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End-use Markets for In-Mould Labels 2012
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Market share of new digital presses installed worldwide as a
percentage of total new presses installed
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210,000 million baht

Total cosmetic and toiletry market in Thailand*®
(Ref : Euromonitor 2012 & Cosmetics FTI 2012)

Thai cosmetics export value
18% Growth (avg) , value 90,000* million Baht
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