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Messgge fromn the Director

To  Shareholders,

The Board of Directors would like to report the performance and financial status of the Matching Studio
Public Company Limited for the year 2003 as follows:

The past year 2003 has marked a remarkable growth in the overall economy of the country. The Government
has issued various criteria to stimulate private sector's spending and investment. Moreover, the tremendous
growth of export volume has stimulated the economic recovery and the economy to grow continually.

The advertising business is one of the businesses that grow simultaneously with the economy. Various
companies including the government sector utilize advertising media to reach their target customers. In 2003,
the total market value of expenses through advertising media equals to 71,466 million baht or an increase of
16.75% from the year 2002. Therefore, in 2003, the performance of the Company in TV commercial production
business and TV program production business has improved when compared to that of year 2002. The performance
of the Company can be summarized in term of business group as follows:

1. Production House Business, classified as follows:

1.1 TV commercial production business

In 2003, the overview of advertising industry has continuously improved when compared to
the situation in 2002 as a result of various introductions of products and services, more vigorous
competition, higher demand of sale volume, creation of brand or service awareness, all of which must
utilize the advertising media.

In 2003, the Company, the TV commercial producer, has revenues from producing TV
commercials both locally and internationally of 458 million baht, an increase of 3.26% when compared
to the same period of last year. Even though the Company has received impact from an epidemic
of SARS disease, the Company could maintain its revenues from international TV commercial

production at a level nearly similar to that of year 2002.

1.2 Featured film production business
In 2003, the featured film production business in Thailand has improved as a result of
alertness among Thais in watching the Thai movies. Meanwhile, the featured film producer also
produces higher quality movies. The Company is also under the production of featured film named

“See Oui”, which is expected to launch in 2004.

1.3 Rental filming equipment and service business
In 2003, the production equipment to produce TV commercial and featured film is still under
high demand as a result of continuous growth in the local featured film production industry including
the entrance of international featured film production to Thailand. As a preparation to support an
increase in demand, the Company has increased the number of employees and necessary equipments.
As a result, the Company could increase its revenue from rental filming equipment and service to 62

million baht, an increase of 59% when compared to the same period of last year.

MATCHING STUDIO PUBLIC COMPANY LIMITED
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2. Production of Creative Media Business for Entertainment
1. TV program production business
In 2003, the TV program production business has undergone tremendous change such that
the owner of each channel adjusts its own program schedule to attract more viewers to its channel.
The Company has been granted approval from the ITV channel to produce additional 2 TV programs,
“Ploy Lom Petch” and “Rak Jing Wang Tang”. Therefore, in 2003, the Company’s revenue from TV
program production business is 101 million baht, an increase of 5.73% when compared to the same

period of last year.

2. Event organizing business

In 2003, the event organizing business has received enormous attention. Considering in 2
different perspectives: 1. as an alternative for different types of entertainment for people and 2. the
owners of product can advertise and publicize their products directly to consumers.

For the past year, the Company has organized various activities such as the 20th year
concert of Carabao, Doraemon Show (from Japan), world-class jazz concert of George Benson and
the Bangkok Countdown Festival 2004 at the Rama VIII Bridge, all of which are well recognized.
Therefore, in 2003, the Company’s revenue from event organizing business is 117 million baht, an

increase of B4% when compared to the same period of last year.

3. Print media business
In 2003, the print media business has largely expanded resulting in high competition. Many
new magazines are introduced to the market. The Company tries to increase its channel in offering
new type of media as an alternative in responding to the customer’s demand. In 2003, the Company
has introduced one magazine under the name “Bioscope”, which is well accepted by the customer

resulting in higher print volume.

The Performance and Financial Status of the Company in 2003

The Company and its subsidiary have total revenues of 761.19 million baht, an increase of 8.33% from
2002 as a result of an aggressive business strategy in every business under the Company’s operation. The
Company’s net profit is 48.31 million baht, an increase of 191% from 2002.

The Company’s financial status as at December 31, 2003 is as follows: the total assets of 601.12 million
baht, an increase of 62.33% from 2002 due to additional investment in equipments, the total liabilities of 257.98
million baht, an increase of 4.48% from 2002, and the total shareholders’ equity of 343.14 million baht, an
increase of 178.09% from 2002 due to an increase in the registered capital and an offering of newly issued
common shares to the public.

Moreover, during the year 2003, the Company has performed the following:

1. The Company has received additional net capital of 196 million baht from an offering of newly issued

MATCHING STUDIO PUBLIC COMPANY LIMITED
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2. The Company has established 2 new subsidiaries in which the Company holds 100% shares:
2.1 The Matching Motion Picture Co., Ltd. - to operate featured film production business
2.2 The Matching Movie Town Co., Ltd. - to operate feasibility study of the Movie Town project

3. The Company has invested a joint venture business with the Khonthamnungsue Co., Ltd., holding
B0% shares to prepare for future expansion of print media business.

4, The Company has invested a joint venture business with the Goody Film Co. Ltd. holding 60%
shares to prepare for a fully expansion of TV commercial production business to an international
market.

S. The Company has invested a joint venture business with the Take A Look Co., Ltd. holding 25%
shares to operate LED billboard outdoor media business.

6. The Company has issued and offered warrant to the shareholders for 108 million units with an
exercise right of 1 unit: 1 common share at a par value of 8 baht per share. The Company expects
to raise capital of approximately 864 million baht from this maobilization. The Company has also
offered warrant to buy common shares to the directors and employees for 6.5 million units with an
exercise right of 1 unit: 1 common share at a par value of 6.8 baht per share. The Company expects

to raise capital of approximately 44.2 million baht from this mobilization.

Future Trend

In 2004, the Company expects that the economy will expand at 7.0% - 8.0% higher than 2003 due to
higher investment in the private sector, a more consistent of private sector's consumer demand, and continuous
recovery of the world economy, which produces good impact on export market, and a low interest rate, which
support expenses and investment.

The Company must, therefore, be ready by developing personnel to have skills and experiences, modernizing
tools and equipments, and introducing new technology in order to grow firmly and eternally. In order to achieve
utmost benefit, the Company must also control expenses and costs. The Company must continue to perform
what it has been always performing, which is to consistently improve the product quality to create utmost
satisfaction for customers.

Lastly, the Board of Directors would like to express the sincerest thanks to the shareholders, every
employee, financial institution, suppliers, and most important of all, the customers for their continuous support

and trust to the Company.

Your sincerely,

7. Y
- A
R s
. ks

(Mr. Supachai Pisitvanitch) (Mr. Somchai Cheewasutthanaon)

Chairman of the Board Chief Executive Officer

MATCHING STUDIO PUBLIC COMPANY LIMITED
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Repoﬁ' from the Audit Committee

To shareholders,

The Audit Committee would like to report the

achievements of the year 2003. The Audit Committee

has arranged 6 meetings to review and consider the

following matters:

1.

Review the Company’s financial statements with the
management and the Company’s Auditor. The Audit
Committee has agreed that the Company’s financial
statements conform to the generally accepted
accounting principles. The Auditor did not find any
material deficiency in the Company’s financial
statements.

Review the disclosure of the connected transactions
together with the review on the details and reasons
of connected transactions. The Audit Committee
has made inquiries and has made recommendations
regarding relating matters and agreed that the
connected transactions are reasonable.

Review the corporate governance of the Company
to ascertain that they conform to the criteria stated

by the Stock Exchange of Thailand.

Review the sufficiency of the Company’'s internal
control system. The Audit Committee has assigned
the management to prepare the code of business
ethics for practice by every department with honesty,

transparency, and fair.

. Select the Company’s Auditor and propose the

Auditor's remuneration to the Board of Directors and
the shareholders for approval.

The Audit Committee, therefore, would like to

propose to the shareholders for acknowledgment.

b mim—.

(Mr. Suphachai Pisitvanitch)

Chairman of the Audit Committee

MATCHING STUDIO PUBLIC COMPANY LIMITED
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Summgry of the Company’s Financial Statements

Summary of the Parent Company and Consolidated financial statements
(Unit : thousands baht)

Parent Company Consolidated
Oct.-Dec.  Jan.-Dec. Oct.-Dec.| Jan.-Dec.

2000 2001 2002 2002 2003 2002 2002 2003
Balance Sheets
Total assets 121,770 | 151,562 | 267,918 | 273,503 | 429,127 | 367,916 | 384,525 601,123
Total liabilities 97,229 | 118,800 | 145,971 | 144,749 | 88,817 | 244,395 | 254,345 | 257,978
Shareholders’ equity 24,541 | 32,762 | 121,947 | 128,754 | 340,210 | 123,521 | 130,181 | 343,144
Performance
Service revenue 226,552 | 289,318 | 365,127 | 102,203 | 297,782 | 849,677 | 160,651 | 737,876
Total revenues 242,333 | 321,721 | 411,098 | 127,835 | 338,066 | 694,273 | 184,308 | 761,190
Cost of sales and service 199,373 | 241,633 | 302480 | 95,882 | 241,056 | 517,116 | 152,263 | 546,869
Gross profit 42,960 | 80,088 108618 | 31,954 | 97,010 177,157 | 32,046 | 214,321
Selling and administrative expenses 21,834 59,719 70,352 22,321 44139 | 103,125 18,365 | 137,143
Interest expenses 5,305 4,788 6,952 1,823 2625 | 12,879 3,786 | 10,229
Net profit 15,821 8221 | 23,335 6,807 | 45968 | 23,335 6,807 | 48,305
Earnings per share (Fully Diluted) 226.01 117.44 25.93 0.38 0.34 25.93 0.38 0.36

Remarks: *  Earnings per share is calculated from the weighted average shares outstanding
**  Par value per share stated in the financial statements of 2000-2002 equals to 100 baht per share and
par value per share stated in the financial statements of 2002 (Oct.-Dec.) and financial statements of 2003

(Jan.-Sept.) equal to 5 baht per share and 1 baht per share respectively.

Financial Ratios

(Unit : thousands baht)

Parent Company Consolidated
Oct.-Dec. | Jan.-Dec. Oct.-Dec. Jan.-Dec. a
2000 2001 2002 2002 2003 2002 2002 2003 %
Liquidity ratio (times) 0.81 0.62 1.04 1.06 2.26 1.02 1.01 1.54 E
Operating profit margin ratio (%) 8.7% 6.3% 9.3% 7.5% 15.6% 10.7% 7.4% | 10.14% g
Net profit ratio (%) 6.5% 2.6% 5.7% 5.3% 13.6% 3.4% 3.7% 6.31% S
Return on equity ratio (%) 95.1% 28.7% 30.2% 21.7% 26.1% 22.1% 21.5% | 20.71% g
Debt to equity ratio (times) 3.96 3.63 1.20 1.12 0.26 2.00 1.95 0.75 o
Dividend ratio (%)*** 0.0% 0.0% 73.5% 0.0% 52.2% 55.7% 0.0% 81% %
Remarks ** Dividend ratio = Dividend :ZZ
Net profit before the minority interest ('E)
=
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Genercﬂ Information

The Company

Name The Matching Studio Public Company Limited

Type of Business Production House

Location 305/10 Soi Sukhothai 6, Sukhothai Road, Dusit, Bangkok
Company’s Registration Number 408545007039

Homepage http://matchingstudio.com

Tel. 0-2243-6543-6, 0-2669-4200-9

Fax 0-2243-1494, 0-2243-4124

Name, location, telephone number of other references

The Registrar Registered capital and paid up capital
Thailand Securities Depository Co., Ltd. Registered capital 249,500,000 shares
62 The Stock Exchange of Thailand Building Common shares 249,500,000 shares
4,6-7th Floor, Ratchadapisek Road, Par value per share 1 Baht
Klongtoey, Bangkok 10110 Issued and paid up capital
Tel. 0-2358-1201-49 Common shares 134,898,967 shares

Par value per share 1 baht

Legal Advisor

- None -

Auditor
Ms. Jintana Mahavanich

C.P.A. No. 4687

The AM.C. Office Co., Ltd.
19th Floor, Unit 14, Silom Complex Building
191 Silom Road, Bangrak, Bangkok 10500
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Bu Si Ness Operation

The Company’s history and important changes

The Matching Studio Public Company Limited was established on October 27, 1992 by Mr.Somchai
Cheewasutthanon and Mr.Thanisaphong Sasinmanop to operate a production house business and provide
consulting information regarding advertisement. The start up registered capital was 1 million baht with 16
employees at the beginning. From the quality output that served the customer\is demand, the Company has
expanded its business by increasing its registered capital and number of employees especially the directors who
are highly respected in the industry and freelances. Currently, the Company’s paid up capital is 135.0 million baht
with total number of 144 employees, 14 contracted directors. The Company’s head office is located at 305/10
Soi Sukhothai 6, Sukhothai Road, Dusit, Bangkok.

In September of 2002, the Company has reorganized its group structure by merging the 3 subsidiary
companies namely the Gearhead Co.,, Ltd., the Matching Entertainment Co., Ltd., and the Fatman and Littleboy
Co,, Ltd., all of which possess the same group of major shareholders as the Company’s, to be under the Company’s
management in order to create clarification and transparency in management. Moreover, in November of 2002,
the Company has established 2 new subsidiary companies namely the Matching Broadcast Co., Ltd. and the
Matching Motion Picture Co., Ltd. Therefore, the Matching Group is the solution of production house offering
complete line of services such as production equipments, production team including business expansion to offer
more entertainment services such as TV program, event organizing, and featured film production.

Regarding the Company’s affiliate namely the Oriental Post Co., Ltd., that operates post production service
such as cut and paste of TV commercials that the Company has invested in September of 2002. However,
during the final stage of negotiation, the mutual agreement regarding business operation was not settled.
Therefore, the Company has decided to withdraw investment in that company by selling shares to the Oriental
Post’s existing shareholders, which have no relationship or possess any conflict of interest with the Company. The
Company still utilizes post production service of the Oriental Post Co., Ltd. as normal business practice.

In 2003, the Company has mobilized capital from the public and has listed the Company’s securities in the
Stock Exchange of Thailand (Market for Alternative Investment) together with business expansion of the Matching
Group to offer entertainment service. In so doing, the Company has established new companies to support new
lines of business namely the Matching Movie Town Co., Ltd., the Book Maker Co., Ltd., the Goody Film BKK Co., Ltd.
and an investment in an affiliate company, the Take A Look Co., Ltd., which is a joint venture with the Samart

[-Mobile Co., Ltd. to operate LED billboard outdoor media.

MATCHING STUDIO PUBLIC COMPANY LIMITED
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Business operation of the Company and the holding companies

The Matching Studio Public Company Limited is a production house of TV commercial film broadcasted
both locally and internationally such as Japan, China and Vietnam, etc. The Company emphasizes on guality
outputs and satisfaction of customer’s needs and demands. The Company’s customers can be categorized into
2 groups: Advertising agency and brand owner (or non-agency). The examples of TV commercials broadcasted are
“Non” Unif Green Tea, “Gozzilla of the Petroleum Authority of Thailand, Mistine, Blackcat, DTAC, CarabacDang,
energy drink-Look Tung, and Hydrolyte, all of which are guality outputs and have been accepted industry wide.
These achievements have enabled the Company to receive awards from well-known organizations related to TV
commercial production business both locally and internationally such as the London International Advertising
Awards, the New York Festivals, the Bangkok Art Directors’ Awards (BAD Awards), and the Top Advertising Contest
of Thailand Awards (TACT Awards). Moreover, with more than 10 years of acknowledged experiences, the Company
was ranked the Gunn Report, which is published in the Creative Review in January 2002 as the fifth in the world
with highest number of awards in the year 2001. As for the ranking published in January 2003, the Company was
ranked the tenth in the world with highest number of awards in the year 2002 and was the only Company in Asia
that was ranked in the world top ten ranking.

In order to completely serve the needs of the customers regarding the production of TV commercial
production, renting of equipment for production of movies, TV series including TV programs and entertainment
activities, the Company has invested in 8 subsidiary companies and 1 affiliated company with the following

shareholding structure:

R NL

MATCHING STUDIO

The Matching Studio Public Company Limited

Matching

Fatman and Matching Broadcast Matching Motion
GearHead Co., Ltd Entertainment

Littleboy Co., Ltd. Co., Ltd. Picture Co., Ltd.

Co., Ltd.

100% 100% 100% 100% 100%
Khonthamnungsue Matching Goody Film BKK Take A Look
Co., Ltd. Movietown Co., Ltd. Co., Ltd. Co., Ltd.

60% 100% 60% 25%

MATCHING STUDIO PUBLIC COMPANY LIMITED




USHY 1Ausian 90R namuiaiuil 7 figwien 2537 Jagtudyuaavzidonisondhszudy 80.0 Mmwum A

a

gsfialiuimsuacligunsailumsdwinnenas, azas uazmweuaslasonmolnsiny ‘[maﬂqﬂmnﬁﬁﬁwnm
wazAnndmalumsliadauiioliusnslundaniuindaviie

UB windy Buinasimudud $1in desudotud 15 dquiew 2542 tegiudyuansnadowsondisud 100
fum Amausdnsingsiasuihomdnsonsinavifd wazn1sdafianssumst au (Event Show) A9 LE
SwMsUanninIeday 7 N53A Miss Thailand nuday 7 Aawl"SA Kenny G amnssadovldTas monul~sm
MU uaz vlmsnanlsd dusu sawdumsduiugsfiaiia S0 934 olavailuguuudlud  tiar wamng
anlnaliungnin anfiidu msdansaieven mjmuaa‘[anluﬁmmﬁuu wINAWeNA  aehvlsfimaiioliiAn
mmﬂ"ﬂmﬂumﬁmLﬁuqiﬁwaunaimﬁwﬁ\ﬂ USEnazAdugsiasudnednfanssunse auiiesataien lneazlaw
gsfiamdnuazusmsaemsingviag luliugm wiindy vasaA 91 1A iunsAnst 2546 Husuly

o

USHY WiV Laue AaRauay SR nasudaiud 16 SuiAN 2544 meyuaanzidowsundnszua 7.0 awum

v da o

ﬁhLﬁuqﬁﬁamﬁmmwmm%‘[wmﬂﬁud@ﬂ fszrvsudszinmdemnieasuiin winde  gala 1R (uew)
USEn wiinde Twdu Anees iR namaille 11 Aa1AN 2545 mMeyuaanzilouiendiszuan 200 wum

ﬁhLﬁuqﬁﬁwﬁmmwmmﬂmﬁﬁ@mmw

=

Usw ufivdy usamAn v e Adeswdla 11 AAIAN 2545 saeyuannzidouiiandiszual 100 Swum
Aiugsianansensnairiuazuimsdnaizasiensingiaiinan gelagtulaun stemsdannit g

400 7, Swnwaspdanwas yuday lafid, S1ensTunnsauing ey 7 was s18n195na3uniunag vnudag

=

UsEN wivde ywind dn narudaiuil 12 dquiew 2546 Taefiuwaanzideudiszudl 5.0 Swum

AugsaimwIlATINSIauM W UAT ﬁ\ﬂuLﬁauﬁuagﬂuﬁumaumiﬁnmmmtﬂulﬂlﬁﬂau‘[m\ﬂmﬁ

.

U3EN AWVviLTa e nasudaiudl 6 figwiew 2546 saeyuwaansifouiiondiszudr 2.0 dwum

a o

Auiungsia uiad Jagtulaun dnw 15 Bioscope Bwiluwiv aiiuduilawdinmsuanmweuns lnaudings

fovuAnldu m wioear 60 awudiszudl  wimdetalauuimseavusdnaunanilifinuieltoome

»0e

FauLduiuuIEn

uSHn ﬁﬂﬁ fidn TiAa $im fasuia 1 AA1AN 2546 yuwannzioud1szuad 1.0 S uum lausidugsiasud
HARNTNEUASTREAAIUSTINA Buudinded A TWNSAYUTBEAZ B0 2aunwNTTUA) 'mﬁmﬁaﬁa‘[ma@u%mi
PauUsEMFIna 1 lufiRNa AL TounSadauduiuusim

UM A a2 aa iR Farduustingn fywannzifoudszudy 50 S uum r;hLﬁuqiﬁﬂﬁu‘%mﬁwﬁwdanmml,é”m
WnuanBiiansatian * LED BillBoard Tnazfimsianuiiusnii Central World Plaza #uudivdud “n unisiariu
Javar 25 awyudiszua nedusvn s 8wl fke 91im Ao duusindavzovusin 9o la-Tuue $1rim
() falu 7 wiawaz 50 zowud1szudl wazuEn A was uwin AR (wmnzw) delu R wdeuar 25

200 UAnTTU




The Gearhead Co., Ltd., established on June 7, 1994, currently has paid up capital of 80.0 million baht. The
Gearhead Co,, Ltd. operates rental filming production equipment for featured film production, TV series and
TV commercials. The company also provides technical person with skills and efficiency along with the
equipment rent.

The Matching Entertainment Co., Ltd., established on June 135, 1999, currently has paid up capital of 10.0
million baht. For the past, the company was employed to produce various TV programs and event shows
such as “Plod Nee” on channel 7, Miss Thailand Contest on Channel 7, Kenny G Concert, Shianghai Show,
Carabao Concert, and Doraemon Show. The company also offers new creative advertising techniques as
new alternatives for the customers such as live broadcast of the World Cup Football at the gymnasium of
the National Stadium. However, in order to create precise business operation of the Matching Group, the
Gearhead Co., Ltd. will only operate event organizing business while the TV program production and
administration business will be transferred to the Matching Broadcast Co., Ltd. in 2003 onward.

The Fatman and Littleboy Co., Ltd. established on March 16, 2001 with a paid up capital of 7.0 million
baht, provides production of TV commercials to a target customer with lower production budget than that
of Matching Studio Plc.

The Matching Motion Picture Co., Ltd., established on October 11, 2002 with a paid up capital of 20.0
million baht, produces quality Thai featured films.

The Matching Broadcast Co., Ltd., established on October 11, 2002 with a paid up capital of 10.0 million
baht, produces and manages TV programs such as “Plod Nee” on channel 7, “Ploy Lom Petch” on ITV
channel, “Jub Pae Chon Kae” on channel 7, and “Rak Jing Wang Tang” on ITV channel.

The Matching Movie Town Co., Ltd. established on June 12, 2003 with a paid up capital of 5.0 million
baht, develops the movie town project. The company is currently under the feasibility study stage of the
project.

Book Maker Co., Ltd., established on June 6, 2003 with a paid up capital of 2.0 million baht, operates print
media business. Currently, the company produces a magazine named the “Bioscope”, which contains
information about back stage of featured film production. The Matching Group holds 60% of paid up capital.
The remaining shares are hold by the executives of the Book Maker Co., Ltd., which has no personal
relationship and no conflict of interest with the Company.

The Goody Film BKK Co., Ltd., established on October 1, 2003 with a paid up capital of 1.0 million baht,
produces TV commercials for international market. The Matching Group holds 60% of paid up capital. The
remaining shares are hold by the executives of the Goody Film BKK Co., Ltd., which has no personal
relationship and no conflict of interest with the Company.

The Take A Look Co, Ltd., the Company’s affiliate, has a paid up capital of 50 million baht. The company
operates LED billboard outdoor media. The first installment will locate at the Central World Plaza. The
Matching Group holds 25% of paid up capital with the Samart Info Media Co., Ltd., the subsidiary company
of the Samart |-Mobile Plc., holds 50% of the paid up capital, and the Master Ad Plc. holds 25% of the paid

up capital.
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The revenue structure of the Matching Group

The revenue structure of the Matching Group in 2002 and January-Oecember 2003 can be classified as follows:

Operator % of 2002 2003
shareholding by, (Oct. 1, 01 - Sept. 30, 02) = (Jan. 1, 03 - Dec. 31, 03)
the Company Thousands baht % Thousands baht %
TV commercial production MS and FT 100% 402,689 58.0% 457,918 60.16%
TV program production MB* and ME 100% 76,742 11.1% 100,583 13.22%
Event organizing ME 100% 133,006 20.0% 116,983 15.37%
Rental filming equipment
and service GH and MS 100% 31,367 4.5% 62,385 8.20%
Revenue from selling of products | MS and BM - 30,661 4.4% 10,740 1.41%
Other revenues MS, ME, FT, - 13,718 2.0% 12,510 1.64%
GH, MB, MM,
MT
Profits from investment in
subsidiary companies OpP** 33.33% 380 0.01% - 0.0%
Total 513,540 100.0% 761,125 100.0%
Remarks: MS means Matching Studio Plc. GH means the Gearhead Co., Ltd.
FT means the Fatman and Littleboy Co., Ltd MM means the Matching Motion

Picture Co., Ltd.
ME means the Matching Entertainment Co., Ltd. MB means the Matching Broadcast Co., Ltd.
BM means the Khonthumnungsue Co., Ltd. MT means the Matching Movietown Co., Ltd.
OP means the Oriental Post Co., Ltd.
* Replace ME in operating TV program production business started in 2003.

**  The Company has withdrawn investment in this company since November 2002 onward.
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Important Changes in the Last Year

The Matching Studio Public Company Limited (“The Company”) was established on October 27, 1992 and has
converted to a public company on November 19, 2002. The Company operates quality production house business to support
the customers, mostly the advertising agency both locally and internationally. The Company’s previous outputs are as follows:

“Nichao - tile brand 5-ring”, “Gozzila - PTT”, “Pee Sua Samut - Mistine”, “CarabacDang”. “Look Tung - Energy drink”, Ngu Leum
Kin Naem - Hydrolyte”, “Paradorn - Ayutthaya Bank”, and “Nhon - Unif Green Tea”, etc. The Company was ranked by the GUNN
Report, which is published in the Creative Review as the top ten advertising company in the world with highest number of
awards in the year 2002 and 2003. The Company is the only company in the Asia region to receive such top ten ranking in
the year 2003. Currently, the Company has 14 contracted film directors together supporting teamwork with experiences in
the TV commercial production business.

The Company is under the management of Mr.Somchai Cheewasutthanon, who is the Company’s Director and
Managing Director and Mr.Thanisaphong Sasinmanop, who is the Company’s Director and Assistant Managing Director for
production. The major shareholders can be classified into 2 groups namely the Cheewasutthanon Group and the Sasinmanop
Group with the current shareholding of 34.26% and 26.93% respectively.

In the year 2002, the Company has reorganized its business structure by investing in S subsidiary companies to
support the Group’s business expansion and to differentiate each business operation. In 2003, the Company has invested in
entertainment and recreation business by establishing another 4 companies. As a result, the Company currently has 8
subsidiary companies and 1 affiliated company. Therefore, the Matching Group operates the following businesses: TV commercial
production business, rental filming equipment and service, TV program production business, event organizing business, featured
film production business, printing business, movie town development project business and outdoor media business.

Due to the reason that the Company’s previous outputs were all qualified and widely accepted by the customers and
general public together with a continuous growth in the advertising industry have resulted in the consistent increase in the
Company’s revenues. In the fiscal year 2002, the Company had realized revenue from the TV commercial production business
of 365 million baht, an increase of revenue when compared to the year 2001 in which this revenue equaled to 289 million
baht. During the period of October - December 2002 (special accounting period), the Company had realized revenue from the
TV commercial production business of 102 million baht and also increases continually to the year 2003 where the total
revenue equals to 405 million baht.

Considering the overall performance of the Matching Group in the year 2002, the total revenue equaled to 634 million
baht with the revenue realized from the special accounting period of 184 million baht. In the year 2003 in which the Matching
Group has expanded its productivity and its lines of business, the total revenues equal to 761 million baht. The net profit of
the Matching Group in the year 2003 equals to 48.31 million baht, an increase of 191.31% when compared to the same period
of last year in which the net profit was 31.73 million baht as a result of systematic management along with the demand of
return from investment.

The reorganization of the capital structure of each business by mabilizing fund from the public in the beginning of the
year 2003 together with an intention to expand its business to grow continuously have resulted in the total assets of the
Matching Group as at end of December 2003 of 601 million baht with the debt to equity ratio of 0.75 time.

On February 24, 2003, the Company has been granted approval from the Office of the Securities and Exchange
Commission to offer the newly issued common shares of 6 million baht at a par value of 5 baht per share. Moreover, on March
3, 2003, the Company’s securities was listed in the Market Alternative for Investment (MAI) and started trading on March 11,
2003. Currently, the Company’s paid up capital equals to 135 million baht consisting of 135 million cormmon shares at a par
value of 1 baht per share.

The extraordinary shareholders’ meeting, No. 2/2003 held on December 1, 2003 has the resolution to issue warrant to
buy the common share to the existing shareholder of 108,000,000 units, S years maturity with an exercise right of 1 unit :
1 common share and exercise price of 8 baht per share. The right can be exercised every 3 months. Beside, the resolution from
the extraordinary shareholders’ meeting is to issue warrant to buy common shares to the directors and employees of the
Company and / or the subsidiary companies (ESOP) of 6,500,000 units, 3 years maturity with an exercise right of 1 unit : 1

common share and exercise price of 6.80 baht per share. The right can be exercised every 3 months.

MATCHING STUDIO PUBLIC COMPANY LIMITED
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|ndu3'|'ry Overview and Industry Competition

Marketing and Industry Competition

Industry Overview

The TV commercial production business is related to the advertising industry especially advertisement
via television. During the economic crisis in the South East Asia region including Thailand, the advertising industry
has also been impacted by such crisis as various businesses closed down while other businesses that are still
operating will have to control their budget for the survival of the company. As a result, advertising expenses has
reduced including the budget of TV commercial production. Therefore, in order to survive in the TV commercial
production business, aside from controlling cost, the advertising company must also produce guality output in
order to create competitiveness in such limited demand.

However, during the past 2-3 years, the local and regional economy begins to recover as revealed in the
growth of the GDP, which indicates the growth of the economy. In 2003, it is expected that the GDP will be
between 5.8%-6.2% and is expected to grow higher at approximately 6.5%-8.5% in the year 2004. However, the
economic recovery is still at its start up period. The operator of each business is faced with aggressive competition
in order to gain highest market share especially in the situation of limited demand in some products or services.
One of the strategies that frequently use to apply in competition is the marketing strategy through advertising
and public relations. Therefore, the advertising budget increases and is the most important factor supporting the
growth of the TV commercial production business.

During the year 2000-2002, the advertising industry has continually improved. In 2001, however, the
growth rate was rather low of only 3.78% from the year 2000. In 2002, on the other hand, the advertising industry
has grown 15.4% with the total advertising expense of 61,210 million baht. The expected total value of advertising
industry in the year 2003 is approximately 70,000 million baht. The total advertising value of the year 2003 is
71,465 million baht.

Table of comparison of expenses via advertising media in the year 2000, 2001,and 2002

Unit : million baht

2001 2002 2003
Television 32,879 62% 37,339 61% 42,288 60%
Radio 5,091 10% 6,179 10% 6,662 9%
Newspaper 9,558 18% 11,116 18% 13,342 19%
Magazine 3,106 6% 3,627 6% 4,550 6%
Movie 368 1% 596 1% 896 1%
Outdoor media 1,442 3% 1,718 3% 3,169 4%
TRANSIT 554 1% 634 1% 558 1%
Total 52,998 100% 61,210 100% 71,465.00 100%

Source: AC Neilsen
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Such a tremendous growth in advertising expense was resulted from advertising expenses during the

World Cup Festival. The advertising expense by the mobile phone business in 2002 was 2,636 million baht or a

growth rate of 66% from the year 2001. Aside from the mobile phone industry, other industries such as product

exhibition business, property business, featured film business, energy drink business, including the government

sector such as the Tourism Authority of Thailand and public relations of various government projects also incurred

high advertising expense.

Comparison of advertising expenses via media classified according to the type of

and 2002

products in the year 2001

Unit : million baht

Type of product or service

2001

2002

Growth (%)

Mobile phone system
Governmental authorities
Alcohol beverage and beers
Facial treatment products
Residential housing project
Product exhibition

Movies

Automobile

Communication authorities

Energy drink

1,584.26
1,456.70
1,387.08
1,074.08
857.95
793.36
776.68
884.62
1,328.18
541.57

2,635.62
1,620.42
1,338.99
1,221.48
1,108.02
1,105.85
953.35
942.68
868.41
91367

66.4%
11.2%
-3.5%
13.7%
29.1%
39.4%
22.7%
6.6%
-31.3%
60.4%

Source : Ac Neilsen

The growth in the advertising expense in 2003 is the result of the higher economic growth. Various

businesses use marketing strategies and promotions to stimulate consumption and sales. These businesses

include property business, movies and music business, energy drink business, mobile phone business and consumers’

products.

Comparison of advertising expenses via media classified according to the type of products in Jan.-Sept. 2002

and 2003

Unit : million baht

Type of product or service 2002 2003 Growth (%)
Mobile phone system 2,635,803 2,951,841 12%
Voice media : Cassette tape and CD 2,656,004 2,966,544 -3.4%
Alcohol beverage and beer 1,339,744 1,323,648 -1%
Facial treatment product 1,221,890 1,654,090 35%
Residential housing project 1,105,313 2,236,606 102%
Product exhibition 1,103,801 1,492,671 35%
Movie 953,347 1,428,381 50%
Entertainment media : CD and VDO 946,971 1,173,365 24%
Government authorities 1,621,007 1,785,197 10%
Energy drink 913,871 1,693,563 85%

MATCHING STUDIO PUBLIC COMPANY LIMITED




"msugsiandanmennsTaeandofuatasningn wnssalasoniim amnsiemi doaddasinisiulnatng
Aatoudafiouiudiithuwan TreAtldelzuonim “amulnsimilull 2544 was 2545 fdasmsiavlauintu 7.9% uas
136% muaduiafisuiuliawning MIuNzaR WnssuNARMweuAslasonlul 2546 uazll 2547 azfilam
iulm vaehudauiasandiimsnitasan

» o meAsegfiaimaieinaiulalul 2546 waz 2547 WU 5-6% uAY 6.5-8.5% MNAU Sl

HANIIINNIATNIG UL FHLATHFAINNIASTUE imﬁ\jmﬁﬁuﬁma\ﬂqiﬁﬂa “anFamsne gsfiaduLiivlne
iwwzgsfaiifeafummenas (Dusu

» o gafidlu 1esu ) fmsdulaifusznouiumsudediadugunsueavgsiautuussan i gsianaAitaon

Tasumstlagondy  iaBavAnthguidusantugsiadming “wigulnausTaaialy vilfgshiasonanninisld
wulwoinsnnduiiariniadafialunisvinagnsnonisnain  Bua: ‘wwaldan mnssunERNWERAS
lawonAnsiaulaaslusie
W ANNAUS VM WLAzUS: "B Haza N EWAS TRz “adaRnamEa “uiilinaeunEnsiarvsausnislude
Q"u%Tnﬂw%aﬁﬂﬁﬂﬁmuﬁﬁa\jmi ﬁuﬂﬁz°‘1/|§maﬂaumwmum%‘[wmﬁuaﬁﬁummﬁm%t%u S 596 NS
Nuueplunsin e wazmshuwiAmisan dumweussTavonffidam suuuulnd 7 uazdnosnn
foudflagiumslavon wnsodm alimaeguuuy uimstawonsm “olnsimidudoduan snsad
Joandafusloaliiinni p  soazfiuldanuulavonsu alnsimifidoassise o wm v aflaifieuiv®e
Tawanguuuuan ) Reagluszauszanm 60% uaziuwiliniiazfulaodusatiay

» o msiusEmmumlasosluisss AT iusliusEnanmneuAsTasoa U S AERERN THEWASTRIBON
itasnnamnmlumskannmewasavon duivansu uazdofieuiuguaslusmoussmaudiinafgnni
‘Ei\jmnﬁmﬁmwﬂﬁﬂmmﬁmauqm wnssulasonzasusivAlngdnaeioudy awwuhngudssimeduna

mslasulawalul 2545 RnawanT 2544 aeednian TneanzUssimdIv wazduifefildsnsinisiiula

aldaelumslasoilulasin 2 U 2545 Wiinduanndodesulul 2544 8o 33%°

ﬂ']'lZﬂ’liLLEi\RTuLLaZﬂﬁqmﬁﬂ’lUﬂ’ﬁﬂa’lﬂ

dawy 1

qiﬁﬂmﬁmmwmumﬂmmLﬂuqiﬁwugumﬁumniw LLrfimnﬁm‘imﬁ\jQ’wﬁmmwuumﬂwmﬁﬁmﬁwlugﬂa\jﬁﬂi

qiﬁﬁ]ﬁﬁmir}hLﬁumuﬁlﬂm:w I SAZ P Iy LLa:Lﬂuﬁlﬂﬁma\jgnﬁwﬁﬁ\mﬂi:mm’lm:ﬁu”mLé’a ﬂ:wuiﬂﬁﬁmﬁmﬁﬁmi
ﬁmﬁmﬂuﬁﬁmﬁﬁnmwuﬁw,u\jmﬁ 5 Smuiiey 7 51e° ﬁ\jmiﬁQ’NﬁﬂmwmumﬂwmLwia:imﬁ]zlﬁﬁ‘f’umumnu%ﬁw
rfT’JLmufmwmm%amngnﬁwL%’mawﬁmﬁmﬁm%aﬁmiﬁu ﬁuag}'ﬁumww%fasdLLam'n34s&"umwaauu’%ﬁw’tunﬁiaﬁumu Las

19

i tyAaRA wnsalunsHARRANBATANH Tay wnsavinlinnuanuliadn Tt iaiguansunaalasu g
Uaduiazvilinanuaunandnmawlavi Buadiuypanstreawnzginiuuasinnuiendaidnuangisn S 5564 &
ANEdIQULAzUsST umsak Mefide du wunsienifanawian uazANn 1WNazouHARLAAZTIETaz 11150

N iia\jﬁﬂiZHBUVIqﬂaﬂlﬂ\ﬂﬁ ']N'liﬂwﬁ[ﬂNa\ﬂ%ﬂ’]Nﬁgﬂﬁ’lﬁa\m'ﬁlﬁﬂﬂﬂunﬂ?LLﬂZ\j‘U‘UiZN'IMﬁ LA

Neilsen Media Research

° dayannuudnyBuauurazusdnlul 2545




The TV commercial production business, which is related to the advertising industry via television media

still grow continuously when compared to the previous year. The advertising expense via television media in the

year 2001 and 2002 grew at 7.9% and 13.6% respectively compared to the year before. The TV commercial

production industry in the year 2003 and 2004 is expected to grow further due to the following reasons:

»

»

»

»

The economic growth is expected to increase from 5-6% in 2003 to 6.5%-8.5% in 2004 as a result
of the government’'s economic stimulation along with the recovery of the property business and
entertainment business especially the movie business.

The growth rate in most businesses is satisfactory together with an aggressive competition of
some businesses such as mobile phone, residential housing project, energy drink, and general
consumers’ products, all of which have resulted in increases of advertising budget as tools in
marketing strategies. Therefore, the advertising industry will grow further.

The effectiveness and efficiency of TV commercials to deliver the message that owner of the
product or service intends to communicate to the target customer. The effectiveness of the TV
commercials relies on the creativity, presentation layout, and the implementation of idea to become
TV commercials with message, presentation style, and high quality. Even though advertisement can
be done through various type of media, however, TV media is still considered the most effective one,
which reaches the target viewers and consumers as revealed from the advertising budget via TV
media, which is the highest compared to other type of media. The advertisement via TV media
accounts for about 0% and is expected to increase continuously.

The international advertising agents are attracted to using TV commercial producers in Thailand to
produce TV commercials due to high quality standards of output and the lower price when compared
to the producers abroad. Considering the amount of advertising budget of the countries in Asia, it
is revealed that in 2002, these countries increased their advertising budget tremendously compared
to the year 2001 especially China and India with the growth rate of advertising expense of 33% in

the 2™ guarter of 2002 when compared to the same period of 2001.

Competition and Marketing Strategy

The TV commercial production business has large number of competitors. However, if considering only the

TV commercial producers with systematic business operation, strong financial status and trustworthy to the

customers with high advertising budget, there are only 7 TV commercial producers with registered as a company

with registered capital of higher than 5 million baht. Each TV commercial producers will be assigned from the

advertising agencies and the product owners to produce TV commercials upon the readiness and stability of the

producers and most important of all is the ability to produce quality outputs, which is revealed in the past

performance and collection of awards that were granted. The most important factor in producing quality output

is the production team especially the creativity, skills and experiences of the directors and production teams. The

readiness of the supporting team along with the ability of each producer will assist in the ability to produce quality

outputs that serve the customers’ needs within the expected time period and budget.

MATCHING STUDIO PUBLIC COMPANY LIMITED
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As for the Company, which operates TV commercial production business for more than 10 years, has

produced various TV commercials that are widely accepted by the customers and general public. Such TV

commercials include “Ai Rit Kin Black”, “Gozzila” of the PTT, “Mistine”, “CarabacDang”, “Look Tung” - energy drink,

and Hydrolyte, etc. As a result, the Company has continuously realized revenues from TV commercial production

business even during the economic slowdown and the period when the growth rate in advertising expense was

negative. Therefore, the Company’s market share has continuously increased. The Company has the highest

market share compared to other competitors. In 2002, the Company’s market share was 8.2%.

In order to maintain its competitiveness, the Matching Group intends to produce quality outputs to be

widely accepted by the customers and general public both locally and internationally. The Matching Group’s

competitive advantages are as follows:

»

»

»

»

»

The Group’s past performances have been widely accepted by the customers. The TV commercials
produced by the Company have been proposed for awards contest from organizations that are
accepted industrywide such as a copper medal and silver medal award from the Institution of
International Advertising Festival Lions for the TV commercial production of “Blackcat Whisky” and
“Mistine” in 1997 and 1899 respectively, gold medal from the TACT Award of the year 1999, the
Best in Category Award (Cosmetic/Toiletries/Personal Products/Sports) from the BAD Award of the
year 2000, and the gold medal from the TACT Award of the year 2002 in the categories of snacks,
softdrink, cosmetic and personal products, electrical products and service business.

The experienced and skillful directors and production teamwork. Currently, the Matching Group has
14 contracted directors whose skills and experiences are widely accepted by the customers and
industry. Regarding the supporting production teamwaork, the Matching Group has qualified teamwaork.
Each member of the production team is skillful and experienced in order to support the production
of TV commercials. Currently, the teamwork of the Company can be classified into 2 main groups:
International production team and local production team.

The possession of high technology equipment for the production of TV commercials as the Matching
Group has the Gear Head Co., Ltd., which is responsible for allocating production equipments for the
Group. Therefore, the production procedures of the Group are highly efficient.

The systematic and modern management including the database of location, actors and qualified
scene coordinator. Such a systematic management also assists in minimizing production cost as
some data or scene equipments may be recycled.

The fact that the Company’'s securities is listed in the Stock Exchange of Thailand has publicized
the Matching Group both locally and internationally as an organization with systematic and standardized
operation. Furthermaore, the Company may also mobilize fund from the capital market to be used for

business expansion with lower cost of capital.

Undelivered projects

Currently, the TV commercial productions that have been undelivered and are expected to finish in

January of 2004 have total value of 36.81 million bath.

MATCHING STUDIO PUBLIC COMPANY LIMITED
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Rental of filming equipment and service
Type of service

The rental of filming equipment and service to produce featured film, TV series, and TV commercials

composes of 4 main types of equipments:

- Camera equipment such as the Evolution Camera KIT PL Mount, the Production KIT PL
Mount, the High Speed Production KIT PL, Lenses, and Filters, etc.

- Lighting equipment such as Tungsten, Daylight, and Florescent, etc.

- Voice equipment such as Audio Recorder, and microphone, etc.

- Grip equipment such as Crane and Dolly to install camera.

- Rig equipment, which is a special equipment used in the tailor-made production of TV
commercials such as Sling, an equipment installed in the car in order to record motion
picture during car movement.

Including services of accompanying skillful and experienced personnel with the rental of
equipment to serve the customers and provide equipment maintenance at the same time. The
rental equipments are delivered to the production location. Beside, the Gear Head Co., Ltd. also
invested in automobiles such as cars, 6-wheel truck, and coach to provide convenience in the
transportation of equipments and productions.

In 2003, the Matching Group has realized revenue from rental of filming equipment and

service of 62.39 million baht or 8.20% of the total revenues of the Matching Group.

Pricing policy and price calculation
The policy of the Company is to apply standard pricing to maintain its competitiveness. The price
will be calculated from the cost of equipment and maintenance cost plus profit or return at an appropriate

level.

Customer and target group of customer

1. The companies under the Matching Group continually use equipments of the Gear Head Co., Ltd. to
produce TV commercials and TV programs. Approximately 60% of the Gear Head’s revenues come
from the companies under the Matching Group.
2. General customers such as
- Company that provides rental of filming equipments business, which may sometimes lack
some equipments needed by the customers. These companies will sub-rent the equipment
from the Company.

- TV commercial production company

- TV programs and TV series production company

- Featured film production company both locally and internationally

MATCHING STUDIO PUBLIC COMPANY LIMITED
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Preparation of equipments and services

1.

Equipments: The policy of the Company is to prepare quality equipments that serve the customers’
demand at an appropriate price level. Most of the equipments are imported as these products are
of high quality and standard. However, if the Company can buy the equipments from the local source
at a reasonable price, the Company will choose to buy locally.

Personnel: Since personnel is highly important in the rental filming equipment, the policy of the
Company is to continuously train personnel to be skillful and experienced in the application and

maintenance of the equipments.

Marketing and competition

Marketing strategy

1.

To offer complete line of equipments to serve the customers’ demand and maintain these equipments in

good condition.

To possess guality personnel with knowledge and experiences of the equipments to serve the customers.

To offer a standardized rental price and provide reasonable return.

Industry overview

The rental filming equipment and service business is related to the TV commercial production business, TV

program production business, TV series production business, event organizing business and featured film business.

The trend of the rental filming equipment and service is still growing as a result of:

»

»

»

The continuous growth of the TV commercial production business especially during the economic recovery

period where most businesses utilize advertising budget via TV media as marketing tools.

Production business of TV series, TV programs, and event organizing are consistently on demand due to

high viewer's attraction.

Production business of featured film during this period requires high technology equipment than earlier

times due to:

The Thai movies have recently gained popularity. Therefore, more Thai movies are being produced.
During the year 2002, the number of Thai movies launched into the market was approximately 24
movies and it is expected that in 2003, more than S0 Thai movies will be produced. It is further
expected that the cinema business in 2003 will have total value of 5,400 million baht and will
expand for another 20-25% in the year 2004. As a result, there will be more rental of filming
equipment and service.

The fact that Thailand has good sceneries as well known internationally along with the fact that the
government supports international film producers to record and produce films locally has encouraged
international film producers to come to Thailand continually. Normally, the international film producers
require high standard of filming equipments and rental filming equipments in Thailand is cheaper and
more convenient than transporting their own equipments from abroad. Therefore, it is likely that

most international film producers rent filming equipment locally.

MATCHING STUDIO PUBLIC COMPANY LIMITED
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Competition overview

There are quite a number of operators of rental of filming equipment and service in Thailand. However,
considering the type of equipment demanded in filming business, the rental filming equipment and service is still
incapable of serving the customer's demand satisfactorily due to limited amount of high technology equipment.
Some operators possess equipments that serve only their own business. On the other hand, other operators have
large volume of equipments, but however, they are outdated and not demanded by the customers. Considering
only the operators with high technology equipments and widely accepted by the customers and the industry, the
competition among the operators is still low.

Comparing the rental filming equipment and service of the Gear Head Co., Ltd. to the other operators in the
industry namely the Siamlight, the Moomklong, the Sun Lighting, and the Bangkok Studio, the rental filming
equipment and service business of the Gear Head Co., Ltd. is considered large. As at December 2003, the Gear
Head Co., Ltd. has total assets of 191.77 million baht with paid up capital of 80.0 million baht.

In order to maintain its competitiveness, the Company emphasizes on high technology equipments that
serve the customers’ demand and changing technologies. Therefore, the Company always purchased new equipments
and assign special maintenance team to look after these equipments. In order to differentiate its products, the
Company also provides experienced and skillful personnel to accompany these equipments to make recommendation

to the customer.

Undelivered project

- None -

TV programs production business
Type of service
The Matching Broadcast Co., Ltd. subleases timing from television station to broadcast the TV
program. The revenue of this business is derived through the advertising agency or the product’s owner to
sublease the airtime for advertisements. If the TV programs produced are popular, the revenue arise from
advertisements will also be higher. Currently, the Company operates TV programs as follows:
» “Plod Nee” program, broadcasted on channel 7 every Saturday 15.00-15.30 p.m.
» “Jub Pae Chon Kae” program, broadcasted on Channel 7 on every public holiday
» “Rak Jing Wang Tang” program, broadcasted on ITV channel every Saturday 16.30-17.00 p.m.
» “Ploy Lom Petch” program, broadcasted on ITV channel every Tuesday 22.30-23.30 p.m.
In 2003, the revenue of the Matching Group arise from managing TV programs is 100.58 million

baht or 13.22% of the total revenues of the Matching Group.

MATCHING STUDIO PUBLIC COMPANY LIMITED
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Pricing policy and price calculation

» The advertising rate during the airtime of the TV programs depends on the popularity of such
programs together with the length of time period of such advertisement. The advertising rate
depends on the length of time period in the presentation of that advertisement.

» The price calculation for the production of TV programs depends on the cost of production and the

budget of the owner of the program.

Customer and target group of customer

Currently, the Company emphasizes on producing TV programs targeting at the following group of

audiences:

» “Plod Nee” program - target at every group of customer especially suburban audiences, unisex and
all ages.

» “Jub Pae Chon Kae” program - unisex and all ages.

» “Rak Jing Wang Tang” program - target at every group of customer especially suburban audiences,

unisex and all ages.
» “Ploy Lom Petch” program - unisex and all ages.

The Company manages and distributes the airtime to the advertising agencies to broadcast the
advertisements during the Company’s sublease time. In the past, the Company emphasizes on providing

service to every advertising agency and signs short-term contract.

Preparations of equipments and services

1. To locate the time for program broadcasting by subleasing the timing from television station.
Currently, the Matching Broadcast Co., Ltd., the Company’s subsidiary company, has signed contracts
with Channel 7 and ITV channel to broadcast the programs.

2. To produce TV programs starting from present ideas to production of the programs. The company’s

3 TV programs namely the “Plod Nee”, the “Rak Jing Wang Tang” and the “Jub Pae Chon Kae”

emphasize on off-studio location to attract audience’s participation.

Marketing and Competition Overview
Industry overview

During these times, the lifestyles of Thai people change following the change in the society and information
technology, which results in new styles of TV programs to support these changes. The production of TV programs
has no exception. Most of the TV programs currently emphasize on presenting updated important information,
educational programs, entertainment program emphasizing on audience’s participation. Each type of program has
different highlights with an objective to reach the targeted group of customer. Beside, television is considered the

most effective media in reaching audiences almost countrywide. Therefore, TV programs are the most effective

MATCHING STUDIO PUBLIC COMPANY LIMITED

media in delivering entertainment and recreation to the audiences when compared to other types of media at

present.
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Competition overview

The number of TV programs currently broadcasting is considered high in volume. However, due to the
broadcasting time limitation, the number of TV programs has not changed much compared to the past. Aside
from the competition arising from the presentation style, the operators must take into consideration the broadcast
day and time. The presentation of the TV programs broadcast on different day and time mean different groups of
audiences. The important factors that determine the competitiveness of the TV programs production business
depend on the success of conducting that program. The critical factors include the presentation style, the MC
conducting the program, activities and promotion such as activities to invite audience for participation, cash prize
or gift from the program and public relations of the programs, etc.

As for the Company, which currently produces and administrates 4 TV programs on Channel 7 namely the
“Plod Nee”, the “Rak Jing Wang Tang”, “the Jub Pae Chon Kae” and the “Ploy Lom Petch”, the company
emphasizes on off-studio production to gain audience’s participation and to publicize the programs. As a result,
the 2 TV programs have gained popularity from audiences and have been well accepted from the advertising

agency and sponsors.

Marketing strategy

The marketing strategy of the Company is to emphasize on producing TV programs with audience’s
participation. Examples include the “Plod Nee” program and the “Rak Jing Wang Tang” program, which require the
audience to send a letter explaining the experienced activities and participate in the program to compete for
cash prize. On the other hand, the “Rak Jing Wang Tang” program requires audience’'s participation in the
activities prepared by the program, which create entertainment both to the audiences and the participator along
with the public relations of the program.

The “Ploy Lom Petch” program emphasizes on presenting news update of current issues in the society
such as during the “Talk of the Town” section and during the interview with the guest in order to create program

differentiation when compared to other programs at the same time.

Undelivered project
Currently, the Company produces TV programs, which are under the post-production stage and expected

to finish in January 2004, for the value of 0.79 million baht.

Event Organizing Business

Type of service

1. To organize event show by preparing actors, date and location of the show including the sponsors of the
programs, and ticket sales. In the past, the Matching Entertainment Co., Ltd., the Company’s subsidiary
has organized the “Kenny G Concert”, the “Shianghai Show 20007, the “shianghai Show 20027, the
Ultraman Millennium Live Show in Bangkok”, the “Carabao Concert”, the “WWE Wrestling”, the “Doraemon”

Show, the “Countdown 2003” at the Rama VIII Bridge, and etc.

MATCHING STUDIO PUBLIC COMPANY LIMITED
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2. Event organizer and production by searching for location, preparing the scene equipment, lighting and
sound and program production for the customers including the presentation of the program.
In 2003, the Matching Entertainment Co., Ltd., the Company’s subsidiary, has revenues from event

organizing of 116.99 million baht or 15.37% of the total revenues.

Pricing policy and price calculation
The pricing policy of the Company is to derive from cost of organizing event or produced program as an
underlying factor to calculate the price plus a reasonable return. The sponsoring fee depends on the details of

the marketing promotion activities of each sponsor.

Customer and target group of customer

1. The audiences, which vary depending on the type of event. Examples include the Ultraman Millennium Live
Show in Bangkok and the Doraemon Show emphasize on children and guardians. Meanwhile, the Kenny G
Concert and the Carabao Concert emphasize on all groups of customers.

2. The sponsor of an event, which is the owner of the product or service, with an intention to publicize the

product or service in the organizing event.

Preparation and production of program

1. Theme of the event and the possibility of presenting the theme.

2. The contact with the actor through broker of the specific actor abroad to negotiate in term of charge, date
of the show, and other criteria. For the local actor, the Company will contact the actor directly or via the
head of the actor.

3. In the production of the program, the Company must design the presentation style, location of event show,

equipment and supporting teamwork, and activities to support the event show.

Marketing and competition overview
Industry overview

The Thai society has changed to follow the westernized society both in term of lifestyle and culture
including higher participation in the off-home activities such as the popularity of eating out, watching movies,
concerts, theatrical performance, and talk shows, etc. However, the event organizing business has gained popularity
as a result of these changes in the lifestyles. Thai people participate more and more in the concert of both Thai
singer and international singer, various show and sports activities. Mareover, the actor and singer abroad begin to
pay more attention to the audiences in Asia including Thailand. As a result, the organizer and the major sponsor

can handle the cost of organizing event better.

MATCHING STUDIO PUBLIC COMPANY LIMITED
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However, it is expected that the event organizing business will continue to receive popularity among Thais
due to the change in the lifestyles that places importance in entertaining activities to relieve from social and work

stress.

Competition overview

Event organizing business is new way of presenting entertainment and recreation and is expected to grow
continually as Thai people begins to pay attention and participate in such activities. As a result, there are many
new entrants to the industry. The major operators in this industry are the BEC-Tero Entertainment Co., Ltd., the
Traffic Corner Holding Plc. and the Matching Entertainment Co., Ltd.

The success of event organizing business depends on various factors such as the attraction to the
activities (actor and new type of presentation), capital, support from the sponsor, public relations and marketing
including the time period of event show. The Matching Entertainment Co., Ltd. emphasizes on differentiating the
event activities to maintain its competitiveness, emphasizes on organizing events to reach its target group, and

presents an alternative media to publicize the products of the sponsors to the event.

Marketing strategy

» To organize new types of activities including to select the actors by considering the popularity at the
particular time period in order to reach the target group of customers. The types of activities that receive
popularity include family related activities, concerts, and sports activities. During the semester break, the
activities should focus on the children, students and guardians. During the New Year festival, the activities
should be entertaining. During the World Cup Football, the activities should focus on live broadcast in the

large gymnasium and invite the audiences to participate in the activities.

» The efficiency of the public relations and marketing via various media such as print media, radio media, and
TV media.
» To find the business partner to support the business operation, which support in term of recruiting the

actor, finding location to organize event, ideas and types of activities including support in term of capital

resource.

Undelivered project
The Company has event organizing activities during the preparation stage and is expected to organize in

February 2002 for the value of 7.39 million baht.

Featured Film Production Business
Type of products

The featured film is the movie with the presentation time period of between 1.30-3.0 hours to communicate
the theme or scenario as whole series. The featured film production business of the Matching Group is operated

under the Matching Motion Picture Co., Ltd.

MATCHING STUDIO PUBLIC COMPANY LIMITED
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Pricing policy and price calculation
The pricing policy of the Company is to consider the cost of production as an underlying factor plus

reasonable profit.

Customer and target group of customer
1. Local customer such as
- Audiences, which depends mainly on the type of movie. The Company emphasizes on producing
movies to reach all target groups
- Cinemas, distributors, producer of VCD and DVD. The Company has no policy of distributing the
movie to any particular group of customers.
2. International customer such as

- Distributor and agent in countries such as Hong Kong, Korea, Japan and European countries.

Preparation and production of program

1. The movie’s scenario. The policy of the Company is to produce quality movie such that it can create
revenue. The theme of the movie depends upon the market situation and selected scenarios.

2. The directors. The Matching Group has various qualified and well-known directors. The Company emphasizes
mainly on utilizing the in-house directors except in certain cases where outsourcing of directors is needed.
In such case, the Company will select experienced and qualified directors whom are widely accepted in the
industry.

3. The production team. The Company utilizes the qualified teamwaork of the Matching Group with experiences
in featured film production.

4. Production equipment. The Gear Head Co., Ltd,, the Company’s subsidiary, operates rental filming equipment
and service. Therefore, the Company is well equipped. The production time period is shorter as there is no

wasting time in allocating equipments or purchase of equipment.

Marketing and competition overview
Industry overview
There are series of changes in the featured film production business starting from the industry slow down
in the year 1997 as a result of the economic slow down along with the popularity of international movies
especially the Hollywood movies as these movies have interesting stories, good production quality, and famous
actors. In the following years, the production of Thai movies was even lesser as they received very tiny popularity
together with a lack of investment capital. Therefore, the Thai movies experienced its stagnant period.
However, in 19399, the Thai movie industry began to recover as revealed from the success of the “Nang
Nak” movie, which received revenue of more than 150 million baht. In 2000, the movie named “Satree Lek” also
received revenue of mare than 939 million baht. In 2001, there were more Thai movies on show in the cinemas and
had gained popularity especially the movie “Bangrajan” and the “Mue Puen Lok Phra Jan”, which received revenue
of 150 million baht and 120 million baht respectively. Furthermore, the movie “Suriyothai” received revenue of

approximately 700 million baht. Therefore, the Thai movie industry in 2001 had total revenues of approximately

MATCHING STUDIO PUBLIC COMPANY LIMITED
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1,200 million baht, which was 40% of the movie revenue in Thailand of which the total revenues were about 3,000
million baht. In the year 2002, the movie revenue was expected to grow more than 10% due to the number of 40-
50 Thai movies on show in the cinemas. Even though there is no movie that could earn revenue as high as what
the “suriyothai” had been earning in the year 2001, there are many Thai movies in 2002 that received high
popularity such as the “Koon Paen”, the “Eye three”, the “Mont Rak Transistor”, and the “Sib Ha Khum Deun Sib
Eet”, etc.
The trend of the Thai movie industry during the year 2003-2004 is still expecting to grow continually from
the year 2002 as a result of the following supporting factors:
» The growth in the overall economy. In 2004, the economy is expected to grow at a rate of 6.5-8.5%, which
will result in higher purchasing power.
» The development of the cinema as a place of convenience both in term of location and shops to attract

audiences to watch movies.

» The development in the quality of Thai movies in term of stories, production, and actors.

» Aggressive marketing strategy and promotion of the Thai movie operators to attract audiences to the Thai
movies.

» A support from the government sector and the private sector and other organizations to initiate Thai

people to watch Thai movies.
However, the trend of consumers’ behavior may change. Therefore, the producers of Thai movies must

emphasize on producing quality movies and able to anticipate the trend of consumers’ behavior.

Competition overview

The Thai movie industry does not face only with competition among Thai movies, but is faced with
competition from international movies especially Hollywood movies. The underlying factors that determine the
success of Thai movies are the scenarios, quality of production, popularity of the actors and ability of the actors
and the public relations.

The Company is currently producing the movie “See Aui” of which the theme is different from what most
people knows about “See Aui” including hiring of international actors, selection of production locations that are
nearly similar to the realities and qualified production team. Therefore, the Company expects to produce quality

movie and gain popularity from the consumers both locally and internationally.

Marketing Strategy

The Company emphasizes on producing quality movie by searching for attractive scenarios. The Matching
Group is well equipped with experienced teamwork in the featured film production business, high technology
production equipment supported by the Gear Head Co., Ltd., business partners together with experienced personnel
in public relations. The Company believes that the movie produced under the Matching Group will gain popularity

among audiences and others in the movie production industry.

Undelivered project
The Company is currently under the post-production process of the movie “See Aui” of which the Company

has already invested for 35 million baht and is expected to finish in the beginning of 2004.

MATCHING STUDIO PUBLIC COMPANY LIMITED
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R| Sk Factors

Risk from uncertainty of the economic situation, which affects the price, and volume of TV
commercial production business

The TV commercial production business is directly related to advertising via TV media, which is also
related to the economic situation due to the reason that consumer’s expenses and survival of general business
are important factors, which affect the decision making procedure of the owner of the product or service to utilize
advertising media as marketing tools for promotion. Therefore, during the economic slowdown, the advertising
business may be affected as most of the Matching Group’s customers may reduce expense regarding TV
commercial business. The revenue and performance of the Matching Group will, therefore, reduce.

In the past, types of business that the Matching Group most frequently produced TV commercials are
such as consumers’ products, food and soft drinks, and mobile phone. However, the economic situation affects
gach business differently. As such, the fact that the Matching Group's customer base varies and that the
Company has no limitation on the business type of the customers have reduced the risk from volatility of the
gconomic situation that affect the customer’s decision making. Even in the economic slow down situation, some
type of business still needs marketing strategy for competition and advertising media via TV commercial is
considered the most effective and efficient type of marketing tools when compared to other types of media. In
2003, the Matching Group has revenues from TV commercial production business of 458 million baht or 60.16%

of the total revenues.

Risk for dependent on human resource

Dependent on the executives

The Company operates under 2 key executives namely Mr.Somchai Cheewasutthanon, Director and
Chief Executive Officer and Mr.Thanisaphong Sasinmanop, the Company’s Director and Senior Executive
Vice President for production. These 2 persons are the key persons for business operation of the Company
and the subsidiaries. As such, to lose any of these 2 persons may affect the management and performance
of the Matching Group. However, the fact that these 2 persons are the Company’s founders for more than
10 years and are the Company’s major shareholders has revealed their strong intention to manage the
Company to grow prosperously. Beside, the Company has also decentralized the authority to other execu-
tives to get involved in the management and decision making procedures. The systematic organization

structure will also assist in releasing the dependency on particular executive.

Dependent on the directors and production team

The TV commercial production business highly relies on the experienced personnel especially the
directors who are creative and experienced with supportive teamwork. The recruitment process of such
personnel requires a certain time period in training and practicing in order to produce quality and successful
TV commercial that serves the customer's demand. Therefore, the directors and production team are
important factors to successfully operate TV commercial business. Currently, the Company has 14 directors
and production team of 160 persons. During the past 3 years, there were only 12 persons of the production
team resigned or an average of 4 persons per year, which is considered very minimal. On the other hand,

only 1 director resigned during these periods.
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The Company, however, believes in the policy of accrediting every position. The lack of these
production directors and production team may result in the risk of an inability to produce quality TV
commercials to serve the customer’'s demand, which may consequently affect the volume of TV commercials
and lastly, both the Company’s revenue and profits. Currently, the 14 directors working for the Company
has no specific contract. However, in order to prevent any possible risk, the Company provides reasonable
remuneration, administer professional management policy in term of management system, sharing of
ownership in the Company and modernized technical and production equipment to support the production
team in producing quality outputs and to attract these people to stay with the Company. Moreover, the
Company also provides continuous training to develop skilled employees to replace resigned personnel.
The Company believes that these policies will alleviate the affect of resignation of employees on the

Company’s business operation.

Risk of uncertainty on the operating result of the featured film production business

Currently, the Matching Motion Picture Co., Ltd., the Company’s subsidiary, is under the process of cut and
paste the movie named “See Oui”. The Company has invested 35 million baht in this movie. The featured film
production business is still at a start-up process as the Matching Group has never operated this business and
may cause uncertainty in term of success to the Company. The featured film production business could produce
high revenue under a successful situation. On the other hand, under an unsuccessful situation, the Company may
incur high risk and may affect the revenue and overall performance of the Matching Group.

However, the executives and production team of the Matching Group strongly believes that they can
operate the featured film production business successfully as the featured film production is similar to the TV
commercial production in which the Matching Group is highly experienced. Beside, the Matching Group is highly
competitive compared to other featured film producers, due to complete supports from other businesses such as
production equipment, teamwork, public relations, marketing both locally and internationally, of the Matching
Group. The Matching Group believes that these supporting factors will assist in operating and producing featured

film.

Risk of inability to organize performance for the customers

In an event organizing business, it is important that the organizer receives cooperation in term of location,
sponsor, and the performer in order to organize performance as scheduled. In order to contact the international
performer, the organizer must contact through the performer's agent. In some cases, even though the contract
has been signed between the Company and the performer regarding monetary returns, date and time of performance,
it is possible that the performer is unable to perform on schedule due to any possible reason. In such casg, if the
Company has sold performance tickets to the customers or has launched public relations information pertaining
to the performance of that performer, the Company may have to postpone the performance or even refund to the
customers according to the ticket value. As a result, the Company is affected both in term of cost and revenue
including the Company’s image and reputation in organizing next event. In 2003, the Company’s revenue from

gvent organizing business is 117 million baht or 15.37% of the total revenues.
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However, the Matching Group has realized the importance of punctuality in event organizing business by
always thoroughly check the available time of the performer in advance including the punctuality of both the

performer and the agent, which assist in reducing the risk of absences.

Risk from discontinued of subleasing airtime from television station

The Company, through the subsidiary, operates and administrates TV program, which requires subleasing of
airtime from television station to broadcast the program to the viewers countrywide. The contract period with the
television station is normally short-term or year to year, which may indirectly cause the risk of not being able to
broadcast the program as scheduled if the contract is not renewed. The subsidiary company’s revenue and the
Group’s revenue may be affected. In 2003, the Company’s revenue from producing and administering TV program
business is 101 million baht or 13.22% of the total revenues.

Regarding the factor of year to year contract period, it is normal among the television station and every
program producer. In renewing the contract, the television station will appraise the popularity of the program
including the financial status and the management of the producers. The Company believes that it is able to
produce popular program and is strong financially. These factors will assist in reducing the risk of non-renewal of

contract.

Risk of inadequate modernized production equipment

In the rental filming equipment and service business, the customers place extreme importance in utilizing
quality technical equipment to support and assist production. Some of the subsidiary company’s equipments have
been in use for a long period of time, even though the equipment is still maintained in good condition. As a result
of this factor, many customers turn to the competitor for higher-level technical equipment, which may affect the
performance of the subsidiary company and the Group. During January-December of 2003, the Company’s revenue
from rental filming equipment and service business is 62 million baht or 8.20% of the total revenues.

In order to maintain its competitiveness in the rental filming equipment and service business, the Matching
Group and the subsidiaries consistently invest in high technology equipment to support the demand of the
customers. Beside, the Group provides value-added service to the rental of equipment by providing technicians
with experienced skills to accompany the service. The Company also possesses teamwork with manufacturing or

assembling ability to manufacture or assemble some parts, which are expensive or unable to buy.
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Risk of higher cost of tools and equipments

The Gearhead Co., Ltd. the Company’s subsidiary, consistently purchases new production equipments to
support the demand of the customers and to maintain its competitiveness in the rental filming equipment and
service business. During January-December of 2003, the Company has purchased production equipments for
67.55 million baht. Approximately 16.52% of the overall production equipments are purchased from abroad. The
Company has, however, entered into forward contract for the total purchasing amount to protect against currency
exchange risk. Even though the Company has intimate relationship with the manufacturer or distributor of such
equipments, the Company is unable to control the cost of these products in case of price increase. As a result,
the Company is faced with risk of higher price of production equipment, which will affect the rental price of such
equipment. The Company may also face with risk of not being able to purchase such products. These risks will
affect the competitiveness of the Company if the competitor could locate similar equipments at a lower price.
The revenue and profit of the Matching Group will also be affected.

Even though the Company cannot control the cost of purchasing production equipments, but these
production equipments are not solely distributed by any single manufacturer. The number of qualified manufacturers
has also increased, providing more alternatives and higher negotiating power to the Company. Regarding the risk
in term of cost and the risk of an inability to obtain the equipments due to the financial difficulty, the Company
has entered into financial contract and leasing contract, which will assist in reducing the risk. However, in such
case that it is necessary to increase the rental price of filming equipment and service, the Company believes that
the fact that the Company provides only quality rental equipments and accompany by experienced technical skills
will create distinctiveness in the rental filming equipment and service business and will support in maintaining the

customer base of the Company.

Risk of major shareholder holding more than 50% of shares

As of December 15, 2003, the Company’s major shareholders are the Cheewasutthanon Group, holding
total shares of 46,249,724 shares or 34.26% of the Company’s paid-up and registered capital and the Sasinmanop
Group, holding total shares of 36,358,649 shares or 26.93% of the Company’s paid-up and registered capital.
These 2 groups hold the majority of shares, which can control the resolution of the shareholders’ meeting in
various matters except matters relating to the laws or the Company’s articles of association, which requires at
least three-fourth of the shareholders’ meeting. As a result, other shareholders may not be able to gather the

votes to investigate and to check and balance the major shareholders.

MATCHING STUDIO PUBLIC COMPANY LIMITED
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Shareholders and Management

The Company’s Assets

The Company has registered capital of 249,500,000 baht, paid up of 134,999,967 baht. The total shares

outstanding equal to 134,999,967 shares at a par value of 1 baht per share.

The Shareholders

As at December 15, 2003, the top ten shareholders are as follows:

Name of Shareholders

No. of shares

% of registered capital

1. The Cheewasutthanon Group * 46,249,724 34.26
2. The Sasinmanop Group ** 36,358,649 26.93
3. The United Securities Public Company Limited 6,020,500 4.46
4. The Kimeng Securities (Thailand) Public
Company Limited 5,714,730 423
3. Mr.Chatchavan Piyapraphanphong 4,959,300 367
6. Mr.Suthon Petchsuwan 4,162,750 3.08
7. The Thai NVDR Company Limited 2,619,200 1.94
8. Mr. Thaweechat Churangkul 2,500,000 1.85
9. Mr.Wirgj Bunsirirungruang 1,965,000 1.46
10. CHASE NOMINEES LIMITED 1 1,621,700 1.20
Total 112,172,173 83.09
Remarks: * The Cheewasutthanon Group composes of
1. Mr.Somchai Cheewasutthanon holds 36,012,712  shares or 26.68%
2.  Mr.Somboon Cheewasutthanon holds 10,236,712  shares or 7.58%
3. Mr.Sompaol Cheewasutthanon holds 100 shares or 0.00%
4. Ms.Sukanya Cheewasutthanon holds 100 shares or 0.00%
5. Ms.Supaphun Cheewasutthanon holds 100  shares or 0.00%
** The Sasinmanop Group composes of
1. Mr.Thanisphong Sasinmanop holds 36,099,112  shares or 26.74%
2. Mrs.Siripen Sasinmanop holds 259,537 shares or 0.19%

The Dividend Policy

The policy of the Company is to pay dividend every year at approximately 40% of net profit in the case

that there is no other necessary reason to use this amount of money. The dividend paid must not affect the

Company’s normal business operation materially. Regarding the subsidiary companies, the dividend policy depends

upon the performance and the demand of capital of each subsidiary company.

MATCHING STUDIO PUBLIC COMPANY LIMITED
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The Management

Organization Structure

The Company's ] ;
-------- The Audit Committee
Board of Directors

Internal Audit

Managing Director ]
2l Department

Assistant Managing Director

Assistant Managing Director

(Operation) (Production)

Executive Vice Executive Vice Assistant Assistant Assistant Assistant
President President Managing Managing Managing Managing
[Financial (Accounting Director (Local Director (Local pirector Pirector

Management (International (Featured

and Central and Production 1 Production 2 Production Film Director
Office) Finance) Department) Department) Department) Department)

The Management Structure
The management structure composes of 3 groups of boards: The Board of Directors, The Executive

Committee, and The Audit Committee

The Board of Directors, as at March 17, 2004, composes of 8 directors:

1. Mr.Supachai Phisitvanich Chairman of the Board and Chairman of the Audit Committee
2. Mr.Somchai Cheewasutthanon Director and Chief Executive Officer

3. Mr.Thanisaphong Sasinmanop Director

4. Mrs.Siripen Sasinmanop Director

S. Mr.Somboon Cheewasutthanon Director

6. Mr.Wirgj Bunsirirungruang Director

7. Pol.Gen. Thammanit Pitaneelaboot Audit Committee

8. Mrs.Angoon Kamolayabutr Audit Committee

Scope of duties and authority of the Board of Directors
1. To monitor that the Company’'s business operation conforms to the laws, objectives, and the articles of
association including the resolution of the shareholders’ meeting with honesty and trustworthiness and

utmost benefits to the Company.

MATCHING STUDIO PUBLIC COMPANY LIMITED

2. To appoint the objective, strategy, policy, business plan and budget of the Company. The Board of Directors
also controls and supervises the executives committee to ascertain that it follows the intended policy.

The Board of Directors must receive the resolution of the shareholders’ meeting regarding the following
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matters: increase or decrease in shares of registered capital, issuance of debenture, disposition or acqui-
sition all or part of the Company’'s business to other parties, purchase or transfer of other company’s
business, and amendment of the letter of memorandum or articles of association, etc.

3. To appoint a number of directors as seen appropriate to be the executive committee to be responsible for
the duties assigned by the Board of Directors. At the Board of Directors’ meeting No. 8/2002 on October
30, 2002, the Board of Directors had the resolution to appoint the executive committee and at the Board
of Directors’ meeting No. 9/2002 on December 11, 2002, the Board of Directors had the resolution to
assign authorities to the executive committee by precisely assigning scope of duties and authaorities of the
executive committee.

4, May appoint any other person to operate the business of the Company under the Board of Directors’
supervision or may assign authorities to the said person to be authorized as approved within a certain time
period. The Board of Directors may cancel, dismiss, or amend these authorities.

o. To perform the duties under the application of knowledge, skill, and experiences for utmost benefits to the
business operation of the Company. The Board of Directors must be honest, practice business ethics
including being responsible to the shareholders and disclose sufficient, precise, and transparent information
to the investors.

6. To monitor that the management perform the duties as assigned by the policy efficiently and inform the
management to propose matters of material effect to the operation of the Company, connected transactions
to be considered according to the rules and regulations of the Office of Securities and Exchange Commission
and the Stock Exchange of Thailand.

7. To appoint the internal auditor to monitor the internal business operation and cooperate with the Audit

Committee.

The Executive Committee, as at March 17, 2004, composes of S directors as follows:

1. Mr.Somchai Cheewasutthanon Chief Executive Officer
2. Mr.Thanisaphong Sasinmanop Executive Committee
3. Mrs.Siripen Sasinmanop Executive Committee
4. Mr.Somboon Cheewasutthanon Executive Committee
3. Mr.Wiroj Bunsirirungruang Executive Committee

Scope of duties and authorities of the Executive Committee

1. To approve the loan or credit inquiry for normal business operation including to be a guarantor or to make
payment for normal business operation of the Company within a limit of 20 million baht / transaction or
equivalent. The above credit approval limit is to conform to what has been approved by the Board of
Directors. However, this credit approval limit is subject to change upon appropriateness under the Board of
Directors’ consideration.

2. To appoint the organization structure and the management covering the details in recruiting, training,

employing and dismissing the Company’s employees.

MATCHING STUDIO PUBLIC COMPANY LIMITED
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To propose to the Board of Directors the following matters for approval:

» Objective

» Business palicy
» Business plan
» Business strategy
» Management authorities
» Annual expense budget
» Scope of duties and authaorities of the Managing Director

4, To monitor that the Company’s operation follow the assigned business policy, business plan, and business
strategy assigned by the Board of Directors.

S. To perform any other duties as assigned by the Board of Directors.
However, the above assignment of duties to the executive committee must conform to the rules, regulations,
and articles of association of the Company. In performing any assignment, which may result in conflict of
interest or personal benefits of any member of the executive committee (according to the notification of
the SEC), the executive committee should propose the matter to the Board of Directors for further
approval. The particular member of the executive committee with possible conflict of interest does not
have voting right in the Board of Directors’ meeting regarding that matter.

The Audit Committee, as at March 17, 2004, composes of 3 directors as follows:

1. Mr.Supachai Phisitvanich Chairman of the Audit Committee

2. Pol.Gen. Thammanit Pitaneelaboot Audit Committee

3. Mrs.Angoon Kamolayabutr Audit Committee

Scope of duties and authorities of the Audit Committee

The Audit Committee has duties and responsibilities according to the rules and regulations of the Office

of the Securities and Exchange Commission and the Stock Exchange of Thailand as follows:

1.
2.
3.

To review that the financial statements are correct and sufficient.

To review that the Company’s internal control system and internal audit system are sufficient and effective.
To review that the Company’s operation conforms to the securities and exchange’s rules and regulation or
any other laws relating to the Company’s business.

To review, select, propose for approval, and propose the remuneration of the Company’s Auditor.

To review the accuracy and sufficiency of disclosure of information relating to connected transactions or
transactions with conflict of interest.

To prepare the corporate governance’s report of the Audit Committee and disclose this report in the
Company’s annual report. This report is to be signed by the Chairman of the Audit Committee.

To perform any other duties as assigned by the Board of Directors with approval from the Audit Committee.

MATCHING STUDIO PUBLIC COMPANY LIMITED
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The Management,

as at March 17, 2004, composes of 8 persons as follows:

1. Mr.Somchai Cheewasutthanon Chief Executive Officer
2. Mr.Thanisaphong Sasinmanop Senior Executive Vice President (Production Group)
Acting Executive Vice President, Film Director Department 1
3. Mr.Somboon Cheewasutthanon Senior Executive Vice President (Operation Group)
4. Mr.Wirgj Bunsirirungruang Executive Vice President, Accounting and Financial Department
5. Mrs.Ngampit Kruewan Executive Vice President, Local Production 1 Department
6. Mrs.Bralee Tantilipikorn Executive Vice President, Local Production 2 Department
7. Ms.Chawtip Tithisawat Executive Vice President, International Production Department
8. Mr.Supat Srisawat Vice President, Accounting and Financial Department

Scope of duties and authorities of the Managing Director

1. To manage the Company in normal business operation.

2. To manage the Company according to the assigned business policy, business plan, and business strategy
assigned by the Board of Directors.

3. To autharize or assign any other person under an approval of the managing director to perform duties on
behalf of the managing director regarding necessary and appropriate matters under the managing director
s supervision, all of which must be under the criteria of laws and articles of association of the Company.

4, Perform any other duties as assigned by the Board of Directors and / or the Executive Committee on a
case by case basis.

S. To perform and approve employment or acceptance of project or any binding agreement in the Company’s
normal business operation within a limit of 10 million baht/transaction or equivalent. This credit limit must
conform to the approval by the Company through the Board of Directors. The credit limit is subject to
change by the Board of Directors.

The authority assigned to the managing director must be under the criteria of laws, rules and regulation
of the Company. In the case where the managing director may enter into counter- parties benefits or may involve
conflict of interest (according to the notification of SEC), the managing director has no authority to approve such
case. The managing director must propose this matter to the Board of Directors for further approval.

Beside, connected transactions or transactions relating to acquisition or disposition of the Company’'s or

the subsidiary companies’ asset, whichever case, according to the notification of the Stock Exchange of Thailand,

must be approved by the shareholders’ meeting and / or any other action as stated in that notification in order

to conform to the rules of the Stock Exchange of Thailand in that case.

MATCHING STUDIO PUBLIC COMPANY LIMITED
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The Selection of Directors

The Company does not have the nominating committee to select any person to be appointed as the
directors. However, the Company has assigned the policy and criteria in appointed the directors. The Board of
Directors will be responsible in recruiting the directors based on the ability, experiences, vision, and trustworthiness.
Beside, at every annual shareholders’ meeting, according to the Company’s articles of association, it is stated that
one-third of the directors must resign from the position. The resigned directors may be selected to resume the
position under the approval of the shareholders’ meeting. The shareholders’ meeting appoints the directors

according to the following criteria and methods:

1. Each shareholder shall have a number of votes equaling the number of shares he holds. One share equals
one vote.
2. Each shareholder may exercise all the votes he has under 1. to elect one or several persons as director or

directors. However, the shareholder may not allot his votes to any person in any number.

3. The candidates shall be ranked in order of descending from the highest number of votes received to the
lowest, and shall be appointed as directors in that order until all of the directors positions are filled. Where
the votes cast for candidates in descending order are tied, which would otherwise case the number of

directors to exceed, the chairman of the meeting shall vote for final decision.

In case of vacancy in the Board of Directors’ position for reasons other than the retirement by rotation, the
Board of Directors may elect a person who has the qualifications and possesses no prohibited characteristics
prescribed by the law as the substitute director at the next board meeting, by a vote of not less than three
quarters of the number of directors remaining, unless the remaining term of the said director is less than 2

months. The substitute director shall hold office only for the remaining term of office of the director he replaces.

Management’s Remuneration
(1) Monetary remuneration
» Director
In the year 2002, the Company pays monetary remuneration comprising of meeting allowances
for 4 directors totaling 0.34 million baht. In the year 2003, the Company pays monetary remuneration
to 4 directors totaling 1.92 million baht.
» Management
In the year 2002, the Company pays monetary remuneration composing of salary and bonus
to the 9 executives totaling 11.48 million baht. In the year 2003, the Company pays monetary
remuneration composing of salary and bonus to the executives totaling 13.78 million baht.
2 Other remuneration

- None -

Code of Best Practices

The Company has the policy to conform to the code of best practice for the directors of the listed
company regarding the duties and responsibilities of the Board of Directors as stated in the report of good
corporate governance (Attachment 4) such as the directors must conform to the laws and articles of association
of the Company with honesty, responsibility to the shareholders, and strong and continuous intention to operate

business. The directors must also appoint the policy and scope of business operation of the Company, be
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responsible to the financial statements report, and monitor the management’s operation to conform to the
assigned policy efficiently and effectively. Beside, the Company continuously arranges the Board of Directors’
meeting and also appoints the Audit Committee to monitor the Company’s internal operation in order to achieve
transparency of business operation for the utmost benefits of the Company and the shareholders.

However, the Company did not appoint any particular committee, as the Company believes that the Board
of Directors and the Executive Committee are already able to consider and make decisions upon various matters
efficiently. In the future, with the larger business size and organization structure, management procedures may be
more complicated than at present. The Company may consider the appointment of particular committee upon

the necessity and appropriateness.

Internal Confidentiality
The Company has established procedures of internal confidentiality to prevent the disclosure of internal

information to outsiders or for personal benefits. The following policy is to monitor the management of the

Company:

1. To educate the directors including all executives regarding the disclosure of securities holding including the
securities holding of spouses and children under 21 years of age along with the punishment stated in the
Securities and Exchange Act B.E. 2535 and in the regulations of the Stock Exchange of Thailand.

2. To inform the directors to report to the Office of the Securities and Exchange Commission of any change
in the securities holding and to circulate a copy of that report to the Company on the same day as the
report filed to the Office of the Securities and Exchange Commission.

3. To make circulation to the executives that acknowledge the inside information that may affect the
movement of the securities pricing must be halted from trading the Company’s securities for 1 month prior
to the public disclosure of the financial statements or that internal information. Moreover, the executives

are also prohibited from disclosing any material internal information to others.

Personnel

As at December 31, 2003, the Company has 174 employees, which can be classified by each department

as follows:
Department No. of employees

President’s Office 13
Filming director and assistant filming director 23
Producer 15
Post 17
Art director 37
Casting 25
Location

Photographer

Administration, accounting, and finance 36
Total 174

In the year 2003, the Company’s total expenses on employees equal to 93.12 million baht.
- Salary and bonus - 839.21 million baht

- Social welfares - hospital expense, training, and food - 1.10 million baht.

MATCHING STUDIO PUBLIC COMPANY LIMITED
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The personnel of the subsidiary companies are as follows:

Company No. of employees (person)

The Matching Entertainment Co., Ltd. 20

The Matching Broadcast Co., Ltd. 43

The Matching Movie Town Co., Ltd. 4

The Gear Head Co., Ltd. 176

The Fatman and Little Boy Co., Ltd. 24

The Book Maker Co,, Ltd. 9

The Motion Picture Co., Ltd. 3

Total 279
Personnel Policy
» Policy on maintaining the employees with the Company: The Company’s palicy is to operate the business

for stability with qualified and experienced teamwork including the availability of complete equipments.
The Company also provides supportive team for the convenience of business operation including the policy
to provide reasonable and attractive return to the employees at all levels.

» Policy on salary and social welfares: The policy of the Company is to pay salary at a reasonable level
according to the experienced, performance, and skills of each employee. Regarding the yearly salary
increase, it depends on the Company’s performance in each year and the performance of each employee.
Regarding the social welfares, the Company has established the provident fund, insurance and life insurance,
outside patient department’s hospital charges including lunch meal.

» Policy on employee development, training, and job rotation: The policy of the Company is to consistently
develop its employees by sending to various both in-house and outside trainings such as training of
maintenance and correct usage of equipment, computer training, including general training such as tax
knowledge. Regarding the job rotation, it depends on the availability and appropriateness of any particular

period.

» Policy on employment - temporary daily employee and permanent employee: The Company’s employment
policy can be classified into 2 main groups: permanent employees and daily employees. The employment
depends on the business expansion plan both in short-term and long-term period.

» Policy on future employment to support high production technology: The Company’s business plans are
prepared both for long term and short term period. The Company must prepare for the employment in

coordination with the manufacturing of the future top production technology to support business expansion.
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Internal Control

The Company’s internal control system has been audit by the AM.C. Office Co., Ltd. On the date of internal
audit, the independent auditor has studied and prepared the review report appraising the sufficiency of the
Company’s internal control system for the Board of Directors as information to appraise the sufficiency of the
internal control system. The Board of Directors has arranged a meeting on December 11, 2003 with the presence
of the 3 members of the Audit Committee. The Board of Directors and the Audit Committee have reviewed the
internal contral system with the support from the above review report of the independent auditor along with
additional inquiries to the management regarding the sufficiency of the Company’s internal control system in 5
areas: organization and environment, risk management, management control of operation, information technology
and communication system, and audit system. The Audit Committee has agreed that the Company’s internal
control system in these S areas is reasonable and adequate to prevent the Company from misuse of assets or

unauthorized to use the assets by the management.
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The necessity and appropriateness of transactions

The opinion of the Audit Committee regarding leasing of the directors’ and the Company’s counter parties’
assets to the Company and the subsidiary companies is to support business operation of the Company and the
subsidiary companies and are reasonable. Regarding the loan between the companies under the Group and related
directors, these transactions is to support the liquidity of the business and to support business operations of the
Group. Regarding the trade transactions between the Company and the affiliated company are normal business
operation and are supportive to the Company. The Audit Committee agrees that the transactions are reasonable

and supportive among the companies under the Matching Group.

Criteria or steps in approving connected transactions

The Audit Committee will approve the necessity and appropriateness of connected transactions if such
transactions of the Company or the subsidiary companies involve persons with possible conflict of interest or may
incur conflict of interest in the future. In such case that the Audit Committee has no expertise in approving the
connected transaction, the Company will assign independent experts or the Auditor to give opinion on such

connected transactions to support the decision of the Board of Directors or the shareholders.

Policy or tendency for future connected transactions

The Company believes that in the future, these connections will continually occur as normal business
operation including the leasing of office space for business operation of the Company and the subsidiary companies
from related parties and the loan granted to the subsidiary companies to support the business operation and
liquidity. Regarding the loan from related parties, the policy of the Company is to minimize such transactions,
except in cases when it is needed to support the liquidity. The Company will require that the Audit Committee
or the Auditor or the independent expert consider and provide opinion regarding the appropriateness of the price,
interest rate and reasonableness of such transactions. Regarding the connected transaction that may take place
in the future, the Board of Directors must conform to the laws of the Securities and Exchange Office and the laws,
notification, and regulations of the Stock Exchange of Thailand including the rules governing the disclosure of
connected transactions, purchase and dispose of material assets of the Company or the subsidiary companies

according to the generally accepted accounting principles.

MATCHING STUDIO PUBLIC COMPANY LIMITED
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Financio| status

Financial Status and Operating Performance

Financial statements

The Auditor’s report of the Company’s financial statements of year 2000 to year 2002 as of December 31,
2002 and consolidated financial statements of the Company and the subsidiaries for the year 2002 (October
2001-September 2002) and during October-December 2002), all of which are audit by Mrs.Suwimol Krityakien,
license No. 2982 of the D.LA. Office Co., Ltd. The Auditor agrees that the Company’s financial statements are
adequate and precise according to the generally accepted accounting principles.

The Auditor's report of the Company’'s financial statements as of December 31, 2003 reviewed by
Ms.Jintana Mahavanich, license No. 4687 of the A.M.C. Office Co., Ltd. and agrees that the Company’s financial

statements are adequate and precise according to the generally accepted accounting principles.

Summary of the Parent Company and Consolidated financial statements

(Unit : thousands baht)

Parent Company Consolidated

Oct.-Dec.| Jan.-Dec. Oct.-Dec. Jan.-Dec.

2000 2001 2002 2002 2003 2002 2002 * | 2003 *

Financial status
Trade account receivables and 59,012 | 52,849 | 61,116 | 86,277 | 116,536 | 109,607 | 137,476 215,010

notes receivables-net

Current assets 88,1792 | 70,980 | 109,106 | 150,324 | 175,879 | 185,559 | 221,185 | 345,283
Investments by using equity method - -1119,765 | 119,765 | 119,765 | 46,977 - -
Loss on goodwill-net - -1 (11,694) | (11,694) | (11,694) | (11,694) | (14,055) | (8,459)
Property, plant, and equipment-net 20,968 34,134 35,830 40,579 66,678 | 127,369 | 151,824 | 233,282
Total assets 121,770 | 151,562 | 267,818 | 273,503 | 429,127 | 367,816 A 384,525 | 601,123
Short term loans 35284 | 46,353 | 51685 | 51,913 -| 73074 74,033 -
Current liabilities 97,229 | 114,846 | 105,210 | 141,843 | 77,803 | 181,071 | 219,801 | 224,196
Total liabilities 97,229 | 118,800 | 145,971 | 144,748 | 88,817 | 244,395 | 254,345 | 257,978
Paid up capital 7,000 7,000 | 90,000 90,000 | 135000, 90,000 80,000 | 135,000
Unappropriated profit 9,141 | 17,362 | 23547 | 30,013 | 30,378 | 23547 30,013 | 32,716
Shareholders equity 24,541 | 32,762 | 121,947 | 128,754 | 340,210 | 123,521 | 130,181 | 343,144

Operating performance

MATCHING STUDIO PUBLIC COMPANY LIMITED

Service revenue 226,552 | 289,318 | 365,127 | 102,203 | 297,782 | 849,677 | 160,651 | 737,876
Total revenues 242,333 | 321,721 | 411,098 | 127,835 | 338,066 | 694,273 | 184,308 | 761,190
Cost of selling and service 199,373 | 241,633 | 302480 | 95,882 | 241,056 | 517,116 | 152,263 | 546,869
Gross profit 42,960 « 80,088 | 108618 | 31,954 | 97,010 | 177,157 | 32,046 | 214,321
Selling and administrative expenses 21,834 59,719 70,352 22,321 44139 | 103,125 18,365 | 137,143
Interest expenses 5,305 4,788 6,852 1,823 2625 | 12,879 3,786 | 10,229
Net profit 15,821 8221 | 23,335 6,807 | 45968 | 23,335 6,807 | 48,305
Earnings per share (Fully Diluted) 226.01 117.44 25.93 0.38 0.34 25.93 0.38 0.36

Shares outstanding**(thousands shares) 70 70 900 18,000 | 135,000 900 18,000 | 135,000
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(Unit : thousands baht)

Parent Company Consolidated

Oct.-Dec. | Jan.-Dec. Oct.-Dec. Jan.-Dec.
2000 2001 2002 2002 2003 2002 2002 * | 2003 **

Cash flows
Cash flows from operating activities (2,820) | 38,127 | (26,070) | (21,265) 18,941 (8,981) | (11,082) | 33,024
Cash flows from investing activities (4,432) | (34,052) | (45,314) | (8,604) |(111,720) | (52,328) | (13,460) (115,647)
Cash flows from financing activities 6,396 (4522) | 71,384 | 29,971 | 111,211 60437 | 23,882 116,352
Net cash flows increase (decrease) (856) (447) n 102 | 18,432 (872) (B40) | 33,729

Remarks: * Earning per share is calculated from weighted average of shares outstanding
**  Par value as stated in the financial statement of the year 2000-2002 equals to 100 baht per share and par

value as stated in the financial statements of the year 2002 (Oct.-Dec.) and financial statements of the year

2003 (Jan.-Sept.) equals to S baht and 1 baht per share respectively

Financial Ratios

(Unit : thousands baht)

Parent Company Consolidated

Oct.-Dec. Jan.-Dec. Oct.-Dec. Jan.-Dec.

2000 2001 2002 2002 2003 2002 2002 * | 2003 *

Liquidity ratio

Liquidity ratio (times) 0.81 0.62 1.04 1.06 2.26 1.02 1.01 1.54
Quick liquidity ratio (times) 062 0.46 0.58 081 1.73 0.63 064 1.16
Cash flow liquidity ratio (times) (0.03) 0.36 (0.24) (0.17) 0.17 (0.09) (0.08) 0.15
Account receivable turnover (times) 4.66 35.58 6.82 1.66 3.23 7.38 143 4.01
Days sale outstanding (days) 77 64 53 54 84 49 63 89
Account payable turnover (times) 6.68 7.19 1042 4.95 10.23 13.31 5.99 14.45
Days payable outstanding (days) 54 50 35 18 26 27 16 24
Cash Cycle (days) 23 14 18 36 57 22 47 44

Profitability ratio

Gross profit margin ratio (%) 17.7% 24.9% 26.4% 25.0% 28.7% 25.5% 17.4% 27.07
Operating profit margin ratio (%) 8.7% 6.3% 9.3% 7.5% 15.6% 10.7% 7.4% | 10.14%
Cash to earning capability ratio (%) -133% | 187.2% | -68.1% | -220.7% 358% | -12.1% | -80.9% 68.36%
Net profit ratio (%) 8.5% 2.6% 5.7% 5.3% 13.6% 3.4% 3.7% 8.31%
Return on equity ratio (%)# 95.1% 28.7% 30.2% 21.7% 26.1% 22.1% 215% | 20.71%

Efficiency ratio

Return on assets (%)# 14.2% 6.0% 11.1% 10.1% 17.4% 7.2% 7.2% 9.95%
Return on fixed assets (%)# 390.7% 48.4% 85.3% 92.7% | 130.2% 46.9% 45.0% | 25.08%
Total assets turnover (times)# 2.18 2.35 1.96 1.89 1.28 2.14 1.96 157
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(Unit : thousands baht)

Parent Company Consolidated

Oct.-Dec. | Jan.-Dec. Oct.-Dec.| Jan.-Dec.

2000 2001 2002 2002 2003 2002 2002 2003

Financial policy ratio

Debt to equity ratio (times) 3.96 3.63 1.20 1.12 0.26 2.00 1.95 0.75
Interest coverage ratio (times)* 3.98 425 5.50 5.28 20.14 3.75 3.61 7.54
Interest coverage ratio (times)** 047 10.50 (1.80) | (10.11) 9.85 1.71 (1.07) 6.07

Overall cash flows coverage ratio
(Cash Basis) (times) (0.25) 0.64 (0.25) (1.93) 0.10 (0.07) (0.45) 0.18
Dividend ratio (%)*** 0.0% 0.0% 73.5% 0.0% 52.2% 55.7% 0.0% 81%

Remarks # Annualized

* Interest coverage ratio = Operating profit before tax and interest expense

Interest expense

** Interest expense coverage ratio = (Cash flows from operating activities+interest expense+tax

Interest expense

*** Dividend ratio = Dividend

Net profit before minority interest

Explanations and analysis of financial status and performance

The Company operates TV commercial production business since 1992 and in 2002, the Company has
reorganized its organization structure by merging the subsidiary companies, which possess the similar group of
major shareholders as the Company’s to operate under the Company’s management to create clarity and
transparency of business operation. These subsidiary companies compose of the Matching Entertainment Co., Ltd.
(ME), which produces TV programs and organizes event shows, the Gearhead Co., Ltd. (GH), which operates rental
filming equipment and service, and the Fatman and Littleboy Co., Ltd. (FL), which produces TV commercial to
customers with lower advertising budget. The Company’s financial statements as of September 30, 2002 has
revealed the result of reorganizing the organization structure of loss on goodwill of 14.91 million baht and goodwill
from investment in the Oriental Post Co., Ltd. (OP) of 3.14 million baht, both of which are amortized as revenue
and expense in the period of 5 years respectively. However, as the Company has withdrawn its investment in the
OP in November 2002, therefore, goodwill from an affiliate in the OP was amortized only until November 2002 and
the remaining goodwill will no longer affect the Company’s financial statements.

The operating performance of the 2 subsidiary companies namely the Matching Broadcast Co., Ltd. (MB)
and the Matching Motion Picture Co., Ltd. (MP) is revealed in the consolidated financial statements for the period
of October-December 2002 as these 2 subsidiary companies were established in November 2002.

In 2003, after the Company has offered the newly issued common shares to the public and has listed the
securities in the Stock Exchange of Thailand, the Company has established another 3 subsidiary companies
namely the Khonthamnungsue Co., Ltd. (BM), the Matching Movie Town Co., Ltd. (MT), the Goody Film BKK Co.,
Ltd. (GF) and another 1 affiliated company namely the Take A Look Co., Ltd. (TL). The operating performance of
BM and MT is revealed in the financial statements of the 9-month period of 2003 while the GF and TL have

started operating business in the 4th quarter of 2003.

MATCHING STUDIO PUBLIC COMPANY LIMITED
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As a result of reorganizing the organization structure, the analysis of the financial status and operating
performance of the Matching Group can be classified into 2 parts: 1. the operating performance of the Company
prior to the reorganization, which reveals only the Company’s financial statements and 2. the operating performance
of the Matching Group after the reorganization of the business structure, which reveals in the consolidated

financial statements of the Company and the subsidiaries as follows:

The operating performance of the Company (only the Parent Company)

During the past 3 years, the TV commercial production industry has continuously grown as a result of
increase in advertising expense through TV media of various business operators especially the mobile phone,
various types of soft drinks, automobile, consumers’ products including media advertising expense of the organizations
both public and private such as the Tourism Authority of Thailand and the environmental preservation campaign
to publicize products and service. Therefore, advertising industry via TV media has grown 8.98% and 13.56% in
2001 and 2002 respectively.

As a result of a continuous growth in advertising industry together with production of quality films, which
is accepted industrywide, the revenue from producing TV commercials has consistently increased to 226 million
baht in 2000 to 289 million baht in 2001 and to 365 million baht in 2002 or an average yearly growth of 27%.
Meanwhile, during the special accounting period (Oct.-Dec. 2002), the Company realized such revenues for 102

million baht which can be classified as follows:

Revenues from TV commercial production 2000 2001 2002 Oct.-Dec. 2002 | Jan.-Dec. 2003
Local customers 189.21 251.51 30368 7455 407.19
Growth rate 32.9% 20.7% N/A 34%
International customers 37.34 37.81 61.45 27.65 50.73
Growth rate 1.2% 62.5% N/A -17.4%
Total revenues 226.55 289.32 365.13 102.20 457.92
Growth rate 27.7% 26.2% N/A 25.4%

The growth rate of the Company’s revenue from TV commercial production business is higher than the
overall growth rate of revenue of the industry, which result in an increase in the Company’s market share from
6.2% in 2000 to 7.6% and 8.2% in 2001 and 2002 respectively.

Regarding the operating performance in 2003, the Company has revenue from TV commercial production
of 458 million baht or an increase of 3.26% when compared to the same period of 2002 due to the international
TV commercial production business, which was affected from the epidemic of SARS during April-dune 2003.
However, after such affect has moderated, the Company has restarted marketing to the international market,
which results in an increase in revenue from international TV commercial production during the end of the 3rd
quarter. Moreover, during the idle period of the international production team, the Company has utilized the idle
capacity to produce local TV commercials. Therefare, the Company could maintain its revenue in 2003 at a similar
level as the same period of 2002 with revenue from international and local TV commercial production of 50.73

million baht and 407.19 million baht respectively.
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Cost of service

The cost of producing TV commercials of the Company in the year 2000, 2001, and 2002 equals to 199
million baht, 214 million baht, and 276 million baht respectively. However, comparing cost to revenue, it is
revealed that cost of production to revenue ratio has decreased from 82.3% in 2000 to 73.1% in 2001 as the
employees’ salary, which has been recorded as expense in cost of service in 2000 was recorded in selling and
administrative expense item in 2001. During the last 2 years, the Company has managed its cost of sales to
maintain at a level of 73%-74% as a result from control of production cost to conform to the budget, which has
revealed the systematic cost management of the Company. Therefore, the gross profit of TV commercial production
business increased from 79 million baht in 2001 to 97 million baht in 2002, or an increase of 22.78%. During the
period of October-December 2002, the cost of producing TV commercial has increased to 79 million baht or 77%
of the revenue from TV commercial production business as a result of higher cost of stage and higher expense
paid for renting location compared to that of past periods.

In 2003, the cost of producing TV commercials equals to 538 million baht, an increase of 0.8% compared
to the year 2002, which results from increase in production employees’ salary as a result of increase in the
number of employees from the expansion of production team to support the growth of the industry.
The production team of 80 employees as of December 2002 has increased to more than 125 employees as at
end of December 2003. However, the Company’s gross profit margin ratio has increased from 18% in 2002 to 27%

in 2003.

Selling and administrative expense

In 2002, the selling and administrative expense had increased to 70.35 million baht as a result of an
increase in the number of employees to support expansion of production capacity. The office expense had also
increased as a result of business expansion. However, the selling and administrative expense in 2002 compared
to the revenue from TV commercial production business had reduced from 20.39% in 2001 to 18.85% in 2002.

The selling and administrative expense during October-December of 2002 had increased to 22.32 million
baht or 21.59% of the revenue as a result of bonus remuneration paid to employees and higher cost of salary.
In 2003, the selling and administrative expense has increased from 19.70 million baht in 2002 to 68.22 million
baht or 17% of the revenue from TV commercial production business. The increase in selling and administrative
expense is mainly due to an increase in employees’ salary as a result of expansion in the number of employees.

The increase in selling and administrative expense from the year 2002 is due to an expansion of production
team to support industry expansion. In the advertising business, personnel is the most valuable asset.
The advertising industry still lacks experienced personnel. Therefore, it is important that the Company increases
its personnel to train for particular skills as a preparation for work. Moreover, there is also non-normal business
operation’s expenses, one of which results from the set up of an allowance for doubtful debt for one customer
with debt value of approximately 3 million baht and another one results from additional reverse expense of

withholding tax of approximately 5.9 million baht.
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Net Profit

In 2001, the net profit of the Company had decreased from 15.82 million baht in 2000 to 8.22 million baht
in 2001 which resulted from higher selling and administrative expense and corporate income tax of 7.36 million
baht. However, in 2003, the net profit of the Company has increased to 23.33 million baht or a net profit ratio
of 5.7%. After deducting the profit of the subsidiary companies and affiliated company of 6.67 million baht, the
profit resulting from the TV commercial production business will equal to 16.66 million baht or a net profit ratio
from revenue of TV commercial production business of 4.46%.

In 2003, the Company’s profits has increased to 48.31 million baht or an increase of 191.31% when
compared to the year 2002 as a result of good management of cost and expense together with the repayment
of short-term loan after the capital mobilization from the public in 2003. Therefore, the interest expense has
decreased. Moreover, the Company has applied an aggressive business strategy by expanding its current business
to gain higher market share and increasing its line of business relating to the securities business in which the

Company is currently operating to support each business.

Financial status

Assets

Trade account receivables

More than 90% of the Company’s customers in the TV commercial production business are advertising
agency with an average collection period of 45-380 days. The growth in advertising industry during the past 3
years has resulted in an increase in account receivables from 102.59 million baht in 2002 to 122.76 million baht

in 2003.

Liquidity

During the past 3 years, the Company could maintain its liquidity ratio at a low level of 0.62-1.04 times
as a result of the tremendous expansion of the business. Moreover, in the TV commercials production business,
the average collection period is always higher than the payment period while cost of production are normally paid
in cash except certain trade account payable in which the Company has bargaining power to negotiate the debt
payment period. As a result, the cash flows from operating activities in 2002 (October 2001-September 2002)
and during October-December 2002 were negative of 26.07 million baht and 21.26 million baht respectively.
During these periods, the Company has applied the factoring method to alleviate the problem. The Company’s
interest expense payable was 1.7%-2.0% of the revenue from TV commercial production business.

After the capital mobilization from the public at the beginning of 2003 along with a possession of
negotiating power with the business partner, the Company could manage its liquidity better with a liquidity ratio
of 1.94 times. Furthermore, the systematic business management in term of controlling of cost and expense and
decreasing interest expense payable after repayment of short term loan has resulted in positive cash flows from

operating activities of 36.21 million baht.

MATCHING STUDIO PUBLIC COMPANY LIMITED
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Source of capital
Current liabilities

Prior to the public capital mobilization at the beginning of 2003, the Company highly relied on current
liabilities as its source of capital especially the short-term loan in the form of factoring. During those periods,
short-term loans have gradually increased from 46.35 million baht in 2001 to 51.68 million baht at the end of
September 2002 and to 51.91 million baht at the end of December 2002, which resulted from business
expansion of the Company. Beside, during October-December 2002, the Company has issued a promissory note
of 30 million baht to support the business expansion of the Matching Group. The current liabilities, therefore,
increased to 141.84 million baht at the end of December 2002.

After the public mobilization in the beginning of 2003, the Company has utilized this source of capital to
repay the short-term loan (factoring) and the above promissory notes. As a result, as at December 31, 2003, the

Company’s current liabilities equals to 126,677 million baht.

Shareholders’ equity

In 2002, the Company has increased its registered capital from 7.0 million baht to S0.0 million baht to
support the reorganization of business structure. Beside, the continual profit from operating activities has resulted
in an increase in the shareholders’ equity from 24.54 million baht in 2000 to 32.76 million baht and 121.95 million
baht in 2001 and 2002 respectively. As at December 2002, the Company’s shareholders’ equity equaled to
128.75 million baht. Therefore, the Company paid dividend to the shareholders in 2002 (October 2001-September
2002) at the total amount of 17.15 million baht.

In 2003, after the capital mobilization from the newly issued common shares of 6 million shares (par value
of 5 baht per share) at a price of 34 baht per share, the Company’s paid up capital has increased to 120 million
baht with premium on share capital of 166.09 million baht. Furthermore, in August 2003, the resolution of the
shareholders’ meeting has agreed to pay an interim dividend of 39 million baht, 24 million baht of which is a cash
dividend and another 15 million baht is a share dividend. Therefore, the Company’s paid up capital as at end of

2003 equals to 135 million baht with the shareholders’ equity of 342.55 million baht.

Capital structure

Prior to the year 2003, the Company’s source of capital highly relies on short-term loan and financial lease
to purchase tools and equipments for business operation. Therefore, in the year 2000 and 2001, the debt to
equity ratio was 3.96 times and 3.63 times respectively. However, at the end of 2002, the debt to equity ratio
had decreased to 1.12 times as a result of capital increase and continuous operating profit.

The stated capital mobilization along with the continuous operating profit of the Company has decreased

the Company’s debt to equity ratio in 2003 to 0.75 time.
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Operating performance of the Matching Group after reorganization of business structure
(consolidated financial statements)

On September 17, 2002, the Company has reorganized its business structure by investing in 3 subsidiary
companies namely the GH, the ME, and the FL and ancther one affiliated company namely the OP. The operating
performance of these subsidiary companies and one affiliated company during this period until September 30,
2002 were included in the consolidated financial statements of the Matching Group. The Matching Group has
expanded its business along with reorganizing the business structure to create clarity and transparency of each
business. In November 2002, the Company has invested in 2 subsidiary companies namely the MB and the MM.
Furthermore, after the public capital mobilization in the beginning of 2003, the Matching Group has expanded its
business to include recreation and entertainment business by establishing another 3 subsidiary companies
namely the MT, the BM and the GF.

The revenue realized in the fiscal year 2002 and in the special accounting period of 2002 equaled to
694.27 million baht and 184.31 million baht respectively while the operating performance of the year 2003 equals
to 761.19 million baht, an increase from the same period of 2002, which equaled to 702.67 million baht.
The Matching Group’s revenues is derived mainly from 4 main business groups: the TV commercial production
business, the TV program production business, the event organizing business, and the rental of filming equipment

and service business. The operating performance of each business can be summarized as follows:

» The TV commercial production business

The TV commercial production business is currently operating by the MS and the FL in order to
support every target group of customer. The FL emphasizes on the target group with lower advertising
budget than the MS, which realized revenue from the TV commercial production in 2002 of 443.46 million
baht or 64% of the total revenues as a result of both the continual growth in the advertising industry of
13.56% in 2002 and the high standard of outputs produced by the MS, which are widely accepted
especially in international markets. The FL, on the other hand, has also received good support from the
customers. The FL’s revenue realized during October-December 2002 equaled to 112.88 million baht, or
61.4% of the total revenues.

In 2003, the Matching Group has expanded its production teamwork from 105 employees at the
end of 2002 to more than 170 employees to support business expansion of the Matching Group to direct
the TV commercial production business to an international standard in the Asian region. However, the
consequence of SARS in the 2" guarter and the seasonal impact in the ch qguarter of 2003 results in the

total revenue from TV commercial business of 457.92 million baht, an increase of 4%.

» The TV program production business
The TV program production business was operating by the ME in 2002 and is currently operating
by the MB in 2003 after the reorganization of the Group’'s business structure. In 2002, the Match Group
has realized revenue from the TV program production business of 76.74 million baht or 11.1% of the total
revenue at that period. This revenue was derived from producing and managing 2 TV programs on Channel

7, which were “Plod Nee” and “Jan Ded Jet Yan Nam’. Beside, the Matching Group was also employed to
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produce TV program for customers such as “Kao Yang Koa” and Pak Tong..Rong Seven (eleven). During
October-December 2002, the 2 TV program produced by the ME had attracted tremendous viewers.
Therefore, the revenue from TV program production business during that period equaled to 31.07 million
baht, or 16.9% of the Group’s total revenue.

Even though the contract of airtime signal of the “Jan Ded Jet Yan Nam” program and the
production of TV programs for customers, which was under the Group’s management during 2002, will be
ended, however, in 2003, the MB has increased the number of TV program production and management for
another 3 programs namely the “Jub Pae Chon Kae” on channel 7, the “ploy Lom Petch” on ITV channel,
and the “Jub Pae Chon Kae” on ITV channel. All these TV programs widely attract the viewers. Therefore,
the revenue from producing TV program of the Matching Group in 203 equals to 100.58 million baht or an

increase of 5.73% of the total revenue.

The Event Organizing Business

The event organizing business is currently operating by the ME. In 2002 (October 2001-September
2002), the Matching Group realized revenue from organizing shows of 139.0 million baht or 20% of the
Matching Group’s total revenue. These revenues were derived from organizing huge events namely the
Shianghai Show (2™ time) and the Kenny G Concert. For the period of October-December 2002, the
Matching Group realized revenue from event organizing business of 4.52 million baht as the ME was
impacted from organizing the Dogstar Concert (Keanu Reeves). However, in 2003, the revenue from event
organizing business has increased as a result of one single focus on event organizing business especially
the policy of investing for profit, sales and marketing. In 2003, the ME's major sources of revenues are
derived from organizing 2 major events namely the Carabao Concert in February 2003 and the organization
of activities for MS’s customers during March 2003. Beside, the ME also realized revenues from organizing
small events such as the Wimbledon Tournament and the WWE wrestling. As a result, in 2003, the
Matching Group realizes revenue from event organizing business of 116.98 million baht, or 15.37% of the

Matching Group’s total revenues.

The rental filming equipment and service business

The rental filming equipment and service business is currently operating by the GH offering rental of
filming equipment and service to produce TV commercials, TV programs, event organizing including the
featured film production. However, about 60% of the GH's business is to serve the Matching Group. After
the reorganization of business structure, the revenue from rental filming equipment and service of the GH
equals to 31.37 million baht, or 4.5% of the Matching Group’s total revenues in 2002 (October 2001-
September 2002). During the ending period of 2002 (October-December), the Matching Group realized
revenue from this business for the amount of 12.18 million baht, which derived mainly from employment of
featured film production and production of TV commercials. Beside, during this period, the GH was compensated

by an insurance company for damage of rental equipment caused during production of 4.71 million baht.
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In 2003, the Matching Group has realized revenue from rental of filming equipment and service of 62.38
million baht, an increase of 60% when compared to the same revenue of 39.13 million baht in 2002. The revenue
growth is resulted from the growth in entertainment business both the TV commercial production business and
the Thai featured film production business. Moreover, the GH has invested in upgrading its equipments to support

expansion of this business.

Cost of Service

The cost of service of the Matching Group for the fiscal year 2002 and the special accounting period of
2002 equaled to 490.87 million baht and 135.55 million baht, or 76% and 84% of the revenue deriving from the
Group’s major businesses during that period respectively. The ratio of cost of service to revenue from providing
service had increased as in the special accounting period of 2002, the Matching Group was impacted from
organizing the “Dogstar” Concert along with an increase in the production team’s employees to support business
expansion of the Group. Therefore, salary expenses increased, which further increased the above ratio. However, in
2003, the cost of service of the Matching Group equals to 538.08 million baht, or 70% of the revenue deriving
from the Group’s major businesses, a decrease when compared to the past records, which results from the control
of production cost to stay under the budget along with organizing only events that produce higher revenue than

cost.

Selling and Administrative Expenses

After the reorganization of the business structure of the Matching Group, the selling and administrative
expenses of every company under the Matching Group will be merged. In 2002, this expense equaled to 103.12
million baht, of which more than 72 million baht was selling and administrative expense of the MS, which also
included the salary expense of production employees. However, in the upcoming fiscal period, salary expense of
production employees will be included in the cost of service as explained earlier. The proportion of expenses to
total revenues equaled to 14.8%. As a result of an adjustment to include salary expense as part of the cost of
service, the expenses in the special accounting period of 2002 equaled to 18.36 million baht, or a ratio of
expenses to total revenues of 3.96%. Beside, at the end of 2002, the Matching Group’s expense on salary had
increased due to payment of bonus and increase in the number of employees.

In 2003, the selling and administrative expense of the Matching Group increases to 135 million baht when
compared to 75 million baht during the same period of 2002 as a result from expansion of print media business
(by the BM), the featured film production business (by the MM), and the development of movie town project

(by the MT). During this period, these businesses produce cost but not yet produce revenue.

Net Profit

In 2002, the net profit of the Matching Group equaled to 43 million baht (the net profit prior to deducting
the minority interest as a result of realizing profit at the starting period of shareholding in the subsidiary
companies namely the ME, the GH and the FL). When considering in term of profitability of each business
compared to revenue, it is revealed that the TV commercial production business is the Matching Group’s core
business in term of producing revenue in which this business has produced profit of 20.16 million baht. On the

other hand, the rental filming equipment and service business only produces revenue of 31.37 million baht or only

MATCHING STUDIO PUBLIC COMPANY LIMITED
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4.5% of the total revenues. However, this business produces profit of as much as 12.57 million baht or 28.23% of
the net profit before deducting the minarity interest. The major cost portion of the rental filming equipment and
service is the depreciation of equipments, which are normally stable. The more the rental of filming equipment and
service to external customers, the higher the net profit to the Matching Group. The event organizing business can
produce as much as 20% of the total revenues, but only produce profit of 8.77% of the net profit before deducting
the minority interest as a result of volatility in the cost and revenue. Regarding the TV program production
business in which the Matching Group produces 2 TV programs. The “Jan Ded Jet Yan Nam” program is a new
program started in 2002. As a result, the proportion of production cost to total revenue is at 87%. Therefore, the
net profit derived from the TV program production business was only 2.32 million baht, or 5.39% of the net profits
of the Matching Group.

During the special accounting period of 2002, the Matching Group had a net profit of 6.81 million baht as
a result of an impact from increase in cost of service resulting from higher number of production employees, bonus
payment, and impact from organizing the “Dogstar” Concert. Therefore, the net profit of the Matching Group
during this special accounting period was only 3.69%.

Even though, during the mid year of 2003, the Matching Group has received impact from SARS especially
the international TV commercial production business. However, the local expansion of the Group including the TV
commercial production business, the increase in the number of TV programs, the investment in production tools
and equipment for rent, and the policy of organizing only events that produces revenue along with lower interest
expense due to repayment of short-term loan after public capital mobilization in 2003 has resulted in improvement

in the net profit of 2003 to 48.31 million baht or a net profit ratio of 6.35%.

Financial Status
Trade account receivables

The consolidated financial statements as at December 2002 has revealed that the Matching Group has
total trade account receivables and notes receivables of 137.48 million baht and increased to 215.01 million baht
as at end of December 2003 following the expansion of business size of the Matching Group especially the TV
commercial production business and TV program production business. Most of the Matching Group’s account
receivables are advertising agencies, which utilizes the TV commercial production business, TV program producers
and TV commercial producers, and various activities that rent production equipment from the GH. The Matching
Group’s average days sales outstanding period is between 45-30 days. However, prior to the public capital
mobilization, the trade account receivables in the TV commercial production business and TV program business
are mostly sold to the factoring company to enhance liquidity management within the Group. More than 70%

of the trade account receivables of the Matching Group can be collected within 3 months.

Liquidity
The liquidity ratio of the Matching Group as at end of December 2002 equaled to 1.01 times, which is
nearly similar to the liquidity ratio as at end of September 2002, which was equaled to 1.02 times while the cash

flows during October-December 2002 was a negative of 11.06 million baht as a result of huge business expansion
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of the Group during the end of 2002. Therefore, in the past, the Matching Group highly relied on short-term loan
in the form of factoring to manage liquidity. Beside, the Group had also issued the promissory note of 30 million
baht leaving the Group with massive amount of interest payment. However, after the public capital mobilization
in February of 2003, the liquidity situation of the Matching Group is better as revealed in the liquidity ratio as at

end of December 2003 of 1.54 times with cash flows from operating activities of 33.02 million baht.

Property, plant, and equipment

As at end of September and December 2002, the Matching Group’s property, plant and equipment equaled
to 127.37 million baht and 151.82 million baht respectively. The majority of assets consist of production
equipments for TV commercial production. These equipments could produce profits to the GH and support the
business under Group. The return on fixed assets during October-December 2002 equaled to 45%, a decrease
from 46.9% during October 2001-September 2002 as a result of new investment in these assets but not yet
able to produce revenues during those periods.

In 2003, the GH has made additional investment of 67.53 million baht while the MS has made investment
in the studio of another 20 million baht. Therefore, the property, plant, and equipment-net as at end of December

2003 equals to 233.28 million baht.

Total assets

The total assets of the Matching Group increased from 367.92 million baht as at September of 2002 to
384.53 million baht at the end of December 2002 as a result of reorganization of the Matching Group in
September of 2002 as explained above. Regarding assets, more than 55% of total assets are current assets
consisting mainly of trade account receivables. The remaining portion of total asset is property, plant, and
equipment of the Matching Group. The result of the business expansion of the Matching Group to support

expansion of the business sector results in the increase of total assets of the Group to 601.12 million baht.

Source of Capital
Current liabilities

The current liabilities of the Matching Group as at end of December 2002 equaled to 219.80 million baht,
consisting mainly of short-term loan (factoring) to manage liquidity of the Group, bank overdraft and promissory
notes. The reason that the Company relies on short-term loan is due to the longer number of days sale
outstanding from the TV commercial production business. The higher the expansion in the TV commercial
production business, the more the Company has to rely on short-term loan. As at end of December 2002, the
Matching Group had short-term loan (factoring) and bank overdraft and short-term loan from financial institution
equaled to 74.03 million baht and 48.76 million baht respectively.

However, the current liabilities of the Matching Group as at end of December 2003 has reduced to 224.19
million baht as a result of repayment of short-term loan (factoring) and short-term loan from financial institution

of 86 million baht.

MATCHING STUDIO PUBLIC COMPANY LIMITED




Tusiull 2546 vsEndmsiinyuaavzidondszuanin 120 Swumhumssanyuanuszaen  sualinguudn
Bufl wzaudffiovuiingn Medludiasion oman 2546 ladnmsinelduluaadmam 24 awum uaziudunadiiuim 15
AU aokfinan seiweul 2546 AU 48.31 a1um vl b TwiAausuwINAN 2546 nsjuuﬁwﬂ\nﬁnu

vzt fundszuds 135 awum was 'maau@ﬁaﬁmﬂﬁu 34314 §1WUM

TAsy $7umen1siin
8n9 v wraywzInaNLang b “wHBUSUINAN 2545 Wil 1.95 wh Buatlusraurauine uiiagani
duannguudndy finsdemidunuannmsdndu wlng adulsimenauinisusulase S1emensiiulnensszany

nnuszanawiilululaieaununiug 2546 uaztiuiuu1e wseuiTwIzes o UHA R Iuni T wAakaaY

NaNWANgs ob “uiFiausUNAN 2546 Wi 0.75 1

Joyaduninuodoo

- 1add -

(UKEBU)

[o s1An

ubnéo ndb

usun




Total liabilities

As at end of December 2002, the total liabilities of the Matching Group equaled to 246.92 million baht,
consisting mainly of current liabilities to manage liquidity of the Group. The current liabilities consist of more than
86.01% of the total liabilities, which conform to the Group’s type of business to possess current liabilities as a
major portion of the total assets to operate TV commercial production business, TV program production, and
event organizing business. Regarding the non-current assets, as at end of December 2002, they were equal to
34.54 million baht, consisting mainly of financial lease and equipment hire purchase contract and vehicles for
rental filming equipment and service business of the subsidiary companies. Therefore, the total liabilities, as at

end of December 2003, equals to 257.98 million baht.

Shareholders’ equity

The reorganization of the Matching Group in 2002 has resulted in an increase in the paid up capital to S0
million baht with inappropriated profit of 23.55 million baht. As at end of September 2002, the Matching Group
has shareholders’ equity of 123.52 million baht. The operating performance during October-December 2002 has
increased the Matching Group’s shareholders’ equity to 130.18 million baht with inappropriated profit of 30.01
million baht.

At the beginning of 2003, the Company has increased its registered capital to 120 million baht by
mobilizing capital from the public, which results in higher shareholders’ equity. During August of 2003, the
Company has paid cash dividend of 24 million baht and share dividend of 15 million baht. The operating
performance of the year 2003 equals to 48.31 million baht. As a result, as at end of December 2003, the

Matching Group has paid up capital of 135 million baht with shareholders’ equity of 343.14 million baht.

Capital structure

As at end of December 2002, the debt to equity ratioc was rather high at 1.95 times due to the fund
source of short-term loan. However, after the reorganization of capital structure by maobilizing fund from the public
at the end of February 2003 and has utilized a portion of the maobilized fund to repay the short-term loan, the

debt to equity ratio of the Matching Group as at end of December 2003 equals to 0.75 time.

Other Related Information

- None -
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To The Shareholders of Matching Studio Plb. Co., Lid.

| have audited the accompanying consolidated and
company balance sheets as at December 31, 2003, the related
consolidated and company statements of income, changes in
shareholders’ equity and cash flows for the years ended on
December 31, 2003 and 2002 of MATCHING STUDIO PUBLIC
COMPANY LIMITED and its subsidiary companies and of
MATCHING STUDIO PUBLIC COMPANY LIMITED respectively.
These financial statements are the responsibility of the
Company’s management as to their correctness and
completeness of the presentation.

My responsibility is to express an opinion on these
financial statements based on my audit. The consolidated
and company financial statements for the three-month period
ended on Becember 31, 2002 of MATCHING STUDIO PUBLIC
COMPANY LIMITED and its subsidiary companies and of
MATCHING STUDIO PUBLIC COMPANY LIMITED respectively
were audited by another auditor who gave an ungualified
report thereon dated February 25, 2003. The comparative
balance sheet as of December 31, 2002 was an integral part
of these financial statements.

| conducted my audit in accordance with generally
accepted auditing standards. Those standards require that |
plan and perform the audit to obtain reasonable assurance
about whether the financial statements are free of material
misstatement. An audit includes examining, on a test basis,
evidence supporting the amounts and disclosures in the
financial statements. An audit also includes assessing the
accounting principles used and significant estimates made
by management, as well as evaluating the overall financial
statement presentation. | believe that my audit provides
a reasonable basis for my opinion.

In my opinion, the consolidated and company financial
statements referred to above present fairly, in all material
respects, the consolidated and company financial position as
at December 31, 2003 and the consolidated and company
operations and cash flows for the years ended on December
31, 2003 and 2002 of MATCHING STUDIO PUBLIC COMPANY
LIMITED and its subsidiary companies and of MATCHING
STUDIO PUBLIC COMPANY LIMITED respectively in accordance
with generally accepted accounting principles.

SAM NAK-NGAN AM.C. CO, LTD.

ijm WLW’\//TW?{/‘ .

(Miss Jintana Mahavanich)
Certified Public Accountant
Registration No. 4687

Bangkok, February 27, 2004.

MATCHING STUDIO PUBLIC COMPANY LIMITED




pUna

fu AUR 31 SudAU 2546 La: 2545

uSdn ubdnG> gnlo $1An (LL) tazuSENEoY

(e : um)
NNENR WUNSLUTIN WVUNSLRLANIZUTEN
2546 2545 2546 2545
(USudsulna) (USudsulna)
“unswe
“unswenawIew
W Auazsemsifisuyiibn m 37,70844529 397908817  20,552,895.77 188,754.77
ﬁuaunuinmgu 7,680,000.00 - - -
@nwﬁmﬁﬁmazﬁuﬁuﬁu— Rl (e 6) | 21501046865 164,354,347.49 122,758,758.30 102,590,938.92
gnniin1si-usdneoe - - 222,041.71 616,500.00
\BulvifEnunuisnday (muneLng 7) - - 3945000000  6:887,246.00
“uAAUABLAT NI (MeR 8) | 45177.65841 477646464 197647736  1,048,262.37
WSulnanunwinun 172343960 159269035 122166952  1462677.50
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Balance sheets

As At December 31, 2003 and 2002

Matching Studio Public Co., Ltd. and Subsidiaries

(Unit : Baht)

Note

Assets
Current assets
Cash and cash equivalents
Short-term Investment
Trade accounts and notes
receivable-net (Note B)
Trade accounts receivable-subsidiary
companies
Short-term loans due from
subsidiary companies (Note 7)
Inventories and work in productions  (Note 8)
Loans to employees
Advance receivable-net
Other current assets
Total current assets
Non-current assets
Investments accounted by
equity method (Note 9)
Property, plant and equipment-net  (Note 10)
Negative goodwill-net (Note 11)
Leasehold-net (Note 12)
Other non-current assets
Total non-current assets

Total assets

Consolidated

The Company Only

2003 2002 2003 2002
(Restated) (Restated)

37,708,445.29 3,979,088.17 20,552,895.77 188,754.77
7,680,000.00 - - -
215,010468.65 164,354,347.43 122,739,759.30 102,590,938.92
= - 222,041.71 616,500.00
- - 39,450,000.00 6,887,246.00
45,177,658.41 4,776,464.64 1,976,477.36 1,048,262.37
1,723,439.60 1,592,690.35 1,221,669.52 1,462,677.50
17,581,610.90 22,490,819.72 10,307,308.29 16,259,361.40
20,401,565.22 15,026,436.18 6,325,586.71 10,152,023.76
345,283,188.07 212,219,946.55 202,815,738.66 139,205,764.72
12,434,493.94 - 196,810,421.70 69,622,502.00
233,282,580.890 151,830,629.36 66,471,996.08 36,145,670.66
(8,459,909.94) (9,665,416.80) = -
3,688,384.23 4,433,122.26 3,688,384.23 4,433,122.26
14,894,820.44 11,491,220.11 8,955,618.43 7,351,188.97
255,840,369.57 158,089,554.93 275,926,420.44 117,552,483.89
601,123,557.64 370,309,501.48 478,742,159.10 256,758,248.61

Notes to financial statements are an intergral parts of these financial statements.

MATCHING STUDIO PUBLIC COMPANY LIMITED
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Boylcnce sheets (Continued)

As At December 31, 2003 and 2002

Matching Studio Public Co., Ltd. and Subsidiaries

(Unit : Baht)

Note

Liabilities and shareholders’ equity
Current liabilities
Overdrafts and short-term
loans due to financial institutions (Note 13)
Trade accounts and notes payable
Trade accounts payable-subsidiary
companies
Current portion of long-term debts  (Note 14)
Short-term loan due to related person
Accrued expenses
Other current liabilities
Total current liabilities
Non-current liabilities
Financial lease contracts payable-net(Note 15)
Hire purchase contracts payable-net (Note 16)
Other non-current liabilities

Total non-current liabilities

Total liabilities

Consolidated

The Company Only

2003 2002 2003 2002
(Restated) (Restated)

88,535,019.36 115,907,549.56 64,775,489.28 88,711,016.29
51,464,869.87 24,240,558.52 22,913,446.70 13,136,633.61
- - 18,217,492.68 3,474,076.50
47,212,985.76 29,622,545.15 6,497,412.15 3,784,102.34
= 3,000,000.00 = -
16,960,635.55 29,511,647.32 8,145,373.25 18,941,740.13
20,023,189.53 10,090,616.93 6,128,339.32 3,652,955.29
224,196,700.07 212,372,817.48 126,677,553.38 131,700,524.16
21,963,315.70 30,442,014.76 6,726,341.71 2,905,972.97
10,390,753.49 3,158,648.74 2,790,196.61 -
1,428,022.64 942,973.32 - -
33,782,091.83 34,543,636.82 9,516,538.32 2,905,972.97
257,978,791.90 246,916,554.30 136,194,091.70 134,606,497.13

Notes to financial statements are an intergral parts of these financial statements.

MATCHING STUDIO PUBLIC COMPANY LIMITED
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Balance sheets (Continued)

As At December 31, 2003 and 2002

Matching Studio Public Co., Lid. and Subsidiaries

(Unit : Baht)

Note

Shareholders’ equity
Share capital
Authorized share capital
249,500,000 ordinary
shares @ Baht 1.00 each
120,000,000 ordinary
shares ® Baht 1.00 each
Issued and paid-up share capital
134,999,967 ordinary
shares ® Baht 1.00 each (Note 17)
90,000,000 ordinary
shares @ Baht 1.00 each
Premium on share capital
Retained earnings
Appropriated
Legal reserve
Unappropriated
Total shareholders’ equity
of parent company
Minority shareholders’ equity
Total shareholders’ equity
Total liabilities and

shareholders’ equity

Consolidated

The Company Only

2003 2002 2003 2002
(Restated) (Restated)
249,500,000.00 - 248,500,000.00 -

- 120,000,000.00 - 120,000,000.00
134,999,967.00 - 134,899,967.00 -
= 90,000,000.00 = 90,000,000.00
173,090,970.05 7,000,000.00 173,090,970.05 7,000,000.00
1,741,000.00 1,741,000.00 1,741,000.00 1,741,000.00
32,716,130.35 23,410,751.48 32,716,130.35 23,410,751.48
342,548,067.40 122,151,751.48 342,548,067.40 122,151,751.48
596,698.34 1,241,195.70 = -
343,144,765.74 123,392,947.18 342,548,067.40 122,151,751.48

601,123,557.64

370,308,501.48

478,742,158.10

256,758,248.61

Notes to financial statements are an intergral parts of these financial statements.

MATCHING STUDIO PUBLIC COMPANY LIMITED
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100,583,470.47 95,130,270.82 = -
116,989,056.01  71,332,493.54 - -
62,385,264.71 39,133,844.77 969,120.50 1,008,847.00
10,740,403.84 34,010,127.15 8,800,771.95 34,010,127.15
12,574,398.91 19,606,252.33 3,043,526.95 4,630,140.64
= - 32,852,725.76 16,223,202.00
761,190,915.39 702,672,817.46 451,007,891.21 462,791,333.32
538,081,360.00 533,726,413.36 317,702,143.81 352,805,725.24

8,788,577.62  31,487,333.07 761551964  31,487,333.07
135,157,788.52  75,108,868.05 66,304,437.44  48,186,993.11
1,920,000.00 340,000.00 1,920,000.00 340,000.00
65,506.06 - 65,506.06 -
684,013,232.20 640,662,714.48 393,607,606.95 432,820,051.42
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|ncome Statements

For The Years Ended December 31, 2003 and 2002

Matching Studio Public Co., Ltd. and Subsidiaries

(Unit : Baht)

Note
Revenues
Revenues from advertising film production
Revenues from television programs
Revenues from show production
Revenues from services and rental
Sales
Other income
Participating profit of investment in
subsidiary companies
Total revenues
Expenses
Cost of services
Cost of sales
Selling and administrative expenses
Directors’ remuneration (Note 18)
Participating loss of investment in
associated company
Total expenses
Profit before interest expenses and
corporate income tax
Interest expense
Corporate income tax (Note 19)
Net profit
(Less) (net profit) of parent company
before acquisition of Increased shares
Plus (less) net loss (profit) of
minority shareholders
Net profit of parent company
Earnings per share of
MATCHING STUDIO PUBLIC CO., LTD.
Weighted average number of ordinary
shares (Unit : Thousand shares) (Note 20)

Consolidated

The Company Only

2003 2002 2003 2002
(Restated) (Restated)
457,918,321.45 443,459,828.85 405,341,746.05 406,918,016.53
100,583,470.47 95,130,270.82 = -
116,989,056.01 71,332,493.54 - -

62,385,264.71 39,133,844.77 969,120.50 1,009,847.00
10,740,403.84 34,010,127.15 8,800,771.95 34,010,127.15
12,574,398.91 19,606,252.33 3,043,526.95 4,630,140.64
= - 32,852,725.76 16,223,202.00
761,190,915.39 702,672,817.46 451,007,891.21 462,791,333.32
538,081,360.00 533,726,413.36 317,702,143.81 352,805,725.24

8,788,577.62 31,487,333.07 761551864 31,487,333.07
135,157,788.52  75,108,968.05 66,304,437.44  48,186,993.11
1,920,000.00 340,000.00 1,920,000.00 340,000.00
65,506.06 - 65,506.06 -
684,013,232.20 640,662,714.48 383,607,606.95 432,820,051.42
7717768318 62,010,102.88 5740028426 29.971,281.80
(10,229,238.40) (14,116,505.00) (3,549,344.92)  (7,388,361.90)
(18,908,781.46) (16,212,8953.49) (5,545,56047) (6,000,374.36)
48,038,663.33  31,680,644.49 48,305,378.87  16,582,545.64
(337,586.11) (14,774,513.04) = -
603,301.65 (323,585.81) = -
48,305,378.87  16,582,545.64 48,305,37887  16,582,545.64
0.37 048 0.37 048

128,175 34,736 128175 34,736

Notes to financial statements are an infergral parts of these financial statements.

MATCHING STUDIO PUBLIC COMPANY LIMITED
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CO Sh Flows Statements

For The Years Ended On December 31, 2003 and 2002

Matching Studio Public Co., Ltd. and Subsidiaries

(Unit : Baht)

Cash flow from operating activities
Net profit
Reconciliation of net profit with
cash receipts (payment) from operating
Depreciation
Doubtful debts-trade accounts receivable
Doubtful debts-advance receivable
Doubtful debts-other accounts receivable
Doubtful debts-withholding tax
Reserve for price reduction of inventories
(Gain) Loss from disposal of fixed assets
Unrealized profit of held-for-trading securities
Participating profit of investment
in subsidiary companies
Participating loss of investment
in associated company
Amortized goodwill
Amortized leasehold
Amortized copyright
Amortized interest expense under
hire purchase contracts
Amortized interest expense under
financial lease contracts
Parent company’s net profit before
acquisition of increased shares
Gain (Loss) of minority shareholders’ equity
Net profit of subsidiaries before
acquisition of increased shares
Profit from operation before changes in
operating assets and liabilities
(Increase) decrease in trade accounts
and notes receivable
(Increase) decrease in trade accounts
receivable-subsidiary companies
(Increase) decrease in inventories and
work in productions
(Increase) decrease in advance receivable
(Increase) decrease in other current assets
Increase (decrease) in trade
accounts and notes payable
Increase (decrease) in trade accounts
payable-subsidiary companies
Increase (decrease) in accrued expenses
Increase (decrease) in other current liabilities
Net cash received (used) from operating
activities

Consolidated

The Company Only

2003 2002 2003 2002
4830537887 1658254584 4830537887 16,582,545.64
45,305,800.05 31,026,436.54 9,087,822.38  6,210,234.03
213,625.60 - 213,625.60 -
197266262  5002,768.40 197266262  3,483,75840
1,318,761.00 - - -
4430,196.10  7,226,802.63 4430,196.10  7,226,802.63
46,075.44 - - -
12408428 (5,656,268.06) (9,999.00) (2.00)
(3,280,000.00) - - -
- - (32,852,725.76) (16,223,202.00)

65,506.06 - 65,506.06 -
(2,18358868) (7,975,946.21) - -
744,738.03 741,587.84 744,738.03 741,587.84
125,972.60 - - -
572,336.42 399,156.74 85,408.23 -
5997,12768  4,545,459.90 1,082,840.07 633,238.65
337,586.11  14,774,513.04 - -
(603,301.85) 323,585.81 - -
- (15,004,125.98) - -
103,492,34053 5198651629  33,12545320 18,654,963.19
(50,869,746.76) (65,307,108.08) (20,382,445.98) (56,183,087.77)
- 832442431 394,458.29 (616,500.00)
(40,447,269.21)  B,784,774.77 (928214.99)  1,529,220.97
293664620 (8418,287.54) 3979390439 (2,261,463.43)
(66938390.04) (2,551,966.48) 382643705 (7,478,000.58)
27,224311.35 (2,859,520.59) 9,776,813.09 478,437.75
- (737921291) 1474341618 (1,430,147.50)
(12551,011.77) 895297183 (10,796,366.88)  8,717,282.09
993257260  (5,720,993.50) 247538403 (1,116,501.74)
3302455290 (16,188401.82)  36,214,32448 (39,705,797.02)

Notes to financial statements are an infergral parts of these financial statements.

MATCHING STUDIO PUBLIC COMPANY LIMITED
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CO Sh Flows Statements

For The Years Ended On December 31, 2003 and 2002

Matching Studio Public Co., Ltd. and Subsidiaries

(Unit : Baht)

Cash flow from investing activities
(Increase) decrease in short-term investment
(Increase) decrease in short-term loans due
from subsidiary companies
(Increase) decrease in loans due from employees
Purchase of investment in subsidiary and
associated companies
(net of cash disbursement)
Purchase of fixed assets
Sales of fixed assets
Increase (decrease) in minority
shareholders’ equity
(Increase) decrease in other non-current assets
Net cash received (used) from
investing activities
Cash flow from financing activities
Increase (decrease) in overdrafts and short-term
loans due to financial institutions
Increase (decrease) in short-term loans due
to related person
Cash received from long-term loans
Repayment of long-term loans
Cash paid for financial lease contracts payable
Cash paid for hire purchase contracts payable
Increase (decrease) in other non-current liabilities
Cash paid for dividend
Cash received from increase capital
Net cash received (used) from
financing activities
Cash and its equivalent increase (decrease) -net
Cash and its equivalent at the
beginning of the period

Cash and its equivalent at the end of the period

Consolidated

The Company Only

2003 2002 2003 2002
(4,400,000.00) - = -
= 510,00000 (32,562,754.00) (6,377,246.00)
(130,749.25) 23,567,864.22 241,007.98 20,180,002.50
(12,500,000.00) (47,398,744.63) (94,400,700.00) (53,396,500.00)
(96,235,792.88) (19,522,395.16) (23,655,694.94) (9,628,316.78)
4,978,565.12 5,864,068.17 10,000.00 -
599,300.00 - = -
(7,959,769.03) (589,247.25) (6,034,625.56) (527,519.44)
(115,647,446.04) (37,568,454.65) (156,402,766.52) (49,749,579.72)
(27,372,530.20) (6,917,693.37) (23,935527.01) (8,438,398.87)
(3,000,000.00) 33,191,538.09 - 35398386.37
18,013,800.00 - = -
(2,232,356.83) - = -
(35,971,535.33)  (9,830,418.55) (6499,025.91) (3,068,158.02)
(5661,113.75) (24,673,339.99) (1,103,801.09) (185,000.00)
485,048.32 128,556.43 = -
(24,000,033.00) (17,150,000.00) (24,000,033.00) (17,150,000.00)
196,080,870.05 83,000,000.00 186,090,970.05 83,000,000.00
116,352,250.26  57,648,642.61 140,552,583.04 88,556,828.48
33,729,357.12 3,891,786.14 20,364,141.00 101,452.74
3,879,088.17 87,302.03 188,754.77 87,302.03
37,708,445.29 3,879,088.17 20,552,8835.77 188,754.77

Notes to financial statements are an infergral parts of these financial statements.

MATCHING STUDIO PUBLIC COMPANY LIMITED
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CCI Sh Flows Statements

For The Years Ended on December 31, 2003 and 2002

Matching Studio Public Co., Lid. and Subsidiaries

(Unit : Baht)

Consolidated The Company Only
2003 2002 2002 2001
Additional Disclosure :
1. Cash payment during the period for
Interest expenses 3,713,438.91 7,560,967.16 2,381,096.62 5,126,772.81
Corporate income tax 23,839,879.86 16,677,928.85 8,892,292.83 8,842,281.48

2. Additional detail in non-monetary transactions

2.1 As of December 31, 2003, the Company and its subsidiaries acquired assets by entering financial lease contract
as appeared in the consolidatednd the Company financial statements in amount of Baht 22.36 million and Baht
10.92 million respectively.

2.2 As of December 31, 2003, the Company and its subsidiaries acquired assets by entering hire-purchase contract
as appreared in the consolidated and the Company financial statements in amount of Baht 14.48 million and Baht
4.84 million respectively. Asset under hire-purchase contract as appreard in the consolidated statement in amount
of Baht 1.21 million was sold.

2.3 In 2003, the Company paid dividend by issuing shares in lieu in amount of Baht 15.00 million.

2.4 During the year 2002, the company’s group member acquired subsidiary companies. The fair value of assets

acquired and liabilities assumed were as follows:

2002

Trade accounts receivable 52,639,388.28
Property improvements, building and equipment-net 87,496,696.63
Short-term loans from financial institutions (20,438,136.16)
Trade accounts and notes payable (14,441,883.25)
Hire purchase contracts payable (37,746,940.82)
Negative goodwill (17,641,363.01)
Others 3,531,538.33

Total purchase price 53,399,300.00
Less : Cash and cash equivalents of subsdiary companies (6,000,555.37)
Cash flow on net acquisition of cash acquired 47,398,744.63

Notes to financial statements are an intergral parts of these financial statements.

MATCHING STUDIO PUBLIC COMPANY LIMITED
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NOTe to Financial Statements

As At December 31, 2003 and 2002

Matching Studio Public Co., Ltd. and Subsidiaries

GENERAL INFORMATION

The Company was registered on October 27, 1992 with registration number 13911/2535 and later, the

Company registered its conversion to a public company limited on November 13, 2002 with registration number

40854500708. Its registered office is at 305/10 Soi Vorarak, Sukhothai Road, Dusit, Bangkok. Information

concerning its employees as of December 31, 2003 and 2002 is as follows:

Weighted average number of Employees (Persons) 451 325 158 151
Employees Expenses (Million Baht)
For the year ended on December 31, 172.37 127.74 93.12 83.02

2.1

2.2

2.3

Consolidated The Company Only
2003 2002 2003 2002

BASIS OF FINANCIAL STATEMENT PREPARATION

The consolidated and the Company financial statements were prepared in accordance with the generally
accepted accounting principles under the Accounting Act B.E. 2543 which cover the accounting standards
determined by the Institute of Certified Accountants and Auditors of Thailand and approved by the Board
of Supervision of Auditing Practices appointed by Minister of Commerce under the Auditor Act. B.E. 2505
and in accordance with the regulations of the Securities and Exchange Commission on the subject of
preparation and presentation of the financial reports.

ltems in the financial statements for the year ended on December 31, 2002 have been reclassified in
order to facilitate comparison with those in the financial statements of December 31, 2003.

The Company prepares it statutory financial statements in Thai language in conformity with generally
accepted accounting principles in Thailand. The accounting standards used may be different from
generally accepted accounting principles in other countries. For the convenience of the readers of the
financial statements, English version has been prepared by translating from the statutory financial

statements in Thai language which are issued for domestic reporting purposes.

Bt SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES

3.1

3.2
3.3

The significant accounting policies of the company and its subsidiary companies are as follows :

Cash and cash equivalents include bank deposits in type of saving, current and not exceeding three-

month fixed deposit with no guarantee obligation.

Short-term investment is investment held for trading and is shown at fair value.

Recognition of revenues and expenses

3.3.1 Revenues from the production of advertisement movies are recognized on the percentage of
completion which is based on the proportion of actual production costs with the total costs to be
incurred for the whole production estimated by the Company’s management.

3.3.2 Revenues from arranging television programs are revenue from production of television programs
originated from advertisement service and from contract to produce television programs. Revenue
from advertisement is recognized whenever the advertisement has been broadcasted and revenue

from producing television program is recognized whenever the service given is completed.

MATCHING STUDIO PUBLIC COMPANY LIMITED
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NOTe to Financial Statements (Contfinued)

34

33

36
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3.10

As At December 31, 2003 and 2002

3.3.3 Revenue from show program is recognized when the shows is completed.

3.34 Revenue from equipment rental and rental related services is recognized when such service is
already done.

3.3.5 Revenue from movies production is recognized when movie film is delivered to the purchaser.

3.3.6 Revenue from book sales and advertisement service is recognized when goods are delivered to
customers and service is already done.

3.3.7 Other income and expenses are recognized on accrual basis

Allowance for bad and doubtful accounts is made by assessing the uncollectability of each account

receivable.

Inventories and work in productions

3.5.1 Products of television programs, movies and show programs.
Products of television programs movies, and show programs are valued at cost whether in the
process of production or completed production ready for broadcasting or sale or show. The costs
of such programs consist of expenses directly associated with program production which will be
recognized as cost in the income statement whenever television programs are broadcast, movies
are sold or already recognized as income and show programs are fully completed.

3.5.2 Magazines

Magazines are valued at the lower of cost (average method) or net realizable value.
Investments in subsidiary and associated companies are shown by equity method.

Fixed assets are recorded initially at cost after deduction of accumulated depreciation and depreciated

on a straight-line method over their approximate useful lives as follows:

Years
Land improvement 20
Studio building and improvement 20
Building improvement on leasehold 9-15
Production equipments 5
Computer and equipments S5
Vehicles )
Furniture and office equipments )

Goodwill from discount because of investment value in subsidiaries is lower than their book value at the

purchasing date is amartized by using straight-line method within S years.

Leasehold right is amortized as expense for the current period by straight line method over their

leasehold life of 15 years.

ltems denominated in foreign currencies are recorded in Baht at prevailing rates of exchange when the
transactions occur, and their balances at the year end are converted to Baht at the prevailing rates of

exchange on that date and profit or loss arising from such conversion is shown as revenue or expense.

MATCHING STUDIO PUBLIC COMPANY LIMITED
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NOTe to Financial Statements (Contfinued)

As At December 31, 2003 and 2002

3.11 Appropriation of profit as a legal reserve is made in accordance with the related legislature and
also has to be approved by the shareholders’ meeting.

3.12 Earnings per share is computed by dividing net profit with the weighted average number of issued
and paid-up shares during the period.

3.13 Financial instruments, financial assets shown on the balance sheet include cash and bank balances,
accounts receivable, loans receivable and financial liabilities shown on the balance sheet include
accounts payable and loans payable, of which accounting policy is separately disclosed for each item.

3.14 In order to prepare financial statements in conformity with generally accepted accounting principles,
in some cases the management has to make estimate and assumptions that affect the reported
amounts and disclosure in the financial statements. The actual results might therefore differ from

those estimates.

4 BASIS OF CONSOLIDATION
4.1 The consolidated financial statements included the accounts of the Company and subsidiary companies
after eliminating inter-transactions. The Company holds shares in subsidiary companies at the

percentage of shareholding as follows :

Percentage of Incorporated
Shareholding in Type of Business

2003 2002

MATCHING ENTERTAINMENT CO,, LTD.| 100 88 Thailand | Production of and contract to produce
T.V programs and arranging shows
GEAR HEAD CO,, LTD. 100 100 Thailand | Advertising equipment services and rental
FATMAN AND LITTLE BOY CO, LTD. 100 100 | Thailand |Contract to produce advertising movies
MATCHING MOTION PICTURE COQ,, LTD.| 100 100 Thailand | Production of and contract to produce

every kind of movies

MATCHING BROADCAST CO., LTD. 100 100 | Thailand |Production and contract to produce T.V.
programs

MATCHING MOVIE TOWN CO,, LTD. 100 - Thailand | Developing movie town project

BOOK MAKER CO., LTD. 60 - Thailand | Production and sale of books

GOODY FILM BKK. CO., LTD. 60 - Thailand | Contract to produce movies and

advertisement both in local and

foreign countries

4.2 Significant inter - transactions and balances between the Company and its subsidiaries, the
Company’s investments in subsidiary companies and share capital of subsidiary companies, have

already been eliminated from the consolidated financial statements.

S. INTER-TRANSACTIONS WITH RELATED ENTITIES

The Company had transaction items with subsidiary companies which have the same group

MATCHING STUDIO PUBLIC COMPANY LIMITED

of shareholders or commmon directors. Significant inter-transactions and remaining balances be-

tween the Company and subsidiary companies could be summarized as follows:
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No-l-e to Financial Statements (Contfinued)

As At December 31, 2003 and 2002

5.1 Inter-Assets and Liabilities

Relationship

Trade Accounts Receivable
GEAR HEAD CO,, LTD. Subsidiary company
MATCHING ENTERTAINMENT CO., LTD. Subsidiary company

FATMAN AND LITTLE BOY CO, LTD.  Subsidiary company

Short-term Loans
MATCHING ENTERTAINMENT COQ., LTD. Subsidiary company
MATCHING MOTION PICTURE CO., LTD. Subsidiary company
GEAR HEAD CO,, LTD Subsidiary company

MATCHING MOVIE TOWN CO,, LTD. Subsidiary company

Advance Receivable
GEAR HEAD CO,, LTD. Subsidiary company
MATCHING ENTERTAINMENT CO., LTD. Subsidiary company

MATCHING MQOTION PICTURE CO., LTD. Subsidiary company

Accrued Interest Receivable

GEAR HEAD CO.,, LTD. Subsidiary company
MATCHING ENTERTAINMENT COQ., LTD. Subsidiary company
MATCHING MOTION PICTURE CO., LTD. Subsidiary company

MATCHING MOVIE TOWN CO,, LTD. Subsidiary company

Other Accounts Receivable

MATCHING ENTERTAINMENT CO., LTD. Subsidiary company

GOODY FILM BKK. CO., LTD. Subsidiary company
Trade Accounts Payable

GEAR HEAD CO,, LTD. Subsidiary company
Other Accounts Payable

MATCHING MOVIE TOWN CO,, LTD. Subsidiary company
Advance Payable

GOODY FILM BKK. CO., LTD. Subsidiary company

Accrued Expenses

MATCHING ENTERTAINMENT CO., LTD. Subsidiary company

(Unit : Baht)
The Company’s Financial Statements
as of December 31,

2003 2002

= 2,500.00

= 614,000.00

222,041.71 -

222,041.71 616,500.00

8,000,000.00 5,077,100.00

16,200,000.00 1,810,146.00

14,300,000.00 -

950,000.00 -

338,450,000.00 6,887,246.00

= 2,898,018.32

= 550,000.00

52,7835.90 265,713.65

52,783.90 3,713,731.97

132,095.89 -

10,136.99 -

467,537.67 -

1,561.64 -

611,332.19 -

= 600,000.00

1,650,000.00 -

1,650,000.00 600,000.00

18,217,492.68 3,474,076.50

24,066.00 -

144,791.00 -

= 3,045,000.00

MATCHING STUDIO PUBLIC COMPANY LIMITED
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NOTe to Financial Statements (Continued)

As At December 31, 2003 and 2002

5.2 Inter-Revenues and Expenses
The value of revenues for the year ended on December 31, 2003 and 2002

(Unit : Baht)

The Company’s Financial Statements

Relationship 2003 2002
Service Revenues
MATCHING ENTERTAINMENT CO., LTD. Subsidiary company 164,509.04 12,172,200.00
FATMAN AND LITTLE BOY CO., LTD. Subsidiary company 759,091.71 2,838,540.00
GEAR HEAD CQ,, LTD. Subsidiary company = 1,042,214.00
MATCHING BROADCAST CO,, LTD. Subsidiary company 27,210.00 -

850,810.75  16,052,954.00

Gain on Sale of Fixed Assets

GEAR HEAD CO,, LTD. Subsidiary company 571,333.11 -

Interest Receivable

MATCHING ENTERTAINMENT CO, LTD. Subsidiary company 299,086.09 53,200.27
MATCHING BROADCAST CO., LTD. Subsidiary company 48,063.69 -
MATCHING MOTION PICTURE CO., LTD. Subsidiary company 596,608.18 -
GEAR HEAD CO,, LTD. Subsidiary company 132,095.89 -
MATCHING MOVIE TOWN CQ., LTD. Subsidiary company 1,561.64 -

1,077,415.49 53,200.27

Other Service Revenues
MATCHING ENTERTAINMENT CO., LTD. Subsidiary company 150,000.00 1,626,100.00
GEAR HEAD CQ, LTD. Subsidiary company = 257,000.00

150,000.00 1,883,100.00

The value of expenses for the year ended on December 31, 2003 and 2002
(Unit : Baht)

The Company’s Financial Statements

Relationship 2003 2002
Cost of Services
GEAR HEAD CQ, LTD. Subsidiary company 49,583,509.71 49,733,724.25
FATMAN AND LITTLE BOY CO, LTD.  Subsidiary company = 15,770.00

48,583,509.71  48,748,494.25

Operating Expenses

MATCHING MOVIE TOWN CQ., LTD. Subsidiary company 800,000.00 -

MATCHING STUDIO PUBLIC COMPANY LIMITED

Inter-revenues and expenses mostly comply with the normal prices applied to general clients,

except revenue from selling equipments of which prices are at cost.
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NOTe to Financial Statements (Contfinued)

As At December 31, 2003 and 2002

6. Trade Accounts and Notes Receivable - Net

Trade accounts receivable were classified by aging as follows:

(Unit : Baht)

Aging of Trade Accounts Receivables : -
Less than 3 months
Over 3 months but not over 6 months
Over 6 months but not over 12 months
Over 12 months
Total
Accounts Receivable-Unbilled
Notes Receivable
Total
Less Allowance for doubtful accounts
Contract Deposit
Net

Consolidated

The Company Only

2003 2002 2003 2002

121,117,351.90 116,371,547.86 60,556,420.17  72,606,902.36
12,708,148.38  12,157,724.00 5,503,708.38  10,386,400.00
13,648,753.00 4,291,125.91 12,403,400.00 885,125.91
5,858,389.97 5,974,036.15 5,840,591.97 4,312,579.65
153,432,644.25 138,784,433.92 84,304,121.52  88,201,007.92
68,551,155.22  30,483,024.57 45,648,039.38 18,061,748.00
1,965,376.28 586,352.50 83,849.00 176,180.00
223,949,175.75 169,863,810.89 130,037,009.90 106,438,845.92
(5,162,707.10)  (4,949,081.50) (3,501,250.60)  (3,287,625.00)
(3,776,000.00) (560,382.00) (3,776,000.00) (560,382.00)
215,010468.65 164,354,347.49 122,758,759.30 102,580,838.92

As of December 31, 2002, the Company and its subsidiaries had sold some accounts receivable to

two factoring companies by transferring the claimant rights of payment over these accounts receivable in

order to use the fund received as working capital for the Company (Note 13). However, the Company and

its subsidiaries must repurchase accounts receivable from which the factoring companies are unable to

collect payment.

7. Short - term Loans due from Subsidiary Companies

Consist of:

(Unit : Baht)

The Company Only as of December 31, 2003

MATCHING GEAR HEAD MATCHING MOTION MATCHING MATCHING MOVIE
ENTERTAINMENT CO,, LTD.  CO, LTD. PICTURE CO., LTD. BROADCAST CO.L TD. TOWN CO, LTD. TOTAL
Beginning Balance 5,077,100.00 - 1,810,146.00 - - 6,887,246.00
Increase in the Period 16,800,000.00 24,300,000.00 28,500,000.00 10,100,000.00 950,00000  80,650,000.00
Repaid in the Period (13,877,100.00) (10,000,000.00) (14,110,146.00) (10,100,000.00) - (48,087,246.00)
Ending Balance 8,000,000.00  14,300,000.00 16,200,000.00 - 950,00000  339,450,000.00

As of December 31, 2003 and 2002, the Company made loans to the subsidiaries in the form of

promissory notes repayable on demand with interest rates of 5.00 - 6.75% per annum and 842 - 9.75%

per annum respectively without any collaterals.

MATCHING STUDIO PUBLIC COMPANY LIMITED
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ER1Y 45022373385  4,776464.64 197647736  1,048,262.37
W Anflanisansian " ush (46,075.44) - - -
R 4517765841  4,776464.64 1,976,477.36  1,048,262.37
9. 1BuaonuBsUuinlne3s “suldi™y
Usznausiy
(e : um)
VUNSERLANIZUTEN
o Jufl 31 SuAN 2546
Linaumn
it nisEua) R wmsauu % FBAmu 6 wlal"e

SN
USEM vA a2 qR 1R 50,000,000.00 25 12,500,000.00 12,434,493.94
12,500,000.00 12,434,493.94




NOTe to Financial Statements (Contfinued)

8.

9.

As At December 31, 2003 and 2002

Inventories and Work in Productions

Consist of :

(Unit : Baht)

T.V. Program Products
Movie Products
Show Programs in Production
Remaining Magazines
Production Equipments
Total
Less Allowance for Price Reduction of Goods

Net

Consolidated The Company Only

2003 2002 2003 2002
749,741.12 786,936.25 = -
36,807,039.66 888,815.67 1,976,477.36 -
7,390,455.35 2,052,450.35 = -
2786,497.72 - = -
= 1,048,262.37 = 1,048,262.37
45,223,733.85 4,776,464.64 1,976,477.36 1,048,262.37
(46,075.44) - = -
45,177,658.41 4,776,464.64 1,976,477.36 1,048,262.37

Investments Accounted by Equity method

Consist of :

(Unit : Baht)

Company’s Name

Associated Company

TAKE A LOOK CO, LTD.

Consolidated
As of December 31, 2003

Investments

Paid-Up

Share Capital

Percentage of Cost Method

Share holding

Equity Method

50,000,000.00

25 12,500,000.00

12,434,493.84

12,500,000.00

12,434,493.84

MATCHING STUDIO PUBLIC COMPANY LIMITED
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NOTe to Financial Statements (Contfinued)

11.

12.

13.

As At December 31, 2003 and 2002

Negative Goodwill - Net

Consist of :

(Unit : Baht)

Net book value as of January 1, 2003
Less Adjustment entries from prior year

Net book value after adjustment entries

Add) Increase from the purchase of subsidiary company’s ordinary shares

Less Amount recognized as revenue for the year ended on December 31, 2003

Net book value as of December 31, 2003

Leasehold - Net

Consolidated
(14,055,288.18)
4,389,871.38

(9,665,416.80)
(978,081.82)
2,183,588.68

(8,459,909.94)

Consist of :
(Unit : Baht)
Consolidated/The Company Only
December 31,
2003 2002
Leasehold 11,123,816.91  11,123,816.91

Less Accumulated amortized leasehold
Leasehold - Net

Amortized leasehold for the year

(7,435,432.68) (6,690,694.65)
3,688,384.23 4,433,122.26
744,738.03 741,587.84

The Company paid for two leasehold agreements of 15 year term, of which one leasehold in the

amount of Baht 6.12 million was made under the name of one director on behalf of the Company and the

remaining leasehold at the amount of Baht 5.0 million was made with the Company’s director.

Overdrafts and Short-Term Loans due to Financial Institutions

Consist of :
(Unit : Baht)
Consolidated The Company Only
December 31, December 31,
2003 2002 2003 2002
Overdrafts 21,289,589.33 17,858,518.78 4,775489.28 12,782,628.92
Short-Term Loans due to Financial Institutions
- Promissory Notes 65,000,000.00 30,000,000.00 60,000,000.00 30,000,000.00
- Discounted Accounts Receivable 2,245,429.97 68,0438,030.78 - 45,928,386.37
Total 88,535,019.36 115,907,549.56 84,775,489.28 88,711,016.29

In the consolidated and the Company financial statements as of December 31, 2003, the short

term loans in the form of promissory notes have been obtained from two commercial banks at interest

rates of 4.75 - 5.75% per annum and overdrafts and short-term loan are guaranteed by the Company , the

Company’s directors and land with construction thereon are also pledged as collaterals.

MATCHING STUDIO PUBLIC COMPANY LIMITED
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NOTe to Financial Statements (Contfinued)

14. Current Portion of Long-Term Debts

15.

As At December 31, 2003 and 2002

Consist of :

(Unit : Baht)

Financial Lease Contract Payable
Hire Purchase Contract Payable
Long-Term Loan from Bank

Total

Consolidated The Company Only
December 31, December 31,
2003 2002 2003 2002
26,603,178.84 26,957,573.57 5212,521.76 3,529,102.34
4.828,363.65 2,664,971.58 1,284,890.39 255,000.00
15,781,443.17 - = -
47,212,885.76  29,622,545.15 6,497,412.15 3,784,102.34

As of December 31, 2003, a subsidiary company obtained from bank a loan with the limit of Baht

135.00 million which would be withdrawn gradually by installment until reaching the whole amount. The

principal together with interest has to be repaid by monthly installments of Baht 2.30 million within 72

months after the first withdrawal. The interest rate changed is MRR-1% per annum for 2 years and after

that the interest rate will be MRR% per annum. The loan was guaranteed by a mortgage of machine and

equipment of the subsidiary company which use this loan to acquire assets and the Company gave also

its own guarantee to the full amount.

Financial Lease Contracts Payable-Net

Consist of minimum amount to be paid under financial lease contracts as follows:

(Unit : Baht)

Financial Lease Contracts Payable
Less Future Interest in the

Financial Lease Contracts
Total Liabilities under Financial Lease
Less Current Portion

Financial Lease Contracts Payable - Net

Consolidated

As of December 31,

The Company Only

As of December 31,

2003 2002 2003 2002
5381565043  65,137,550.44 13,527,077.00 7,273,838.00
(5,249,155.79)  (7,737,962.11) (1,588,213.53) (838,763.69)
48,566,484.64 57,398,588.33 11,938,863.47 6,435,075.31

(26,603,178.94) (26,857,573.57) (5212,521.76)  (3,529,102.34)
21,963,315.70 30,442,014.76 6,726,341.71 2,805,97297

The Company and its subsidiaries entered long - term financial lease contracts to acquire equipments

for film production and office equipments with two leasing companies. These long term financial lease

consist of 47 contracts for term of 3 years equipped with option to purchase when the contracts end. The

Company and directors of the Company gave their respective guarantees.

MATCHING STUDIO PUBLIC COMPANY LIMITED
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NOTe to Financial Statements (Contfinued)

As At December 31, 2003 and 2002

16. Hire Purchase Contracts Payable-Net

Consist of:
(Unit : Baht)
Consolidated The Company Only
December 31, December 31,
2003 2002 2003 2002
Hire Purchase Contracts Payable 16,759,258.39 6,371,398.90 4,4350,008.02 255,000.00
Less Deferred Interest (1,540,141.25) (547,778.58) (374,921.02) -
Total 15,218,117.14 5,823,620.32 4,075,087.00 255,000.00
Less Current Portion (4828,36365) (2,664,971.58) (1,284,890.39) (255,000.00)
Hire Purchase Contracts Payable - Net 10,390,753.49 3,158,648.74 2,790,196.61 -

The Company and its subsidiaries entered the hire-purchase contracts to acquire office equipments
and vehicles totalling 19 contracts for the terms of 3 - 5 years. The Company has guaranteed against

liability of hire-purchase contract of one subsidiary company in the limit of Baht 2.01 million.

17. Share Capital
17.1  In accordance with the minutes of the extraordinary shareholders’ meeting No. 7/2002 held on October
30, 2002 it was unanimously resolved for the Company to increase its registered share capital from Baht
90 million to Baht 120 million by issuing 6 million ordinary shares of Baht 5.00 each. Since the shares
were sold at a price of Baht 34 each on February 27-28, 2003, the Company thus received premiums on
share capital amounting to Baht 174 million, and such paid-up increase share capital was registered with

the Ministry of Commerce on March 4, 2003.

17.2  In accordance with the minutes of the extraordinary shareholders’ meeting No.1/2003 held on August 22,
2003, the following resolution were made:

17.2.1 The par value of the ordinary shares of the company had to be changed from the former par value

of Baht 5 per share to Baht 1 per share by dividing into 120 million shares at par value of Baht
1 per share. The Company registered this change of par value of ordinary shares at the Ministry
of Commerce on August 25, 2003.

17.2.2 The registered share capital had to be increased from the former share capital of Baht 120 million
to Baht 135 million by issuing an increase of 15 million ordinary shares at par value of Baht 1 per
share totalling Baht 15 million. The Company had received full subscription of increased ordinary
shares and registered the increased share capital at the Ministry of Commerce on August 26,
2003.

17.2.3 The payment of interim dividends from the Company’s retained earnings as of March 31, 2003
aggregating to Baht 39 million at Baht 0.325 per share (par value of Baht 1 per share). Dividend
payment was divided into 2 portion as follows:

Portion 1 Dividend payment in cash of Baht 24 million, which was is equivalent to dividend

MATCHING STUDIO PUBLIC COMPANY LIMITED

payment of Baht 0.20 per share (par value of Baht 1 per share)
Portion 2 Dividend payment in the Company’s 15 million ordinary shares (par value of Baht 1

per share) aggregating to Baht 15 million which was equivalent to dividend payment
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NOTe to Financial Statements (Contfinued)

As At December 31, 2003 and 2002

17.3

3

of Baht 0.125 per share (par value of Baht 1 per share) or at the proportion of 8

existing shares to one stock dividend.
The Company paid such dividend in September 2003.

In accordance with the minutes of the board of directors’ meeting No.11/2003 held on
October 24, 2003, the important resolutions were as follows:

Resolved that the Company issue and offer for sale the warrants to purchase the Company’s
ordinary shares to the existing shareholders in the number of 108,000,000 units, with term of S
years from the issue date at the selling price of Baht O. Exercised ratio is 1 unit of warrant per 1
ordinary share, exercised price at Baht 8 per 1 ordinary share and the warrant holders can exercise
their rights to purchase ordinary shares every 3 months and in the event that any of the exercised
date falls on non-working day, it will be postponed to the next business day. The board of
directors hold right to fix the commencing date for first exercise of such warrants as it deems
appropriate and appropriate warrants in the ratio of 5 existing ordinary shares per 4 units of
warrants. In light of this, the closing date of the shareholders register book in order to determine
shareholders’ right to receive such warrants was on December 15, 2003.

Resolved that the Company issue and offer for sale of warrants to purchase the Company ordinary
shares in the number of 6,500,000 units to the directors and employees of the company and/or
of the company’s subsidiaries with the term of 3 years from the issuing date at the selling price
of Baht O. Exercised ratio is 1 unit of warrant per 1 ordinary share and exercised price at Baht 6.8
per 1 ordinary share and the warrant holders can exercise their rights to purchase ordinary shares
every 3 months and in the event that any of the exercised date falls on non-working day, it will
be postponed to the next business day. The board of directors hold right to fix the commencing
for the first exercise of such warrants as it deems appropriate and the proportion of warrants to

be exercised as follows :

- During the first year of the warrants’ term, the warrants holders may exercise their rights
not more than 40 percent of all warrants issued and allocated.

- During the second year of the warrants’ term, the warrants holders may exercise their
rights not more than 30 percent of all warrants issued and allocated.

- During the third year of the warrants’ term, the warrants holders may exercise their rights
in all the entire remaining warrants.

- In case that in the first and/or the second year, rights are not fully exercised but the
unexercised rights could be exercised in the second year and/or in the third year until

their maturity date.

No directors and employees are entitled to receive the appropriation of warrants more

than 5 percent of the total number of warrants and on January 30, 2004 the Company

was authorized by the Stock exchange of Thailand to trade these warrants in it.

Resolved that the Company to increase the company’'s registered capital from the former
Baht 135 million to Baht 249.5 million by mean of issuing 114,500,033 new ordinary shares

with a par value of Baht 1 each and to appropriate increased shares as follows :

MATCHING STUDIO PUBLIC COMPANY LIMITED
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NOTe to Financial Statements (Contfinued)

As At December 31, 2003 and 2002

(3.1) 108,000,000 ordinary shares to be appropriated for reservation of exercised rights
under the warrants to purchase the Company’s ordinary shares which were issued to
the existing shareholders.

(3.2) 6,500,000 ordinary shares to be appropriated for reservation of exercised rights
under the warrants to purchase the Company’'s ordinary shares which were issued
to directors and/or employees of the company and/or of the company’s subsidiaries.

(3.3) The remaining 33 ordinary shares to be considered by the shareholders’ next meeting.

18. Directors’ Remuneration
This directors’ remuneration was paid as benefits to the directors of the parent company under

section 90 of Public Company Act which excluded salaries and related benefits paid to executive directors.

19. Corporate Income Tax
Corporate income tax is calculated on net profit after adding back certain expenses which are

disallowable for tax computation purposes.

20. Earnings per Share
The Company computed earnings per share by dividing net profit by the weighted average number
of ordinary shares. In 2003, the Company changed the par value of the Company’s ordinary shares (see
note No. 17.2.1) and paid stock dividend (see note No. 17.2.3); thus amendment to earnings per share of

2002 is needed. The detail of earnings per share computation for each year is as follows:

For the Year ended on December 31, 2003

Number of shares Issued No. of Shares
after adjustment Period based on
Date No. of Shares of stock dividend in the Year Days in the Year
[a]
(Thousand Shares) (Thousand Shares) (Days) (Thousand Shares) =
=
Jan. 1 - Mar. 4, 2003 90,000 101,250 63 6,378,750 =
>
Mar. S - Dec. 31, 2003 120,000 135,000 302 40,770,000 E
o
365 47,148,750 g
(§)
9]
—
Weighted average number of shares for the Year = 47,148,750 = 129,175 Thousand shares =
_— o
365 (0]
fa)
B
For the Year ended on December 31, 2003 o
4
Net profit (Thousand Baht) 48,305 I
O
Weighted average number of ordinary shares (Thousand Shares) 129,175 §_

Earnings per share (Baht) 0.37
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NOTe to Financial Statements (Continued)

As At December 31, 2003 and 2002

For the Year ended on December 31, 2003

Number of shares Issued No. of Shares
after adjustment Period based on
Date No. of Shares of stock dividend in the Year Days in the Year
(Thousand Shares) (Thousand Shares) (Days) (Thousand Shares)
Jan. 1 - Sep. 17, 2002 7,000 7,873 260 2,047,500
Sep.18 - Dec. 31, 2002 80,000 101,250 105 10,631,250
365 12,678,750
Weighted average number of ordinary shares for the Year = 12,678,730 = 34,736 Thousand shares
365

For the Year ended on December 31, 2003

Net profit (Thousand Baht) 16,583
Weighted average number of ordinary shares (Thousand Shares) 34,736
Earnings per share (Baht) 048

21. Accumulated Result from Error Correction
Since in 2002, the Company understated expense in amount of Baht 9.66 million and understated
income from investments in subsidiary companies by equity method in amount of Baht 3.06 million, the

Company therefore adjusted the beginning retained earning by the aggregate amount of Baht 6.60 million.

MATCHING STUDIO PUBLIC COMPANY LIMITED
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NOTe to Financial Statements (Contfinued)

23.

24,

As At December 31, 2003 and 2002

Obligations and Contingent Liabilities

Apart from liabilities reflected in the balance sheets as of December 31, 2003 and 2002, the

Company and its subsidiaries hold other commitments as follows :

23.1

Obligations in respect to bank issuance of letters of guarantee as follows

(Unit : Baht)

Consolidated The Company Only
As of December 31, As of December 31,
2003 2002 2003 2002
Letter of Guarantee 5,342,408.00 2,153,600.00 2,644,600.00 141,600.00
Letter of Credit 61,600,532.75 - - -

23.2 Obligations under Long - Term Lease Contracts

As of December 31, 2003, the Company and subsidiary companies entered several long term
lease contracts of land, land plus construction and building with terms between 3-15 years.

The Company has to pay lease fee of approximately Baht 12.52 million per annum.

Financial Instruments

Policy to manage financial risk

The Company has no policy to operate financial derivatives for the purpose of speculation or

trading.

Risk on interest rates

The interest rate risk is the risk that may occur from the fluctuation of market interest rates
in the future which will affect the operating result and cash flows of the Company and its subsidi-
aries. The Company and its subsidiaries have exposure to interest rate risk because they hold cash,
bank deposits and loans and most of such financial assets and liabilities carry interest rates which
fluctuate in line with market rates. In this case the Company and its subsidiary companies have not

made any contract to hedge against this kind of risk.

Risk on exchange rates

The Company has no risk on exchange rates because most of its business transactions

involve Baht currency.

Risk on credit provision

The Company takes risk on credit provision concerning trade debtors. However, the Company
has tight policy on credit provision to new clients and most old clients are well capable to repay

debts, so the company believe that it will not risk any damage arising from uncollectability of debts.

MATCHING STUDIO PUBLIC COMPANY LIMITED
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No-l-e to Financial Statements (Contfinued)

As At December 31, 2003 and 2002

Fair value

Due to the fact that financial assets are mainly trade debtors of which credits are granted in
short term and inter-loans are payable on demand. In case of financial liabilities, most are trade
creditors and long term loans bearing interest rates closed to market rates. Consequently, such

financial assets and liabilities have already reflected their fair values.

25.  Provident fund
The Company established a contributory registered provident fund in accordance with the Provident
Fund Act B.E. 2530. Each month employees contribute and the Company also contributes another portion
to the fund depending on each employee’s life of work. This fund is managed by a local financial institution

manager.

26. Approval of financial statements

These financial statements have already been approved by the Company’s board of directors.

MATCHING STUDIO PUBLIC COMPANY LIMITED
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