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N1IA/IARULAII (Direct Markeitng)

(1) ANHMLHAANMNUAZUINNT
USEni s iudnazuinslaslinseaanuuasslumsiauavsdudinazuImsrinuszun Insenvinuulng
aan (Outbound Call Center) RaFIANNW (Direct Printing) uwazszuvaan laskinuwiylad (E-Commerce) andsmslusms
6 Aa o 6 @ o a 6 s 6
guduinamalnsdwriuazgndnduiuinislnadwi (Call Center)
FUMNLTEMIImnaTdwIueInnin 1,500 M3 lesdinvazdualssnndudanuiuges i luainnn

MIARIANIINI

(2) MIARIAUATNNIZNITUUITY
(2.1)  NAYNSAIHNIIAATA

L‘ﬁalﬁmmsnLmioﬁuﬁu;gﬂi:naun'ﬁﬁsté"u"lGT u‘%ﬂ'm‘hLﬁunaqﬂﬁﬁmmmm@ﬁoﬁ:

1. miﬁmﬁan%uﬁwﬁﬂqmmwua:ﬂ%uﬁmmﬂmmﬂi:mw u’%ﬁ'wﬁuiﬂmﬂﬁmﬁaﬂﬁuﬁwﬁﬁqmmw
nnnslulszmauazansyszme LLa:Lﬂuﬁuﬁﬁﬁgnﬁ'lvl,u'mmmmffavlﬁmw%”mﬁmmﬂﬁuﬁﬂmUﬁ"a"l,ﬂ FITILSEN T A
m’m%mﬂﬂi:mﬂﬁ'}taua@ia@nﬁ']

2. msﬁwmua"ﬁagaLﬁmﬁuﬁuﬁma:ﬁmi visnalianuidylumaiiauataysvasfudiuag
u’%ms@iagnﬁwﬁ%mw LﬁalﬁﬁuﬁﬁLLax‘iﬁﬂ’lT‘Ua\‘]‘]ﬁ‘];‘l’lE*T%’N‘]Ji:ﬁUﬂ’litﬁﬁlﬂixﬁul’ﬂLLﬁQﬂﬁ”}ﬂ’IUlﬁLLWJaﬂ “Entertaining
People with Information”

3. mahuuudaesdoys (Data Model) Anwdayaninudasmyvesgndingueneg wazihiauane
?xuﬁwLLa:u'%mi"?'iaa@ﬂﬁaaﬁ'ugﬂu,uumﬂ"ﬁ%em (Life Style) wa3gnen u,azu%ﬁ'ﬂﬁmﬁmeﬁﬂixmawaﬁagagmﬁa;&a
andaINan? L‘ﬁal%ﬂi:ﬂauslun'mauamm%uﬁﬂLLa:U‘%mﬂﬁmm:auLLa:mq@n&Jm’]&J@Taomimaagﬂﬁ']u@ia:ﬁzJ

4. nydNauAudfiniasa u‘%ﬂ'ﬂﬁi:uuiﬂmﬁuﬁﬂmmmsq@iaﬁnﬁﬂmﬂunm 3-7 W MILINA
Tunsanmamuasuazdiuoma uaznolu 4-14 Tu dnsugndiludednia lasuisnlszuumesidudinnianszay
?mﬁ’nﬁaﬁwﬁuﬁﬂﬂmlﬁl,l,rignﬁ'msauﬂsguﬁuﬁnﬂn“ﬁmﬂmaqﬂi:mﬂ

5. mymudsnuanufsnalaluiud U‘%ﬁﬂ%’ﬂﬂs:ﬁumﬁuwaslaluﬁuﬁwﬁﬁnﬁﬂ%a andfianFonian
mitesuimelum 30 Juivudlesuiud Taousunuseniuumaons i wiuAuduligndn

6. msu‘%mwé’ommwzJLLa:msaéi”'mm’]ué’uﬁuﬁﬁaﬁugnﬁmm‘ﬁao UiEnIaldininnudada
aaumwﬁagaa’m@ﬂﬁ'lmwéﬁmn'lﬁ%'uuauﬁuﬂywLLa:u‘%mi L‘ﬁaaaumummﬁqwalﬁmaogﬂﬁw Szt ua
anuguuinanuandfieliandifieanudsrivlaussinmiteduiiussnadnadatiios

UG UG

22) namgnanihunang

v @

andmaldffimsliTiariusds ddwata yniwa nnis

(2.3) MTIMRUIBUALTBINWNITIAD AN

U3 lalggasnemIiminenansnautadntg (Multi Channel Marketing) (HNala@wanaFuALAL

€

FDe

UM a9
1. szuulnsd@nriuuulnsaan (Outbound Call Center)
visnisansiuduazuimsiusznulnsdwiuuuniean  lasuisnialdfindnnuguauas
o a o & o o A wn A & a o ¢ v o o ¢ o ¢
uwusthuAanmainalnsdwridwin 350 o Ufddnuigudvinmmulnsdwiuazgndraunusmalnsdwd  (Call
v . { o A o o { { A o o o A @
Center) Nniuluinaam 9.00-18.00 u. talnsdwridadagndanudayanofefinisniawiould Sowinnuaz
Wisuadayafuduazuimdagndimingildis  laswinnudindldsumsfnassulifienudilaluniodusiuss
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mMIbAUSM et IrILaNe vnﬂgnﬁwﬁmmﬂi:mﬁﬁa:%a%uﬁm%au’%ms RNTORIIAN VU TERIA UM TTORUA LAY
USAIAUWINITUGINE Lo

2. #aRINNN (Direct Response Printing)
UIHNEU T FUMUAZLSM IR WO RIRUN A9 9 6%
=3 =3 a =1 a o =3 =3 = g; 1 A a = a 6 &
(M) ufaedan (Catalogue) LSHNANIIAUAGMREALLL 4 FNaaN TINMIdaRuwln
Uszdmng 3-4 1aaw a¥9azilszannk 100,000 Lay LiatlauaFuAUAZLUTMNTIBILTENNIRAIANANLATY 250 TIMT
muldaniudingg daasliungndvesuidnauudayagndivivnaaidan inaldgndiunmudayaifoanudud
LasUINIT
' o o & 3 ¢ A o a o A <, & & ~
@) w1315 laSaws iwashiaseduduazusmauazlslutuass uasansn o
Lﬂum%aaﬁaeiaLa'%ums"mmmx%’nmmmﬁuﬁuﬁﬁugﬂﬁw
gnﬁnmmsné’o%aﬁuﬁnﬁu‘%ﬁﬂLauamwmu?’(a%qﬁuﬁ TasmslnsanyidnanaITafuauay
U3 lansruuInsawyiuuulnsid (Inbound Call Center) aaRuNBLaYINTANKALIEN I AUA lasuSEnIalAlntn
Fulnsdwisasiudasganit 12 gae laswdnnudinanldsumflnevsaliiianadilaluiuduaziims uazanansnld
MNeazligauazAuKINgIAUFUA LAz UT M LAgnd warUSEN le9al#iiseuy Voice Response Unit Lﬁﬂ‘[ﬁgﬂﬁ']ﬁ
Insewridnunsemeniecdhndaanufadensay  wananit  USENIa TSz UINTaN 5095 A FITa RUM AT LS THIY

sruulnsansiwmau 3 fang L'ﬁaiad%'ugnﬁwﬁﬁm'wuﬂs:a@ﬁé’a%a'ﬁuﬁma:u’%mimﬂmms

3. szuuaenlaiwivled (E-Commerce)

USEniauansdudrinuszuueanlaiinuiulodans g el

M) Suloduesnssn www.tvdirecttv laguliusmslwdenunmay 2553 @nﬁwﬁlﬁu‘%mi
sulngazndugndngugnd1uan fie mjugnﬁwswﬂaﬂﬁ"ﬂﬂ gnﬁﬂmmmmmﬁtJuu,a::ﬁ?&%ﬂ’ﬁuﬁwmwmwg@m6] il
usasnoazdoalilwivled wananit u’%ﬁ'ﬂﬁmiéamﬁagaﬁ’ugﬂﬁﬂmus:uuaau"l,aﬁl,ﬁaﬁnauaﬁagmﬁmﬁuﬁuﬁ'}
wazu3Ms Temsluslududng LLa:L%aumméTuﬁuﬁﬁugﬂﬁmzi’mmjmmm imﬁy'ou‘%ﬁ'ﬂﬁmiﬁamﬁagaﬁuanﬁ']mu
FanNaawlail (Social Media) Lﬁ'aﬁnLauaﬂagaﬁlﬂuﬂsﬂwﬁoﬁa@nﬁ"’]

@) Iulod www.tohome.com Tasu3snldBumnsrwivlodainsnlaordyniaione 1 O
AULSE eduuaany inTase $ne dodudaesiuladeinsna sraziaaoud 1 ansan 2555 B9 31 Fuanaw 2555

@) ulod www.tarad.com laguSenldl L’éu*‘mmhmfm"lfnﬁﬁonmﬂmﬁauﬁqm 81 2553

@) Julod www.shopping.co.th u’%ﬁ’ﬂiauﬁuwﬂ@aﬂﬂamﬁamﬂauﬁwmwﬁuvlmﬁé'mma B9
v ldEuninwiuladananlwdauningiau 2553

NMIVFUA mm:uuaau"laﬁ AUUAIUNIRITONAANURZAIN  UAZEINNTNTITZIUATUA

Hnlastesaarsamslandwdnuyswmans

4. wimsawduinismelns@nriuazgnandanusnielnsdny (Call Center)
P v a ¢ a o ¢ v o o ¢ o ¢ ' v @ PN
viEnldvinsguivinnlnidwriuazgndauiuinislnadwt (Call Center) urigndinalud
dasnaauanpiudmioninis lasuisnazlvuinisdneg Senveuaguiie minugugualdwinmuvasiEnd jua
ﬁﬁﬂﬁlﬁgnﬁmmnﬁmmuﬁmnaavl‘a”ﬁ'ugnﬁ'l mﬂﬁu‘%msaﬁnmgmm:doLﬁ‘%ﬂﬂi@ﬂ']ﬂ’]ﬂh@?’]tb@hd6] NeAugwduIng
nelnidwriurignd 1w nIfanuaTereuamauszdsznianadays Tniinsdamanmlasaniuialnaiad
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(2.4) MWIINATINNTIN
mnmﬁ@Lﬁmammﬁagalmuu‘%ﬁw 73 laise $a @) YAANANIATINYBITINIAAAULLATS
(Direct Marketing) lu3tunyeng il
1. MEUBTIWRUM UMY uazdsenu ’uszuulnsawriuuulnsaan (Outbound Call Center) i)
2552-2554 ﬁgamiwﬂi:mm 5,600 8ULIN 7,200 SIULIMN Uz 9,500 SuLn aNdey aatdudamadulaiesas
29 uazfouar 32 WA eU uwazaanlul 2555 azflaanmadulalszanmessr 35 ﬂﬁﬂﬁﬁdmﬁmaﬁum&ums
penpdesgsiomsaussiudiuasuimauszuuInsdwiuunnseen ldun  msumsdasszuuinsdniiugiu
uazlnsenridate ﬁy'of:msﬁwLauaﬁagaﬁuﬁmaw%mi@ia;ju‘ﬂnﬂmu szuulnsdwiuuulniean aanIndiauatoys
?mﬁ'lLLa:u%migi;ju‘%IﬂﬂlumjuLi”h‘mmﬂLawnmzmvlﬁasi’mﬁﬂs:?m‘ﬁmw
ﬁagﬁuﬁ;j'ﬂi:naum?ﬁ@iwLﬁugiﬁaLaua'*mﬂ?mﬁ”ﬂLLa:‘u’%msmmwﬂmﬁwﬁmuimaan’[uﬂi:mﬂ
Tnsdwaudszanm 150 1 LLa:ﬁQﬂi:naumiﬁﬁﬁ'ﬂﬂmwﬁL°fhmﬁduui’mlugsﬁaé’aﬂmuﬁw%u Qﬂi:ﬂaumiﬁéﬂﬁmg
leun v3Endsenuiiauazdsznuwnsdnig, uSun 73 laSe $190 (wwow), Property Technology Co., Ltd. §9WNANNT
LL"JJ'@"ﬂ'u’l,ugiﬁa]Laua"mﬂﬁuﬁwLLa:u’%mimm:uuimﬁwﬁuuuimaanﬁumiﬁmﬁuga"ﬁu
2. muauemeiuiussuImsiwiefeind ull 2552-2554 flyadmudzanm 1,350 dwun
2,040 UM Uaz 3,000 SuLn audey aadudanmadulasessr 51 waziesaz 47 audey wazenainlull
2555 qzdlaannaduladsunmiaoa: 47 ﬂa%’uﬁﬁmumUaﬁuamgumwmaé”r’uaaqiﬁa}mimuamUﬁuﬁma:u%mi
dwgeseind laun 3853auazngansumasslneflaswllanideafinuaznasasmsldaudaudnanmisasule
Fo Miunsdasminnuszaanaunglumsdendafudn LLazgﬂLmums’ﬁ'ﬁ:(ﬁuﬁﬁlﬁtﬁaﬂmnﬁu lasmukiauadoya
%uﬁma:u’%mi@ia;ju'ﬂmmuﬁlaﬁdﬁuﬁ sannasedaysfuduaziinisgiuilnalunduihnanoamziazasled
aelyaz@nTaw
ﬂﬁﬁ;ﬁuﬁgﬂs:naumiﬁ@‘hl,ﬁuqiﬁaLauamﬂﬁuﬁwLLa:U’%nﬁNm%"aéaﬁuwﬂuﬂi:mﬂvlmm"m’m
Uszanme 30 Mg LLa:ﬁQﬂi:naumiﬁﬁé'ﬂmmwﬁLﬂﬂuﬂﬁdauiaulugsﬁaﬁoﬂdnaLﬁuﬁu Qﬂizﬂaumiﬁéﬁry & 7-Catalog,
HIS & HER, Trendy Day, 138n 717 laiSa 1@ (Wnmw) daNammﬂa%’u’luﬁ;iﬁamﬂauamUﬁuﬁ'u,l,a:u%ﬂ'mhuﬁa
%aﬂwﬁﬁum‘[ﬁmﬁugaﬁu
3. mIaanarnsFusuazuImsEiuszuueaulasiiwIvled (E-Commerce uuy B2C) anmsid
Favnlasusin faudu $1ie wansisewuinlud 2553 mideaudruszuuaanlaiiiniuloduaslszineln pilyad
14,700 §ULIN I@ﬂﬁﬁ’im'm;jé?jya%uﬁmauvlaﬁﬂuvlwﬂﬁhmu 2.5 fruau Juaaldaroduaiodenn 13,181 vn lag
Sauaz 71 maquammiﬁ%a%uﬁ'whmzuuaauvlaﬁﬁmmmﬁrlﬂnsjuﬂuﬁﬁﬁﬂVL@TﬂwunmﬂmhzmﬂvlﬂrJ lasguilnaaulng
sl,“ﬁahzJL’?‘Jul,ﬁauwhﬁ'u’[ums%a%uﬁwﬂﬁﬂaau"laﬁchuﬁuvlsnﬁ'luﬂi:mﬂﬁ@L'ﬂugam 6,100 auun wraAaidusasaz 41
yasmsdasusruszuusanlairiwiyled Lﬁyuﬁ'ums%a%uﬁwﬂﬁnaau"laﬁmmfm"lmﬁ@mﬂi:mﬂﬁmLﬂugaﬁh 6,400
Fuun wiedalutesss 44 drudindadiwin 2,200 duun wiedalutess: 15 vesmiTedudruszuueawlal
iy e Lﬂumi%a%uﬁwmﬂL%U"lﬁnﬁﬁ"lah:qﬂizmﬂ LLa:mﬂmsf{T@Lﬁmamw*’ﬁagahﬂu%ﬁ'ﬂwudwgammi%a%uﬁw
inuszuvaawlatiiwivladuesdzimalnglull 2554 fiyadn 20,000 A 1unn LLa:mmw:Lﬁu%w,ﬂu;&amﬂszmm
25,000 suun il 2555 Aaiduaanmsiduladesas 25 ﬂﬁnﬁﬁmuﬁmaﬂfnamgumm ENHAITBITININILEU VY
fumuazUSmsuReseRun laun nsgedivesdwaaiiia uasdalmion 1iadsa (Social Network) lagnisviniane
TayaFuduazuinisdaguilnadiuszuneauladiiuvlodauisniiauadayaduduazuinisgguilaalu
na;mﬂmmrJmwmmmﬂﬁamoﬁﬂizﬁﬂ‘ﬁmw
ﬂa@ﬁuﬁQﬂi:ﬂaumiﬁ'ﬁwLﬁugiﬁmauamU%%@T’]LLazu%nﬁmuizwaau"l,aﬁmuﬁuvlﬁnﬁ'luﬂi:mﬂ
Tnasuwaudszanm 500,000 578 LLa:ﬁgﬂixﬂaumiﬁﬁﬁ'ﬂamw‘?‘iLﬁﬂuwﬁmuiwlugiﬁﬁ]ﬁaﬂdnLﬁ'm'*fu Qﬂi:naumiﬁ'
ﬁ']ﬁfyl laun weloveshopping.com lag True Corporation, tarad.com, shopping.co.th, pantipmarket.com, tohome.com,
officemate.co.th, ensogo.com, mods.co.th (The Mall Group) Wa¢ central.co.th (Central Group) dawammﬂﬁﬂuﬁqiﬁa
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4. mildsinsguduinmanulnidwriuazgndduiuinislnidwd (Call Center) luil 2552-2554
flyadriudazinm 3,600 §1UUIM 4,300 S uaz 5,000 Swmum auday dadudanmuduleiesaz 20 uaz
Sawar 16 enudau uazanainlull 2555 azldamnmafvladszunmiasas 20 f]ﬁﬂﬁﬁﬁmﬁmaﬁfnm&umimmyﬁwad
pinamilivinsguduinmnslnidwriuazgndrauiusnslnadwd laun uwwaliunssimsdunuliflszdninmann
du ﬁﬂﬁl,ﬁ@m:l,l,ami’jﬁwQ’ﬂi:naumsmmamm‘i‘mmm’mﬁqmi’jﬁwn‘%mi Call Center LazNNIVLNLAIVITTUL

v

Insdwridugiu szunlnsdwriiafoudl waznivpnodivasielnivebiuanaufioy lasnmsbiauatayafuduszuinms

P2

daduilnahumilivinisgudvinmmlnidwriuazgndrduiuimalnidwy  swnsnshiauedayafuduazyinmag

v

Q
duilnalunguilmanoamzinnzasidagnefllsdninm
ﬂaﬁ;ﬁuﬁQﬂiznaumiﬁ@‘hLﬁ%ﬁqiﬁﬁ)mﬂﬁu‘%migmﬁu‘%msm0IﬂiﬁwﬁLLazgnﬁn&uﬁuﬁ‘mﬂmﬁwﬁ
Tudsenealnasiwandszanm 60 1a LLa:ﬁgﬂs:naumsﬁﬁﬁ'ﬂﬂmwﬁLﬁwwwﬁmuiaulugﬁaﬁandnL‘ﬁ'w"ﬂvu Kiaznaums
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& a v & v o o ¢ v ea v A &
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(2.5) A1IENITUAIT®
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myugsulumsarImFumuasismMsEueny i mmsnm.iamjug]'Ltﬂaﬁuﬁagluqmmmﬁuaamtﬂumjmﬁd6] e
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(3) NSIAAIARA
‘u‘%ﬁﬂﬁizuuﬁﬂdoﬁuﬁﬂﬁuﬁgnﬁ'] il
(1) u‘%ﬁﬂﬂuudoﬁuﬂ‘”wmnﬂé’o%uﬁw"lﬂﬁquﬁm:mﬂauﬁmﬁn wiamanuwiUana19g lasldsnvuasfud
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fusrannranglszinniniawasdagne

2. mIsadenvianasnwnnzsdlumadeuddan  TasuSuEnaziunadasuddanluunas

@
o

Aa o A A o A
guruiifimasge wazlanuszamnanolunslulduins
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