316,836 35,316,836 35,316,836 35,316,836
ANANIEIL - g3 [11] 15,127,244 17,213,760 - -
aum“wmmguﬁmuéu [12] 47,769,684 52,128,429 18,532,397 16,683,636
sanAunswdlaivyuiiau 385,582,241 409,829,441 399,442,869 394,080,828
FANRUNTNE 677,306,332 681,798,004 574,646,661 580,658,239

® wnnzgsznataunisRuiludounilaressunisiuil
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vuna (o)

UTHN WFLARS LA ANA (NUITY) WazLZENE s
™ AN 31 SUINAN 2549 UAT 2548

(Mg un)

AUNMTHUTIN  SUNTRULRNIZIRILTEN
NHTEILUB) 2549 2548 2549 2548
wilduuazdiurasliaiu
mﬁauuguﬁﬂu
@uﬁﬁm:azéfummmﬁumsﬁu [13] 78,005,755 88,000,000 78,005,755 88,000,000
Eviinngén
- gl 17,438,647 22,313,893 11,017,174 7,913,398
- 1BEmRReade (5] 6,145,813  5742,710 6,056,683 7,612,996
e lfFuaaawmTi
- @Jﬂﬁﬁ%iﬂ 18,681,589 17,024,999 12,597,708 15,280,075
- 1BEmRReade (5] 32,037 1,762,827 41,908 168,215
Kvilan - 15EiAeade (5] 198,000 316,557 176,072 242,138
szi’mﬁﬁﬂmﬁ/ﬂ;lty’]Lﬁﬂ%ﬂﬁﬁdﬁﬂﬂuﬂ‘f’]iﬂu 11 [14] 1,866,543 943592 1,001,868 132,022
RutunaA1sans 100,168 85,411 100,168 85,411
MERUIFANEe 6,912,148 14,405,540 - 2,603,600
A ldanaA19ane 23,438,466 24,414,927 9,447,377 11,030,745
mBnefdslifarmundasy 10,500,748 8,808,947 7,177,311 5,485,920
uﬁawguﬁmﬁu 3,861,299 2,763,405 2,863,930 1,576,283
sqwﬁawguﬁau 167,181,213 186,582,808 128,485,954 140,130,803
wiiaulaivauiFey

a

v Ao >
\uidsudtyeyuange - gnd
2oy o d
wilgulaiywidswau
sanulAulainyuiieu

2

QA
FAINNUAU

wnngwnlszneteunsiuiudounilaessunisRui

[14] 2,703,040 1,462,425 1,607,682 220,532
830,893 839,425 1,055,113 804,204

3,633,933 2,301,850 2,662,795 1,024,736
170,715,146 188,884,658 131,148,749 141,155,539
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ouna (o)

UTHN AFLARS LAA ANNA (NUTU) LAzLSENEs
W AU 31 UANAN 2549 WAL 2548

(Mg : un)
SUNITNUTIN SUNMTNULRNISUBIUTEN
NNELUR 2549 2548 2549 2548
wilduuazdrurasgiiaiu (da)
AUTDI DAY
NuFaUu - uanslty yar1uas 1 U
- yuaanzdau 125,000,000 % 125,000,000 125,000,000 125,000,000 125,000,000
- nuﬁ@uﬁuﬁ'mﬂLm:s”usﬁqml,z’iq 125,000,000 i1 125,000,000 125,000,000 125,000,000 125,000,000
AUy AR 167,084,833 167,084,833 167,084,833 167,084,833
mlsazau
-é’mmﬂﬁm{qsmmmnguma [15,16] 12,500,000 11,563,999 12,500,000 11,563,999
- fislalAanass 138,913,079 135,853,868 138,913,079 135,853,868
AIUADIN DA ULDIUTH 443,497,912 439,502,700 443,497,912 439,502,700
dovesgdeudouianluiFmeas 63,093,274 53,410,646 - -
FANAIUURIHT AU 506,591,186 492,913,346 443,497,912 439,502,700
st auuazdIuTRI] et 677,306,332 681,798,004 574,646,661 580,658,239

@ wnnzgsznataunisRuiludounilaressunisfuil
60

|MSB|ANNUAL REPORT 2006




vurinlstAnu

U3EN NIHLADS AR AINA (NUNTU) WazLSENtas
AMSUTRUGAIUN 31 FUNAN 2549 LAz 2548

(¥udag : un)
AUNN5EUIN AUNNTRULRNIZURILTEN
NN 2549 2548 2549 2548
gale (5]
selfannnnsnng 521,108,975 513,775,727 368,358,279 359,022,489
selfanniseng 18,106,294 29,723,926 409,670 25,118,100
iwiﬁﬁluj
- meldAnunemTin - - 6,316,759 6,063,701
- penidlesy 1,730,563 961,185 1,322,424 744,919
- %uj 17,562,591 12,265,444 11,668,723 11,617,765
doulidalunlsgriseanizteon - - 19,696,797 19,446,297
gausela 558,508,423 556,726,282 407,772,652 422,013,271
U ULAS AT LA (5]
FUYULENNT 293,139,030 268,166,827 228,140,081 205,832,269
AUNUINERUAN 15,969,660 19,978,165 316,518 16,381,975
A ldane lunsanelaziisung 170,566,146 136,754,626 126,135,995 104,903,899
IANUAINNNTABLANIBRUNTNE [9] 3,541,595 7,104,735 3,541,595 7,104,735
douliAeluanayugrisezEimson 6,207,284 2,104,139 6,207,284 2,104,139
FANAUNULATA LTAE 489,423,715 434,108,492 364,341,473 336,327,017

nlsnausanitaangwazndaule
panLisane

a a £
AEFRuls
mlsgnanasinaanidaanauaznHiule
mlsgnsdauniilusasgetiudouiias
nlsgnasusull
mlspAaiuauNugy

mlastadiu (L)

° % o o/ dl 1 9; o U
AMUIUNUATNTYDILDALNINUINUN (‘1/314)

wnngwnlszneteunsiuiudouniiaessunistui

69,084,708 122,617,790
(5,112,403) (3,097,819)

43,431,179 85,686,254
(5,042,291)  (3,033,711)
(24,044,465) (37,395,924) (8,143,676) (15,662,794)

39,927,840 82,124,047 30,245,212 66,989,749
(9,682,628) (15,134,298) - -

30,245,212 66,989,749 30,245,212 66,989,749

0.24 0.54 0.24 0.54

125,000,000 125,000,000 125,000,000 125,000,000
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®@)

vulgALMISIUasUIUavlugauzeviiioiu

USHN N1FLADS WAA ANA (NUNTY) wasLUSEvsas
AMSUTAUFATUN 31 5UNAN 2549 Uaz 2548

4LNN5EU5IN

HRAAILUAD T U 1 NNTIAN 2548

o a o o Al

mlsgnadmiudl
douzasfiievudouiionlunlsgnddmiull
Rulunaans

dnasniudrseaninngunng
HRAAILARD T AUN 31 FUNAN 2548

SAAAILUAR B AUN 1 NNFIAN 2549

o a o o A

mlsgnadmiudl

1 v 2% 1 v o a o .|
douzasfideviudeuiioslumlagnadmivdl
Rudunaans

dnasniudrseaninngunng
SANAILUAD B AUN 31 BUNAN 2549

(WU28 : 1)
. mlsaean doutay
yuEauun  dawiu  dsaemnal Hnaviy
wingin SudiszuRs  yeAiu  nguang doliladnass dowes  saw
125,000,000 167,084,833 5,524,790 104,903,328 38,276,348 440,789,299
- 66,989,749 66,989,749
- - 15,134,298 15,134,298
[15] - (30,000,000) (30,000,000)
(15, 16] - - 6,039,209  (6,039,209)
125,000,000 167,084,833 11,563,999 135,853,868 53,410,646 492,913,346
125,000,000 167,084,833 11,563,999 135,853,868 53,410,646 492,913,346
- 30,245,212 30,245,212
- - 9,682,628 9,682,628
[15] - (26,250,000) (26,250,000)
(15, 16] - 936,001 (936,001) - -
125,000,000 167,084,833 12,500,000 138,913,079 63,093,274 506,591,186

wnnegsznataunsRuiludounilaressunisfuil
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vullaAvMISIUAgUIaviudouvevtiiionu (fo)

UTHN WFLARS LA ANA (NUITY) WazLZENE s
AMSUURUGAIUN 31 FUNAN 2549 LAz 2548

NuiFauui
wneg  Sutiszuan

(Widag : um)
mlsaan
iy §19aemy
yaAiu  ngvane  delalladnass g

ALNNS R ULRNIEARILI S HN

AAAIRD 04 TUT} 1 ANsIAN 2548 125,000,000
M lsgyiad L]

Nuthimane) (15]
Apasiudsesmnungyang [15,16]

167,084,833 5,524,790 104,903,328 402,512,951
66,989,749 66,989,749
- (30,000,000) (30,000,000
6,039,209  (6,039,209)

SDARILAD 0 TUT 31 SN 2548 125,000,000

167,084,833 11,563,999 135,853,868 439,502,700

HANAIAD D4 3T 1 NNSIAN 2549 125,000,000
M laqyind MLl

Nuthdpmang [15]
Apasiudsesmnungyng [15,16]

167,084,833 11,563,999 135,853,868 439,502,700
30,245212 30,245,212
(26,250,000) (26,250,000)

936,001 (936,001)

SRARLIAD 0 TR 31 SuAN 2549 125,000,000

167,084,833 12,500,000 138913,079 443,497,912

wnngwnlszneteunsiuiudounilaessunistui
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puNS:Idduan

UFHN WFLARS LA ANA (NWITY) WasLZENs s
A mSUTAUgAIUN 31 SUAN 2549 LAz 2548

nazududnaNNangsuA L UNU
mlegnadniull
ﬂ%’uﬂgaﬁﬂsqw%ﬂuﬁuam%’u (angl) AN
ANEUNY -
ANLAENTIAN
e (Mls) annisaudiagingal - gns

daldidelunnls (1nemw) revBindenuanBindon - qnd 6,207,283

ARANvnEANANNTEN
wilaadeazgoy
Fannntigoy
2IANUANNNIIABL AN LDIRUNTNE
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A lfaneane A
AunFneyuitauay
Aunindlanguneuay
NURUNYUIEUNNTU (AARQ) :
L&19NN9AN
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seldFuaeani
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MPFRULAA19a8
A laneAngang
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(Wudag : un)
AUNSEUTIN AUNNFTEULRNIELRILTEN
2549 2548 2549 2548

30,245,212 66,989,749

70,210,765 62,037,765

(2,858,385) (93,521)

2,104,139

2,086,516 2,086,517

17,637,088 3,570,458
749,793 -

3,541,695 7,104,735

9,682,628 15,134,298

30,245,212 66,989,749

57,299,177 48,688,621
(2,160,409) 96,614
(13,489,514) (17,342,158)

17,458,688 3,570,458
472,128 -
3,541,695 7,104,735

137,502,495 158,934,140

(20,164,003) (15,195,285)
(49,659) 2,666,476
(2,255,284) 2,594,169
(132,049) 140,617
2,947,633 11,090,885
14,352,569 (17,916,189)
(4,758,440)  (371,878)
1,045,227 (43,662,851)
(4,472,143)  (4,414,034)
(74,200) 4,719,342
(118,557) 98,304
(7,493,392)  (3,104,666)
(976,461) 5,543,614
1,691,801 763,743
1,097,894  (4,554,056)
(8,532)  (856,452)

93,366,777 109,108,019

(24,508,005) (18,440,257)
(98,898) 3,027,281
(1,932,199) (3,478,499)
(1,440,000) 5,882,065
5,024,581 15,360,775
14,953,390 (20,974,914)
(364,701) 2,426,131

(5,162,279) (14,329,420)

1,547,463  (9,229,133)
(2,808,674) (6,000,194)

(66,066) 33,269
(2,603,600) 983,523
(1,583,368) 1,802,267
1,691,391 980,176
1,287,647  (5,033,041)

250,908 (855,523)

118,134,899 96,475,879

77,554,367 61,262,525




vuns:1AlduUan (1o)

UFHN AFLARS LAA ANNA (NUTU) LAzLSENEE
FUSLURUGATUN 31 FUNAN 2549 Uaz 2548

(Mg un)
JUMSRUSIN  IUNTRULRWISUDILITEN
2549 2548 2549 2548
NFEUANURANNANTTNAINY .
Furnswiansidaaninlunisldanas (Anaw) 2375147 (28,740,256)  (624,853) 308,744
o Juasuluiuuaes SEndesuars s iNay
- NANANINTEN - (12,500,005) - (12,500,005)
Juaniuainnisanaginenl 5695218 340,661 7,581,025 131,386
Haqunsn] . o (54,859,887) (78,856,777) (44,969,031) (52,970,915)
Rulifuunusdmninendesiaay (2,666,200) (6,605,800) (2,666,200) (6,605,800)
Nuangns Ll lunanssnasu (49,455,722)(126,362,177) (40,679,059) (71,636,590)
NITUARUAAINNANTTHAAILIU
Ruftinannanniun s Buiiea (anaq) (9,994,245) 23,000,000  (9,994,245) 23,000,000
vt udy oy inTaanas (1,817,806)  (76,871)  (633,722)  (297,816)
Rutlunaans (26,235,243) (30,076,278) (26,235,243) (30,076,278)
Nuangna Ll lunanssnanmEy (38,047,294) (7,153,149) (36,863,210) (7,374,094)
RuanuazRuehnsunAsiinay (ARAY) gNT 30,631,883 (37,039,447) 12,098 (17,748,159)
RuanuazRudinsuiassull 36,440,831 73,480,278 13,256,112 31,004,271
NuanuazudnsuiAsaul 67,072,714 36,440,831 13,268,210 13,256,112
dayanszuaRuantlaweiiafia
Ruananglusznindl
paniaane 4,986,734 2513047 4,916,621 2,448,939
MBRUlS 36,179,835 19,504,643 12,616,826 13,070,281

sensnlinedasiutuan
FusLTAugasuf 31 Suanen 2549
Uiy Annsteuduiasmaannldiduginaad Wuaiuan 2,52 duuamn Teun1slusmuuazeun1sRuanizLsmm
131 %ﬂgﬂm‘m‘imﬂﬁnmnﬁuﬁmﬂﬁLﬂu'ﬁﬂmu 3.31 #1Uum RUNITRUIINUATILNITRUANIZLTEN
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BUSINESS TYPE

History and the important developments

History

The Company first entered its business operations following the establishment and registration of the
Master Ad Company in 1988 by Mr. Noppadon Tansalarak with a registered capital of 600,000 baht. In 1989,
there were 2 more investors, Mr. Phiched Maneerattanaporn and Mr. Tawat Meeprasertskul. The Company’s
main business objectives were to provide advertisement services through the supply of Advertisement
Billboards and also engage in the field of entertainment, with special emphasis placed on the Advertising
Market by use of the ‘Out of Home Media’ and the first products offered by the Company were (stationary)
Advertising Billboards.

The company’s history can be summarised as follows:-

1993 The import of Trivision Technology which enables an Advertising Billboard to display three
face function for different Pictorial & Wording, and could be by rotated in whichever direction
as required, i.e., vertically revolving clockwise or anti-clockwise and/or horizontally revolving
upwards or downwards. The Trivision Board is available in both large and small sizes in
accordance with the customer requirements and available space for the installation of the
billboard.

1994 Increase the capital investment and already paid in a total of 3,000,000 baht. Importing
technology on Trivision Display System and applying such technology to local advertising
business requirements in terms of billboard advertising, by first constructing Mono Pole
and Double Pole steel structures in replacement of the Steel Truss construction.

1995 Increase the capital investment and already paid in a total of 6,000,000 baht.

1996 Entering into a joint investment venture with the Malaysia-based Ink Jet Image (M) SDN
BHD Co., Ltd., in order to establish the Ink Jet Images (Thailand) Co., Ltd. In the beginning,
the company holds 40% market share, the company owns the share in order to spread it out
to another partner and after spreading out this share, the company has 27.78% of market
share left which is equal to 1.67 million baht of investment money. The company was aimed
at providing services in the production of advertising pictorials by use of the Computer
Ink Jet System, commonly used for the production of multiple design advertising billboards
for both indoor and outdoor applications. Entering into a joint investment venture with the
Clear Channel International Co., Ltd. a leading UK.-based producer and manufacturer of
advertising billboards, to establish the Master & More Co., Ltd. The company holds
51% of market share which is equal to 10.20 millions baht in investment money. The objective
is to engage in production and manufacture of advertising billboards which are smaller than
60 square meters. The Clear Channel International Co., Ltd. is a leading producer of Out
of Home Media in Europe and is engaged in the businesses of Out of Home Media, Radio and
Entertainment.

®)
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2001 The company has increased its business to other types of media to give more choice to
the clients i.e. Dyna Vision, Focus Display, City Vision, Balloon, Airship etc.

2002 The company increased its capital investment and had already paid 100,000,000 baht.

The company started to utilise the quality control system ISO 9001:2000 for its operations and
the company is the first company and the only Out of Home Media company in Thailand who
received the ISO 9001:2000 from United Registrar of Systems Limited (URS), England under
the slogan of ‘create quality media’.

2003 The company increased the capital investment to 125,000,000 baht and Inevitable transformation
of the private company into a Public Company, and to register and list the company on the
MAI stock exchange and in preparation of offering Company Shares to the investors on
19" September 2003.

Entry into a joint venture with the RITE SIGN ONM Sweden AB., based in Sweden, in order
to establish the MACO Rite Sign Co., Ltd. with a registered capital of 5 million baht. In this
joint investment venture, the Company holds 8o percent of the equity. Entry into the joint
investment to establish the MACO RITE SIGN Co., Ltd. was for the purpose of engaging in
the business of manufacturing parts and components of the Trivision System, by transferring
the derived benefits to the Master Ad Public Co., Ltd. enabling the Company to reduce
expenditure by s50% for importing of the Trivision Rotation Drive System, the move also
enabled the Company to increase its market share as well as increasing the Company’s
income.

The company bought shares from Landy Development Co., Ltd., the company holds 48.87%
of the equity. The benefit of holding the share is the benefit in using its building in the new
project at the entrance of Soi Lardprao 19.

Entry into a joint investment in the TAKE A LOOK Co., Ltd. in which the Company holds 25%
of equity, this based upon the experience of the Company incorporated with the skills and
experience of the Samart Info Media Co., Ltd. and the Matching Studio Public Co., Ltd. enable
the TAKE A LOOK Co., Ltd. to be the first to introduce the LED Board & Entertainment Systems
to be introduced to the market in the near future.

2005 The company bought some more shares from Take a Look Co., Ltd. These shares belong to
Matching Studio Public Co., Ltd. Bought the shares according to the proportion and increase its
capital in Take a Look Co., Ltd. This increased the amount of shares from 25% to 33.33%, from
1,250,000 shares to 3,333,334 shares by increasing investment of 1,666,667 shares and bought
another 416,667 shares.
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Overview of the business operation of the subsidiaries

MASTER AD PUBLIC COMPANY LIMITED
|

67.5% 80% 48.87%
MASTER & MORE MACO RITE SIGN LANDY DEVELOPMENT
CO., LTD. CO., LTD. co., LTD.
o290 fﬁé A LOOK
INKJET IMAGES N

(THAILAND) CO., LTD.

Master & More Co., Ltd.

The Company was established with the objective of engaging in the business of manufacturing
advertising billboards, similar to the Company’s business activities, but places special emphasis on dealing
with small sized advertising media, i.e., City Vision, BTS City Vision, Fly Over Media, Grip Light, Pillars, Adshel
and Siam Square Media etc.

The Company has entered into a joint investment venture with Clear Channel International Co., Ltd.
a leading manufacture and distributor of advertising media billboards based in the United Kingdom, a
company highly experienced in the business for many years. The co-investment venture has given the
Company the know how and direction the Out of Home Media is developing in both business and technology,
enabling the Company to introduce new advertising materials as well as importing new technology and
adapting such technology to suit local demands, which has improved the Company’s range of products and
market the concept of offering customers a network of advertising billboards, as well as upgrading the
company’'s performance to international standards.
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Inkjet Images (Thailand) Co., Ltd.

Was established for the purpose of engaging in the business of producing advertising photographs
or pictorials by using the Inkjet Computer System. Currently, there are 3 sizes of machine to produce and
print the media ad which are the Vutek Printer 18 Dpi, Salsa Printer 300 Dpi and Vutek Printer 300-720 Dpi
which are capable of printing advertising pictorials on three types of materials as follow:-

e On Vinyl which is plastic mixed with other aggregates to increase flexibility enabling the material
to stand up to a certain amount of stress, and which also strengthens the said material which
makes it suitable for use with outdoor advertising billboards.

e On Sticker Vinyl which is most suited for use with the Trivision Advertising Billboards.

e On punctured Sticker Vinyl (Vinyl sheet punctured with holes) which is suited for print jobs to be
pasted on window displays, i.e., glass facade of buildings, glass doors etc.

The Company had entered into a joint investment venture with the Inkjet Images (M) SDN BHD

Co., Ltd., a leading producer of Inkjet Imaging Products from Malaysia. The company had learned new
technology and how to do inkjet printing business. In year 1996, the Company was among the first firms to
render services in providing advertising media, which uses the Inkjet Imaging technique to produce advertising
pictorials to be pasted up on billboards. This has upgraded company performance and quality because all
its advertising pictures were beautiful, attractive and realistic which in turn created a good image for the
customer's products.

Maco Rite Sign Company Limited

A joint venture company with the objective of producing and manufacturing parts and components of
the Trivision System in order to supply such parts and components to Master Ad Public Co. Ltd. and
Ritesign USA Inc. The company is responsible for the sale in Asia, Australia and New Zealand markets whilst
the Ritesign USA Inc will be responsible for marketing the products in the United States of America and the
European Union member countries, as well as handling the Middle East market. The investment in Maco Rite
Sign Co., Ltd. made the company receive so many benefits especially to help the company reduce
importing cost of the Trivision systems’ components and parts from abroad by as much as 50% which is the
cost reduction on tax, transportation cost, and insurance cost. Besides, the company has received a
business opportunity to be the sole company who sell the Trivision.

Landy Development Co., Ltd.

Is set up to operate business in renting out the offices. The company receives benefits as the
company rents the office from Landy Development Co., Ltd. which is situated on Lat Phrao Road, Lat Phrao
Soi 19. The company has already reviewed that the investment in Landy Development Co., Ltd. would be
beneficial in renting new office.

Take a Look Co., Lid.

The Company entered into a joint venture with the Samart Info Media Co., Ltd. This Company was
established with the objective of engaging in the business of LED Billboards, of which our largest product
measures 131 square meters and is the largest Electronic Adverting Billboard in South East Asia, located in
the open space in front of Central World Plaza.
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INCOME STRUCTURE (Pending Financial Statement)
Income Structure of Master Ad (Public) Co., Ltd. and Subsidiary Companies
(Unit : Million baht)

Revenue from Media/Production 539.21 96.55 543.50 97.62 530.04 97.82

Revenue from Madia
Revenue from Production

Other Revenues 19.29 3.45 13.23 2.38 11.81 2.18

Total Revenue 558.51 100.00 556.73 100.00 541.85 100.00

Revenue proportion of the company and subsidiary companies can be classified as follows:
(Unit : Million Baht)

Company (advertisement billboard
larger than 60 sgm) 367.28 73.18 442.01 79.39 403.16 74.40

Subsidiary Companies (advertisement
billboard smaller than 60 sgm) 191.23 26.82 114.72 20.61 138.69 25.60

Total Revenues 558.51 100.00 556.73 100.00 541.85 100.00

Advertisement billboards creating major revenues of the company are trivision, billboard, BTS city
vision, railway billboard, and export. Revenue proportion of 5 advertisement billboard categories per total
revenues can be summarized as follows:

2006 2005 2004

Revenue proportion of major advertisement 78% 79% 81%
billboard categories per total revenues

Contract for customers interested in advertisement billooard mostly lasts for ¢ months to 1 year.
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COMPETITION WITHIN THE INDUSTRY AND INDUSTRY TRENDS

In 2006, competition in the overall advertising industry was considered quite severe due to pressures
from the increasingly intense competition amongst the manufacturers and the service providers in each
product category who aimed as much as they could to capture Customer Loyalty in times when operating
nad been turned up. As a consequence, agencies had to change their plans costs several to meet new
requirements of their clients, most of them were reluctant to spend heavity on Billboard Advertising. This led
advertising media channels whose service rates were not too high such as indoor advertising, in store, in
movie theaters, or transit advertising media to become the major and important advertising media alterative
during the period of economic slowdown, as well as economic and political instability. This can be seen
from the comparison of growth rates in which the major advertising channel such as television continued to
gain growth, and relatively higher maket share in advertising industry. This was party because activities and
international sports tournaments in 2006 such as the 2006 World Cup Football Tournament, the Asian Games,
as well as the celebrations related to the 60" anniversary of HM the King's accession to the throne. These
activities significantly contributed to the increased revenue income of advertising via television, including the
4.95% growth of the entire advertising industry.

Unit : THB million

Ratio of Advertising Media Used 2006 Change Change (%)
TV 53,296.00 59.32 50,020.00 58.43 3,276.00 77.30
Radio 6,588.00 7.33 6,392.00 7.47 196.00 4.62
Newspaper 15,432.00 17.18 16,248.00 18.98 -816.00 -19.25
Magazine 6,140.00 6.83 6,148.00 7.18 -8.00 -0.19
Movie Theater 2,404.00 2.68 1,443.00 1.69 961.00 22.68
- OUTDOOR 4,692.00 5.22 4,529.00 5.29 163.00 3.85
- TRANSIT 981.00 1.09 708.00 0.83 273.00 6.44
- INSTORE 307.00 0.34 114.00 0.13 193.00 4.55

89,840.00 100.00 85,602.00 4,238.00

Source : Neilsen Media Research

As for competition amongst the out of home advertising media channels, pricing became so intensified
that media owners used to attract customers, especially with regard to Billboards which represented an
advertising channel whose rate was relatively high when compared with the other out of home advertising
channels. Manufacturers and service providers, as well as agencies tended to use small format out of home
advertising channels which offered lower advertising rates for each campaign. As a consequence, the number
of providers of out of home advertising media, especially those which offered small format advertising channels
increased as a result of such media development of not requiring so much capital investment.

Given this situation, the company has undertaken the development of both small and large format
advertising media to achieve a balance. There is a strategy to achieve market expansion by developing indoor, in
store, and transit advertising channels to cover the entire market, and to accommodate the advertising behavior
which has changed, in an effort to push the revenue income of the company. Nevertheless, the company foresees
that such change has been a result of economic conditions, and the use of billboards will continue to constitute the
major portion of out of home advertising media in the future.
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FUTURE PROJECTS

In response to the market needs which are various. The trend in using Out of Home Media has
increased during the past few years, Master Ad Public Company Limited, the leader for Out of Home Media
of Thailand has a plan to develop new media which will increase marketing communication value for client,
and advertisers as expected by focusing to cover the type of Out of Home Media provide broader range of
services together with the use of new technology of the proper new media, for example:

1. In-store media, in department stores and supermarkets by using our expertise in designing media
ad and space control in the style of Enhanced Static, Dynamic and Interactive Screens (POS) to be
matched and suitable to the eyes catching of with the location and the proper target audience

2. Transit Media - the company has a plan to develop transit media on air-conditioned buses, taxis,
mass transit by designing media which is different and outstanding to respond to the customer's
needs at a quality level, responding to the change in daily life.

3. Street Furniture Media - the company has a plan to develop more of this type of media both in
Bangkok and the main provinces in Thailand as well as to develop and improve the existing media
to be more beautiful, more prominent following the architecture principle.

4. Joint-venture with the alliances to develop the media, both abroad, in the South-east Asia region.
And the joint-venture with alliances would help to bring technology for new media into Thailand as
well as the exportation of media equipment.

The company plans to start all these projects in 2007.
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RISK FACTORS

In the Out of Home Media Business, apart from the general business risks there are other risk factors
to also consider such as:

1.1 Business Risks

The Out of Home Media Business is strongly influenced by the overall economic and business
confidence factors in its operation. This is because the client’s decision with regard to its advertising
budget is directly linked to the economic conditions. Therefore, the economic slowdown and
political instability will impact the clients’ use of advertising budget. They will look for alternative
and new advertising channels which cost less, which will then impact the company’s revenue
target. The growth rate of the company in 2006 was at 0.35%. At the same time, the fixed costs with
regard to Out of Home Media which comprised depreciation, land lease, billboard concession
which are contractually binding on a continual basis makes it difficult for the company to make
adjustments in terms of the cost of funds related to services, as well as the economic and political
instability previously mentioned. Nevertheless, the company has determined and implemented
measures to handle such conditions by considering the termination and completion of land lease
contracts in non profit generating locations, and moving the billboard infrastructures to new
locations clearly specified by clients, and improving the appearance of the billboards to create
more variety, especially the smaller ones. This will create an appropriate ratio amongst the various
categories of the company’'s Out of Home Media Business, and to accommodate the change in
requirements in line with the economic situation.

2.2 Financial Risks

N

As of year end 2006, the company recorded trade debtors of THB 135 million with provisions for
bad debts set at THB 23.6 million which is considered relatively high. Therefore, the company
faces financial risks in the event its debtors default or are unable to repay their debts to the
company, thus affecting its cash flow and profits. In this connection, the company has revised and
determined a policy and terms of payment which proposes special conditions given to clients who
are able to pay ahead of schedule. Moreover, the company has specified that new clients who
have never conducted trade transactions with the company must issue post dated cheques as a
measure to reduce the risks of late payment, as well as bad debts which may occur during the
period of economic slowdown. At the same time, the company has implemented a policy and
emphasis on the speeding up of past due debt collection in strict accordance with the legal
procedures.
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SHAREHOLDING STRUCTURE

Major shareholders
Major shareholder's report as of 31/12/2006 prepared by Thailand Securities Depository Co.,Ltd.

Shareholders Paid Up Capital

Shares %

1. The 3 Top Management Executive Group and

related persons under the provisions of Article 258" 60,900,000 48.72
2. GOLDMAN SACHS INTERNATIONAL 8,827,300 7.06
3. Mr. Vichit Dilokvilas 7,399,960 5.92
4. Mrs. Chollada Fuwattanasilpa 5,751,600 4.60
5. Mr. Thaveechat Churangkul 5,000,000 4.00
6. Miss Porntip Maneerattanaporn 4,786,666 3.83
7. Mr. Surapong Pohpichai 4,317,000 3.45
8. Mr. Visuit Fufeungmongkholkit 2,000,000 1.60
9. Miss Nuchavaree Utchanapornkul 1,837,500 1.47
10. Miss Kanokporn Okanit 1,637,400 1.31

Comprises : 1. Mr. Noppadon Tansalarak, 2. Mr. Phiched Maneerattanaporn, 3. Mr. Tawat Meeprasertskul

Dividend Payment Policy

The company establishes dividend payment policy to the shareholders at the rate of not less than
40% of net profit after corporate income tax and legal reserves. However, this depends significantly on the
economic status and the future operations as well.
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Board of Directors
Board of Director consist of member as follows:

1. Mr. Parames Rachjaibun Chairman of the Board /Independent Director
2. Mr. Noppadon Tansalarak Director

3. Mr. Phiched Maneerattanaporn Director

4. Mr. Tawat Meeprasertskul Director

5. Mr. Vichit Dilokvilas Director

6. Mr. Prasert Virasathienpornkul Independent Director

7. Miss Galayanee Kittichit Independent Director

8. Miss Budsabong Limrattana Independent Director

9. Mr. Prasong Aimmanoj Director

Meeting Attendance for 2006
Board of Audit Executive Annual General
Director Committee Committee Meeting

(Total 9 Directors) (Total 3 Directors) (Total 5 Directors)
Total 6 Time/Year Total 4 Time/Year Total 5 Time/Year ~ On April 21, 2006

1. Pol.Sub.Lt. Kriengsak Lohachala®* 5/5 4/4 - -
2. Mr. Noppadon Tansalarak 6/6 = 5/5 1/1
3. Mr. Phiched Maneerattanaporn 6/6 - 5/5 1/1
4. Mr. Tawat Meeprasertskul 6/6 = 5/5 1/1
5. Mr. Vichit Dilokvilas 6/6 - 5/5 1/1
6. Mr. Parames Rachjaibun 5/6 = = 1/1
7. Mr. Prasert Virasathienpornkul 6/6 4/4 - 1/1
8. Miss Galayanee Kittichit 4/5 2/3 = 1/1
9. Mr. Akararus Rattanodayathorn®* 4/4 - - 1/1
10. Miss Kasinee Atchanapornkul = = 5/5 1/1

11. Miss Budsabong Limrattana *** - - - -

12. Mr. Prasong Aimmanoj **#* _ B B .

Note
* Resigned his Directorship, effective November 14,2006
¥ Passed away on December 16,2006
i Resolved by the Board of Directors held on December 25,2006 to replace Pol.Sub.Lt Kriengsak

Lohachala as the Director and Audit committee effective December 25,2006
i Resolved by the Board of Directors held on December 252006 to replace Mr.Akararus Rattanodayathorn
as the Director and effective December 25,2006
- The fourth Independent Director are number 6,7,8,11
- The third Audit Committee Member are number 7,8,11
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Detail the Board directors and Management of Master Ad Plc. Subsidiaries and associate companies as
of December 31/2006
Subsidiaries Associate

Master Ad Master & More Maco Ritesign Landy Inkjet Images Take A Look

Plc. Co., Ltd. Co, Ltd.  Development Co., Ltd. Co., Ltd.
Co., Ltd.
1. Mr. Parames Rachjaibun XX
2. Mr. Noppadon Tansalarak X, /], # X X X X
3. Mr. Phiched Maneerattanaporn X, | X X X X
4. Mr. Tawat Meeprasertskul X, | X X
5. Mr. Vichit Dilokvilas X, /
6. Mr. Prasert Virasathienpornkul X, **
7. Miss Galayanee Kittichit X, ¥
8. Miss Budsabong Limrattana X, *
9. Miss Kasinee Atchanapornkul /
10. Mr. Prasong Aimmanoj X, @
Note : xx Chairman of the Board of Director, x Director, ** Chairman of The Audit Committee,

* Audit Committee, // Chairman of the Board of Management, / Executive Director,
# Chief Executive Officer, @ Chief Financial Officer.

Training course from the Thai Institute of Directors (IOD)

COURSE
~ Directors Certification Program  Directors Accreditation Program

(DCP) (DAP)
1. Mr. Parames Rachjaibun - 57/06
2. Mr. Noppadon Tansalarak 44/04 7/04
3. Mr. Phiched Maneerattanaporn - 33/05
4. Mr. Tawat Meeprasertskul 65/05 7/04
5. Mr. Vichit Dilokvilas - 33/05
6. Mr. Prasert Virasathienpornkul 20/02 =
7. Miss Galayanee Kittichit - 60/06
8. Miss Budsabong Limrattana = -

9. Mr. Prasong Aimmanoj - -

Note : Number 8- 9 Resolved by the Board of Directors held on December 25,2006 as the Director effective

December 25, 2006.
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Authorized Signatories
The authorized signatories empowered to sign on behalf of the company are Mr. Noppadon Tansalarak,
Mr. Prasong Aimmanoj jointly sign with the company’'s seal affixed.

Scope of Duties and Responsibilities

Scope of duties and responsibilities of the Board of Directors is as follows:

1. Manage the company by utilizing their respective knowledge, capabilities, and experiences to gain
the ultimate business operation benefits in compliance with laws, company’'s objectives, rules,
resolutions from the shareholders” meeting with utmost precaution to maintain the company’'s
interests and responsibilities to the shareholders.

2. Review and approve the company's policies and operating directions proposed by the Board of
Management, except for the issues that the Board of Directors requires an approval from the
company’s shareholders e.g. issues as required by laws of the approval from the shareholders’ meeting.

3. Regulate Board of Management in carrying out the predetermined policies with utmost efficiency.
Inform the Board of Management to present any significant issues related to the company’s
operations, related transactions, and others, which must comply with rules and regulations of
Securities of Exchange and Stock Exchange of Thailand. In this case, if the decision made causes
significant effects on the company, the Board of Management may determine to hire external
consultant for professional discussion or opinion.

4. Supervise the efficient internal control system internal audit system in the company. In addition, the
Board of Directors is also vested with powers and authorization to make decisions and supervise
general operations of the company. Except for the following issues that the Board of Directors
must seek for approval from the shareholders’ resolution:

1. Issues required the shareholders’ resolution by laws.

2. Related transactions must comply with Stock Exchange of Thailand's regulations regarding
“Principles, Methods, and Disclosure of Related Transactions of Listed Company”.

3. Significant asset trading must comply with Stock Exchange of Thailand's regulations regarding
“Principles, Methods, and Disclosure on Information about Acquisition or Sales of Asset of
Listed Company”.

Term of Office

In the annual general meeting, there should be 1 in 3 directors who have to leave the position. If the
number of the committee could not be divided into 3 parts then it should be divided as near as possible to
the ratio of 1 in 3 directors that have to leave the position in the first year and the second year after the
company’s registration then there must be a random selection to see who would be the next to leave. For
the following years, the director who has been in the position the longest will have to leave. For the director
who had left the position earlier, he/she could be re-selected to become the director once again.

Evaluation of the company’s Board of Directors
In year 2549 which is the first year, the company has evaluated the Board of Directors’ operations and
the result came out between good and very good. The company still uses the results to develop and
improve the Board of Directors in order to be even more efficient. For the new directors, the company has
an operating manual when they step into the position of director as well as sending them to the IOD's
seminar which is the project for the director either DCP or DAP curriculum etc.
(%)
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Executive Committee
As of December 31,2006 the Group of Executive Committee consists of 5 members as follows:

1.

vA W

Mr. Noppadon Tansalarak Chairman of the Executive Committee
Mr. Phiched Maneerattanaporn  Executive Committee
Mr. Tawat Meeprasertskul Executive Commitee
Mr. Vichit Dilokvilas Executive Committee
Miss Kasinee Atchanapornkul Executive Committee

Scope of Duties and Responsibilities
Scope of duties and responsibilities of the Executive Committee for controlling the company’s
management must comply with the Board of Directors policies as set out below:

1.

10
11.
12.
13.

14.

|MSB|ANNUAL

Control the company's management: The Executive Committee’s procedures must comply with the
policies as determined by the Board of Directors. Operating performances must be reported to
the Board of Directors. In conducting the meeting, not fewer than half of the directors must be
present at the Executive Committee meeting. The Exeutive Committee’s resolution must be from
the majority votes and such votes must at least be half of the total votes. The Board of Directors
may consider that it is appropriate to periodically determine, change, or add related procedures on
meeting, quorum, and voting of the Board of Management.

Examine annual budget: Allocation of annual budget for each department, responsibilities of each
individual, as well as procedures in each department about spending the allocated budget must
be presented to the Board of Directors. Supervision must be made on budget spending, which
has been approved by the company.

Evaluate operations of each department: Determine evaluation methods and procedures for the
operating performances and listen to the explanation of related persons in the department on the
evaluation of the operating performances.

Improve and amend appropriate business operation plans considering the economics conditions
for the company’'s utmost benefits.

Approve investment project and investment budget of not exceeding 50 million Baht.

Take into consideration the entry into any agreement related to the company’s business, and asset
purchase agreement, or acquisition of the rights to make the utmost benefits to the company’'s
business for the amount not exceeding what has been specified in No. 5 above. This also includes
the determination of procedures and negotiation methods for making such agreement.

Take into consideration the entry into any financial agreement, loan agreement, guarantee, and
credit approval for the amount not exceeding 100 million Baht. This also includes the determination
of procedures and negotiation methods for making such agreement.

Amend and annul the significant agreement as the Executive Committee considers appropriate.
Conduct an arbitration process to accomplish debt restructuring and related court procedures.
Consider the transfer of company’s rights and assets to other persons, which is not considered as
normal business activities, and propose to the Board of Directors.

Consider the acquisition of company’s rights and assets to generate any commitment to other
persons and propose to the Board of Directors.

Take into consideration the company’s profits and loss, and annual dividend payment for proposal
to the Board of Directors.

Take into consideration the new business operations or the business termination for proposal to
the Board of Directors.

Any activities to support the above-mentioned procedures or in accordance with the Board of
Directors’ opinion and authorization must comply with the policies of the Board of Directors.

REPORT 2006



The Leader in Out of Home Media

15. Propose to the board meeting any issues that require resolution and/or approval from the board
meeting. Such issues must be communicated to the related authorities e.g. Securities Exchange
Commission, Stock Exchange of Thailand, and Ministry of Commerce.

However, from such empowerment, the Executive Committee cannot approve any transactions that
he/she or other person(s) may have conflicts, stakes, or conflicts of interest with the company or
its subsidiaries. The meeting has determined scope of duties and responsibilities of chairman of
the Executive Committee as follows:

1. Make decision on the company’s significant issues. Determine the company’'s mission, objectives,
guidelines, policies, including overall supervision on the company’s operations, productivity, customer
relations, and responsibilities to the Board of Directors.

2. Vested with the power to hire, appoint, transfer personnel to be the company’s management or
employee in every position as considered necessary and appropriate. This will include the
determination of appropriate scope of duties and responsibilities as well as returned benefits, and
the authority to dismiss, discharge, and fire any personnel as considered appropriate.

3. Vested with the power to determine commercial terms and conditions e.g. credit limit, payment
term, purchase/sales agreement, change of commercial terms, etc.

4. Approve any expenses from the projects that have been approved by the Board of Directors.
Each expenditure or payment must not exceed 10 million Baht.

5. Consider the investment in various project types including asset purchase/sales.

6. Vested with the power and authorization to present himself (herself) as authorized representative
of the company to external persons in the business related and beneficial to the company.

7. Approve the appointment of consultants in various fields required for the operations.

8. Take actions related to general management of the company.

9. However, from such empowerment, the Managing Director cannot approve any transactions that he/she
or other person (s) may have conflicts, stakes, or conflicts of interest with the company or its subsidiaries.

Succession Planning

The Board of Directors has set out a succession plan for top executive, especially the Chief Executive Officer
(Chairman of the Executive Committee in order to guarantee smooth handover, continuity of operations, and retain
the confidence of stakeholders. If a situation arises that causes the Chief Executive Officer to vacate the office,
the Board of Director will select and nominate a new Chief Executive Officer from member of the Executive
Committee submitting the nominee to the Board of Directors for approval. If no suitable candidate from within the
group can be found, the Board of Director will select a candidate from without the group.

Audit committee
Audit Committee consists of the following 3 qualified members

1. Mr. Prasert Virasathienpornkul Chairman of Audit committee
2. Miss Galayanee Kittichit Audit committee
3. Miss Budsabong Limrattana Audit committtee

Scope of Duties and Responsibilities
Scope of duties and responsibilities of the Audit Committee is set out below:
1. Examine that the company has accurate financial presentation and sufficient disclosure in coordination
with the auditor and responsible manager who prepare both quarterly and annual financial statements.
2. Examine that the company has appropriate and efficient internal control and internal system in
coordination with the external auditor and internal auditor.
@

ANNUAL REPORT 2006 |T8%R|



The Leader in Out of Home Media

3. Examine that the company complies with securities and security exchange laws, stock exchange's
requirement, or any laws related to the company’s business.

4. Disclose accurately and completely the company’s information on related transactions or transaction
which may create any conflicts of interest.

5. Perform any activities assigned by the Board of Directors and approved by the Audit Committee
e.g. review financial management and risk management policies, review the managements business
ethics, review important reports that must be presented to the public with the company’'s management
as stated by laws e.g. management report and analysis.

6. Select, propose to appoint and offer the auditor's remuneration.

7. Prepare activities report of the Audit Committee by disclosing in the annual report. Such report is
signed by Chairman of the Audit Committee and must consist of the following details:

7.1.  Provide opinion about procedures on financial statements preparation and disclosure regarding
accuracy, completeness, and credibility.

7.2. Provide opinion about sufficiency on internal control system.

7.3.  Provide reasons supporting that the auditor is appropriate for being appointed in the next term.

7.4.  Provide opinion about compliance to securities and security exchange laws, stock exchange's
requirement, or any laws related to the company’s business.

7.5.  Provide other reports that should be acknowledged by the shareholders and general investors
under the scope of duties and responsibilities assigned by the company’s Board of Directors.

However, from such empowerment, the Audit Committee cannot approve any transactions that he/she
or other person (s) may have conflicts, stakes, or conflicts of interest with the company or its subsidiaries.

Remaining Terms:
As same as Director of the company

Nominating Board member

The company did not have any selecting Board. Choosing a director is done by considering the
expert who has specialised in various fields, a leader and has a long term vision, high morals and manners,
a good working history to propose to the shareholders meeting who will vote. To select the Board of
Directors must receive the vote from the shareholders meeting not less than half of the participants and who
are allowed to vote.

In case there is a vacancy of the director position because of other reasons than to leave because
of the term i.e. death or resignation then the remaining directors could choose a suitable replacement at the
next meeting without having to call for the shareholders” meeting. But if the vacancy is less than 2 months,
the Board of Directors do not need to choose a replacement by themselves, they can wait for the
shareholders’ meeting. The decision of the Board of Directors in selecting a new director must comprise of
votes not less than 3 out 4 of the remaining directors and that replacement director can only be in the
position equal to the remaining term time of the director whom he/she replaces.
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Definition of Independent Director

Independent director is the directors who are not members of the Board of Management and are not
related to regular management activities and are not the company’'s major shareholders. They are perfectly
qualified and independent in accordance with the requirement of Stock Exchange of Thailand. The
company has determined the definition of independent director as follows:

- Hold company’'s shares of not exceeding 5% of total shares, including the shares held by related persons.

- Must not participate in the management activities; must not be the company's employees, staff,
consultant with permanent salaries; must not be the authorized person controlling the company,
affiliated companies, subsidiary companies, or person that may have conflicts of interest. The
independent director must not have such conflicts for not less than 3 years, except that the
Committee has carefully considered that there will be no impact on the business operations/advice.

- Has no direct or indirect business relationship, benefits, or stakes in both financial and management
aspects in the company, affiliates, subsidiaries, or the person who may have any kind of conflicts
that causes lack of independence.

- Must not be a relative to the management and major shareholder of the company, affiliates,
subsidiaries, or the person who may have any kind of conflicts, and must not be appointed as a
representative protecting the director's/major shareholder's benefits.

At present, there are 4 independent directors holding the same terms as the Board of Directors and
the Audit Committee. The independent directors can express their opinion and report freely based on the
assigned mission. They do not fall under the influence of any individuals or stakeholders who may force
them not to express their views autonomously regarding their scope of duties and responsibilities.

Scope of Duties and Responsibilities of Independent Director is as follows:

- Conduct fair deals involving shareholders’ interest.

- Prevent any conflicts of interest among the company’s management, major shareholders, or other
companies having the same group of management or major shareholders.

- Provide view to the shareholders about transactions requiring resolution from the shareholders’ meeting.

- Participate in the Board of Directors meeting to make decision on company’s critical activities.

- Supervise the company to comply with stock exchange's requirement and related laws.

- Supervise the company to have appropriate and effective internal control system and evaluate on
sufficiency and appropriateness of internal control system at least once a year.

(®)
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The remuneration for the Board of Directors and the subcommittee
Remuneration for Director as of 2006 prepared 2005 (Monerary remuneration)

(Unit : Baht)
Meeting Allowance
Board of Audit Executive

Director committee Committee Remuneration
2006 2005 2006 2005 2006 2005

1. Pol.Sub.Lt. Kriengsak

Lohachala 100,000 80,000 80,000 80,000 - - 400,000 180,000 560,000 -
2. Mr. Noppadon Tansalarak 60,000 40,000 = = 25,000 40,000 = = 85,000 80,000
3. Mr. Phiched Maneerattanaporn 60,000 30,000 - - 25,000 40,000 - - 85,000 70,000
4. Mr. Tawat Meeprasertskul 60,000 40,000 = = 25,000 40,000 = = 85,000 80,000
5. Mr. Vichit Dilokvilas 60,000 40,000 - - 25,000 40,000 - - 85,000 80,000
6. Mr. Prasert Virasathienpornkul 60,000 40,000 40,000 40,000 = = 140,000 140,000 240,000 220,000
7. Mr. Parames Rachjaibun 60,000 40,000 - - - - 180,000 180,000 240,000 220,000
8. Miss Napaporn Kraipanont = 30,000 = 30,000 = = = 20,000 = 80,000
9. Miss Galayanee Kittichit 40,000 - 20,000 - - - 60,000 N 120,000 -
10. Mr. Akararus Rattanodayathorn 40,000 - = = = = = = 40,000 =
11. Miss Kasinee Atchanapornkul - - - - 25,000 40,000 - - 25,000 40,000

Total 540,000 340,000 140,000 150,000 125,000 200,000 380,000 740,000 1,185,000 1,430,000

Note Number 8 Retired by rotation, effective April 20,2005, Number 9-10 Resolved by the Annual General Meeting of
shareholders 2006 Appointment as the Director, effective on April 20,2005.

Executive Management Remuneration
Management Remuneration as of 2006 Prepared 2005 (Monetary remuneration)

(Unit : Baht)
Master Ad Plc. Master & More Co., Ltd. Maco Ritesign Co., Ltd.

Type of Remuneration

Salary and Bonus 14,312,837 11,409,043 2,647,250 2,430,000 - -

Contribution to Provident Fund 232,140 = 46,440 = = =

Other - - - - - =
Total 14,544,977 11,409,043 2,693,690 2,430,000 = =
No. of Management 7 10 1 1
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CORPORATE GOVERNANCE

The Board of Directors pay a lot of attention to and try to follow the Code of Best Practices according
to the Stock Exchange of Thailand's guidelines. The company encourages every Board of Directors to go
through the training program of Director of Accreditation Program (DAP) and Director Certification Program
which is done by the Thai Institute of Directors (I0D). In 2006, there were 7 directors who went through the
DAP course and 3 for the DCP course. There were 2 directors who have not gone through the training
courses as they only came into the position in December 2006. However, these 2 directors will have to go
through either course in 2007.

For operations, the company has set up an internal audit department who are the internal auditors
from IVL auditing company. There is an audit every 3 months and they report the result to the Board of
Audit Committee. The Board follows the results closely and report it to the Board of Directors so there
would be a suitable correction to the company’s operations.

Corporate Governance Policy

The company considers that to have a good corporate control is one part of the company's
corporate governance policy. The Board of Directors is responsible for setting the policy. There must be a
follow-up and evaluation of the corporate every year. There must be an improvement, important change.
Besides, the company has set up a written corporate policy by having these rules in mind:-

1. To protect the company’s benefits along with the benefits, rights and equality of the shareholders
and other parties equally and fairly.

2. The company will operate according to the law, rules and regulations of the Securities and
Exchange Commission, Thailand's regulations of the Stock Exchange of Thailand as well as the
shareholders’ decisions.

3. Operate the business with moral, transparency and auditable corporate. The Board of Directors
and the management's duties and responsibilities have been set out.

4. Encourage teamwork and allow the staff to use their knowledge fully. There is continuous staff
development in order to develop the company

5. To become the market leader for Out of Home Media in Thailand, have great creativity and be
able to develop good quality to satisfy the customers’ needs.

6. To prevent any disagreement of the benefits between companies, create confidence in the
shareholders under the balancing policy which is transparent and auditable

7. Risk management and suitable control.

8. Reveal the financial report and any PR information that affects the decision making. It must be
correct, fair, trustworthy and with an acceptable standard.

9. Operate by thinking of the social responsibility and environment.

The company realises that the way of being a good company is to have a good operation method for
an organisation, the company pays attention to its principles and guidelines that involve responsibility and
fairness to every related party i.e. a clear view on the structure of the component, responsibility, freedom
and management of the Board of Directors, reveal information transparently, a tight auditing system in order
to increase trust and value for the shareholders. This resulted in:-

7N
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2005 The company is one of the companies who has a good name and has its name in the Top
Quartile as well as being 1 in 100 that have a good company review from the total of 371
registered companies and the only company in MAI.

2006 The company can still keep its record to be the good company. It has been evaluated its
corporate governance by the 10D, the result came out at a very good level and it is the only
company in MAI and is 1 of the top 10 companies in the category of revealing information and
transparency, 1 in Top 5 in the MAI industry from the evaluation of 402 registered company

The company has revealed its Corporate Governance, Business Ethics, annual report and s6-1 form

on the Stock Exchange of Thailand's website in order to offer convenience to any party, able to access the
information easily with various kinds of channels.

Shareholders: right and equality
The company respects the right of the shareholders which have been laid down in the law, regulations
and the company’s moral standard of practice. There is a guideline in reserving the shareholders’ rights and
equality in order to make the shareholder feel that their right is protected and well-managed as follows:-
1. the company treats every shareholder equally, to both shareholders who are managers and those
who are not managers as well as foreign shareholders
2. reveal the information, operating result, financial status through convenient channels in order to
allow the shareholders, investors, beneficiaries and other related parties to receive all information
3. At the Annual shareholders’ meeting, the company must give enough information to the shareholders
at any voting meeting enabling the shareholders to vote, allow the shareholders to question the
directors in the meeting and send the question in advance and able to send an authorised person
to attend the meeting on his/her behalf
4. on the meeting day, the company’'s Board of Directors, sub-committee, managers, auditors must
attend the meeting in order to answer any queries from the shareholders
5. Do not do anything that offends or reduces other people’s rights

If there are any queries, the shareholders can contact investor relations at in@masterad.com or
tel. 02-938 3388 ext. 487.

Right of the beneficiaries

The company operates by thinking of protecting the company’s benefits as well as the benefits, rights
and equality of the shareholders and the beneficiaries i.e. shareholders, staff, customers, lenders , competitors
and responsibilities to society and all by having the principle as follows:-

Staff

The company sees that every member of staff is valuable and is an important mechanism to develop
the company further. The company supports all their staff to improve their efficiency according to their skill
and responsibility. Give confidence in quality of working life equally and reward them fairly and suitably.

Partner

The company will follow the rules, regulations and business agreement with the partner strictly in
order to create a good business relationship to help the business flow smoothly and beneficial to both
parties.
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Customer

The company intends to always be the number one in customer's heart by bringing new technology
and apply new invention, focus on the service quality according to the customers need to keep the old
customer base and expand the new customer's base as well as to give a good service continuously
according to the need and beyond the customer's expectation efficiently and effectively by using the policy
of ‘create media, focus on quality".

Competitor

The company maintains a policy of fair competition, with morals and within the law. The company
avoids any corrupted method to destroy their competitors, do not destroy the competitor's name by saying
bad things and will not do anything to violate the right of the competitor.

Society and Environment

By realising the importance in helping the Thai society, the company has organised some activities to
continuously support the society in various ways i.e.

Education - the company sponsored and aided projects of the universities, be the guest speaker to
students in the university, arrange a competition to allow the new generations to show their creativity.

Society - the company continuously supported and assisted departments as well as organisations
who were affected by disasters. Besides, the company has arranged activities to preserve underwater
animals and nature with the project of ‘returning sea turtle to the sea. The company recognises the
necessity of creating beautiful media at that location, the needs of increasing lights to be beneficial to the
passing by, sponsored sign to do some PR for the government, sponsored sign for projects and important
activities of Thailand.

Shareholders’ meeting

In 2006, the company organised the annual shareholders meeting which complied to the law on
Thursday 20" April 2006, 14:00 p.m. at Ballroom 2, 3™ floor, the Emerald Hotel by arranging a memo stating the
location, date, time, reason and meeting's contents that would be presented to the meeting with details,
appendix, authorised letter, annual report with extra details for review. These documents were sent out to
every shareholder who registered by the closing date of the registration, 7 days before the meeting and it
was advertised in the newspapers for 3 consecutive days before the meeting. On the meeting day, the
company allowed the shareholders to start the registration from 12:30 p.m. which is around 1.5 hours before
the shareholders’ meeting.

On the meeting day, the company’'s Board of Directors and the auditor had all joined the meeting. For
the meeting that required voting from the shareholders, the company arranged for the voting by using voting
card. Before the meeting, the Chairman advised the meeting the total number of participants who came by
themselves as well as the authorised persons in advance and advised how to mark their vote in the voting
card before the meeting commenced by holding the higher number of votes as the decision. The sequence
of the meeting goes according to the agenda in the memo. This would allow the shareholders to show their
opinion, ask any question freely. After the meeting, there would be written minutes as a record and publish
the meeting report through the company’s website at http://www.masterad.com/investor.
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Leadership and Vision

The company's Board of Directors is comprised of individuals with expertise who are capable and
understand their roles and responsibilities, who have an important role to oversee, inspect and evaluate the
company’'s operations and its affiliates. They have the authority to operate company’s business according to
the law, regulations and the shareholders’ decisions. This must be done with trust, moral and ethical in
business operations. The Board of Directors also has to ensure that the operations operate according to the
policy, target as well as budget efficiently and effectively.

In the Board of Directors’ meetings which are held every quarter, the management would report the
progress of each project to the Board of Directors. If there would be some new projects, it will be presented
to the Board of Directors for their opinion and approval. The Board of Directors will consider it carefully in
the best interest of the shareholders.

Conflict of interest

In order to prevent any conflict of interest, the company has set a guideline for the Directors,

managers and staff for a good practice as follows:-

1. It is forbidden for any director to set up, joint-venture or become a shareholder in any company
who operates a similar business and compete with the company business unless the director has
informed the shareholders before the appointment.

2. It is forbidden for the manager and staff to use internal information for personal gain in buying and
selling the company’s shares or to reveal internal information which may affect the shareholders to
the related parties.

3. If in the case that the company and the subsidiaries has some items involved with each other or
to gain and sell company's important properties, the Board of Directors and the company’s
management team must set up a meeting to review this matter carefully in a faithful and reasonable
way by thinking of the company’'s best interest as well as the shareholders. Directors or managers
who are involved, must leave the meeting. The Directors review and must publish the information
to various channels in order to allow the related parties to receive the information equally and fair.

4. Will not use the opportunity or information which has gained from being the managers or the
company's staff in order to set up a business that competes or related to the company.

Business Ethice

The company's Board of Directors has prepared a business moral in writing in order to guide the
directors, managers, and staff to follow the working guideline to be truthful, honest and care for all related
parties which are staff, shareholders, partners, competitors, business lenders, and the society equally and
fairly. The company’'s directors, managers and all staff have a responsibility to strictly follow the business
morals. The company will review and improve the business morals annually in order to be suitable and
always up-to-date.
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The balance of the directors who are not the managers

The company’'s Board of Directors comprises of independent directors numbering not less than 1 in 3 of
the total directors. Currently there are 9 directors which comprises of 5 directors who are managers and 4
independent directors who are really independent from the managers and have no relation with the business
or any other relations to the company. This would enable the operations to be independent and neutral.

Roles between the President of the Board of Directors and the Chief Operating Officer.

The company has clearly separated the authority and responsibility of the President of the Board of
Directors and the Chief Operating Officer by stating that the person who will be in these 2 positions, must
not be the same one. The President of the Board of Directors ‘s main responsibility is to operate the high
level managers and the Chief Operating Officer's main responsibility is to be the management leader.

Benefits for the directors and managers

The company gives suitable benefits to the Board of Directors. The Board of Directors will review the
benefits for the Boards of Directors and the Board of Audit Committees together by comparing with the
company in the stock market and the same industrial group before proposing to the shareholders for
approval at the annual shareholders meeting. For the manager's benefit, it will be considered from the
responsibilities, individual performances. Individual directors and senior managers’ benefits will be published
in the annual report.

Board of Directors’ meeting

The company realises the importance of participating in the Board of Directors’ meeting. It is every
director's responsibility to participate regularly in order to acknowledge the operating result, business
operations and review the company’s project together for approval. In each meeting for any approval, the
company’s benefit must be thought of as well the benefits and rights of the beneficiary for the stable growth
of the company. Every company director can share their thoughts freely. The President of the Board of
Directors is the President and the controller in the meeting. For any final decision, it will be counted on the
higher vote. In every meeting, 1 director has 1 vote. If the vote is equal, the President will use 1 more vote
to make the final decision. And if there is an approval that would relate to each other then the director who
may benefit from it, must leave the meeting and does not have the right to vote in that matter.

The company holds the Board of Directors’ meeting at least 4 times a year and there may be some
additional meetings for any urgent matters. The President of the Board of Directors and the Chief Operating
Officer would fix the meeting's time and review the agenda to ensure that every point is important for the
company’'s operation. However, the Board of Directors are independent to share their ideas in the meeting
by proposing it to the President of the Board of Directors or the Chief Operating Officer.

For every Board of Directors’ meeting, the company would send out a memo to inform about the
meeting as well as the agenda, date, time, place and there would be some meeting documents attached at
least 7 days in advance and there would be a follow-up the result of the meeting to reveal the time when
each director attends the meeting. After the meeting, there would be some minutes of meeting in writing. In
2006, Board of Directors had ¢ meetings, 4 were arranged in advance and 2 were a special arrangement.
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Sub-committee

The company has a Board of Audit Committee which comprises of 3 independent directors. Each
individual director has a good understanding of the role and duty of the Board of Audit Committee in order
to ensure that the company’s operations runs according to the law regarding stocks and stock market or
the law that is related to the company’'s business, check the company’s financial report before proposing to
the Board of Directors as well as to reveal any company’s information when there are some related issues
or some disagreed issues on benefit, to be conclusive and correctly. The Board of Audit Committee can
work and show their opinion freely. There will be an internal auditing office to audit the company every
quarter and report the result to the Board of Directors directly. In 200e, the Board of Audit Committee held
4 meetings in total.

Control system and internal auditing

The Board of Directors realises the importance of internal auditing, which is the mechanism to operate the
business efficiently and effectively, by authorising the Board of Audit Committee to select the internal auditor.

The auditor comes in to audit the company every quarter by inspecting the financial report, operations
and to follow the related law by using the standard guideline of the company’s operations manual as well
as the best code of practices of the Thailand Internal Auditor Association and the Stock Exchange of
Thailand as well as any other necessary method in order to conclude the result of internal control to be at
the standard level and agreed method. Once the auditing completed, if there should be an improvement,
the internal auditor will arrange a meeting with the company’'s management to explain, consult, exchange
ideas regarding the facts and improvement method. The internal auditor would report the result of internal
audit and risk analysis report to the Board of Audit Committee every quarter.

Risk Management

In 2006, the company arranged a seminar regarding Risk Management for the high level management
in order for them to have a good understanding in management and how to deal with risk management
within the organisation to be at an acceptable level as well as an analysis to evaluate the potential risk
which is done in a report. The next plan is to arrange a seminar for the middle management team and staff.
It is expected to complete the set up of the Board of Audit Committee in 2007 to be responsible for operation
and management of risk within internal organisation systematically.

Board of Directors’ report

The company's Board of Audit Committee audits the financial report quarterly. The accounting
department proposed the report along with the meeting memo to request for a meeting at least 7 days in
advance. This meeting would allow the Board of Audit Committee to audit the finance budget together with
the company’s accountant to approve the said financial budget before proposing it to the company’s
directors quarterly who are responsible for the company's overall financial budget and its subsidiaries
(report the Board of Directors’ responsibilities in financial report) which is shown in the annual report. This
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financial budget is done according to the accounting standard, certified by the auditor from the accounting
firm who has approved by the Securities and Exchange Commission. Important information would be
published as well financial budget information correctly and on time to the beneficiaries.

Relationship with the investors

The company published important information which benefits the investors as well as the information
which would create an affect to the purchasing value of the share that affects the decision in investing or
the benefit of the shareholders and information that needs to be published to the investors to be given to
the Stock Exchange of Thailand on time and up-to-date in order to let the investors receive all information
equally. The company believes in giving, revealing correct, transparent information. In 2006, the company
participated in the ‘Opportunity Day” which is held by the Stock Exchange of Thailand and the ‘Thai Investor
Day to allow the shareholders, investors, analysts and interested parties to listen to the result of the
company’s operation as well as to allow them to ask any question. If the investors, analysts or other related
parties have any queries regarding the published information or would like some more information, they can
contact the Investor Relations Department directly at tel. 02 938 3388 or at the website: http://www.masterad.com

Control over the use of internal information

In order to avoid any use of the internal information which has not been published for personal gain,
the company has a policy of not allowing the directors and managers as well as their spouses and young
children (under 21 years old) use this unpublished information to purchase, sell, transfer or volunteer to
transfer company’s shares before the said information is published to the public. As the company wants
everything to be transparent and think of related parties’ benefits.

To purchase, sell, transfer or volunteer to transfer the company’s shares, the directors and managers
must report the change to the Securities and Exchange Commission as set by the Securities and Exchange
Commission as well as to send one copy of the said report to the company for documentation.

Employees
Benefits and remuneration

Master Ad Public Company Limited has arranged a suitable remuneration for the company's employees
by considering their qualifications, experience, efficiency and wage regulations in the labour market. For the
annual salary increase, it is considered from the efficiency and the work result, the salary will be adjusted
once a year. For the benefits, the company has arranged for a pension fund, the company counts from
the year of work and the level. For the employees who have been working with the company for a longer
time, they will receive more benefits than employees who have been with the company shorter period of
time. This is the policy of keeping the employees with the company.
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Employee development

In 2006, Master Ad Public Company Limited determined that every employee must have at least 40
hours of training per year. This would help the employee to have new knowledge, creativity and able to
apply that knowledge to their work and improve their own efficiency which benefits the company as much
as possible. There is also a program to support and increase the employee’s education level. There has
been an increase in the number of employees who hold a Masters Degree so the employees always try to
improve their efficiency all the time.

For the employees whose tasks involves the Investors relation, secretary of the company’s director
and Contact Person are encouraged to go to the seminar as well as to participate in the activities of the
Stock Exchange of Thailand so they will know of any changes to regulations and any other new regulations
which is set by the Securities and Exchange Commission which enables the company to follow the
regulations correctly and as a good company.

Health and Safety Policy for employees

The company recognises the importance of employees’ health and safety therefore apart from the
arrangement of insurance for general employees and the risk employees, the company has fixed that for the
employees whose work involves risk as well as the boss at every level of every department of the whole
organisation must attend training regarding work safety which must be done according to the safety law and
the rules and regulations of the Ministry of Labour and Social Welfare. This would make the employees and
the bosses aware of the employees’ work safety within their own department. Currently, the company has
set a Board of Health, Safety and Environment in the work place. This comprises of safety officers at staff
level, safety officers at manager level and the safety officers at Chief level. Every director must attend a
safety training course which complies with the Ministry of Labour and Social Welfares' curriculum in order
to support the safety for employees. This would create a good understanding between the company and the
employees as well as to be a member of the ‘White Factory Project’ to show the intention of being against
drugs in the company according to regulations of the Ministry of Labour and Social Welfares.

No. of personnel classified by major departments as of December 31, 2006 prepared 2005

(Unit:Person)

Department 2005 2006

1. Executive Management 8 8
2. Finance and Accounting 1 16
3. Marketing 17 19
4. Sales 31 38
5. Engineering and Production 14 8
6. Business Devolment Department 5 3
7. Administration 21 20
8. Legal and Case 2 2
Total 109 114
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(1) Remuneration to Personnel (Not including management)

(Unit:Baht)
Type of Remuneration Master Ad Plc. Master & More Co., Ltd.  Maco Ritesign Co.,Ltd.
2006 2005 2006 2005 2006 2005
Salaries,Overtime, Bonus 30,276,520.68 2306582243  7)288,148.66 512298121  2,309,172.39 1,820,877.99
Contribution to Provident Fund 258,019.00 237,471.00 60,238.00 = 18,474.00 =
Other - - - - - -
Total 30,534,539.68  23,303,293.43  7,348,386.66  5,122,981.21  2,327,646.39  1,820,877.99

Internal control

Board of Audit Committee would audit the company’s operation according to the policy as well as
rules and regulations of the company, improvement of the system so the financial report and accounting is
up to international standard. The Grant Thornton Co. Ltd, accounting firm is the auditor.

The Board of Audit Committee is able to do their duties and show their opinions freely by having an
internal department from IVL auditing Co. Ltd. come in to audit to ensure that the company has an internal
controlling system, internal auditing system which is suitable, modern and efficient. The internal audit department
evaluates the internal control according to the guidelines which are set by the Board of Directors. The policy is
to audit to protect and benefit to the department, review the correctness of the financial report as well as to
publish enough information to create transparency, to evaluate the good business operation practice and
increase work's efficiency and effectiveness. The auditing must be conducted according to the international
standard and report directly to the Board of Audit Committee and must consult with the auditor every quarter.

Risk Management
The company is in the process of setting up the Board of Risk Management which should be completed within 2007.

To deal with related items or to gain or sell the company’s assets
In the case that the company and it subsidiaries have items that are related to each other or to gain
or sell the assets that may create conflict therefore for the transparency and fair to every shareholders, the
company would proceed the items by holding these principles:-
- The items have been approved by the Board of Directors transparently, the beneficiaries are not
allowed in any decision making
- The items were done by considering the company's best interest as if it is done with external party
- Information has been published and given out to the beneficiaries equally

Control over subsidiaries and joint venture companies
If there is an investment from the company into the subsidiaries, the company will control by sending
directors as its representatives according to the shareholding proportion.
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Inkjet Images
(Thailand) Co., Ltd.

Related Transactions

relations

Mr. Noppadon
Tansararak who
is the company’'s
director,

is its director

For the past year, the company and its subsidiaries have some important business
and have necessity and reason to do the items as follows:-

Type of items

The company rent an office
on Vibhavadi-Rangsit Road,
with the space of 2,000 sqm.
in order to use it for
advertising media and give
452,05 sqm. to the joint-
venture company to rent for
3 years which will be ended
on 31% December 2008.

Details and Policy

In fixing price Year Year

2005 2006

100 baht/sg.m./month 0.54 0.59
which is a higher price

than what the company

rent from the building

owner which is at

47.50 baht/sg.m./month

because the company

has renovated the rented

space to be able to utilize

with other facilities.

Item value (million baht)

with the parties which may have conflict interest

Needs and

reasons

To divide the renting space
to the joint-venture
company. Because in the
beginning, the company
needs to use space of
the whole building to store
its goods and equipment.
After the renovation of the
storage, there is some space
left and able to split some
space to rent to the joint-
venture which helps to
reduce the company’s cost.

The company hires the joint-
venture company to produce
some images to use on

the company's media

The price is no different 15.66 15.94
from other production
house.

it is a normal business
procedure. To let the joint-
venture produce, allows
the company to control
the work quality as

well the time.
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Person/juristic

entity who may
have conflicts

relations

Type of items

Details and Policy

In fixing price

Iltem value (million baht)

Year Year
2005 2006

Needs and

reasons

Landy Development Shareholding by The company rent building  Building 1 rent is 100 baht ~ 9.75 1.88 Rent the space to do
Co,, Ltd. Master Ad Public space of Landy-Masterm /sg.m./month Building 2 business. The rent is not
Company Limited holds  building 1 with total space  rent is 390 baht/sg.m. different from other people.
48.87%, Landy Home of 982.23 sqm. and /month and electricity bill
(Thailand) Co., Ltd. building 2 with total is around 80,000 baht
Holds 37.98%, Dai-ichi space of 2,550.24 sg.m. /month Remarks :
Corporationholds Rent means the rent
13.15% and central expense.
The rent ended
30" November 2006
The company is the Loan guarantor according According to the bank
guarantor for the loan to the bank conditions in conditions as general
according to the order to use the money to business in order to create
shareholding build a new office building, trust for the joint-venture
with the shareholding company when borrowing
amount of 48.87% money from the bank to
build a new office building
in time as what is planned
by the company to expand
the business.
Dai-ichi House Mr. Noppadon, The company rents Depends on the installing  4.73 1.59 A normal business,
Co,, Ltd. Mr, Phiched, Mr. Tawat out media ad in the location by proposing the rent is reasonable

are the company
directors who have shares
through D-corp Group at
the proportion of 10%,

42% and 49% respectively.

style of Billboard

the price in a similar
way as other customers
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The Leader in Out of Home Media

Approval Measures and Procedures for Related Transactions

Related transactions can be made when it is necessary and reasonable for the utmost benefits of the
company. The current related transactions of the company have been considered by the Audit Committee that
such transactions are normal business practices. The company has paid or received the returns at fair prices.

The future related transactions depend on reasons and necessity. Payment and receipt of returns
must comply with fair market price and must be approved by the Audit Committee.

When such transactions incurred, the Audit Committee will take into consideration the necessity and
appropriateness of the transactions, and then inform their views to the Board of Directors meeting.

Policies on Related Transactions in the Future

For the related transactions to be incurred in the future, the Board of Directors must not approve any
transactions that he/she or other person has any type of conflict of interest to the company. Such transactions
must be disclosed to the Audit Committee for consideration whether they are of normal business practices
and at fair prices before presenting to the Board of Directors. In addition, the company has a policy
forbidding the director to guarantee the company’s loans.

The company will take the guidelines that comply with securities and security exchange laws,
regulations, announcement, or requirement of Stock Exchange of Thailand, as well as requirement of
disclosure on related transactions and acquisition or sales of company's or subsidiaries’ assets.

At present, the company sets up policies for related transactions as follows:

Office rental to affiliate companies The company remains renting the office space in the
building on Wiphawadi Road to the affiliate companies.

Photo production For the photo printing which can be produced by the
affiliated companies, the company still assigns the job to
them for flexibility in controlling job and production period.

(1)
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MANAGEMENT DISCUSSION AND ANALYSIS

e Parformance Overview
The company’s overview of 2006, there was a small growth from 2005. The main income came
from Billboard, Trivision, BTS City Vision and Railway Billboard at the rate of 65%, 70%, 81% and 90%
respectively. The main target customer was split between the customers who are the product
owner and the advertising agencies at the rate of 34.55% and 65.45% of the total sales respectively.
For the new media which is Flyover Bridge or Flyover Media, there was 105 Billboards built in 2006
and this created an income of 9 million baht.

However, in 2006, there was a problem of a changing economy i.e. price increases in petrol,
political change, or even the government regulations. Master Ad Public Company Limited did not
stop to improve a new style of media ad and the location to be various and different from other
competitors. There is a potential growth for Out of Home Media.

e Parformance results
The Parformance results and the financial status of Master Ad Public Company Limited
in 2006 can be concluded as follows:-

Revenue

In 2006 the company’s total revenue was 559 million baht, 0.32% increase from 557 million
baht in 200s. Currently, the main source of revenue is generated by rendering services in leasing
Advertising Billboards and accepting Hire Contracts to produce advertising billboards
521 million baht, revenue from sales was at 18 million baht therefore the total income was
539 million baht which is equal to 97% of the total revenue. In 2006, there was a decrease at the
rate of 39% due to the deduction of sale revenue. But for the rendering services, it increased by
1%. The revenue of the main media is a total of 435 million baht which was 78% of the total
income and can be divided as follows:- Billboard (22%), Railway Billboard (10%), Trivision (27%) and
BTS City Vision (17%).

Cost and expense

In 2006 the company has cost of goods sold and services at 309 million baht which is
equal to 9% increase from 2005 and it was a bigger increase than the revenue. The reason was
because the cost from Flyover Media which was completed in 2006, Siam square media has
increased its rent and Billboard cost also increased. The company's cost of goods sold was
around se% of the total sale. The company's main business is medias services in leasing
Advertising Billboards and accepting Hire Contracts to produce advertising billboards therefore
the company's main cost of goods sold comprises of media devalue, renting space for the
media and the maintenance fee which were around 8o% of cost of goods solds.

In 2006, the company’s expense for sale and management as well as other expense was
at 180 million baht which can be divided into sale and management expense of 171 million baht
that was 30% of the total income, which was around 25% increase from 2005 due to expecting
debt loss, expense from sales promotion and office rent.
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The Leader in Out of Home Media

Profits
In 2006 the company recorded a profit of 230 million baht which was around 10% decrease
when compared to 2005. For 2006, the net profit was at 30 million baht which was 37 million baht
less than 2005 or 55% decrease and the net profit per sale also decreased to 5% from 12% in 2005.
This was from the setting of expecting debt loss or loss debt, sales promotion expense,
office rent and there were 29 Railway projects. The company received the benefit return from
the shareholders at ¢.85% on average.

o Assets

Assets structure

Group of company has structure of current assets as well as non current assets at the
rate of 1 per 1.32. With the company’s business, the main revolving assets were the business
borrower. And for the non-revolving assets would be land, building, and equipment which were
mainly billboard. In 2006, the company’s total assets were 677 million baht that can be divided
into revolving assets of 292 million baht, 43% of the total assets, 7% increase from 2005. The
increase was in the form of cash and items equal to cash as there was a management in
finance. In 2006, the group of company had ¢7 million baht in cash which was 10% of the total
assets, 5% increase from 2005.

In 2005, the group of company had non current assets from 386 million baht which was
57% of the total assets. This was the capital investment in land, building and equipment in a total
of 255 million baht or 38% of the total assets, 9 million baht or 4% decrease from 200s. The
decrease came from the pull-down of 17 Railway Billboards. In 2006, the company set a de-
valued amount for another 29 Railway Bill boards so the account would not show the value more
than what would be received back.

Assets quality

The quality of the account receivable, the group of company set a timeline of repaying
the debt to be between s0-90 days which all depends on the type of customers. The company
who were advertising agencies will have a longer time to pay their debt on 31* December 200e,
2005, 2004. The duration of debt payment was around 95 days 89 days and 78 days respectively
on average. The debt collection period in 2004 was longer than the policy due to the economy
condition and the competitiveness in the market. Anyhow, Master Ad Public Company Limited
set a policy for managing account receivable more efficiently. The age of account receivable
could be divided as follows (the proportion of borrow per totalaccount receivable).-

« Before due date 59%
« Within 3 months 25%
« More than 3 months 16%

If the customers do not pay up within the period and had to send this matter to the law firm in
collecting the debt, the com would set an amount as expecting loss debt.
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e Liquidity

Cash flow

The company’s important source of income came from the annual net profit and when
considered with the current investment made the company have cash flow around 118 million
baht. The company used this cash flow to expand the investment in non-revolving assets
especially on media billboards which cost 55 million baht. However, in 2006, the company paid
26 million baht on dividends to the shareholders and repaid the financial institutes which the
company borrowed a total 10 million baht, Therefore the company had 38 million baht cash flow
to do other activities to get some more cash. The company’'s cash flow increased 31 million
baht. In 2006, the company set a new policy in managing and controlling the expense and set
up a policy to manage the borrowers in order to get more cash flow to use in the business.

Liquidity
In 2006, the company has liquidity and quick ratio at 1.74 and 1.68 respectively, increased
from 1.46 and 1.40 in year 2005. The company had an increase in cash flow 84% of the total assets

Investment expense

The main investment was to build the media Billboards. In 2006, the company increased
another 55 million baht which was the increase in Fly Over Bridge (Fly Over Media), Billboard
and Trivision respectively. The investment in media would increase the company’s income in the future.

Source of investment

The structure of the capital investment and the revolving investment in 2006 came from
a short loan from the financial institute, the proportion of debt per shareholder between 2006 and
2005 was decreased, only at 0.34 and 0.38 respectively. In 2004 Debt / Equity ratio was at 0.3s.
Liability

In 2006, the company had current liabilities approximately 167 million baht, non current Liabilities
at 3.5 million baht, the total Liabilities was 171 million baht, decreased from 2005 about 18 million baht.
The main reason was the repayment to the financial institutes of 10 million baht, from 88 million baht,
down to 78 million baht. The decrease of borrowing helped the company's Liabilities ratio per total
asset went down to 25% of the total assets in 2006 which was 28% in 2005 therefore the risk would be low.

Shareholders

In 2006, the company has shareholders at 507 million baht, 14 million baht more than 200s.
The main reason was from the profit of 2006. Anyhow, the company had given out the dividend
for 26 million baht according to the Board of Director's decision no. 1/2549 on Friday 24"
February 2006 therefore at the end of 2006, the company would have a net profit of 139 million
baht after the deduction.

115)
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THE BOARD OF DIRECTORS" RESPONSIBILITIES FOR FINANCIAL STATEMENTS

The Audit Committee has operated within the scope of authority which has been assigned by
the company's Board of Directors. Its primary function is to verify and ensure that the company has an
accurate and adequately transparent financial report, and that the company possesses an effective and
efficient supervisory and internal audit system, as well as compliance with good corporate governance. In
2006, this Audit Committee held 4 meetings during which the following significant issues were discussed:

1. The joint review and endorsement of the company’s financial statements - both the quarterly and
annual financial statements prior to submission to the Board of Directors. Meetings were held with
the authorized financial auditor of the company in order to discuss any clarifications, observations,
and recommendations.

2. Ensure that the company possesses an internal control system, and supervise the effectiveness of
the internal control system. The company has instructed the internal audit office to regularly
conduct an internal control audit every quarter, and to report the results directly to the Audit
Committee. Observations made on the company by the internal audit will be considered and
used for improvement in order to ensure that the internal control system within the company is
effective and efficient. In the 2006 internal audit, it was found that the company had adequate
levels of internal control.

3. Monitor that the company operates in compliance with good corporate governance. The Audit
Committee is well aware that good corporate governance is important for the company. By having
a management system which is effective, transparent, and capable of being audited will create
confidence amongst shareholders, investors, and all related parties. In 2006, the company was
rated in terms of good corporate governance by the Institute of Thai Company Directors (I0OD) at
the level of Very Good. The company was listed 1 out of 10 companies which were given highest
rating in the category of highest disclosure of information transparency, as well as 1 out of s
companies listed on the MAI Exchange with the highest score in terms of operating in compliance
with good corporate governance for 200e.

4. Selection of financial auditor for 2007 - The Audit Committee has selected the financial auditor by
considering the qualifications, service scope, financial audit rate charged, announcement of the
SEC with regard to required qualities of financial auditors and others, and made a resolution to
propose to the Board of Directors the approval to appoint Mr. Somkhit Tiatrakun and/or
Mrs. Sumali Chokdi-anan who are financial auditors from Grant Thornton Co., Ltd. as the financial
auditor for 2007.

The Audit Committee is of the opinion that the management of the company gives great importance

to operating under good corporate governance and effective internal control systems.

W A

e

Mr. Prasert Virasathienpornkul
Chairman of the Audit Committee
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REPORT OF THE AUDIT COMMITTEE

To the shareholders:

The Board of Directors is responsible for the company’s consolidated financial statements
of Master Ad (Public) Co. Ltd. and consolidated financial statements of the company and
subsidiaries as well as the information as shown in the annual report. The consolidated financial
statements have been prepared in accordance with the generally accepted accounting principles
in Thailand using the appropriate accounting policies on the consistent basis. Crucial information
was sufficiently disclosed in Notes to Financial Statements for the advantages of the shareholders
and general investors.

The Board of Directors also assigns the Audit Committee to audit the accounting policies
and the accuracy of financial report in each quarter before presenting to the Board of Directors.
The opinion of the Audit Committee is also presented in this annual report. Moreover, the
company’'s external auditor also gives opinion towards financial statements of the company and
subsidiaries presented in Report of the Independent Auditor indicating the financial status,
operating performance, and cash flow are accurate and in accordance with the generally
accepted accounting principles.

N) < khe

Mr.Parames Rachjaibun Mr. Noppadon Tansalarak
Chairman of the Board of Directors Chairman of the Executive Committee

(117)
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Audit Fee
The audit's remuneration
The Monerary remuneration of audit for the company and subsidiaries paid comparison as of 31 December

2004 - 2005.
Audit fee
Paid by Auditor 2006 2005
1 Master Ad Public Plc. Mrs. Sumalee Chokede-anun 700,000 630,000
2 Master and More Co., Ltd. Mrs. Sumalee Chokede-anun 415,000 390,000
3 Inkjet Images Co., Ltd. Mrs. Sumalee Chokede-anun 225,000 240,000
4 Maco Rite Sign Co., Ltd. Mrs. Sumalee Chokede-anun 205,000 205,000
5 Landy Development Co.,Ltd. Mrs. Sumalee Chokede-anun 190,000 205,000
Total Audit fee 1,735,000 1,670,000

(Non-Audit Fee)
-none-
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REPORT OF THE INDEPENDENT AUDITOR

To the Shareholders and the Board of Directors of Master Ad Public Company Limited

| have audited the accompanying consolidated balance sheets of Master Ad Public Company
Limited and subsidiaries as at 31 December 2006 and 2005, and the related consolidated statements of
income, of changes in shareholders’ equity and of cash flows for the years then ended. | have also audited
Master Ad Public Company Limited's own balance sheets as at 31 December 2006 and 2005, and the related
statements of income, of changes in shareholders’ equity and of cash flows for the years then ended.
These financial statements are the responsibility of the Company’s management as to their correctness and
completeness of the presentation. My responsibility is to express an opinion on these financial statements
based on my audits. The financial statements of Take A Look Co., Ltd. for the years ended 31 December
2006 and 2005, for which investment is accounted for, in the accompanying financial statements, by the
equity method of accounting were audited by other auditor whose reports have been submitted to me. The
investment in such associated companies represented 2.55 and 3.39 percent of total assets in consolidated
financial statements as at 31 December 2006 and 2005, respectively, and represented 3.00 and 3.99 percent
of total assets in the Company’'s own financial statements as at 31 December 2006 and 2005, respectively.
The equity in net loss of such associated company represented 19.47 and 0.20 percent of net income in the
consolidated and the Company’s own financial statements for the year ended 31 December 2006 and 2005,
respectively.

| conducted my audits in accordance with generally accepted auditing standards. Those standards
require that | plan and perform the audits to obtain reasonable assurance about whether the financial
statements are free of material misstatement. An audit includes examining, on a test basis, evidence
supporting the amounts and disclosures in the financial statements. An audit also includes assessing the
accounting principles used and significant estimates made by management, as well as evaluating the
overall financial statement presentation. | believe that my audits provide a reasonable basis for my opinion.

In my opinion, based on my audits and the report of other auditors, the consolidated and the Company’s
own financial statements referred to above present fairly, in all material respects, the consolidated financial
positions of Master Ad Public Company Limited and subsidiaries as at 31 December 2006 and 2005, and the
consolidated results of their operations and cash flows for the years then ended, and Master Ad Public Company
Limited's own financial positions as at 31 December 2006 and 2005, and the results of its operations and cash flows
for the years then ended in conformity with generally accepted accounting principles.

Prrae—

MRS.SUMALEE CHOKDEEANANT
Certified Public Accountant Registration No. 3322

Bangkok, Thailand
26 February 2007

(119)
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BALANCE SHEETS

MASTER AD PUBLIC COMPANY LIMITED AND SUBSIDIARIES
AS AT 31 DECEMBER 2006 AND 2005

(Unit : Baht)

CONSOLIDATED THE COMPANY OWN F/S

Notes 2006 2005 2006 2005
ASSETS
CURRENT ASSETS
Cash and cash at banks 67,072,714 36,440,831 13,268,210 13,256,112
Trade accounts receivable
- general customers - net [4] 135,139,034 136,011,045 92,723,082 85,689,521
- related companies [4, 5] 5,491,596 2,842,463 4,612,377 5,068,649
Other receivables - related companies [5] 347,351 29 7,692 1,313,256 1,214,358
Inventories 10,542,400 10,811,750 7,130,418 7,722,853
Advance payments for inventories 499,419 367,370 - 367,370
Prepaid rental 21,847,451 24,795,084 14,488,528 19,513,109
Prepaid expenses 16,171,552 30,524,121 11,922,744 26,876,134
Loans to related companies [5] 12,606,000 9,939,800 12,606,000 9,939,800
Other current assets (6] 22,006,574 19,938,407 17,139,177 16,929,505
Total Current Assets 291,724,091 271,968,563 175,203,792 186,577,411
NON - CURRENT ASSETS
Investments accounted for by
the equity method
- subsidiary companies 7] - - 138,696,418 118,999,621
- associated companies [7] 38,139,413 44,346,696 38,139,413 44,346,696
Restricted deposits with banks (8] 29,431,777 31,806,924 2,441,377 1,816,524
Property and equipment - net (9] 219,797,287 229,016,796 166,316,428 176,917,515
Land not yet used in operations [10] 35,316,836 35,316,836 35,316,836 35,316,836
Goodwill - net [11] 15,127,244 17,213,760 - -
Other non - current assets [12] 47,769,684 52,128,429 18,532,397 16,683,636
Total Non - Current Assets 385,582,241 409,829,441 399,442,869 394,080,828
TOTAL ASSETS 677,306,332 681,798,004 574,646,661 580,658,239

. The accompanying notes form an integral part of these financial statements.

(20
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BALANCE SHEETS (Continued)

MASTER AD PUBLIC COMPANY LIMITED AND SUBSIDIARIES
AS AT 31 DECEMBER 2006 AND 2005

(Unit : Baht)

CONSOLIDATED THE COMPANY OWN F/S

Notes 2006 2005 2006 2005
LIABILITIES AND SHAREHOLDERS’ EQUITY
CURRENT LIABILITIES
Short - term loans from financial institutions [13] 78,005,755 88,000,000 78,005,755 88,000,000
Accounts payable
- general suppliers 17,438,647 22,313,893 11,017,174 7,913,398
- related companies [5] 6,145,813 5,742,710 6,056,683 7,612,996
Income received in advance
- general customers 18,681,589 17,024,999 12,597,708 15,280,075
- related companies [5] 32,037 1,762,827 41,908 168,215
Other payables' related companies [5] 198,000 316,557 176,072 242,138
Current portion of hire - purchase payable [14] 1,866,543 943,592 1,001,868 132,022
Accrued dividend 100,168 85,411 100,168 85,411
Accrued income tax 6,912,148 14,405,540 - 2,603,600
Accrued expenses 23,438,466 24,414,927 9,447,377 11,030,745
Undue output VAT 10,500,748 8,808,947 7,177,311 5,485,920
Other current liabilities 3,861,299 2,763,405 2,863,930 1,576,283
Total Current Liabilities 167,181,213 186,582,808 128,485,954 140,130,803
NON - CURRENT LIABILITIES
Hire - purchase payable - net [14] 2,703,040 1,462,425 1,607,682 220,532
Other non - current liabilities 830,893 839,425 1,055,113 804,204
Total Non - Current Liabilities 3,533,933 2,301,850 2,662,795 1,024,736
TOTAL LIABILITIES 170,715,146 188,884,658 131,148,749 141,155,539

The accompanying notes form an integral part of these financial statements.
121)
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BALANCE SHEETS (Continued)

MASTER AD PUBLIC COMPANY LIMITED AND SUBSIDIARIES
AS AT 31 DECEMBER 2006 AND 2005

(Unit : Baht)

CONSOLIDATED THE COMPANY OWN F/S

Notes 2006 2005 2006 2005
LIABILITIES AND SHAREHOLDERS’ EQUITY
(CONTINUE)
SHAREHOLDERS’ EQUITY
Share capital - common shares at
Baht 1 par value
- Registered 125,000,000 shares 125,000,000 125,000,000 125,000,000 125,000,000
- Issued and paid-up 125,000,000 shares 125,000,000 125,000,000 125,000,000 125,000,000
Share premium 167,084,833 167,084,833 167,084,833 167,084,833
Retained earnings
- Appropriated for legal reserve [15, 16] 12,500,000 11,563,999 12,500,000 11,563,999
- Unappropriated 138,913,079 135,853,868 138,913,079 135,853,868
Total Shareholders’ Equity of the Company 443,497,912 439,502,700 443,497,912 439,502,700
Minority interest in subsidiary companies 63,093,274 53,410,646 - -
TOTAL SHAREHOLDERS’ EQUITY 506,591,186 492,913,346 443,497,912 439,502,700
TOTAL LIABILITIES AND SHAREHOLDERS’ EQUITY 677,306,332 681,798,004 574,646,661 580,658,239

The accompanying notes form an integral part of these financial statements.
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STATEMENTS OF INCOME

MASTER AD PUBLIC COMPANY LIMITED AND SUBSIDIARIES
For the Year Ended 31 DECEMBER 2006 AND 2005

(Unit : Baht)

CONSOLIDATED THE COMPANY OWN F/S

Notes 2006 2005 2006 2005
REVENUES [5]
Services income 521,108975 513,775,727 368,358,279 359,022,489
Sales income 18,106,294 29,723,926 409,670 25,118,100
Other income
- Commission income - - 6,316,759 6,063,701
- Interest income 1,730,563 961,185 1,322,424 744,919
- Others 17,562,591 12,265,444 11,668,723 11,617,765
Equity in net income of
subsidiary companies - - 19,696,797 19,446,297
TOTAL REVENUES 558,508,423 556,726,282 407,772,652 422,013,271
COSTS AND EXPENSES [5]
Costs of services 293,139,030 268,166,827 228,140,081 205,832,269
Costs of sales 15,969,660 19,978,165 316,518 16,381,975
Selling and administrative expenses 170,566,146 136,754,626 126,135,995 104,903,899
Loss from impairment of assets [9] 3,541,595 7,104,735 3,541,595 7,104,735
Equity in net loss of
associated companies 6,207,284 2,104,139 6,207,284 2,104,139
TOTAL COSTS AND EXPENSES 489,423,715 434,108,492 364,341,473 336,327,017
Income Before Interest Expense and Income Tax 69,084,708 122,617,790 43,431,179 85,686,254
Interest expense (5,112,403) (3,097,819) (5,042,291) (3,033,711)
Income tax (24,044,465)  (37,395,924) (8,143,676)  (15,662,794)
Net Income After Interest Expense and Income Tax 39,927,840 82,124,047 30,245,212 66,989,749
Minority interest in net income (9,682,628)  (15,134,298) - -
NET INCOME FOR THE YEAR 30,245,212 66,989,749 30,245,212 66,989,749
BASIC EARNINGS PER SHARE
Net income per share (Baht/share) 0.24 0.54 0.24 0.54
Weighted average number of common
share (shares) 125,000,000 125,000,000 125,000,000 125,000,000

The accompanying notes form an integral part of these financial statements.
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STATEMENTS OF CHANGES IN SHAREHOLDER'S EQUITY

MASTER AD PUBLIC COMPANY LIMITED AND SUBSIDIARIES
For the Year Ended 31 DECEMBER 2006 AND 2005

(Unit : Baht)
Unappropriated
Paid - up Share Legal retained Minority
Notes share capital premium reserve  earnings interest Total

CONSOLIDATED

Balance as at 1 January 2005 125000000 167084833 5524790 104903328 38276348 440,789,299
Net income for the year - - - 66,989,749 - 66,989,749
Minority interest in net income

for the year - - - - 15,134,298 15,134,298
Dividend payment [15] - - N (30,000,000) - (30,000,000)
Appropriated for legal reserve [15, 16] - - 6,039,209 (6,039,209) - -
Balance as at 31 December 2005 125,000,000 167,084,833 11,563,999 135,853,868 53,410,646 492,913,346
Balance as at 1 January 2006 125000000 167,084,833 11563999 135853868 53,410,646 492913346
Net income for the year - - - 30,245,212 - 30,245,212
Minority interest in net income

for the year - - - - 9,682,628 9,682,628
Dividend payment [15] - = = (26,250,000) - (26,250,000)
Appropriated for legal reserve [15, 16] - - 936,001 (936,001) - -
Balance as at 31 December 2006 125000000 167,084,833 12500000 138913079  63,093274 506,591,186

The accompanying notes form an integral part of these financial statements.
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STATEMENTS OF CHANGES IN SHAREHOLDER'S EQUITY (Continued)

MASTER AD PUBLIC COMPANY LIMITED AND SUBSIDIARIES
For the Year Ended 31 DECEMBER 2006 AND 2005

(Unit : Baht)
Unappropriated
Paid - up Share Legal retained
Notes share capital premium  reserve earnings Total

THE COMPANY OWN F/S

Balance as at 1 January 2005 125,000,000 167,084,833 5524790  104903,328 402,512,951
Net income for the year - - - 66,989,749 66,989,749
Dividend payment [15] = = = (30,000,000)  (30,000,000)
Appropriated for legal reserve [15, 16] - - 6,039,209 (6,039,209) -

Balance as at 31 December 2005 125000000 167,084,833  11,563999 135853868 439,502,700
Balance as at 1 January 2006 125,000,000 167,084,833  11,563999 135,853,868 439,502,700
Net income for the year - - - 30,245,212 30,245,212
Dividend payment [15] = = N (26,250,000)  (26,250,000)
Appropriated for legal reserve [15, 16] - - 936,001 (936,001) -

Balance as at 31 December 2006 125000000 167,084,833 12,500,000 138913079 4434497912

The accompanying notes form an integral part of these financial statements. P
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STATEMENTS OF CASH FLOWS

MASTER AD PUBLIC COMPANY LIMITED AND SUBSIDIARIES
For the Year Ended 31 DECEMBER 2006 AND 2005

(Unit : Baht)
CONSOLIDATED THE COMPANY OWN F/S
2006 2005 2006 2005

Cash flows from operating activities :
Net income for the year 30,245,212 66,989,749 30,245,212 66,989,749
Adjustments to reconcile net income to net cash

provided from (used in) operating activities:

Depreciation 70,210,765 62,037,765 57,299,177 48,688,621
Loss (gain) on disposal of equipment - net (2,858,385) (93,521) (2,160,409) 96,614
Equity in net income (loss) of subsidiary and
associated companies - net 6,207,283 2,104,139 (13,489,514)  (17,342,158)
Goodwill amortization 2,086,516 2,086,517 - -
Doubtful debt 17,637,088 3,570,458 17,458,588 3,570,458
Bad debt 749,793 - 472,128 -
Loss from impairement of assets 3,541,595 7,104,735 3,541,595 7,104,735
Minority interest 9,682,628 15,134,298 - -
Cash provided from operating activities before
changes in operating assets and liabilities 137,502,495 158,934,140 93,366,777 109,108,019

Changes in operating assets and liabilities:
Decrease (increase) in Operating Assets:

Trade accounts receivable (20,164,003)  (15,195,285)  (24,508,005)  (18,440,257)
Other receivables' related companies (49,659) 2,666,476 (98,898) 3,027,281
Inventories (2,255,284) 2,594,169 (1,932,199) (3,478,499)
Advance payments for inventories (132,049) 140,617 (1,440,000) 5,882,065
Prepaid rental 2,947,633 11,090,885 5,024,581 15,360,775
Prepaid expenses 14,352,569  (17,916,189) 14,953,390  (20,974,914)
Other current assets (4,758,440) (371,878) (364,701) 2,426,131
Other non - current assets 1,045,227  (43,662,851) (5,162,279)  (14,329,420)
Increase (decrease) in Operating Liabilities:
Trade accounts payable (4,472,143)  (4,414,034) 1,547,463 (9,229,133)
Income received in advance (74,200) 4,719,342 (2,808,674)  (6,000,194)
Other payables - related companies (118,557) 98,304 (66,066) 33,269
Accrued income tax (7,493,392) (3,104,666) (2,603,600) 983,523
Accrued expenses (976,461) 5,543,614 (1,583,368) 1,802,267
Undue output VAT 1,691,801 763,743 1,691,391 980,176
Other current liabilities 1,097,894 (4,554,056) 1,287,647 (5,033,041)
Other non - current liabilities (8,532) (856,452) 250,908 (855,523)
Net cash provided from operating activities 118,134,899 96,475,879 77,554,367 61,262,525

The accompanying notes form an integral part of these financial statements.
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STATEMENTS OF CASH FLOWS (Continued)

MASTER AD PUBLIC COMPANY LIMITED AND SUBSIDIARIES
For the Year Ended 31 DECEMBER 2006 AND 2005

(Unit : Baht)
CONSOLIDATED THE COMPANY OWN F/S
2006 2005 2006 2005
Cash flows from investing activities:-
Decrease (increase) in restricted deposits with banks 2,375,147 (28,740,256) (624,853) 308,744
Acquisition of investments in subsidiary and
associated companies - including goodwill - (12,500,005) - (12,500,005)
Proceeds from sales of equipment 5,695,218 340,661 7,581,025 131,386
Acquisition of equipment (54,859,887)  (78,856,777)  (44,969,031)  (52,970,915)
Increase in loan to related companies (2,666,200)  (6,605,800) (2,666,200) (6,605,800)
Net cash used in investing activities (49,455,722) (126,362,177)  (40,679,059)  (71,636,590)
Cash flows from financing activities:
Increase (decrease) in loan from financial institutions (9,994,245) 23,000,000 (9,994,245) 23,000,000
Decrease in hire-purchase payables (1,817,806) (76,871) (633,722) (297.816)
Dividend payments (26,235,243)  (30,076,278)  (26,235,243)  (30,076,278)
Net cash used in financing activities (38,047,294) (7,153,149)  (36,863,210) (7,374,094)
Net increase (decrease) in cash and cash at banks 30,631,883  (37,039,447) 12,098  (17,748,159)
Cash and cash at banks - beginning of the year 36,440,831 73,480,278 13,256,112 31,004,271
Cash and cash at banks - end of the year 67,072,714 36,440,831 13,268,210 13,256,112

Supplemental cash flows information :
Cash paid during the year for :
Interest expense 4,986,734 2,513,047 4,916,621 2,448,939
Corporate income tax 36,179,835 19,504,643 12,616,826 13,070,281

Non - cash transactions :
For the year ended 31 December 2006
The Company transferred inventory to equipments totaling Baht 2.52 million in the consolidated
financial statements and the Company's own financial statements.
The Company purchased equipment by offseting with deposits totaling Baht 3.31 million in the
consolidated financial statements and the Company’s own financial statements.
The Company transferred equipment to inventories totaling Baht o0.88 million in the consolidated
financial statements and totalling Baht 0.15 milloin in the Company’'s own financial statements.
The Company transferred advance payments for inventories to asset totaling Baht 1.81 million in the
consolidated financial statements and the Company’'s own financial statements.
The Company and subsidiary company acquired vehicle for Baht 5.14 million, of which Baht 3.7¢
million was under hire-purchase agreements and Baht 1.38 million was paid by cash.
For the year ended 31 December 2005
The Company and subsidiary company acquired vehicle for Baht 2.38 million, of which Baht 1.78

million was acquired under hire-purchase agreements and Baht 0.60 million was paid by cash.

The accompanying notes form an integral part of these financial statements. 7N
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NOTES TO THE FINANCIAL STATEMENTS

MASTER AD PUBLIC COMPANY LIMITED AND SUBSIDIARIES
AS AT 31 DECEMBER 2006 AND 2005

1. GENERAL INFORMATION
The Company was registered with the Ministry of Commerce as a limited company on 18 February
1988 and listed in the MAI under Stock Exchange of Thailand in 2003. The Company is engaged in
advertising, leasing of property and purchases/sales of electricity billboard. The Company's registered
head office is located at 4"-¢" Floor, 1 Soi Lat Phrao 19, Lat Phrao Road, Chomphon, Bangkok, Thailand.

Number of employees and employee costs are as follow:
Consolidated The Company own F/S

2006 2005 2006 2005
Number of employees at the end of year (persons) 150 143 117 109
Employee costs for the year (Thousand Baht) 56.86 49.31 44.84 39.38

2. BASIS OF FINANCIAL STATEMENT PREPARATION AND PRINCIPLES OF CONSOLIDATION

2.1 The consolidated financial statements include the financial statements of Master Ad Public Company
Limited and subsidiaries, which are significantly influenced by the Company, as follow:

Proportion of investments (%)

Subsidiary companies 2006 2005 Type of businesses

Master & More Co., Ltd. 67.50 67.50 Produce and providing outdoor
advertising media services.
MACO RiteSign Co., Ltd. 80.00 80.00 Produce and sell of trivision billboard.

As at 31 December 2006 and 2005, the total assets of subsidiaries represent 34.23 percent and
31.05 percent, respectively, of the total assets in the consolidated financial statements and total
revenue of subsidiaries for the years ended 31 December 2006 and 2005 represent 34.62 percent and
34.57 percent, respectively, of the total revenue in the consolidated financial statements.

2.2 Significant inter-company transactions with subsidiaries included in the consolidated financial
statements have been eliminated.

2.3 The consolidated financial statements have been prepared with the same accounting policy for the
same accounting transactions or accounting event.
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SIGNIFICANT ACCOUNTING POLICIES
The principal accounting policies adopted in the preparation of these consolidated and Company's
own financial statements are set out below:

3.1 Basis of financial statement preparation
The consolidated and the Company’'s own financial statements have been prepared in accordance
with Thai generally accepted accounting principles under the Accounting Act B.E. 2543 and the
Federation of Accounting Professions Act. B.F. 2847 and the regulation promulgated by the Securities
Exchange Commission and the Stock Exchange of Thailand.

3.2 Subsidiaries and associated companies

Investments in subsidiaries and associated companies are accounted for in the Company’s
own financial statements by the equity method of accounting. Such investments referred to investments
in subsidiaries and associated companies which the Company has more than 50% and 20% voting
rights, respectively, and over which the Company exercises control. Equity accounting involves
recognizing in the income statement the Company’s share of the subsidiaries’ and associates’
profit or loss for the year. The Company's interest in the subsidiaries and associated companies
are carried in the balance sheet at an amount that reflects its share of the net assets of the
subsidiaries and associated companies. Provisions for impairment are taken up in the accounts to
adjust the value of investment whenever necessary.

3.3 Foreign currency translation

Foreign currency transactions are translated into Thai Baht for bookkeeping purposes at the
exchange rates prevailing at the date of the transactions. The balances of assets and liabilities,
denominated in foreign currencies, at the balance sheet date are translated to Baht at the rates of
exchange prevailing at the date. Gains and losses resulting from the settlement of such transactions
and from the translation of monetary assets and liabilities, denominated in foreign currencies, are
recognized in the income statement. Such balances are translated at year-end exchange rates
unless hedged by forward foreign exchange contracts, in which case the rates specified in such
forward contracts are used. Premiums on forward foreign exchange contracts are amortized based
on the decline balance of hedged foreign currencies.

3.4 Trade receivables
Trade receivables are carried at anticipated realizable value. An estimate is made for doubtful
receivables based on a review of all outstanding amounts at the year end. Bad debts are written
off during the year in which they are identified.

3.5 Property, plant and equipment
Property, plant and equipment are stated at historical cost less accumulated depreciation.
Depreciation is calculated on the straight-line method over their estimated useful life of 5 - 20 years.
Gains and losses on disposal of equipments are determined by reference to their carrying amount
and are recognized in the statement of income.

Expenditures for expansion, renewal and betterment, which result in a substantial increase in
an asset's current replacement value, are capitalized. Repair and maintenance costs are recognized
as an expense when incurred.
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3.6 Impairment of Assets

Investments in property, plant and equipment and other non - current assets are reviewed for
impairment whenever events or changes in circumstances indicate that the recoverable amount of
asset is lower than its carrying amount. An impairment loss is recognized as an expense in the
statement of income for asset carried at cost, or treated as a deduction of revaluation increment
in the case that the asset is carried at revalued amount to the extent that the impairment loss does
not exceed the revaluation increment formerly accounted for on the same asset. A reversal of
impairment loss is recognized as income or treated as a revaluation increment when there is an
indication that the impairment loss recognized for the asset no longer exists or had decreased.
Such a reversal should not exceed the carrying amount that would have been determined
(net of amortization or depreciation) had no impairment loss been recognized for the asset in
prior periods.

3.7 Leases - where the Company and subsidiaries are the lessee

Leases of equipment where the Company assumes substantially all the benefits and risks of
ownership are classified as finance leases. Finance leases are capitalized at the estimated present
value of the underlying lease payments or the present value of the lease payments, whichever is
lower. Each lease payment is allocated between the liability and finance charges so as to achieve
a constant rate on the outstanding balance. The lease payment obligation under the lease agreement,
net of financial interest payment, is recorded as liability under finance lease. The interest element
of the finance charge is charged to operations over the lease period. The equipment acquired
under finance leasing contract is depreciated over the useful life of the asset. Leases of assets
under which all the risks and benefits of ownership are effectively retained by the lessor are
classified as operating leases. Payments made under operating leases are charged to statements
of income on a straight - line basis over the period of the lease. When an operating lease is
terminated before expiry date of the lease period, any payment required to be made to the lessor
by way of penalty is recognized as an expense in the period in which termination takes place.

3.8 Leases - where the Company and subsidiaries are the lessor
Assets leased out under operating leases are included in equipment in the balance sheet.
They are depreciated over their expected useful lives on a basis consistent with other similar
building and equipment owned by the Group. Rental income (net of any incentives given to lessees)
is recognized on a straight - line basis over the lease term.

3.9 Goodwill
Goodwill from the purchase of subsidiary companies’ share capital is amortized to expense by
the straight-line method over a period of 10 years or written off in full amount when there is an
indication of impairment.

3.10 Revenue recognition
Sales are recognized when delivery has taken place and transfer of risks and rewards has
been completed.
Services income is recognized when service has been rendered and invoiced and the amount
of the revenue can be measured.

Other income is recognized on an accrual basis.

|MSB|ANNUAL REPORT 2006



The Leader in Out of Home Media

3.11 Income tax
The Company accounts for income tax based on the provision of the Revenue Code.

3.12 Cash and cash equivalents
Cash and cash equivalents represent cash on hand and deposits with financial institutions with
maturities of less than three months without restriction of usage or obligation.

3.13 Basic earnings per share
The earnings per share is determined by dividing the net income for the year by the weighted
average number of shares outstanding during the year.

3.14 Accounting estimate
The preparation of financial statements in conformity with generally accepted accounting
principles requires management to make estimates and assumptions that affect the reported
amounts of income, expenses, assets and liabilities and disclosure of contingent assets and
liabilities. Actual results may differ from those estimates.

3.15 Provisions for liabilities and expenses, and contingent assets
Provisions are recognized when the Company and its subsidiaries have present legal or
constructive obligations as a result of past events with probable outflow of resources to settle the
obligation, and where a reliable estimate of the amount can be made. The contingent asset will be
recognized as a separate asset only when the reimbursement is virtually received.

4. TRADE ACCOUNTS RECEIVABLE
As at 31 December 2006 and 2005, the aged analysis of accounts receivable are as follow:-

(Unit : Baht)
CONSOLIDATED  THE COMPANY OWN F/S
Ages of receivable 2006 2005 2006 2005
Trade accounts receivable - general customers
Post - dated cheques 16,935,597 7,873,563 14,279,429 7,873,563
Not yet due 63,187,044 73,085,730 38,702,525 48,296,615
Past due:
Less than 3 months 33,453,604 42,354,994 20,437,279 20,404,975
3-6 months 11,722,362 4,953,340 11,498,196 4,878,440
6-12 months 13,920,386 7,807,898 11,233,982 6,108,938
Over 12 months 19,569,088 13,366,476 19,569,088 3,665,820

Total trade accounts receivable ' general customers 158,788,081 149,442,001 115,720,499 91,228,351
Less : Allowance for doubtful debts (23,649,047)  (13,430,956)  (22,997,417)  (5,538,830)

Trade accounts receivable general customers’ net 135,139,034 136,011,045 92,723,082 85,689,521
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(Unit : Baht)
CONSOLIDATED  THE COMPANY OWN F/S
Ages of receivable 2006 2005 2006 2005
Trade accounts receivable - related companies
Subsidiaries
Not yet due - - 689,260 3,467,110
Past due
Less than 3 months - - - 351,067
3-6 months - - - -
6—12 months - - - -
Over 12 months - - - -
Total - - 689,260 3,818,177
Associated companies
Post - dated cheques 2,300,060 - 2,417,660 -
Not yet due 870,599 2,107,913 870,599 515,922
Past due:
Less than 3 months 1,854,230 551,850 634,858 551,850
3-6 months 466,707 182,700 - 182,700
6—12 months - - - -
Over 12 months - - - =
Total 5,491,596 2,842,463 3,923,117 1,250,472
Total trade accounts receivable - related
companies 5,491,596 2,842,463 4,612,377 5,068,649
Accounts receivable - net 140,630,630 138,853,508 97,335,459 90,758,170

5. RELATED PARTY TRANSACTIONS
During the year, the Company had significant business transactions with its related companies
(related by way of common shareholders and/or management). Such significant transactions, which
have been reflected in the Company's financial statements on the terms and bases determined by the
Company and those companies which bases might be different from those used for transactions with
unrelated companies, are summarised below:-

()
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(Unit : Million Baht)
THE COMPANY OWN F/S
Transactions with related companies 2006 2005

Master & More Co., Ltd. (Subsidiary)

Billboard rental income 6.08 5.86
Billboard production income - 23.66
Consulting and accounting service income 0.30 0.18
Office rental income 2.38 -

Commission income 6.32 6.06
Other income 0.88 0.78
Other costs 0.03 2.13
Commission expenses 0.16 0.16
Rental expenses 0.05 0.05

Maco RiteSign Co., Ltd. (Subsidiary)

Billboard rental income 4.61 0.84
Consulting and accounting service income 0.02 0.02
Office rental income 0.41 0.41
Other income 0.13 0.46
Purchase of trivision billboard 1.13 19.32
Other costs 0.18 1.31
Maintenance expenses 0.09 0.08

Inkjet Images (Thailand) Co., Ltd. (Associated company)

Office rental income 0.54 0.59
Accounting service income 0.05 0.05
Other income 0.23 0.39
Image production expense 15.66 15.94

Landy Development Co., Ltd. (Associated company)

Office rental and Common service expense 9.75 1.88
Electricity expense 1.40 0.92
Car park expense = 0.63

Take A Look Co., Ltd. (Associated company)
Other income 1.00 0.48

DAI- ICHI Corporation Public Company Limited (Co - director)
Billboard rental income 473 1.59
Other income 0.15 -

Landy Home Co., Ltd (Co - director)
Other income 0.01 0.05
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5.1 Sales/Purchases of goods and services
The Company has made sales/purchases of goods and services to related companies in the
normal course of business. The sales/purchases of goods and services are determined at prices
close to those considered with third parties. However, the credit term for such related companies
are longer than normal credit term for other customers about 30 days.

5.2 Rental and service agreements
The Company entered into long-term office rental and facilities agreements and billboard
rental with certain related companies at the agreed rates. The rental rates are based on area and
relevant space utilization.

5.3 Commission
The Company and subsidiaries have agreement to provide counter services for each other.
The service commission is at the rate of 5 percent on collection amount, which is close to the rate
charged to third parties.

5.4  Other transactions
Other income and expenses are charged to related companies at the agreed rates.

As at 31 December 2006 and 2005, the outstanding balances of the above transactions are as

follow:-
(Unit : Baht)
CONSOLIDATED  THE COMPANY OWN F/S
2006 2005 2006 2005

Trade accounts receivable - related companies
Subsidiary companies
Master & More Co., Ltd. - - 367,960 3,312,353
Maco RiteSign Co., Ltd. - - 438,900 505,824
Related companies
RiteSign ONM Sweden AB 1,686,079 - - -
Landy Home Co., Ltd. 381,957 1,636,043 381,957 44,052
DAI-ICHI Corporation Public Company Limited 3,423,560 1,206,420 3,423,560 1,206,420

5,491,596 2,842,463 4,612,377 5,068,649
Other receivables - related companies
Subsidiary companies
Master & More Co., Ltd. - - 597,625 506,612
Maco RiteSign Co., Ltd. - - 391,136 410,054
Associated companies
Inkjet Images (Thailand) Co., Ltd. 81,962 113,388 77,883 113,388
Take A Look Co., Ltd. 184,341 157,834 184,341 157,834
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(Unit : Baht)
CONSOLIDATED  THE COMPANY OWN F/S
2006 2005 2006 2005
Related companies
Landy Home Co., Ltd. 8,750 - 8,750 -
RiteSign USA INC 18,777 - - -
DAI-ICHI Corporation Public Company Limited 53,521 26,470 53,521 26,470
347,351 297,692 1,313,256 1,214,358
Loan to related companies
Associated companies
Inkjet Images (Thailand) Co., Ltd. - 666,800 - 666,800
Take A Look Co., Ltd. 12,606,000 9,273,000 12,606,000 9,273,000
12,606,000 9,939,800 12,606,000 9,939,800
Trade account payables - related companies
Subsidiary Companies
Master & More Co., Ltd. - - 14,560 1,909,834
Maco RiteSign Co., Ltd. - - 190,948 948,516
Associated company
Inkjet Images (Thailand) Co., Ltd. 5,989,350 5,039,167 5,851,175 4,754,646
Related company
RiteSign USA INC 156,463 703,543 - -
6,145,813 5,742,710 6,056,683 7,612,996
Income received in advance - related companies
Subsidiary Companies
Master & More Co., Ltd. - - 20,954 168,215

Maco RiteSign Co., Ltd. - - 6,705 -

Associated companies
Inkjet Images (Thailand) Co., Ltd. 14,249 - 14,249 -
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(Unit : Baht)
CONSOLIDATED  THE COMPANY OWN F/S
2006 2005 2006 2005
Related company
RiteSign USA INC 17,788 1,762,827 - -
32,037 1,762,827 41,908 168,215
Other payables - related companies
Subsidiary Company
Master & More Co., Ltd. - - 64,341 17,355
Associated companies
Landy Development Co., Ltd. 111,515 237,703 111,515 224,783
Landy Home Co., Ltd. 216 - 216 -
Related companies
Clear Channel International - 78,854 - -
RiteSign USA INC 86,269 - - -
198,000 316,557 176,072 242,138

Loan to Inkjet Images (Thailand) Co., Ltd. is unsecured and bears interest at the rate of ¢ percent per
annum, repayable on January 2007, but early settled in full during the period.

Loan to Take a Look Co., Ltd. is unsecured with interest rate of MLR + 1% which is 8.50 - 8.75 percent
per annum in year 2006 and 6.75 percent per annum in year 2005, and repayment term is at call.

6. OTHER CURRENT ASSETS

(Unit : Baht)
CONSOLIDATED  THE COMPANY OWN F/S
2006 2005 2006 2005
Advances 2,161,530 3,368,726 1,022,313
2,861,787
Receivable from sale of billboard scrap - 2,447,584 - 2,447,584
Reserve equipment 4,250,394 4,252,245 4,640,603
4,252,245 Account receivable - The Revenue Department 4,297,855 3,797,776 1,920,613 1,741,474
Loan to other company 500,000 - - -
Others 10,796,795 6,072,076 9,555,648 5,626,415
Total 22,006,574 19,938,407 17,139,177 16,929,505

Loan to other company is loan to Advertising and Sign Producer Association. Such loan is uncollateralized
and bears interest at 3.25 percent per annum.
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7. INVESTMENTS IN SUBSIDIARIES AND ASSOCIATED COMPANIES
(Unit : Thousand Baht)
CONSOLIDATED

Proportion of

Investment (%) Cost method Equity method
Paid up
Nature of business capital 2006 2005 2006 2005 2006 2005
Associated companies
Inkjet Images Production of advertising
(Thailand) Co., Ltd. media and billboard 6,000 33.34 33.34 2,485 2,485 7,628 6,299
Landy Development  Rental of
Co, Ltd. office building 20,000 48.87 48.87 16,495 16,495 13,254 14,902
Take A Look Co, Ltd. Advertising service 50,000 3333 3333 25,000 25,000 17,257 23,146
Total investments in associated companies 43,980 43,980 38,139 44,347
Subsidiaries companies
Master & More Production and service
Co., Ltd. of outdoor
advertising media 20,000 67.50 67.50 43,569 43,569 135,584 117,999
Maco RiteSign Produce and sell of
Co, Ltd. trivision billboard 5,000 80.00 80.00 4,000 4,000 3,112 1,001
Total investments in subsidiaries 47,569 47,569 138,696 119,000
Associated companies
Inkjet Images Production of
(Thailand) Co., Ltd. advertising media
and billboard 6,000 33.34 3334 2,485 2,485 7,628 6,299
Landy Development  Rental of
Co. Ltd. office building 20,000 48.87 48.87 16,495 16,495 13,254 14,902
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(Unit : Thousand Baht)

CONSOLIDATED
Proportion of
Investment (%) Cost method Equity method
Paid up
Nature of business capital 2006 2005 2006 2005 2006 2005
Take A Look Advertising service

Co., Ltd. 50,000 3333 3333 25,000 25,000 17,257 23,146
Total investments in associated companies 43,980 43,980 38,139 44,347
Total Investments in Subsidiaries and Associated Companies 91,549 91,549 176,835 163,347

8. RESTRICTED DEPOSITS WITH BANKS
As at 31 December 2006 and 2005, the Company's and subsidiary’s deposits totalling Baht 29.43
million and Baht 31.81 million, respectively, for consolidated financial statements, and Baht 2.44 million and
Baht 1.82 million, respectively, for the Company’s own financial statements, have been placed with banks
as collaterals for bank guarantees issued on behalf of the Company and subsidiary company.

9. PROPERTY AND EQUIPMENT - NET

(Unit : Baht)
CONSOLIDATED
2005 Increase Decrease Transfer 2006

Property and equipment - Cost
Building 4,742,161 - - - 4,742,161
Office decorations and equipment 24,204,992 10,813,438 889,954 14,237,113 48,365,589
Tools and equipments 5,085,978 554,975 168,295 - 5,472,658
Vehicles 7,632,389 5,335,818 3,352,266 - 9,615,941
Billboard stands 326,367,988 40,872,179 19,094,836 16,976,836 365,122,167
Balloon 652,300 - 652,300 - -
Airship 8,552,546 - 8,552,546 - -
Other media 7,630,212 531,011 845,000 (531,011) 6,785,212
Work in process 52,235,233 27,722,664 15,003,979 (31,271,987) 33,681,931
Others 2,361,865 16,000 137,143 589,049 2,829,771

Total 439,465,664 85,846,085 48,696,319 - 476,615,430
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(Unit : Baht)
CONSOLIDATED
2005 Increase Decrease Transfer 2006

Accumulated depreciation
Building 355,130 237,108 - - 592,238
Office decorations and equipment 12,143,728 7,417,726 301,320 (83,382) 19,176,752
Tools and equipments 3,046,528 557,814 40,150 - 3,564,192
Vehicles 4,584,869 1,505,112 3,015,140 - 3,074,841
Billboard stand 167,418,000 61,545,200 13,085,669 157,198 216,034,729
Balloon 599,759 52,540 652,299 - -
Airship 7,755,116 797,427 8,552,543 - -
Other media 6,809,273 304,707 493,264 (88,502) 6,532,214
Others 631,730 337,426 - 14,686 983,842

Total 203,344,133 72,755,060 26,140,385 - 249,958,808
Property and equipment - net 236,121,531 226,656,622
Less : Allowance for

impairment of assets (7,104,735) (3,541,595) 3,786,995 - (6,859,335)

Property and equipment - net 229,016,796 219,797,287
Equipment - Cost
Office decorations and equipment 18,905,815 9,471,409 702,665 10,563,883 38,238,442
Tools and equipments 1,673,496 388,865 - - 2,062,361
Vehicles 4,314,718 4,245,164 2,895,724 - 5,664,158
Billboard stands 254,802,508 35,244,024 13,274,919 3,873,778 280,645,391
Balloon 652,300 - 652,300 - -
Airship 8,552,546 - 8,552,546 - -
Other media 7,570,212 531,011 845,000 (531,011) 6,725,212
Work in process 10,256,740 6,321,773 - (14,495,699) 2,082,814
Others 1,902,954 16,000 137,143 589,049 2,370,860

Total 308,631,289 56,218,246 27,060,297 - 337,789,238
Accumulated depreciation
Office decorations and equipment 9,858,633 6,017,627 207,798 (83,382) 15,585,080
Tools and equipments 1,551,258 48,375 - - 1,599,633
Vehicles 3,356,970 760,568 2,558,598 - 1,558,940
Billboard stands 94,095,056 51,528,711 7,374,535 157,198 138,406,430
Balloon 599,759 52,540 652,299 - -
Airship 7,755,116 797,427 8,552,543 - -
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(Unit : Baht)
CONSOLIDATED
2005 Increase Decrease Transfer 2006
Other media 6,809,273 304,707 493,264 (88,502) 6,532,214
Others 582,974 333,518 N 14,686 931,178
Total Accumulated
depreciation 124,609,039 59,843,473 19,839,037 - 164,613,475
Equipment - net 184,022,250 173,175,763
Less : Allowance for
impairment of assets (7,104,735) (3,541,595) 3,786,995 - (6,859,335)
Equipment 176,917,515 166,316,428

Depreciation for the years ended 31 December 2006 and 2005 amounted to Baht 70.21 million and Baht
62.04 million, respectively, for the consolidated financial statements, and amounted to Baht 57.30 million and
Baht 48.68 million, respectively, for the Company's own financial statements.

As at 31 December 2006 and 2005, the Company recognized impairment loss for some billboard pedestals,
net value of Baht 3.54 million and 7.10 million, respectively, as a result of the amendment of agreement with
a state enterprise.

10. LAND NOT YET USED IN OPERATIONS
As at 31 December 2006 and 2005, the Company has some pieces of land that has not been used
in operations amounted to Baht 35.32 million. The Company plans to build new factories on this land
to support an expanding of its operations in the near future.

The Company mortgaged unused land as collateral for bank overdraft, promissory notes and bank
guarantee credit facilities extended by a commercial bank totalling Baht 121 million

11. GOODWILL - NET

(Unit : Baht)

CONSOLIDATED

2006 2005
Cost 33,368,718 33,368,718
Book value of subsidiary company at acquisition date - 330,000 shares (12,503,554) (12,503,554)
Goodwill 20,865,164 20,865,164
Less : Goodwill amortization (5,737,920) (3,651,404)
Net 15,127,244 17,213,760
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Book value of Master & More Co., Ltd., the subsidiary company, as at the Company acquisition date
approximates fair value of identified assets and liabilities, mainly monetary items. Goodwill, therefore, is the
difference between book value and purchase price as of the acquisition date. The Company amortizes this
goodwill over a period of 10 years.

12. OTHER NON - CURRENT ASSETS

(Unit : Baht)
CONSOLIDATED THE COMPANY OWN F/S
2006 2005 2006 2005
Deposits - rental billboards 15,804,250 12,014,575 15,804,250 12,014,575
Prepaid consulting fee 19,867,690 33,228,894 - -
Deferred expenses - billboards project 7,822,954 - - -
Deposits for billboards purchasing - 2,991,870 - 2.991,870
Others 4,274,790 3,893,090 2,728,147 1,677,191
Total 47,769,684 52,128,429 18,532,397 16,683,636
13. SHORT - TERM LOANS FROM FINANCIAL INSTITUTIONS
(Unit : Baht)
CONSOLIDATED THE COMPANY OWN F/S
2006 2005 2006 2005
Short - term loans from financial institutions
- Bank Overdraft 5,755 - 5,755 -
- Promissory notes 78,000,000 73,000,000 78,000,000 73,000,000
- Loans - 15,000,000 - 15,000,000
Total 78,005,755 88,000,000 78,005,755 88,000,000

As at 31 December 2006 and 31 December 2005, the Company has credit facilities from a local bank
totaling Baht 20 million. Bank overdrafts bear interest at the rates of 8.00% per annum and 7.00% per annum,
respectively. The facilities have been mortgaged by the Company’s land as mentioned in Note 1o0.

As at 31 December 2006 and 31 December 2005, the Company has promissory notes payable to
financial company and commercial bank which bear interest at the rate ranging from 2.50% 1o 8.00% per
annum and 2.50% per annum to 8.25% per annum, respectively. Those promissory notes issued to financial
company are not collateralized and the promissory notes issued to commercial bank are collateralized by
the mortgage of the Company’s land as mentioned in Note 1o0.

As at 31 December 2006 and 31 December 2005, the Company has loans payable to commercial bank
which bear interest at the rate 4.75% per annum to 5.12% per annum, respectively. These loans are free of
collateral but early settled in full during the year 200e.
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14. HIRE PURCHASES PAYABLE - NET

(Unit:Baht)
CONSOLIDATED THE COMPANY OWN F/S
2006 2005 2006 2005
Hire purchases payable 4,569,583 2,406,017 2,609,550 352,554
Less : Current portion (1,866,543) (943,592) (1,001,868) (132,022)
Hire purchases payable - net 2,703,040 1,462,425 1,607,682 220,532

The hire purchase agreements are for purchases of vehicles for use in operations, with repayment
schedule of 36 - 60 months.

15. APPROPRIATION OF THE NET INCOME
At the Annual General Meeting of Shareholders held on 20 April 2006 and 22 April 2005, the meeting
passed a resolution to approve the appropriation of retained earnings as follows:

(Unit: Baht)
2006 2005
Legal reserve 936,001 6,039,209
Cash dividends 26,250,000 30,000,000

16. LEGAL RESERVE
Under the provision of Civil and Commercial Code, the Company is required to set aside as a
statutory reserve at least s percent of its net profit net of deficit (if any), at each dividend declaration
until the reserve reaches 10 percent of the registered capital. This reserve is not distributable for
dividends.

17. SERVICES INCOME
Part of service income for the years ended 31 December 2006 and 2005 are incurred from barter with

goods or services as below:

(Unit: Baht)
2006 2005
Consolidated 19.02 10.71
The Company own F/S 16.53 10.71
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18. COMMITMENTS
As at 31 December 2006, the Company and its subsidiaries had the following outstanding commitments:

Commitments with third parties

18.1 The Company and its subsidiary were contingently liable for letters of guarantees issued by local
banks to a government agency for the Company's annual space rental for the installation of
billboards totalling approximately Baht 76.29 million. The Company has adequately taken up accrued
rent proportionately based on the rent period.

18.2 The Company and its subsidiary had commitments under long' term lease and service agreements,
mainly relating to the rental of space for advertising business.

Summarized below are the future rental and service fees under the agreements:
(Unit: Million Baht)

Year CONSOLIDATED  THE COMPANY OWN F/S
2007 130.46 83.54
2008 111.44 66.08
2009 onward 425.58 388.59

The Company expects to generate revenues from the above commitments in the future.

19. DISCLOSURE OF FINANCIAL INSTRUMENTS
Financial assets and financial liabilities carried on the balance sheet include cash and cash
equivalents, investments in fixed and saving deposits, trade and other accounts receivable and payable,
and long-term loans. The accounting policies on recognition and measurement of these items are
disclosed in the respective accounting policies in Note 3 to the financial statements.

Liquidity Risk

Liquidity risk arises from the possibility that customers may not be able to settle obligations to the
Company within the normal terms of trade. To manage this risk, the Company periodically assesses the
financial viability of customers.

Credit Risk

Credit risk refers to the risk that counterparty will default in its contractual obligations resulting in
a financial loss to the Company. Management believes that the Company has no significant concentrations
of credit risk with any single counterparty or group of counterparties since the Company has the large
number of customers.

The carrying amount of accounts receivable recorded in the balance sheet represents the maximum
exposure to credit risk.
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Interest Rate Risk

Interest rate risk arises from the fluctuation of market interest rates, which may have a negative
effect to current and future operations of the Company. Management believes that the interest rate risk
is minimum, hence, the Company has no hedging agreement to protect against such risk.

Fair Value of Financial Instruments

Fair value is defined as the amount at which the instrument could be exchanged in a current
transaction between knowledgeable willing parties in an arm’'s length transaction. Fair values are
obtained from quoted market prices or discounted cash flow models.

The following methods and assumptions are used to estimate the fair value of each class of
financial instruments.

- Cash and cash equivalents, investments in fixed and saving deposits and accounts receivable
the carrying values approximate their fair values due to the relatively short-term maturity of
these financial instruments.

- Loans to related companies carrying a floating rate - Minimum Loan Rate, which is considered
to be market rate - the carrying value approximates their fair value

- Accounts payable - the carrying amounts of these financial liabilities approximate their fair
values due to the relatively short - term maturity of this financial instrument.

20. APPROVAL OF FINANCIAL STATEMENTS
These financial statements have been approved by the directors of the Company.
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NONSSUNLNISAaR / Marketing Activities
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AonssuliloduAy / Social Activities

- NWNNTUTANARUUATRIIRIRNG 7
Picture of the donation and given out goods

- awihedszrduiusaduayundsnuniaiung
Billboard to support the government

- Theadszanduiusanuresnny.
PR Billboard for BMA’'s work

- {helunans
Billboard of His Majesty

- thadszanduiusnvine@aunug
Billboard to communicate about Asian Games

L - w

fonssullisnisAiny / Educational Activities

- avuayuiheuwsrRedszaiug TuianssnaemaneALse
Sponsor sign and Media to communicate the universities’” activities

- guavsiaudiinensiaadlunnanendesineg
Managers as the guest speakers at various universities
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Master Ad Public Co. Ltd. has the intention of
developing the organisation to grow continuously
together with careful thought of every detail which
can be either to create quality work, full of effective
service as well as giving benefit back to Thai society.

The company realises the importance in helping
Thai society, the company donates money for various
projects i.e. create dream at Rangsit young babies’
home, Klong 5 Thanyaburi, donate money and goods
to the Thais who have been affected by the flood in
Ayudhya, donate money at temples, etc. Besides,
the company arranged some activities for the society
and for learning i.e. tickets to the Thailand Open for
the autistic children. The manager from Maco Group
was the guest speaker to talk about the media to the
student at universities, etc.

Moreover, the company placed importance in
arranging activities to build a good relationship with
every customer i.e. Maco Scuba Trio, Dive with the
Sharks, Maco Go Kart Speed Way, give out concert
tickets to VIP guest, etc.

And for the company's PR and to create a
good image, the company set up a booth at
universities and other places i.e. The Royal Trophy
Golf Tournament, The 11" Golf Tournament of the
Advertising Association of Thailand, the Thailand Open
Tennis Tournament, Sign Asia Expo'os Thailand, etc.

Master Ad Public Company Limited placed
importance on internal activities for the organisation
in order to improve the efficiency, quality and staff
learning, The company arranged some training for
the employees by having a great guest speaker to
come and share their knowledge and experience.
This would tighten the relationship and reduce the
stress for the employee.

Master Ad Public Company Limited placed
importance in helping and developing the learning
for the Thai society and gave the happiness to the
VIP customers as well as an opportunity for the
employee to learn within the organisation.
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nonssumeluovAns / Internal Activities
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s0JalvivauMANED / Award for Pround

1 2548 13N AFUNsszAUNNIATUGRANIIANaN ANAETHNADTUNITNNT LS EY Ine
(10D) ag luseTaLFdmndnanislssifiunisniuguanansh 100 L3N (TOP QUATILE )

In 2005 the company was evaluated on its operation by the Thai Institute of
Directors (I0OD). The company was in the Top 100 of the Top Quartile for being a good
operation company.

= Yo o 1o o A a A @ v ~ ~ Aa o
1 2548 VL@?UI@M?qQQ@ﬂ?ZﬂqﬂLﬂﬂ?ﬁ]@miuﬂquz LﬂugL@HﬂﬁﬂTiQL?@uLL@:WQuWLm
ﬂﬁ;\'iLWWNunﬂTﬂqﬂlﬁﬂ{]Vﬂqﬂ@a{'}HaL@N@Nq

In 2005, the company received an award for being a good company who paid
building and land tax to the BMA.

12549 13 lAFUNMsUsziliunmaniugRansanasnandadsianiunssunazEmng

(10D) etfluszAuaNIn
A A A A In 2006, the company has been evaluated by the Thai Institute of Directors

"~ (IOD) to be a very good operation company.
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